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RINGKASAN

RETNO VALIANA APRILINI. 0910440184. Analisis Preferensi Konsumen
Terhadap Keputusan Pembelian Sayuran Organik Produksi Kurnia Kitri
Ayu Farm. Di bawah bimbingan Rosihan Asmara, SP.MP sebagai
Pembimbing Utama dan Wisynu Ari Gutama, SP., MMA sebagai
Pembimbing Pendamping.

Pertanian organik adalah teknik budidaya pertanian yang mengandalkan
bahan-bahan alami tanpa menggunakan bahan-bahan kimia sintetis. Tujuan utama
pertanian organik adalah menyediakan produk-produk pertanian, terutama bahan
pangan yang aman bagi kesehatan produsen dan konsumennya serta tidak
merusak lingkungan. Menurut Deptan (2002), gaya hidup sehat demikian telah
melembaga secara internasional yang mensyaratkan jaminan bahwa produk
pertanian harus beratribut aman dikonsumsi (food safety attributes), kandungan
nutrisi  tinggi (nutritional attributes) dan ramah lingkungan (eco-labelling
attributes). Salah satu produk pertanian organik yang mendapat perhatian lebih
dari masyarakat Indonesia yaitu sayuran. Kurnia Kitri Ayu Farm (KKAF)
merupakan salah satu usahatani sayuran organik di Malang. Berdasarkan hal ini,
perlu adanya Produsen yang mampu menjual produk sayuran organik yang
memiliki kualitas dan kinerja produk yang bagus sehingga mampu memberikan
kepuasan konsumen dan dapat mempengaruhi pola pikir konsumen untuk
membeli sayuran organik produksi KKAF.

Tujuan dari penelitian ini adalah: (1) Menganalisis preferensi konsumen
dalam mengkonsumsi sayuran organik. (2) Mengidentifikasi karakteristik
konsumen sayuran organik dan proses keputusan pembelian sayuran organik
produksi KKAF oleh konsumen.

Metode penentuan lokasi dilakukan dengan sengaja (purposive) di
dilakukan di empat swalayan di Surabaya yaitu, Hypermart Royal Plaza, Papaya
Supermarket, Ranch Market 99 Galaxy Mall, dan Hokky Swalayan. Keempat
swalayan itu dipilih karena sayuran organik produksi Kurnia Kitri Ayu Farm
dipasarkan di tempat tersebut. Untuk metode penentuan sampel yaitu accidental
sampling, dengan metode penentuan banyaknya sampel yang diambil didasarkan
pada teknik pengambilan sampel menurut Maholtra, dimana jumlah atribut yang
dianalisis dikalikan 4 sehingga jumlah sampel dalam penelitann ini adalah
56 responden. Data yang dikumpulkan dari responden didapatkan dengan
wawancara dan menyebarkan kuisioner kepada konsumen yang dijumpai
langsung saat keluar dari kasir dan bersedia dijadikan sampel atau contoh.
Kemudian data yang sudah tersedia dianalisis menggunakan analisis deskriptif
dan kuantitatif. Analisis deskriptif untuk menggambarkan karakteristik konsumen
dengan menggunakan tabulasi sederhana. Analisis kuantitatif menggunakan uji
validitas dan reliabilitas. Importance Performance Analysis (IPA).

Hasil dari penelitian yang menggunakan uji validitas dan reliabilitas
menunjukkan bahwa atribut yang dipertimbangkan oleh konsumen dalam
berbelanja sayuran organik produksi KKAF terdiri dari duabelas atribut yaitu
harga , merek, rasa, desain kemasan, kesegaran, Kkebersihan, masa simpan,
manfaat, ukuran, warna, ketersediaan produk, keutuhan produk.



Keduabelas atribut diatas diteliti lagi menggunakan Importance
Performance Analysis (IPA) yaitu analisis kesenjangan (GAP) dan didapatkan
selisih nilai rata- rata kinerja dan kepentingan sebesar -0,70. Keduabelas atribut
dianalisis menggunakan analisis kuadran dengan hasil atribut terbagi ke dalam
4 kuadran dalam diagram kartesius. Pada kuadran | (prioritas utama) adalah masa
simpan dan ketersediaan produk. Kuadran Il (pertahankan prestasi) adalah atribut
kebersihan produk dan kandungan gizi. Kuadran Ill (prioritas rendah) adalah
merek, rasa khas, desain kemasan, dan warna. Dan pada kuadran 1V(berlebihan)
adalah atribut kesegaran, keseragaman ukuran, dan keutuhan produk.
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SUMMARY

RETNO VALIANA APRILINI. 0910440184. Analysis of consumer
preferences towards consumer decision making in buying organic vegetables
Production of Kurnia Kitri Ayu Farm. Under the consultation of Rosihan
Asmara, SE., MP as a main supervisor and Wisynu Ari Gutama, SP., MMA
as the second supervisor

Organic farming is a farming technique that relies on natural ingredients
without the use of synthetic chemicals. The main purpose of organic agriculture is
to provide agricultural products, especially food that is safe for the health of
producers and consumers and does not damage the environment. According to the
Department of Agriculture (2002), a healthy lifestyle has been institutionalized
internationally thus requiring assurance that agricultural products should be safe
for consumption attributes (food safety attributes), high nutrient content
(nutritional attributes) and environmentally friendly (eco-labeling attributes). One
of the products of organic farming that gets more attention from the people of
Indonesia, namely vegetables. Kurnia Kitri Ayu Farm (KKAF) is one of the
organic vegetable farm in Malang. Based on this, the need for manufacturers that
can sell organic vegetable products have quality and good performance of the
products so as to provide customer satisfaction and can influence the mindset of
consumers to buy organic vegetable production KKAF.

The purpose of this study were: (1) analyze customer preferences in
consuming organic vegetables. (2) ldentify the characteristics of organic
vegetables and consumer buying decision process KKAF organic vegetable
production by consumers.

The method of determining the location do intentionally (purposive) in
four supermarkets in Surabaya, namely, Royal Plaza Hypermart, Papaya
Supermarket, 99 Ranch Market Galaxy Mall, and Self Hokky. Fourth supermarket
was chosen because organic vegetable production Kurnia Kitri Ayu Farm sold at
the venue. For the sampling method is accidental sampling, the method of
determining the number of samples taken is based on sampling by Maholtra,
where the number of attributes analyzed four times that number of samples in this
study is 56 respondents. Data were collected from respondents obtained through
interviews and questionnaires to consumers spread directly encountered while out
of the till and willing to be used as samples or examples. Then the data is already
available were analyzed using descriptive and quantitative analysis. Descriptive
analysis to describe the characteristics of consumers by using simple tabulation.
Quantitative analysis using validity and reliability. Importance Performance
Analysis (IPA).

Results from studies using the validity and reliability tests indicate that the
attributes considered by consumers in shopping for organic vegetable production
KKAF consists of twelve attributes, ie price, brand, flavor, packaging design,
freshness, hygiene, shelf life, benefits, size, color, availability products, the
integrity of the product.

The Twelfth above attributes were studied using Importance Performance
Analysis (IPA) is the gap analysis (GAP) and the difference in value obtained
average performance and the interests of -0.70. The Twelve attributes were
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analyzed using quadrant analysis to attribute the results are divided into four
quadrants in a Cartesian diagram. In quadrant | (top priority) is the shelf life and
product availability. Quadrant Il (preserves achievement) is an attribute of
hygiene and nutritional products. Quadrant Il (low priority) is the brand,
distinctive flavor, packaging design, and color. And in quadrant IV (redundant) is
an attribute of freshness, size uniformity and integrity of the product.
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