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CHAPTER I 

INTRODUCTION 

1.1 Research Background 

The concept to which company’s main goal is only to pursue as much 

profit as possible is no longer relevant in modern business world. The presence of 

companies gives impacts whether it is direct or inderectly towards the society and 

the environment. The better the development of a company is, the greater the 

influence it can give (Manurung, 2012). It is becoming a common practice to 

maintain sustainability which is the practice of conducting activities which give 

more positive values towards the society and environment. 

The concept of sustainable development has been developed since 

previous decades. The sustainable development has been defined in Brundtland 

Report (UNWCED, 1987), which stated that ‘‘sustainable development is a 

development that meets the needs of the present without compromising the ability 

of future generations to meet their own needs’’. The concept of sustainable 

development requires organization to explicitly consider various aspect of their 

economic, social, and environmental performance which commonly called the 

Triple Bottom Line (TBL) reporting (Zakhrani, 2013).  

It was John Elkington who introduced the Triple Bottom Line (TBL) 

concept in 1994 through his book entitled “Cannibals with Forks: The triple 

Bottom Line of 21st Century Business”. He stated that in doing their business, 

companies need to do three different types of bottom lines. The three bottom lines 

are known as the 3P’s: profit, people, and planet. The profit bottom line is the 
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traditional core function of business which is dealing with gain and loses. People 

bottom line is in which companies should empower the quality living of human 

being. The last P which is planet is the company’s contribution to conserve natural 

environment and its available resources. When TBL reporting is well 

implemented, it will provide information to enable stakeholders to evaluate how 

sustainable a company’s operations are (Deegan, 2009).  

Beside being economically responsible to the shareholders of the company 

- which mainly deals with business activities, companies also need to be 

responsible to all stakeholders. The stakeholder consists of wide range of parties 

that have either direct or indirect relations with the company. It could vary from 

customers, government, society, media, etc. As mentioned in the stakeholder 

theory, the business entity should be used as a medium to coordinate stakeholder’s 

interests, instead of only maximizing shareholder profit (Zakhrani, 2013).  

There are numerous companies which mainly depend on natural resources 

to conduct their business activities. As the number of these companies increse, the 

occurance of environmental damages effected from companies also increases 

globally. One of the example is the mass forest fire phenomena in Riau which was 

found that irresponsible companies who deliberately fire the forest are the main 

cause of the incident (www.jpnn.com, 2014). Another example is the damage of 

natural environment in the area of Bangka Belitung caused by exploitation of tin 

mining companies (www.tribunnews.com, 2013). Stakeholders will give negative 

judgement for these irresponsible companies. 
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The accountability model theory emphasized that companies must be 

accountable and transparant about their activities (Deegan, 2009). It is essential 

for companies to be accountable on their performance, including their 

environmental performance. Environmental accounting is a field that identifies 

resource use, measures and communnicating costs of a company’s impact on the 

environment (Environmental Accounting, n.d.). Global Reporting Inicative (2013) 

stated that the environmental category in corporate sustainability reporting covers 

impacts related to inputs (such as energy and water) and outputs (such as 

emissions, effluents and waste). In addition, it covers biodiversity, transport, and 

product and service-related impacts, as well as environmental compliance and 

expenditures.  

The rapid development of information and communication technology for 

the past decade has opened up many new opportunities towards business 

development. Since it was first introduced, internet has becoming a popular 

medium of communication used widely accross the globe. Internet is utilized by 

companies to disseminate various information about the company to stakeholders. 

As Supke et al.(2009) stated that companies are entering a new transitional stage 

of online reporting due to cross media availability and other innovative 

opportunities offered by the internet. One of the information disclosed by 

companies in their official website is the sustainability report.  

Before the emergence of the internet, companies used to report their 

sustainability performace in a traditional printed version. Companies had to spend 

more budget for printing purpose of the report and it had limited scope to 

disseminate widely. During the development of printed sustainability report, 
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companies were having a challenge to satisfy many information requirements of 

their various stakeholders (Herzig and Godemann, 2010). By using the printed 

version, the company had tougher challange because it had limited number of 

pages which only provide a snapshot of a given point of time. However the 

internet covers those disadvantages from the printed version where it is relatively 

cost lower, provide a large database of information, and other countless 

possibillities for sustainability reporting matter (Herzig and Godemann, 2010).    

The number of companies publishing sustainability report and particularly 

environmental report increases over time as the concept of sustaianability CSR is 

becoming more popular in the public. According to Ali Darwin, the chairman of 

the National Corporate Social Responsibility (NCSR), "If in 2005 there was only 

one company that makes sustainability report, in the year 2012, there are 40 

companies in Indonesia that make sustainability report as a means of 

communication media of social and environmental responsibility to the public”. 

Internet usage also increases through the nation like never before. Statistics shows 

that in 2013 there were over 63 million people in Indonesia who were actively 

using the internet (kominfo.go.id, 2013). This phenomena has become a new 

opportunity for companies to communicate their sustainability report through the 

internet. 

One of the fundamental activities of accounting is communication. 

Accounting is responsible to communicate the company’s financial or non-

financial information to attract users (Weygandt and Kieso, 2010:5). As a 

communication medium, internet provides a more interactive, cross media, and 

other innovative possibilities to communicate and disseminate information (Supke 
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et. al., 2007). To conceptualize the benefits offered by the web for environmental 

communication purposes, the Media Richness Theory can be utilised. The theory 

is the most widely applied theories of media use (Dennis et al, 1998). It can be 

applicable to analyze the use of various types of media to know it effectiveness or 

“richness” in communicating certain messages from the sender to the receiver of 

the information. The use of this theory in analyzing websites as a commnication 

media has been done by Lohdia (2006) where the study tries to find out the extent 

to which the potential of the web is utilized by companies to communicate their 

environmental information. 

The study on applying media richness theory into whether the medium of 

internet could enhance corporate environmental communication, especially in 

Indonesian context. It is important to find out how companies in Indonesia 

maximize the potentials provided by internet in communicating environmental 

report. Indonesia is a country that is rich for its natural resources that contribute to 

the national income. Mining commodities are produced in many areas around the 

nation. The main mining commodities that are being produced in Indonesian land 

include coal, copper, bauxite, nickel, iron ore, gold, etc. The mining industries 

benefit Indonesia. Besides, it contributes to the national economy in terms of 

GDP, also helps the development of rural areas where the mines are located 

(PWC, 2013). Since mining companies have strong influence especially towards 

the environment, they are expected to be responsible and accountable for their 

activites.  

Based on the background, the study has been conducted which entitled 

“An Analysis on Internet-Supported Environmental Report Using The 
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Approach of Media Richness Theory. (Study on Mining Companies 

Registered in BEI)”  

 

1.2 Research Question 

This study would like to emphasize the problem: 

To what extent the potential of the internet utilization as a communication 

media for environmental report conducted by mining companies in Indonesia?  

1.3 Research Objective 

The objective of the research is to find out the extent of the potentials of 

the internet utilization as a communication media for environmental report 

conducted by public mining companies in Indonesia.  

1.4 Research Benefits 

1.4.1 Theoritical Benefit 

The research gives an understanding on the potentials provided by the 

internet as a communication media on environmental report. It also provides an 

overview of the trends on the internet supporting environmental communication 

that is being implemented by Mining Companies in Indonesia. 

1.4.2 Practical Benefit 

The research gives references to companies which are currently planning 

to conduct environmental report through the internet.  

1.5 Systematic of Writing 
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Chapter I : Introduction 

 The first chapter explains about the background of the research, the 

formulation of the problem, objectives and benefits of research as 

well as the systemathic of the research writing. 

Chapter II : Literature Review 

The second chapter of this research explains about the theories that 

are used as the foundation for this study. In addition, related issues 

is also discussed to support the theories  

Chapter III : The research Method 

The third chapter concerns on the design of the research which 

consists of the type of research used, research sites, data sources, 

data collection techniques, research instruments and methods of 

data analysis. 

Chapter IV : Result and Discussion 

The fourth chapter describes about the company overview and also 

the description of the research findings that includes the analysis of 

the findings. 

Chapter V : Conclusion, Limitation and Suggestion 

The final chapter of the research defines the conclussion of the 

research, outlines the research limitation, and give suggestion 

regarding to the research topic.   


