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Abstract 

 
Many companies see the rich of natural resources as a very promising business 

opportunity. The abundance of the rich natural resources such as in Indonesia, particularly in 
mining and petroleum gas, makes the increasing number of the companies in the world, 
including in Indonesia. Increasing number of companies based not only on the abundant 
wealth of natural resources but also on human needs, especially in the field of transportation. 
However, the benefits of mining business are not worth the impact it has on the environment 
and communities around the mining area. Therefore a new accounting science that focuses 
on corporate social responsibility to the environment and surrounding communities is built. 
Corporate Social Responsibility known as CSR is a program to save the environment from 
mining impacts. Companies more often report corporate CSR programs in the form of a 
website for an easier access for many people from all over the world. Aspects of CSR that 
are often given are mostly in the form of accountability in human beings and nature without 
taking into account the spiritual aspect which is the obligation of mankind to God Almighty.  

This research was conducted with a qualitative approach to obtain a comprehensive 
view and deeper analysis of an object of research, in this case is ExxonMobil's Corporate 
Website.  

The results of this research indicated that the usability of ExxonMobil report met 
five criteria which were: (1) Learnabilities (Mudah untuk dipahami), (2) Efficiency (Efisiensi 
dalam penggunaan), (3) Memorability (Mudah untuk diingat), (4) Errors (Tingkat kesalahan 
rendah), and (5) Satisfaction (Kepuasan Pengguna). Spirituality aspect was less used by 
ExxonMobil on CSR program except for images shown on the website report. The cultureal 
aspects become the basic of formation of the programs and systems of work shown in the site 
reports. 

  
 
Key words: Mining Business, Corporate Social Responsibility (CSR), Website, Usability, 
Spirituality, Culture. 
 



CHAPTER 1 

INTRODUCTION  

1.1 Background of The Study 
 

Indonesia is a rich country in natural resources. Many companies see it as business 

opportunities to create money as much as possible. The natural resources that will give 

guarantee for the investor are oil and natural gas. Natural resources can provide 

enormous benefits to many countries that also require the natural result. World 

Economic Review, 2007, Prior Statistics 2008, reported that the transport and industry 

sector became the largest contributor to the world oil demand to average growth of 1.2% 

per year until 2030. It must to be note that the countries in the Asia-Pacific and South 

Asia provide the largest share of 58% of the total increase in world oil demand. This is 

because in the region there are developing countries with huge populations such as 

Indonesia, India, Vietnam, as well as developed countries such as China's oil 

consumption ranks third in the world. To fulfill the demand of oil, many countries trying 

to save reserve oil that will be use for the next few years.  

Therefore, the development of oil Gas Company was grown so fast without any 

control. Mining Companies of oil and natural gas can indeed produce large profits 

because entire countries need resources for industrial purposes etc. However, the social 

impact of mining is big, but there are no serious responsibilities of the parties concerned. 

The social impact of oil and gas mining recently highlighted many of the worlds. First, 

the activities of mining only provides advantages the such parties or parties who invest, 

but not to the public about the place of extraction. So that it triggers the occurrence of 

conflicts between indigenous peoples and mining Integration. Secondly, energy and 



mineral resources have environmental impacts in the form of pollution and depletion of 

natural resources. Santoso (2008), according to environmental experts, 80% mining 

practiced in the world is a curse for the community about some negative impact due to 

mining if not controlled, among others, Quarry damage, destroying plantations and 

agricultural land, open forest areas to mining areas, In the long term, mining is the 

largest contributor to the difficult ground was very critical according to the function 

recovered initially. Pollution good soil, water and air, damage to ponds and coral reefs in 

coastal, flood, landslide, partial disappearance of biodiversity, acid mine water is toxic if 

it flowed into the river to the sea which eventually will damage the ecosystem and 

coastal and marine resources and cause various diseases and damage the health.  

All the activity of mining is based on the conventional accounting reporting, so that 

the company's center has focused on only the stockholders and bondholders, which 

directly contribute to the company, while others are often ignored. Conventional 

accounting method caused sharp criticism from many people because they are unable to 

meet the desires and needs of society at large. This encourages the creation of a new 

accounting concept, those called corporate social responsibility (CSR abbreviated).  

Based on the research journal of Rahmawani; Dwihartanti (2010), Darwin (2004) 

defines that CSR as a mechanism for an organization to voluntarily integrate social and 

environmental concerns into the operational process and interaction with stakeholders 

beyond the organization's responsibilities in the field of law or business operations that 

are committed not only to increase corporate profits financially, but also for socio-

economic development areas holistically, institutionalized and sustainable. In the 

manufacture of a new accounting concept called the CSR given many advantages for 



companies namely profitability and stronger financial performance for example through 

environmental efficiencies, increasing accountability and assessments from the 

investment community, encourage employee commitment because they feel valued and 

cared for, reducing vulnerability and volatility with the community enhance corporate 

reputation and branding (Ancok, 2005). New accounting concept called the CSR will 

also be a business strategy that is inherent in the company to maintain or improve 

competitiveness through product reputation and brand loyalty or company image. Both 

of reputation and brand loyalty will be the company's competitive advantage that will 

hard to be imitated by competitors. On the other hand, the growing desire of consumers 

to buy products based on criteria based on values and ethics will change consumer 

behavior in the future. Implementation of CSR policies is an ongoing process and 

sustainable. Thus creating an ecosystem that benefits all parties, customers get superior 

environmentally friendly products; producers also get an appropriate profit that will 

eventually be returned to the hands of society indirectly.  

It can be concluded that if companies implement CSR with good sustainable it will 

have an impact on company value. However, the increase in firm value cannot be 

achieved if the company does not communicate its CSR program to the stakeholders. 

Two-way communication about CSR issues is very important to build respect and 

appreciation of the stakeholders. However, CSR reports in the form of paper-based still 

felt less adequate in the formation of value. Wheeler and Elkington (2001) argue that the 

cybernetic reporting and communication will be something major in the future. Due to 

the dynamic nature of cybernetic systems, have the ability and high intelligence, and 

have the ability to regulate the mechanism for him.  



New accounting concept called the CSR will provide a more positive impact a very 

large if run properly, sustainable and based on spirituality. Spirituality discovered by 

Danar Zohar and Ian Marshall from Harvard University and Oxford University by 

comprehensive researches. The other science evidence about spirituality was proved by 

Michael Persinger in the earlier 1990 then the more advance evidence about spirituality 

is in the 1997 by V.S Ramachandran that founded God-Spot exist in the human mind. In 

that place (God-Spot) there is the deep truly human sense. The real truth is in the God-

Spot (suara hati) which come from spiritual center. Those God-spot can express the 

truth which the real truth can’t see by eyes. Further, in the fact there is no one of courses 

or subject in the school teach about emotional intelligent, it can teach about integrity, 

commitment, vision and independence that really importance for the student and also the 

job creator (Agustian, 2001). Overall is spirituality based on Ary Ginanjar Agustian in 

the book of ESQ. Another argument comes from Robert Stenburg, who expert on 

successful Intelligences stated: “if IQ authorized, because we admitted it. And if we 

neglected it to be controller, so we were elected bad controller”. Therefore, spirituality 

will guide us to be a person that has good mentality in order can easily to face any 

problem in the life. 

Spirituality also useful for accounting concept that reflected the new accounting 

theory. Sukoharsono (2010) argues that Accounting is not just a figure and table. Besides 

it is a spirituality that involves a meta-physical. 

“Spiritualitas merupakan melakukan segala sesuatu menjadi rohani 
Allah yang benar”.  
 

Spiritual brings the human to do something in the way of Allah which the ego will 

controls becomes divine love and passion will be removed based on those ego be the 



goal of worship to God. Based on the ways of religion, that humans can only influenced 

by the right connections within themselves. God become the main creator for all 

creatures in the world. Spirituality is the true teachings that will bring people more in 

love toward all creatures of God's creation. The goal of spirituality is to empower 

accountants with the knowledge and awareness of holistic that will help achieve personal 

goals and improve their own lives with the knowledge of accounting. It can be said to be 

"religion" of the dominant world (both in Muslim countries and non-Muslims) 

(Sukoharsono, 2010).  

Research on inter-state view of CSR sites including rarely performed in these studies. 

Some previous researched on CSR site in general, compared the theme of each country 

(CHAPPLE and Moon, 2006). Whereas, the implementation of CSR activities respective 

general are influenced by organization culture and spirituality system in the state. 

Because, in the move from normative to be situated perspective to understand CSR, the 

company is a result of social forces that formed by culture and spiritual system, where 

the company is located. Those statements was supported by Yamil (1998) that Corporate 

Culture which contains the values of religion, because it always precede the development 

of Akhlakul Karimah since the early stages of need established as a major manifestation 

of corporate culture. Culture Company will be expressed in ceremonies and rituals that 

substance is the substance of the religious. So confrontation stage of dependency and 

authority can be softened by culture honest, patient, not easily jealous, and goaded to do 

things the wrath of religion. The leaders, who represent the corporate culture, will 

determine that when the first stage of employees' efforts to adjust to produce a successful 

corporate culture, then the next stage will be reached confrontation of intimacy, role 



differentiation and peer relationships. This stage describes the achievement of normative 

consensus and cooperation in a harmonious team. While Roome (2005) argue which 

states that the culture system can present the point where CSR is framed and constructed 

by cultural constraints within a country. Culture and spirituality in developing countries 

will differ from the culture and spirituality in developed countries. It is therefore 

interesting to discuss the context of CSR in terms of differences in developed and 

developing countries (in this case used are American countries as developed countries 

and Indonesia as a developing country).  

The existence of similar research that addresses only in organizational cultural terms 

but in subsequent studies will be developed regarding the interpretation of spirituality 

and organization cultural differences especially in the context of Indonesia. 

The analysis will be developing through report web because developing of 

information technology and communication was change the model that used by company 

to give their report to the stakeholder (Sayogo, 2006). The revolution of technology 

increasing the ability of company into providing an information and communication for 

user is better (Wallman, 1995). Today the internet report to be the best way to provide 

such information or communication for stakeholder or public. Therefore, many 

companies used report web to showing their program or financial report to public in 

order the stake holder or public could excess easily.  Internet also change the society 

paradigm about business way and how information will distribute ease and cheap. 

Internets also give many opportunities for financial report and CSR program that will be 

useful for the investor, auditor and company itself (Wagenhofer, 2003).  



Because the overall problem background the researcher will develop the research as 

the interpretation of spirituality and culture system in the corporate social responsibility 

report website. 

1.2 Research Question 

Issues to be studied can be formulated the question as follows:  

How is spirituality and cultural system interpreted in the appearance of CSR 

website report in mining business? 

1.3 Research Objectives 

The purpose of this study is: 

Specific is to provide empirical evidence about the interpretations of spiritual and 

cultural system related to the appearance of CSR website repot in mining 

business. 

1.4 Research Limitation 

In order for this research is focused on the objectives to be achieved and not too 

extensive discussion, the investigator will only describe the problems about 

interpretation of spirituality and culture system in organization to appearance of CSR 

website report in mining business that related with environmental issues. Then, the 

company website that will choose based on Global 500 World’s Largest Corporation by 

Fortune Magazine is ExxonMobil as the top mining business in America. 

 

 

 



1.5 Significance of Research 

This research is expected to provide the following benefits: 

1. Contributing to the understanding of spiritual and cultural system in the 

stakeholder’s management in the part of corporate social responsibility. 

2. Contributing to the world of education, especially for Social Accounting and 

Environment Science in Brawijaya University and company that concern in 

mining business. 

3. May this result give deep understanding of spirituality to the researcher and 

others.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



CHAPTER  II 

L ITERATURE REVIEW  

2.1Corporate Social Responsibility Theory 

2.1.1 Social Responsibility 

 From a strategic standpoint, a business needs to consider its social responsibility to 

the communities where the business is a part. When the business began to ignore its 

responsibilities, the public tends to respond by the government to limit the autonomy of the 

business. Carroll (1890) stated that the managers of business organizations have four 

responsibilities are: 

1. Economic responsibilities which produce goods and services that are valuable to the 

community. 

2.  Liability of the company is expected to obey the laws set by the government. 

3. Ethical responsibilities of the company are expected to follow conventional wisdom 

about how people should act in a society. 

4. The responsibility of freedom to choose which assumed responsibility is voluntary. 

Of the four that responsibility, economic responsibility and the law is considered as a 

fundamental responsibility that must be owned company. After the basic responsibilities are 

met then the company can fulfill its social responsibility that is in terms of ethics and 

freedom of choice 

2.1.2 Corporate Social Responsibility 

2.1.2.1 The Objective of CSR 

The objective of CSR according to Suharto (2008)  as a means of disseminating 

information to the people in the world on performance and achievement of CSR programs 



and Community Empowerment Corporation that has been done in company. Unify 

understanding of the concept of CSR in accordance with the business conditions without 

leaving the applicable norms of society in their respective regions (local wisdom). As part of 

efforts to reduce poverty, as a venue for exchange of information among policy makers in 

implementing CSR programs in their respective corporations and as a promotional event in 

enhancing the corporate image to the public. Increase the number of corporations that have 

not made CSR program. Improve understanding of local officials regarding the CSR 

program. 

2.1.2.2 The CSR to the External and Internal Parties 

 Corporate social responsibility (CSR) is a concept that organizations in this case 

more unspecified to the company to have a responsibility towards customers, employees, 

shareholders, communities, and environment in all operational aspects company. CSR 

emphasizes that corporate responsibility is no longer merely an economic activity which 

creates profit for business continuity but also social and environmental responsibility (SWA, 

2005). Companies are increasingly recognizing that corporate survival also depends on the 

company's relationship with society and the environment where the company operates. This 

is consistent with legitimacy theory which states that the company has a contract with the 

community to conduct its activities based on the values of justice, and how firms respond to 

various interest groups to legitimize the actions of firms (Tilt, 1994, in Haniffa et al, 2005). 

If there is disharmony between corporate value systems and value systems then the company 

will lose its legitimacy, which in turn will threaten the survival of the company (Lindblom, 

1994, in Haniffa et al, 2005). CSR disclosure in annual reports is one way the company to 

build, maintain, and legitimize the company's contribution in terms of economic and political 



(Guthrie and Parker, 1990). Five Pillars Corporate Social Responsibility Activities research 

the concept of Corporate Social (Wibisono, 2007, p.119):  

a. Building Human Capital : Internally, companies are required to create reliable 

human resources. Externally, the company is required to do community development, 

usually through community development. 

b. Strengthening Economies: The company sued for not being rich they while the poor 

communities in their environment; they must empower the economy around. 

c. Social assessing: Companies are required to maintain harmony with the surrounding 

community so as not to cause conflict. 

d. Encouraging Good Governance: In conducting its business, the company must run 

a business with good corporate governance. 

e. Protecting the Environment: The Company strives to preserve the environment. 

There are four benefits to the company's CSR (Wikipedia, 2008): 

a. Brand differentiation . In increasingly competitive market competitiveness, CSR can 

provide a distinctive corporate image, well and ethical in the public eye on turn will 

create customer loyalty. The Body Shop and BP (with flag "Beyond Petroleum" 

her), often regarded as having a unique image-related issues environment. 

b.  Human resources. CSR programs can help in recruiting new employees, especially 

those with high qualifications. At the interview, prospective employees who have 

higher education and experience are often asked about CSR and business Ethics 

Company, before they decide to accept the offer. For a long staff, CSR can also 

increase the perception, reputation and dedication in work. 



c. License to operate. The company that runs the CSR can encourage government and 

the public to give "permission" or "blessing" of business. Because they have meet 

the standards of operation and concern for the environment and society at large. 

d. Risk management. Risk management is a central issue for every company. The 

company's reputation was built many years could collapse in an instant by 

corruption scandals, personal injury, or damage to the environment. Build culture of 

"doing the right thing" is useful for companies to manage risks business. 

2.1.2.3 Corporate Social Responsibility Theory 

CSR is a business operation that is committed not only to increase corporate profits 

financially but also for socio economic development areas holistically, institutionalized, and 

sustained. Some other names that are similar and often identical with CSR are corporate 

giving, corporate philanthropy, corporate community relations, and community development. 

Judging from his motivation, the four names that could be interpreted as a dimension or 

approach to CSR. If corporate giving charities patterned, patterned corporate philanthropy 

and corporate community relations humanity has motivation of dispersive charm, community 

development is more nuanced empowerment. In the global context, the term CSR is put into 

use since the 1970s and increasingly popular, especially after the attendance book Cannibals 

with Forks: The Triple Bottom Line in 21st Century Business (1998) by John Elkington. 

Developing three essential components of sustainable development namely economic 

growth, environmental protection and social equity initiated by the World Commission on 

Environment and Development (WCED) in the Brundtland Report (1987) Elkington CSR 

packed into three focus: 3P (profit, planet, and people). Good companies are not just chasing 



mere economic profit (profit), but have concern for the preservation of the environment 

(planet) and social welfare (people). 

Description CSR has also been expressed in a variety of different perspectives. From 

a narrow economic standpoint, CSR is to improve the welfare of its shareholders (Friedman, 

1962), from an economic standpoint, CSR is about regulations, ethics and freedom in a 

responsible manner (Carroll, 1979), as well as corporate citizenship (Hemphill, 2004). 

Michael Porter uses a narrower term that is more corporate philanthropy (Porter and Kramer, 

2002). Robins (2005) states that the basic idea of CSR is that business should act and 

responsible for more than just a legal responsibility to shareholders, employees, suppliers, 

and customers. Business entity is expected to acknowledge and accept full responsibility for 

non-economic consequences of their activities by taking into account the natural 

environment and the scope of the wider society. Manakkalathil and Rudolf (1995) conclude 

that CSR is related to ethical issues. However, CSR and business ethics have different 

meaning. CSR relates to the social contract between businesses and communities in which it 

operates (eg, Steiner 1972). While the ethics of business reverses, i.e. the company or 

individual behavior must be consistent with existing regulations and moral philosophy. 

Elkington (1998) states that CSR practice is caring company that is based on three basic 

principles known as the triple bottom lines, namely profit, people, and planets (3P). In 

practical terms, triple bottom line accounting means expanding the traditional company 

reporting framework to take into account environmental and social performance in addition 

to financial performance. CSR report website is an important part to create accountability 

and transparency in a company (Utama, 2007). 

 



2.1.2.4 CSR’s Motivation 

According to Riyadi (2008) Social responsibility requires the company to consider 

the interests of all parties affected by his actions. The short description can be seen in the 

following table: 

Motivation The position on the Role of Business in Society 
 

Classical A. The motivation finding pure profit : a business 

has a lower ethical standard than the public; 

businesses do not have a social responsibility but 

compliance with the law. 

B. The motivation of the limited profit : the business 

must maximize the wealth of its shareholders, obey 

the law, and that business has an ethical aspect. 

Stakeholders A. Socially conscious motivation: the business must 

be sensitive to the potential damage of his actions 

against various groups of stakeholders. 

B. Social Activism: a business must use all its 

resources to public interest 

 

The CSR Scholars generally identify two kinds of motivation for engaging in CSR, 

namely instrumental and moral motivation (Minoja, 2009). CSR is integrated in strategy and 

business operations as well as on impact of social responsible behaviors on firm 

performance. Therefore, drawing on Lindenberg (2001) theory on motivation, we contend 

that activities and behaviors aiming at improving all stakeholders’ wellbeing can be a source 



of enjoyment, which “can be conceptualized as an emotion tied to improvement of one’s 

condition” (Lindenberg, 2001: 331). In such a case, motivation for CSR can be defined 

hedonic, in the sense that what motivates individuals to behave responsibly are the desirable 

intrinsic characteristics of those behaviors. The moral (intrinsic) motive, which holds that 

CSR is a moral duty of companies towards society, induces a stronger involvement in CSR 

than the strategic (extrinsic) motive, which holds that CSR contributes to the financial 

success of" the company in the long run. This particularly applies to ethical aspects of 

employee relations and the use of instruments to integrate CSR in the company's 

organization. With respect to consumer relations, the strategic and moral motives are equally 

important. Instrument motivation of CSR implementation which aims to influence the 

discourse of questions whether that can be validated brought against corporate behavior, or 

answers to what is possible provided and open to discussion (Minoja, 2009). 

In the article How Should civil society and the government respond to 'corporate 

social responsibility '? , Hamann and Acutt (2003) examine the motivation underlying 

businesses to accept the concept of CSR. There are two main motivations in CSR practices. 

First, accommodation, namely business policy is only cosmetics, superficial and partial. CSR 

is done to give the image as corporate responsive to social interests. In short, the realization 

CSR is not accommodative involves a fundamental change in actual corporate business 

policy. Second motivation is legitimists, Legitimacy can be considered as the same 

perception or assumption that the actions taken by an entity is a desired action, proper or in 

accordance with a system of norms, values, beliefs and socially developed definitions 

(Suchman, 1995). Thus it can be said that motivation is argued that discourse CSR can fulfill 



the main function gives legitimacy to the capitalist system and, more specifically, the 

conduct of the corporation giant. 

2.2 Spirituality 

2.2.1 Spirituality Definition 

Many people who seek spiritual fulfillment do not see a connection between their 

longing and formal religion. Spiritual is not necessarily related to religion. For some people 

is to find ways of expressing spirituality through formal religion. However, religion does 

not guarantee a high spirituality. Many people are humanist and atheists have a higher 

spirituality, otherwise many people who religious is having low spirituality. Some 

researchers by physiology Gordon Allport fifty years ago shows that people have a more 

religious experience beyond the boundaries of mainstream religious institutions from the 

meaning of religion. Formal religion is a set of rules and beliefs that are charged by 

external. Religion inherited from the priest, prophet and holy book or inculcated through 

family and tradition. Spirituality based on the Zohar and Marshall (2007) is an internal 

capability that the human brain and soul, the deepest source is the core of the universe itself. 

Spirituality is a facility that evolved over millions of years, which allows the brain to find 

and use the meaning in solving problems. 

According to Zohar & Marshall (2007), Human intelligence is recorded in the 

genetic code and entire live evolution history in the earth. Viewed from nerve science 

aspect, we can see that all intelligence nature work trough or control by main and their 

nerves that spread in mind as a whole. The IQ (Intelligence Quotient) is nerve organizer that 

makes us has rational thinking, logic, and obeys the regulation. Other might give associative 

thinking in the form of habit and make us understand about emotion aspect it is called EQ 



(Emotional Quotient). The last form of Intelligence is SQ that makes us become creative, 

knowledgeable, create or change a regulation. IQ is model of Seri Thinking, simple model 

that use Thinking as activities which are linier, logic and not include a feeling.  

Figure1. Serial thinking: IQ 

 

 

Source: 
http://hidayat2.files.wordpress.com/2010/10/11.jpg&ei=sel+batang+dan+sel+kerucut&um 

 

The next evidence is about EQ (Emotional Quotient), which is make people has 

associative thinking that work by respond that was conditioned. This learning is depends on 

experience, if an ability or skill often get exercise it will make the ability more ease to 

improve. The EQ (Emotional Quotient), learning is more silent learning where a person is 

learning such ability but he is difficult to state the role that they learned before. 

 



Figure2. Associative Thinking: EQ 

 

Source: http://factsandhealth.blogspot.com/2010/05/otak-dapat-menyimpan-memori-di-satu-
sel.html 

 

Wilber, argue as the pre-personal (instinctive, naluriah), personal (phenomena ego) 

and trans-personal (melampaui diri ego ke inti wujud). Abundance the three processes 

thinking into neural thinking as our spirit, vision, wishes, and knowledgeable is the spiritual 

intelligence. A simple diagram about human mental was divided into three layers which 

each of layer will represent different physiology. 

Figure 3: Simple diagram of Unity Thinking: SQ 

 

Source: http://suluk.blogsome.com/2005/06/21/struktur-insan-dalam-al-quran-apa-yang-
tersentuh-oleh-psikologi-analitik-dan-status-kecerdasan-spiritual-sq/ 
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Zohar (2007) defines  spirituality quotient SQ as:  

“Kecerdasan yang bertumpu pada bagian dalam diri kita yang 
berhubungan dengan kearifan di luar ego, atau jiwa sadar. Inilah 
kecerdasan yang kita pergunakan bukan hanya untuk mengetahui 
nila-nilai yang ada, melainkan juga secara creatif menemukan nilai-
nila baru” 

  

Spiritual intelligence is the mind that gets the inspirations, encouragements and the 

effectiveness of divine inspiration and appreciation in which we become one (Sinetar, 2000). 

Regarding to Khavari (2000) SQ is our non material dimention “soul”. Sukoharsono (2008) 

describes spirituality in term of accounting phenomenon. The materiality has become the 

main goals for accountant. But according to him accounting is not only a number and table. 

We have to think that accounting is also about the spirituality that is a meta-physical matter. 

However, many people are still confused about what is spirituality in accounting means. 

Actually the spirituality is how humanities can control their ego to be vanishing in the fire of 

divine love. “Spirituality is our true nature and spiritual development is the most direct way 

to solutions of love and peace in all creation. We know God is”. Spirituality could be about 

empowering people with knowledge and consciousness in a holistic fashion that will help 

them to achieve their personal goals and improve their own live with good knowledge. 

Based on the spiritual principles that could help to improve self-esteem, commit in honesty, 

become better decision maker, move away from fear, indentify and achieve personal goals, 

maintain integrity in any circumstance, maintain relationship with define spirit, maintain the 

value of religion. Based on the article by Sukoharsono (2009), spirituality intelligent are 

spiritual intelligent model today that is used in many companies setting such as Nokia, 

Unilever, McKinsey, Shell, Coca Cola, Hewlett, Starbucks, and The Co-operative Bank.  



Actually the spirituality is a key to build the human mentality. According to 

Agustian (2001) the spirituality can create good human mentality by enhance the spiritual 

intelligence. Spiritual intelligence will improve human behavior to be aligning with God’s 

way Quran and Hadist. Further, spiritual intelligence could build good mentality, personal 

strength, and social strength. If these three parts of spirituality can be implemented in a 

business it will give big advantage and new reform to be better in the future business world. 

Furthermore, to empowering the spirituality God-spot (Suara Hati) must be aroused. The 

God-spot will guide us to the way of God or the truth. 

2.2.2 The Elements of Spirituality  

 According to Zohar and Marshall (2007) how to access and more fully utilize such 

key elements of spirituality as wisdom, service, creativity, and passion to ensure your long 

term success. The elements of spirituality that has grown well with include the following: 

1. Ability to be flexible and adaptive and active spontaneously. 

2. High levels of self-awareness. 

3. Ability to deal with and take advantage of suffering. 

4. Ability to cope and go beyond pain. 

5. Quality of life based on principles and values. 

6. Reluctance to cause unnecessary losses. 

7. Tendency to see the linkages between the various things (holistic view). 

8. Real tendency to ask "why" or "what if" to search for fundamental answers. 

9. As what is called by the pisikolog "as an independent field" which can be easier to work 

against convention. 



High SQ person who tends to be a dedicated leader is someone who is responsible for 

bringing the vision and values to others and give guidance (Zohar and Marshall, 2007). 

2.2.3 Spirituality Aspect 

According to Stifoss-Hanson (2000) Spirit may be defined as the animating life force, 

represented by such images as breath, wind, vigor, and courage. Spirituality is the drawing 

out and infusion of spirit in one's life. It is experienced as an active and passive process. 

Spirituality is also defined as a capacity and tendency that is innate and unique to all persons. 

This spiritual tendency moves the individual toward knowledge, love, meaning, peace, hope, 

transcendence, connectedness, compassion, wellness, and wholeness. Spirituality 

encompasses a variety of phenomena, including experiences, beliefs, and practices. 

Spirituality is approached from a variety of perspectives, including psychospiritual, religious, 

and transpersonal. While spirituality is usually expressed through culture, it both precedes 

and transcends culture. From religious spirituality shows in symbol of culture such as woman 

use veil, veiled means adds displayed by the image of an intellectual and spiritual tradition 

that stretches from the prophets, saints, philosophers, Sufis, and the inheritors of those who 

understand the extensive and intensive live the Islamic traditions of their ancestors. 

Intellectual and spiritual imagery will be present by adding a quantitative knowledge and 

improve his credit following a qualitative science in Muslim (Wulandari, 2010). 

2.2.4 Detects the Spirituality  

 Spirituality aspect can detects through several statements, which are:  

1. In the organization can be given the attitude of mutual trust, honest and open. The 

manager is not afraid to find fault. Humane working practices, working practices adopted 

include flexible working hours, salary-based benefits group or organization, narrowing 



the gap of salary and status, guarantees workers' rights, empowerment of employees and 

job security (Robbins and Stephen P, 2008). Spirituality in organizations provides a 

strong sense of purpose because of the spiritual organization based their culture on a 

more meaningful purpose. Although significant, profit is not the main value of the 

organization.  

2. The spiritual potential in the organization of individual development because spirituality 

realizes the meaning and value of every individual. Management not only provides jobs 

but create cultures where employees will continue to learn and develop your own 

potential (Robbins and Stephen P, 2008).  

3. The spirituality in the individual based on Agustian (2008) stated from the 

implementation of spiritual elements which are the person has vision and mission, ability 

to be flexible and adaptive, quality of life based on principle and value and high levels of 

self-awareness. These elements will guide a person to have ethical behave, loyal, 

improve self-esteem, commit in honesty, become better decision maker, move away from 

fear, indentify and achieve personal goals, maintain integrity in any circumstance, 

maintain relationship with define spirit, maintain the value of religion.  

2.2.5 CSR under Religious Perspective 

Tariq (2008) argues about the CSR in Islamic concepts. Clearly, expectations with 

respect to business vary from region to region and developing countries in particular 

provide a socio-economic, religious and cultural context for corporate responsibility, which 

is in many ways different from developed countries. Hence it is arguable that a different 

path must be followed for different regions, as distinct drivers exist for them and as 

throughout the development of the role of responsible business in society, lessons learnt 



continue to characterize it as a contextual business response to external and internal drivers 

rather than an absolute model that can be followed and replicated in developing countries. 

One region that is of incredible interest and significance with regard to the debate 

over cultural contextualization of corporate responsibility is the developing Islamic world, 

as most economies where Muslims live are classified as developing or underdeveloped. 

Additionally Islam as a religion has not lost its general influence on societies where it is 

practiced and constitutes a ‘complete way of life’ for the followers with specific 

implications for economic life and hence the role that responsible business can play in the 

development of a community/society/economy.  

Due to these peculiarities, such regions are the perfect testing ground for whether 

corporate responsibility needs to be culturally specific to be able to address various 

development problems. If it is indeed true what Shaw claims, that ‘no man fully capable of 

his own language ever masters another’, then Islamic economics (which is based upon the 

principles of social justice and equity rather than efficiency or profit generation) and the 

influence of this stance on responsible business practice need to be further explored in order 

to discover the state of corporate responsibility in the developing Islamic world as well as 

its future potential.  

The other observation was done by Reeza and Reevany (2010) about 

implementation of Islamic based Integrated Framework (IIF). The CSR comprises the 

following areas in a company: Corporate Governance, Environment, Human Rights, Labor 

Practices, Community and Business Behavior. 



The IIF purposes all elements into a more logically systematic version of four 

quadrants which is known as Relationship with Creation. The importance aspect is the 

Relationship with Creation. The figure provides examples for each quadrant under the IIF 

Figure 4: quadrant under the IIF 
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“The relationship with creation is divided based on four areas which are 
people, environment, external and internal. As mention earlier, the 
counters will be filtered through a two tired screening, the first two from 
the Shariah Advisory Council (SAC) and then followed by Islamic based 
Integrated Framework (IIF). The IIF will determine the spiritual state of 
the organization which would either Al-Nafs al-ammara, Al-Nafs al-
lawwama or Al-Nafs al-mutma’inna. Papers researched on Islamic and 
CSR have not extended into these concept ( Zinkin, 2007; Williams & 
Zinkins, 2009; Siwar & Hossain, 2009; Dasuki & Abdullah, 2007; Hasan 
& Latiff, 2009). 
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The other implementation of Islam Based is the Social Responsibility Investing 

(SRI). In this program investment process will be make with social and environment 

consequence of investment, both positive and negative, within the context of rigorous 

financial analysis. It’s a process of identifying and investigating in company that meets 

certain standard of corporate social responsibility (CSR). Through the process of SRI and 

IIF, it is envisage that the investor would be interested to invest in company with high 

spirituality (Reeza and Reevany, 2010).  

2.3 Culture System in Organization 

2.3.1 Organization Culture  

Culture is defined in terms of knowledge, and then scientists are severely limited in 

their attempts to study primate culture (McGrew, 1990). Instead of defining culture as a kind 

of knowledge, McGrew suggests that we view culture as a process. He lists six steps in the 

process: 

1. A new pattern of behavior is invented, or an existing one is modified. 

2. The innovator transmits this pattern to another. 

3. The form of the pattern is consistent within and across performers, perhaps even in terms 

of recognizable stylistic features. 

4. The one who acquires the pattern retains the ability to perform it long after having 

acquired it. 

5. The pattern spreads across social units in a population. These social units may be 

families, clans, troops, or bands. 



6. The pattern endures across generations.  

Culture is considered to be group-specific behavior that is acquired, at least in part, 

from social influences. Here, group is considered to be the species-typical unit, whether it be 

a troop, lineage, subgroup, or so on. Prima facie evidence of culture comes from within-

species but across-group variation in behavior, as when a pattern is persistent in one 

community of chimpanzees but is absent from another, or when different communities 

perform different versions of the same pattern (McGrew, 1990). The suggestion of culture in 

action is stronger when the difference across the groups cannot be explained solely by 

ecological factors. 

An organizational culture is defined as the shared assumptions, values, and beliefs that 

guide the actions of its members. Organizational culture tends to be shaped by the founders' 

values, the industry and business environment, the national culture, and the senior leaders' 

vision and behavior. There are many dimensions or characteristics of organizational culture 

that have been defined. For example, a research study conducted by J.A. Chatman and K.A. 

Jehn in 1994, identified seven primary characteristics that define an organization's culture: 

innovation, stability (maintaining the status quo versus growth), people orientation, outcome 

orientation, easygoingness, detail orientation, and team orientation.  

Large organizations usually have a dominant culture that is shared by the majority of 

the organization and subcultures represented by groups of individuals with unique values or 

beliefs that may or may not be consistent with the dominant culture. Subcultures that reject 

the dominant culture are called countercultures. Strong organizational cultures are those 

where the core values of the dominant culture are strongly believed by the great majority of 



organizational members. A strong culture tends to increase behavior consistency and reduce 

turnover. However, strong cultures may be less adaptive to change, may create barriers to 

diversity, and may create barriers to successful acquisitions and mergers.  

Hofstede (2008) argues that organization culture is different to national culture 

because in the term of national culture is about ritualism, symbols and heroes. These are 

more easily learnt and sometimes already formed by the center of national culture. 

Therefore, the national cultures are not relevant for comparing organization within the same 

country. Organization culture belongs to sociology because we have to know the 

characteristic of the factors that forming an organization such as Power Distance Index 

(PDI), Individualism (IDV), Masculinity and Behavioral (Hofstede, 2008). The 

organizational culture is one way to drive in reaching success or failure because when a good 

aligned culture applied, it will give best result in success. However, the wrong culture will 

stifle its ability to adapt to a fast-changing world (Deal and Kennedy’s, 2000). Deal and 

Kennedy's model of culture is based on characterizing different four types of organization, 

based on how quickly they receive feedback and reward after they have done something and 

the level of risks that they take that tell them they are doing a good or bad job. (Deal and 

Kennedy’s, 2000). 

2.3.2 Culture System in Organization 

According to (McGrew, 1990) A cultural system may be defined as the interaction of 

different elements of culture. While a cultural system is quite different from a social system, 

sometimes both systems together are referred to as the socio cultural system. A major 

concern in the social sciences is the problem of order. One way that social order has been 



theorized is according to the degree of integration of cultural and social factors . The system 

comes from the Latin and Greek, the term "system" is defined as combines, to establish, to 

put together. The system is a collection of related elements that constitutes a unity. The 

system is a network of procedures that are interconnected, gathered together to perform an 

activity or to complete a certain goal. System is an organized scheme or method (System is 

a collection scheme or method) (Haviland, 1998). 

Culture systems approach, where the company is considered as a de-centered and 

shown as an institution that was built through the influences from outside such as 

globalization, the norms of employees, managers, communities and customers, as well as 

ecological factors in the social environment such as politics, government and suppliers. This 

model also shows how different stakeholders in the social environment such as government, 

politics, and suppliers affected by the norms set of employees, communities, customers and 

managers, in other words, resulting in the behavior of a company, trade associations and 

investors. In the movement of normative be situated perspective to understand CSR, we 

gain the ability to analyze a company as a result of social forces that shaped by culture 

system where the company is located and grow. This model states that the company could 

also play a role in forming culture system. According to Roome (2005), cultural systems 

can model presents a point to understand how CSR in the frame and constructed by cultural 

constraints that already exist in a country. He describes culture as a dynamic system, 

suggesting that cultural norms are associated with ecological factors such as history and 

traditions, outside influences such as global markets, and institutions caused by regulations 

and government policies. Roome statement also offers a systematic way in describing the 



cultural norms, traditions, rules and formal institutions associated not only with the 

company, but also with others. 

2.3.3 Culture Aspect in Organization 

 J.A. Chatman and K.A. Jehn (1994) argue the idea that organizations have cultures 

came originally from ethnography, the study and description of human social cultures. 

Researchers in organizational culture have borrowed some of that language. Individuals in 

societies took on specific "roles," such as ruler, priest, historian, or teacher. In organizations, 

similar roles emerge. The historian or storyteller, for instance, is usually a longtime 

employee who narrates inspirational stories about the company's early years or its evolution. 

Embodied in the stories are many of the core values that permeate the organization. This 

"organizational folklore" includes oft-repeated stories about the founder, a long-term CEO, a 

dramatic firing, or an individual who rose through the ranks very quickly owing to some 

attribute highly valued by the firm. The stars of an organization are comparable to a social 

culture's heroes. An organization's success stories yield "role models" for the ambitious.  

Organizations develop "rites and rituals" comparable to traditional activities within an 

ethnic culture. Whereas some organizations might emphasize award ceremonies, others 

might de-emphasize explicit recognition and affiliation behaviors. Still others might foster 

"management by walking around," whereby managers spend frequent one-on-one time away 

from their desks giving praise or criticism to individuals. As another example, lunch with the 

president might be a longstanding tradition, although the amount of actual communication 

will vary from organization to organization according to unwritten rules about who talks to 

whom (Chatman and Jehn, 1994).  



Although all organizations have both formal and informal communication networks, 

organizational culture strongly affects the content, reliability, and influence of the informal 

network or "grapevine." When information through normal channels is scarce, the grapevine 

carries heavier traffic. Leaders aware of culture's importance try to find ways to tap and 

monitor the grapevine and sometimes use the grapevine by adding information to it 

(Chatman and Jehn, 1994). 

2.3.4 Detect the Culture in the Corporation 

The Culture can detect through several statement, which are: 

1. Khan (2005) stated that matching individuals to organizations is a crucial part of success 

for any company. The match between people and the companies for which they work is 

determined by the kind of organizational culture that exists. 

2. U.S. raised issues around education and the environment on its CSR activities This was 

motivated by U.S. culture, where society is education come first. In addition, because of 

regulations made by the SEC and the EPA that requires companies to disclose their 

obligations to the environment, the U.S. oil and gas companies are very concerned about 

the environment. Human rights issues raised by the U.S. oil and gas companies(Hartanti 

and Rahmawani, 2010). This is indicated because the U.S. a lot of follows international 

guidelines.  

3. Culture systems are consists of three dominant institutions which are government, citizen 

and the global market that represented by commercial firm. Three dominant institutions 

are known as three sector partnership (kemitran tiga pihak). ExxonMobil is the top 



mining business in America it is make ExxonMobil followed the ideology of liberalism 

(Hartanti and Rahmawani, 2010).  

4. There are regulation issued by SEC (Security Exchange Commission) and EPA 

(Environment Protecting Agency) regulates the many companies in America have the 

focus are of CSR in part of environment issues, education and human right (Hartanti and 

Rahmawani, 2010). 

2.4 Website Report 

2.4.1 Corporate Social Responsibility Report 

 According Baker (2011) CSR is about how companies manage the business processes 

to produce an overall positive impact on society. 

Take the following illustration 

Figure 5: CSR Framework 

 

Source: http://www.mallenbaker.net/csr/definition.php 



Companies need to answer to two aspects of their operations which are: 

1. The quality of their management - both in terms of people and processes (the inner 

circle). 

2. The nature of and quantity of their impact on society in the various areas. 

Outside stakeholders are taking an increasing interest in the activity of the company. 

Most look to the outer circle - what the company has actually done, good or bad, in terms of 

its products and services, in terms of its impact on the environment and on local 

communities, or in how it treats and develops its workforce. Out of the various stakeholders, 

it is financial analysts, who are predominantly focused - as well as past financial 

performance - on quality of management as an indicator of likely future performance (Baker, 

2011). Corporate Social Responsibility is the continuing commitment by business to behave 

ethically and contribute to economic development while improving the quality of life of the 

workforce and their families as well as of the local community and society at large (Holme 

and Watts, 2004). The same report gave some evidence of the different perceptions of what 

this should mean from a number of different societies across the world. Definitions as 

different as CSR is about capacity building for sustainable livelihoods, it respects cultural 

differences and finds the business opportunities in building the skills of employees, the 

community and the government from Ghana, through to CSR is about business giving back 

to society from the Phillipines 

2.4.2 Corporate Social Responsibility Website 

The necessary of the important communications and information that become 

interesting issues today is the communication company about corporate social responsibility 



or (CSR). The company is not only required for carrying out CSR programs but also 

encouraged for communicate its CSR programs more large. CSR activities should be 

communicated because could affect the behavior of the leaders regarding with the target 

organization and because of advances in technology and the communication itself in recent 

years. Global Communications has set up a situation where the public will not believe the 

organization that too over disclosure their social activities, so that public opinion was also 

become a “goalkeeper” for a CSR organization. CSR disclosures by the company to its 

stakeholders and then regarded as evidence of accountability of corporate activities and their 

impact on the environment (Harmoni, 2010). Furthermore, Harmoni (2010) states the 

regulation based on Amendment in Indonesia, which are:  

Khusus bagi perusahaan yang beroperasi di Indonesia,Undang-Undang 
Nomor 40 Tahun 2007 tentang Perseroan Terbatas juga menandai babak 
baru pengaturan CSR di Indonesia. Keempat ayat dalam pasal 74 Undang-
Undang tersebut menetapkan kewajiban semua perusahaan di bidang 
sumber daya alam untuk melaksanakan CSR. Substansi dalam ketentuan 
pasal tersebut mengandung makna, mewajibkan CSR mencakup 
pemenuhan peraturan perundangan terkait, penyediaan anggaran CSR, 
dan kewajiban untuk melaporkannya. Dengan ketentuan tersebut maka 
perusahaan tidak hanya wajib melaksanakan program CSR tetapi juga 
mempunyai kewajiban untuk melaporkan dan mengungkapkan program 
CSR-nya kepada seluruh pemangku kepentingannya. 

 
Regarding the argument of CSR report activities as the important communication to 

presenting the CSR activities to the public, further I will continue to describe the advantage 

and function of CSR report in the website based on the journal. Harmoni (2010) the 

communication of CSR is communication that is designed and distributed by the company 

on its CSR activities. CSR Communications is trusted when its informative and educative, 

and also could avoid emotion excessive. While CSR is the important communication, the 

company still has to find the most appropiate communication to communicate its CSR. 



There are a variety of media which could be used by companies to disclose its CSR 

program. Annual report (annual report) is The company's main communication media to 

disseminate information about the company financial position.This annual report then used 

extensively for communicating environmental information. Other Media increasingly 

popular is CSR report or reports of sustainability (sustainability report). Studies empirical 

made Europe the CSR stated that there are several other ways to communicate CSR, namely 

social reports (social reports), thematic reports (thematic report), Codes of conduct, web 

(websites), consultation stakeholders, internal communications, giving gifts, cause-related 

marketing, communications on the packaging products, interventions in media and TV, and 

communication in sales center. In recent years, CSR communication through web have been 

widely used as a complementary communication through printed media, although not all 

potential web used by the company. Lodhia (2010) shows that the potential of web is not 

extensively uses by companies as a medium of communication to environment. Internet and 

its components such as web are considered to act as a bridge between organizations 

(companies) and public. Web enabling direct dialogue between the parties. Indeed there are 

concerns about misuses and mistakes the web to integrate the web as a communication tool. 

Although many arguments about the weakness of web report, but many people are agree 

that the internet and the web will be a important medium of CSR’s communication. 

Web has many advantages for corporate communications. The main advantage is that 

the web has the dimension of punctuality (timely). Information can be immediately 

available (real time). Ability mass communication and global reach that is owned by web 

allows information to be accessed by various stakeholders. Web also allows interaction two-

way and feedback via electronic mail, forums discussion, and bulletin boards. Presentations 



using graph, animation and multimedia, efficient organization through a link (hyperlink), 

and the search and tracking (search and tracking) is possible on the web. All excess will 

deliver information that must be communicated from the company to the stakeholder 

interests (Harmoni,2010). The limited range of cues on media reports printed can be 

overcome by the web, which is flexibility and presentation better visibility. Web can be 

made with various presentations and organization of information for each target 

stakeholders. Links and menus on the web as well as the available file formats, including 

presentation by using graphics, animation, audio, and video that can be accessed through the 

web, it a potential item that could be used to change the way how to present the information 

of company's CSR activities. Web could be a media communication of CSR from the 

company to the public. The potential of web could use for increasing the understanding of 

CSR activities and programs in the company to the public.  

  

  

 

 

 

 

 

 

 

 

 



CHAPTER III 

RESEARCH METHOD 

3.1 Research Design 

The definition of research design factors used in the study were understanding 

research problem is essential before conducting the actual research, because it will determine 

how the research will be conducted. The type of this research is using semiotic approach that 

falls under interpretative paradigm. 

According (Hopper and Pratt 1995) the context of this study is to be able to 

comprehend narrative texts that exist in a sustainability report; effort is needed to understand 

the meaning of each word, symbols and phrases contained in the narrative text. The 

meanings interpreted as a message to be presenting to an (Stakeholders). This process is 

often called the rhetoric. Hopper and Pratt (1995) describe the rhetoric as a form of language 

or persuasive or effective writing that aims to control reality in order to affect a particular 

audience. Rhetoric as a process has a certain characteristics. Perelman (1982) describe that 

there are two key characteristics of rhetoric that is the style (style) and context (context). 

Style refers to the person's choice in making the argument that will present to the audience. 

When the force associated with the presentation, rhetoric will greatly affect the ability of the 

presenter in presenting arguments (Carter and Jackson 2004). There are four factors that 

influence the style in rhetoric, namely (Arnold, 1982 and Perelman 1982): a) logical 

arguments, b) ability influence others, c) rhetoric is an interpretation that is open and could 

have a double meaning, and d) composed rhetoric of linguistic techniques can identified. The 

second aspect of the rhetoric is the context (context). Context refers to consideration of 

situations where certain arguments will be made.  



Semiotic analysis of narrative is an analysis that uses sentence structure as a basis to 

explain a narrative text. According Haryatmoko (2008), semiotics is the science that studies 

signs in human life. That is, all those present in our lives seen as a sign that is something we 

must give meaning. Ferdinand de Saussure (1916) in Haryatmoko (2008) saw the sign as a 

meeting between the forms (which is reflected in understanding a person) and the meaning or 

content (which is understood by humans as a user sign). The data used in the study of 

semiotic analysis object is text. Text can be classified into two, namely (a) the text that 

represents the experience, which can be analyzed by systematic elicitation techniques 

(identifying the elements of text is part of a culture and examine the relationship between the 

elements it) or text analysis by starting with the analysis of words or text as a system of 

signs, and (b) text as the object of analysis by analyzing conversations, narration, parole, or 

grammatical structure (Ryan and Bernard, 2000 in Haryatmoko, 2008). This study belongs to 

the sub-group (a). Data analysis was based on a descriptive approach analytic according to 

the meaning of symbols, words and phrases encountered in sustainability reporting of 

ExxonMobil. 

In other words, the context of rhetoric above can be formulated that basically 

sustainability report is rhetoric. The rhetoric is done by management (Company) by showing 

certain arguments and data to convince stakeholders that in conducting its business activities. 

The company also cares towards social and environment condition by creating a CSR 

program. 

Since this research is a social analysis that uses subjective approach which seeks to 

understand the situation as it is; so in this research try to seek the meaning of spirituality and 

culture system on the corporate social responsibility website report. In order written is really 



revealed, then the required field study activities in depth literature. In accordance with the 

formulation of the problem, then I uses a qualitative approach, namely through a systematic 

assessment of CSR reporting site oil and gas company. 

3.2 Research Method 

The research method deals with the method of collecting, processing, and analyzing 

the gathered information. Research method is very important because it will determine the 

quality of conclusions generated. According to Bogdan (1998), research method can be 

categorized into two category, quantitative method and qualitative method.  

According to Merriam (1998) the purpose of the quantitative method is to investigate 

how pre defined phenomena, their characteristics, and meanings are spread in populations, 

events or situations. The results are usually precise and narrow, and the sample tends to be 

large, random, and representative. The researcher collects data without his or her influence, 

through for example the use of tests, questionnaires, etc. In this method, information is 

converted into numbers and quantities that are used for statistical analysis (Merriam, 1988). 

According to Indriantoro and Bambang (2002), the purpose of qualitative methods is 

to generalize theory, or to compare the theory itself with series of information. Qualitative 

method uses qualitative information which is expressed in words containing complete 

information about the subject that is being studied. Qualitative design has the natural setting 

as the direct source of data and researchers is the key instrument. Furthermore, qualitative 

research is concerned with process rather than simply with outcomes or products. Qualitative 

research tend to analyze their data inductively (Bogdan & Biklen, 1992)   

 This research is categorized as qualitative method. This is in line with three reasons 

below: 



1. In this type of study, qualitative method is needed to obtain comprehensive and 

deeper understanding about spirituality and cultural system in the corporate social 

responsibility website report.  

2. This research uses primarily qualitative data, since there is no statistical method 

employed in designing the interpretation of spirituality and cultural system in the 

corporate social responsibility website report.  

3. This research target is to figure out the interpretations of spiritual and cultural system 

in the CSR website report, which is possible through qualitative analysis. 

3.3 Unit Analysis  

According Moleong (2002), sampling aims to specify the peculiarities that exist in 

the context of a unique concoction. Samples or unit of analysis in this study is oil Gas 

Company taken based on the Global 500 World’s Largest Corporation by Fortune magazine. 

This study only took one sample with a consideration of the focus in analyzing the 

interpretation of spiritual and cultural system on CSR website reporting. 

 

3.4 Sources of Data 

Source data from this study is secondary data. The secondary data i.e. data which is 

not directly from the parties concerned (the object under study), but come from other parties 

such as the library literature, articles in magazines, journals related research and other mass 

media sources and research results earlier (Moleong, 2002). 

This research done by setting a single case of a CSR report website 2009 of 

ExxonMobil corporate (www.exxonmobile.com) downloaded on November 23, 2010 until 

the end of this research. The object of analysis in this study is the deeper analysis of CSR 



report website. On the basis of interpretation of spiritual and culture system in an 

organization especially with regard to the appearance of CSR repot website in mining 

business. 

3.5 Data Collection Technique 

There are two fundamental methods available for collecting data, primary and 

secondary data collection. Primary data is material collected by researcher herself, while 

secondary data is material that has already been documented. The selection of research 

method is based on a research perspective and approach chosen by the researcher. The 

information collected can also be both qualitative and quantitative. 

This research uses secondary data collection. For secondary data consisting of books, 

journals, and related articles gathered from internet. Secondary data has advantages in its 

stability since researcher cannot influence the material. Furthermore, Merriam (1998) stated 

that secondary data is especially good for qualitative studies since it can give the study an 

empirical background for the problem being studied. 

Based on the objective to obtain data required in this study, the authors use the 

method: 

1. Literature is by reading related literature supporting this research. For example, by 

reading books on the ethics of professional accountants. 

2. Documentary is by reading the previous reports of a study and article relevant to the 

writing of this research. Namely by looking at studies that had existed before about the 

interpretation of spirituality and culture system in the corporate social responsibility 

report website. 

 



3.6 Data Analysis Method 

In Qualitative research, the analysis process can be done while the completion of data 

collections process (Ludigdo, 2007: 108). Thus systematically, the process of analysis will 

be done through three steps and start with pre analysis about the usability of website report to 

make sure the reliability and validity the data. The benefits of data analysis at an early stage 

is for efficiency of time to allow any new data collection or test the hypothesis, if necessary 

to complete the research data and to correct deficiencies so that from the beginning there is 

compatibility between data collection and analysis (Miles and Huberman, 1994: 50). 

3.6.1 Pre-Analysis 

The Interpreting of Usability through Style Analysis 

Analysis Usability 

Style According to Nielsan (2003) usability site is an important 

factor in the site which aims to satisfy the users whether on the 

content or the appearance.  

There are five specifications to reach ideal usability level 

according to Neilsan (2003) which are: (1) Learnability 

(Mudah untuk dipahami), (2) Efficiency (Efisien dalam 

penggunaan), (3) Memorability (Mudah untuk diingat), (4) 

Errors (Tingkat kesalahan rendah), (5) Satisfaction (Kepuasan 

Pengguna) (Hartanti and Rahmawani,2010).  

 

 

 



Illustration 1 

The Home Site of ExxonMobil 

 

Source: http://www.exxonmobil.com/Corporate/energy.aspx 

By analyzing the CSR of ExxonMobil website as shown in the illustration 1, I could 

explain that the functionality on ExxonMobil website not easy to understand by users. Since 

the website is composed of many pages its does not make all users to understand easily and 

quickly future exploring the website. So that, the Learn Ability level of ExxonMobil is lacks 

when if viewed from the functionality side. The whole of CSR of ExxonMobil website uses 

English as the international language in order all people around the world can understand 

when access the website report. However, if we look at the Learnability when used English 

as the whole language to presenting the web report its bit problem for other people which do 

not understand English. Further, I observes about the font that is used in CSR by 

ExxonMobil Corporate, the font size is already in the appropriate size, it mean that the font 

already has the proportional level. The level of proportionality on the font will impress to the 

user then related to user’s efficiency because they more interest to read information that site 

presented. Regarding to Nielsan (2003), a good text is using a font large enough and using 

the optimum color contras on the text. Level of proportionality on the color is already right 

part, the combination of background color is white and the font color is blue so white and 

blue are dominant color in ExxonMobil appearance website report. To Memorability, 

ExxonMobil has a fairly good level of Memorability. Because ExxonMobil report website is 



always fixed link in a long time. In line with the level of functionality on the company 

website that the average easy to understand, then users will be less of a mistake, so the level 

of errors such as the provision of too many links or pages would tend to confuse users that 

can be done when users visit the ExxonMobil website is low. 

The company also further aligns ExxonMobil CSR site’s color with the color of the 

logo of the company. Oil and gas companies in America use more neutral colors like white 

and gray (Hartanti and Rahmawani,2010). Blue color is the color most often used by 

ExxonMobil companies in America, because blue is synonymous with nature or the 

environment. Sumual (2010) stated the language in which the color blue is the color of the 

sky and sea, which symbolizes trust, loyalty, devotion, wisdom and peace. The color blue is 

believed to give good effects in mind and body, which is calm, slow heart rate, lowering 

blood pressure, remove stress, expand the imagination, and smooth communication. Too 

much blue or if the blue too color is intense then it could create the impression of cold. 

ExxonMobil also has combined the use of text and graphics on the CSR site, to 

make it look more alive. Company ExxonMobil appears to have a higher level of awareness 

of CSR, since the company's official site has many pages to explain systematically about 

corporate CSR activity or program. The amount of pages or links in the ExxonMobil website 

indicates that ExxonMobil CSR presents facts far more complete and more informative. 

Therefore, based on Learnability, Efficiency, Memorability, Errors and Satisfaction, look 

CSR report website oil and gas company ExxonMobil could be regarded as good, because it 

has the appearance of the site that meets the criteria of CSR reporting based on Usability. 

 

 



3.6.2 Analysis Process 

The analysis process conducts through three steps, which are: 

1. This research conducts data reduction. This process is done by simplification and 

transformation for research materials from the research object that are used in accordance 

with the main problems that have been proposed in the formulation of research problems. 

The relevant data will be analyzed carefully, while the irrelevant data will be set aside or 

will be removed. 

2. After data reduction, in this research will conduct analysis of semiotic approach which is 

done with interpretation of the text, language, symbol and expression regard to 

information that got to generate the meaning. In this case will be followed by data 

interpretation of spiritual and cultural system with regard to the appearance of CSR 

website report in mining businesses that lead these interpretations. Describing of each 

interpretation from the practices of both spiritual and culture system with regard to 

appearance of CSR report website that done by the depth analyzing will be critically 

reflected on discipline theory of style and context of rhetoric’s characteristics. 

Analysis Spirituality Aspect 
Context Argument or text that indicates the spirituality. 

Text as a part of spirituality  

Spirituality in organization, enable the employees to have a 

more integrated and united perspective towards their 

organization and their community. Spirituality has several 

dimensions. Based on an outstanding view, spirituality is 

“What encourages people to attempt to change the existence 



power in life and this is exactly individuals’ motivation and 

attraction towards excellence and perfection. A common view 

in this area is that work spirituality represents our wish and 

ideal to search for and find purpose and meaning in our lives 

(Dale,E.S., 1991; Neck & Milliman, 1994). 

 
Style Symbol or picture that indicates the spirituality aspect. 

The Aspect love and creativity are some indication of 

spirituality that comes originally in human mind. Human mind 

is the center power of all body activities. So spirituality will 

come up when a human try to use it to be the power to 

balancing the intelligent quotient and emotional Intelligence. 

The spirituality intelligence will guide human on the truth 

(Pasiak, 2002).   

  

Analysis Culture Aspect 
Context Argument or text that indicates the culture in organization. 

Text about the organization culture is a crucial part of success 

for any company (Khan, 2005). 

Khan (2005) stated that matching individuals to organizations 

is a crucial part of success for any company. The match 

between people and the companies for which they work is 

determined by the kind of organizational culture that exists. 

Style Symbol or picture that indicates the culture in organization. 



Appearance of website report about the appearance of website 

report.  

An organizational culture is defined as the shared 

assumptions, values, and beliefs that guide the actions of its 

members. Organizational culture tends to be shaped by the 

founders' values, the industry and business environment, the 

national culture, and the senior leaders' vision and behavior 

(Chatman and Jehn, 1994). 

 

3. Drawing conclusions, in this section, the researcher will draw conclusions of the study. 

This conclusion is an interpretation from the analysis process conducted in the second 

step.  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



CHAPTER IV 

RESEARCH FINDINGS  

4.1 Spirituality Aspect in the CSR Website Report  

4.1.1 The Interpreting Spirituality Aspect through Context Analysis  
 

The research finding of spirituality aspect that interpreting through the context 

analysis could be picked from the phrase, words and statement. The phrase, words and 

statement are the tools to interpreting the spirituality through semiotic approach that fall 

under interpretative paradigm.    

4.1.1.1The uses of phrase that indicates the spirituality 

Illustrations 2 

Energy and Enviorment 

 

Source: http://www.exxonmobil.com/Corporate/energy.aspx 

“Increasing the efficiency, developing new supplies and safeguarding the 
environment”  

 
The phrase of Increasing the Efficiency is one of the spirituality that has already 

existed in human mind. According to Salarzehi (2001) stated Organizational Spirituality is 

one of the new windows opened in the area of organizational behavior which attracts and 

absorbs more adherents every day. On the other hand, spirituality capability of Iranian 



society makes managers to use this low-coast tool in solving organizational problems, 

increasing efficiency, improving human resources utilization and productivity by employees. 

So in line with the argument of Salarzehi about organization spirituality that the phrase of 

increasing efficiency is one of the spirituality aspects that comes from physiologies and 

social motivation (Aryadi, 2011)  

4.1.1.2 The uses of statement that indicates the spirituality  

ExxonMobil corporate has given informative report and transparency because all the 

financial report could be easily accessed by the transparency in the community and social 

page and the annual report from 2005 until 2009 also could be downloaded. Such as the 

illustration below: 

Illustrations 3 

Transparency 

 

Source: http://www.exxonmobil.com/Corporate/community_transparency.aspx 
 
 
 

 



Illustrations 4 

Transparency 

 

Source: http://www.exxonmobil.com/Corporate/community_transparency.aspx 



   Those are only one of the transparency programs by ExxonMobil corporate that 

would be the programs become key component good governance in ExxonMobil corporate. I 

picked the statement in that website which is”  

“Transparency is a key component of good governance. As part of our 
commitment to honesty and ethical behavior”.  
 

The interpretation of that statement in the appearance of CSR report website in the 

community and society I could understand that the spiritual value has arisen by the 

commitment of ExxonMobil about honesty and ethical behavior. Pasiak (2002) argue: 

 “Kejahatan dan kenistaan tidak hanya lahir dari manusia “berotak 
dengkul” alias bodoh,bebal tidak bisa dibantah bahwa kerusakan 
lingkungan, perampasan hak, kemiskinan, kebodohan, antidemokrasi, 
ketidakadilan, resialisme, etnosid, dan segala macam sisi negatif kehidupan, 
diproduksi oleh manusia-manusia berotak cerdas”   

 
 It’s related to commitment that created by ExxonMobil about transparency is the part 

of honesty and ethical behavior. Therefore, honesty and ethical behavior will prevent the 

fraud and any violence in the company to the environment or shareholders like Pasiak’s 

argument about the negative said in our life. So spirituality will bring the positive side to 

prohibit the negative circumstances in the business process. The spirituality is not the real or 

stated regulation but it will make people more realize by himself through God-spot or Suara 

Hati.  Regarding Ginanjar (2008: 9) Suara Hati or God-spot have to be a center principle 

that will give the save feeling, power, wise and guidance. Further, another argument from 

Covey in the Ary Ginanjar book,   

“ Di sinilah anda gunakan anugrah Ada-kesadaran diri (self awareness)-
untuk memeriksa peta diri anda, dan jika anda menghargai prinsip yang 
benar, maka paraikma Anda sesungguhnya berdasarkan pada prinsip dan 
kenyataan di mana suara hati berperan sebagai kompasnya.”      

 
 



4.1.1.3 The uses of words that indicate the spirituality  

 
Illustrations 5 

 
Employee Volunteerism 

 

 
 

Source:http://www.exxonmobil.com/Corporate/community_contributions_employee.aspx

  

 Another spiritual aspect also founded not just by some picture in the appearance of 

report website but also in the program of “World Wide Giving”. The program is employee 



volunteerism that stated like the picture that I showed above. Almost the programs are 

concern with environment project and education project such as the beach cleanups, repairs 

to local orphanages and schools, beautification of a senior center, education program at local 

university. The use of words such as  

“Beach cleanups, repairs to local orphanages and schools, 
beautification of a senior center, education program at local 
university collecting Christmas Gift for orphans”.  

 
The last phrase is containing the spiritual intelligence that come from the human duties as 

their believed. In spite of almost CSR website report in America very sensitive to present the 

CSR program about religion. However spirituality is not really come from the any religion, 

but it already exists in human mind. 

 SQ tidak mesti berhubungan dengan agama. Bagi sebagian orang 
SQ mungkin menemukan cara pengungkapan melalui agama formal, 
tetapi beragama tidak menjamin SQ tinggi. Banyak orang humanis dan 
ateis memiliki SQ tinggi; sebaliknya, banyak orang yang aktif beragama  
memiliki SQ sangat rendah. Beberapa penelitian oleh pisikolog Gordon 
Allport, lima puluh tahun silam menunjukan orang memiliki pengalaman 
 keagamaan lebih banyak diluar batas-batas arus utama keagamaan 
daripada didalamnya.SQ adalah fasilitas yang berkembang selama 
jutaan tahun, yang memungkinkan otak untuk menemukan dan 
menggunakan makna dalam memecahkan persoalan (Zohar & Marshall, 
2007)    

 

 The argument that stated above is the basic spirituality that do not comes from any 

religion but it ready existing in human mind. But human can develop and enhance the 

spiritual quotient through the religion. According to Sinetar (2000: 17) argue that SQ are the 

thinking which receive inspiration, puss, and inspiration activity, theisms or full God 

experience that into all people become apart. Furthermore, I can conclude that spirituality 

aspect is not direct present in the appearance of ExxonMobil report website. But spirituality 

aspect can grab words from some project or picture that stated on the website. In summary 



some of the appearances of ExxonMobil report website have represented the spirituality 

aspect that is located on some words, picture and some program. Spirituality will increase the 

employee awareness with others not just relation people with people but also the responsible 

of human with universe and God. Spiritual intelligence is as the main intelligence to face the 

problems of sense or value i.e. intelligence to put the act and our life in the contexts of wide 

and almighty meaning. Intelligence is to appreciate the act or the way of life someone more 

valuable than others (Zohar and Marshall, 2007). Ginanjar (2008) argues SQ is the basic that 

used to activate the IQ and EQ more effective. SQ is our highest Intelligence. In the ESQ, 

Spiritual Intelligence is the ability to give spiritual meaning to thinking, behavior, and 

activity, and also ESQ can be synergize the IQ, EQ, and SQ as comprehensive.   

4.1.2 The Interpreting Spirituality Aspect through Style Analysis 

The research finding for spirituality aspect could be interpreted through the style 

analysis of appearance in website report. The style analysis is the deeper analysis in the 

appearance that will emerge from picture that stated in the website report.  

 

 

 

 

 

 

 

 

 



4.1.2.1 The uses of picture that indicates the spirituality  

Illustrations 6 

Community Investment 

 

Source: http://www.exxonmobil.com/Corporate/community_investment.aspx  

Based on the picture above, the appearance by ExxonMobil corporate social 

responsibility report website shows spirituality aspects. The community issues that 

often discuses by ExxonMobil are about education and environment. These because 

of the basic culture of America which is the society come first of education (Hartanti 

and Rahmawani,2010) . Besides that, there are regulations issued by SEC and EPA 

that oblige the company to disclosure the social responsibility to the environment. 

Because of the regulations, many companies in America are concerned creates on 

social responsibility about environmental issues. If analyzed in depth through 



appearance of the ExxonMobil report website, there could be spirituality values in the 

website. Some of the spirituality value could take from the website of ExxonMobil 

report. There are no more than 5 pictures illustrated in the website, such as the picture 

that shown in the illustration 2. It means that the ExxonMobil does not put the 

spiritual aspect directly through the company social responsibility program. But the 

spiritual aspects that I could catch from the web are represented by some picture that 

shows the love and creativity. Both aspect love and creativity are some indication of 

spirituality that comes originally in human mind. Human mind is the center power of 

all body activities. So spirituality will come up when a human try to use it to be the 

power to balancing the intelligent quotient and emotional Intelligence. The 

spirituality intelligence will guide human on the truth (Pasiak, 2002).   

 The interpretation of a picture about a woman using veil with two children is 

representing love and dedication as a teacher. She teaches the two children that 

desperately need love of a woman as well as their own mother. Veiled means adds 

displayed by the image of an intellectual and spiritual tradition that stretches from the 

prophets, saints, philosophers, Sufis, and the inheritors of those who understand the 

extensive and intensive live the Islamic traditions of their ancestors. Intellectual and 

spiritual imagery will be present by adding a quantitative knowledge and improve his 

credit following a qualitative science in Muslim (Wulandari, 2010). This picture will 

create emotional thinking that relates to the spirituality as the first time the users look 

at it when they open the page. Since in the human brain was exists the brain nerves 

that work about emotional intelligence and spiritual intelligence. The spiritual 



intelligence and emotional intelligence focus on the right brain. Pasiak (2002) states 

that: 

“kecerdasan spiritual itu bertumpu pada pekerjaan otak manusia yang 
bermain secara anggun dalam kehidupan sadar mereka”. “Spiritualitas 
manusia dapat muncul karena otak manusia sanggup melakukannya  
Zohar (2001)”. 

 
 Therefore, it could be concluded from the interpretation of spirituality in the 

picture that stated on the appearance ExxonMobil report website, that the spirituality 

aspect is indirectly imposed through some picture that present the emotional 

intelligence. This aspect is good where its make the users or visitor more interested 

with the website appearance. Because the picture in the page showed the emotional 

intelligence that linked to spiritual intelligence it is make the user more creative and 

enjoys accessing the report. In the book of Taufik Pasiak stated right brain important 

for: cure, creativity, problem solving, enjoy the meaningful relationship (Robert 

Stone). The right brain is easy to catch the song, picture, color while the left brain 

easy to catch words and sentences. Furthermore, we live in the world dominated by 

left brain when words and logic become the power. We forget creativity and our 

feelings (Covey, 1989).  

 

 

 

 

 

 

 



4.1.2.2 The uses of picture that indicates the spirituality  

Illustrations 7 

Human Rights 

 

Source: http://www.exxonmobil.com/Corporate/community_rights_respect.aspx  

 The picture in the illustrations 6 shows children with veils (indicating Moslem 

compliance) it a persuasion that there is “religious spirituality” that rise from “respecting 

human right”. The small of spirituality is the picture that consists of many children in front 

of Mosque. The picture shown to the users that the awareness of care and love from other 

people very necessarily for them it is my point of view when open the page firstly. I assume 

that the illustration 6 create by ExxonMobil are to make other people aware with others 

without look at the differences and weaknesses. The awareness with other people is called 

Self Awareness which is a grace come from the God-spot to be a controller (Ginanjar, 

2008).  

 



4.2 Culture Aspect in the CSR Website Report  

4.2.1 The Interpreting Culture Aspect through Context Analysis 

The research finding of cultural aspect that interpreting through the context analysis 

could be picked from the phrase, words and statement. The phrase, words and statement are 

the tools to interpreting the cultural system through semiotic approach that fall under 

interpretative paradigm.    

4.2.1.1The uses of statement that indicates the culture aspect  

Illustration 8 

Community Investment 

 

Sources: http://www.exxonmobil.com/Corporate/community_investment_focus.aspx 

The implementation of ExxonMobil’s CSR activity was influence by culture system. 

Culture systems are consists of three dominant institutions which are government, citizen 

and the global market that represented by commercial firm. Three dominant institutions are 

known as three sector partnership (kemitran tiga pihak). ExxonMobil is the top mining 

business in America it is make ExxonMobil followed the ideology of liberalism (Hartanti 

and Rahmawani, 2010). The ideology of liberalism regulates the owner of capital, who could 

run the business to get the highest profit but government could not use market intervention in 

order to get consolidating income. The liberalism ideology in America caused organization 

of mining business America such as National Mining America (NMA) and American 



Petroleum Institution (API) could do to advocate government or the other partnership that 

consider threats the development of mining business and oil gases business in America 

(Hartanti and Rahmawani, 2010). Those are the advantages of liberalism ideology for 

ExxonMobil that makes them run the business or CSR program easily without any 

intervention from government. 

Based on the statement about the focus area of ExxonMobil which are health, 

education and infrastructure, it is the emergence the American culture. Because in America 

there are regulation issued by SEC (Security Exchange Commission) and EPA (Environment 

Protecting Agency) regulates the many companies in America have the focus are of CSR in 

part of environment issues, education and human right (Hartanti and Rahmawani, 2010). 

 

 

 

 

 

 

 

 

 

 

 

 



4.2.1.2 The uses of statement and program that indicates the culture and sustainability 

development program (3P) aspect  

Illustrations 9 

Environmental Performance  

 

Source: http://www.exxonmobil.com/Corporate/Imports/ccr2009/energy_env.aspx 
 
 
 
 
 
 



Illustrations 10 
Energy and Technology 

 

 

Source: http://www.exxonmobil.com/Corporate/energy_technology.aspx 
 



Based on the illustrations 8 and 9 shows that the ExxonMobil are concerning to 

protect the environment from their business effect. The environment program of ExxonMobil 

stated on the website appearance which are:  

Source: http://www.exxonmobil.com/Corporate/Imports/ccr2009/energy_env.aspx 
“As our diverse portfolio of projects spans the globe and requires us to work 
in remote and sensitive environments-arctic locations, deep water, and 
biodiverse onshore locations-we are committed to operating in a way that 
protects the environment. “   

Illustrations 11 

 

 
Source: 
http://www.exxonmobil.com/Corporate/Imports/ccr2009/energy_env.aspx 

 
Based on the words that stated on the website of ExxonMobil, I could interrelating 

with the culture of American that they interest with the environment issues and educations 

(Hartanti and Rahmawani, 2010). The statement about the commitment to prevent the spills 

from operations and also reduce the human error it is means that they want to save the earth 

or environment and also enhance technology to reverse the natural decline of a producing 



field. These programs shown in the illustrations 10 in case of ExxonMobil that was included 

one point of triple bottom line of sustainable development which is the planet.  

4.2.1.3 The uses of statement and program that indicates the culture aspect  

Illustrations 12 

Work Safety 

 

Source:http://www.exxonmobil.com/Corporate/Imports/CCt2009/Community_safety.aspx 

andwww.exxonmobil.com/Corporate/Community_safety_mgmt.aspx 

ExxonMobil corporate reports about safety and healthy work of their employees and 

also create several programs about the responsibility impact of their business process such as 

shown in the illustrations 12. The illustration 12 shows the safety and healthy work that 

create by ExxonMobil to reduce the lost time incident or injury. They create the 

improvement program such as short service worker, pre-job planning tools, mentoring, and 

also training. However, the ExxonMobil is also concerned about employee engagement that 

is related with trust, work atmosphere, justice, job opportunity and development of carrier, 



because the Americans are career minded and care of many aspects which related to their job 

opportunities in the future (Hartanti and Rahmawani, 2010).  

In these case means the ExxonMobil concern with the people as they employee to run 

the business. Further, people are one of the aspects in the three bottoms line of sustainable 

development program.  The activities of the ExxonMobil as delineate in the CSR is the 

model of Philantrophy to run the community involvement. The ExxonMobil ensures that 

there is involvement in the CSR programs that are related to community involvement 

through partnership. ExxonMobil has its own foundation that aim to accommodate and 

control the CSR activities. In Summary from the explanation in the illustrations 10, 11, and 

12 about the environment and people that related to three bottoms line of sustainable 

development about the people and planet but there is one aspect that not explain by 

interpreting the website appearance which is profit aspect. The profit aspect could by catch 

from the statement of “increasing efficiency” that stated in the illustration 1. Through 

increasing the efficiency in the business process will give many opportunities to get higher 

profit but lower cost. Through efficiency we doing the thing right means that look at the 

business process since it help us see when we are minimizing resource or time needed to 

complete a process, i.e. we are keeping our cots low. When the business process could 

reduce the business cost become lower then the company could achieve higher income 

(Chaffy, 2011). Furthermore, in the illustration 13 shows through the words about respecting 

the local culture, political and physical environment is critical to success. These means 

ExxonMobil run the business and keep respecting the local culture, physical environment 

and political in order they get advantage then success in the future. Overall, the issues that 



arise by ExxonMobil were focused on three aspects from sustainable development (triple 

bottom line) i.e. profit, planet, people.  

 

4.2.1.4 The uses of statement and program that indicates the culture aspect  

Illustration 13 
Profile Project 

 
Source: http://www.exxonmobil.com/Corporate/energy_project.aspx 

 
“Understanding the local cultural, political and physical 
environments is critical to success”. 

The illustration shows the statement that is indicating the ExxonMobil keep respecting 

the local culture in order success to run the business because gets support from the local 

society (Hartanti and Rahmawani, 2010). According with Khan (2005) stated that matching 

individuals to organizations is a crucial part of success for any company. The match between 

people and the companies for which they work is determined by the kind of organizational 

culture that exists. The degree to which an organization’s values match the values of an 

individual who works for the company determines whether a person is a good match for a 

particular organization. The collective rules by which an organization operates define its 

culture. These rules are formed by shared behaviors, values and beliefs. Culture is forms the 

basis for how individuals operate within the context of the organization. The way a group or 



individual behaves, defines what is “normal” and sanctions what is not normal is determined 

by his or her culture. 

 

 

Illustration 14 
Project Profile 

 

Source: http://www.exxonmobil.com/Corporate/energy_project.aspx 

ExxonMobil concern with community involvement about environment, education and 

employee engagement it is the activity that has supported by good NGO, press and citizen 

that are aware with the activities of CSR as the responsibility by ExxonMobil to the 

environment. Author did not find the responsibility by ExxonMobil to God in the appearance 

of CSR report website. The activities just focus to the responsibility to the environment and 

society without responsibility to God. The activities about the program energy safety could 

shows in the illustration 16 below: 



 

 

 

 

Illustration 15  

Climate Change 

 

Source: 

http://www.exxonmobil.com/Corporate/Imports/ccr2009/energy_climate.aspx 

Illustration 16  

Climate Change 

 

Source: http://www.exxonmobil.com/Corporate/Imports/ccr2009/energy_climate.aspx 

 
 
 



 
 
 
 
 
 
 
 

Illustrations 17 
Energy Safety 

 

Source:http://www.exxonmobil.com/Corporate/Imports/ccr2009/energy_climate.aspx 

In the illustration 16 and 17 shown the energy safety program that made by the 

ExxonMobil in order to save energy and to reduce gas emission. Therefore these programs is 

the centre important for economic in the world. It was stated on the website appearance in 

the illustration 16 and 17.  

4.2.2 The Interpreting Culture Aspect through Style Analysis 

The research finding of culture aspect that interpreting through the style analysis 

could be picked from the appearance of website contents. The analysis will focus on the 

appearance or picture that has indication of cultural system in the company. 

 

 



 

 

 

 

4.2.2.1 The uses of picture that indicates the culture aspect  

Illustration 18 
Math and Science 

 

Source: http://www.exxonmobil.com/Corporate/community_math.aspx 

 The appearance of ExxonMobil website above shows that the American culture that 

gives priority on education dominate the CSR program especially about education or 

environment programs create by the ExxonMobil (Hartanti and Rahmawani, 2010).“Math 

and Science”, established to develop educations and promote the best quality of human 

resources. 



 

 

 

 

Illustration 19  

Women’s Economic Opportunity 

 

 



Source: http://www.exxonmobil.com/Corporate/community_women.aspx 

Moreover, the illustration 15 shows the women economic opportunity that 

representing the western culture is called “feminism movement”. Feminism movement based 

in Europe is moving to America and developed rapidly since the publication of John Stuart 

Mill, "Women as Subject" (The Subjection of Women) in the year (1869). Their struggle 

marked the birth of First Wave feminism (Friedan, 1963). The feminist movement is the 

western culture that allows women to have the career as well as a man, but it still not familiar 

in the culture of Indonesian because Indonesia’s women usually just stay at home and serve 

to their family and not allow having job more than a man. Therefore, in the illustration 15 

could be interpreting that culture is the important aspect to motivate the issues or programs 

will create.   

    

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 

CHAPTER V 

CONCLUSIONS 

5.1 Conclusion  

 Implementation activities CSR of ExxonMobil are influenced by culture system and 

just little spirituality. Culture system consists of three dominant institutions which are 

government, citizen, and market that presenting by commercial firm. The author has tried to 

interpret the spiritual and culture system with regard to the appearance of CSR repot website 

in mining business especially in ExxonMobil corporate. The results of research are: 

1. The ExxonMobil has high level of awareness of CSR. The awareness can look at the 

three aspects which are the link CSR in the website, CSR report, and the involvement in 

global market. The other aspect of awareness is included to the spirituality aspect that 

makes the human realize their responsibility with universe and God. ExxonMobil has 

included the spirituality aspect in part of appearance and words. The other ExxonMobil’s 

program that becomes the main program is about the awareness to environment and the 

human relation based on the data analysis method. Moreover, the Liberalism culture in 

America that makes religion is not the aspect become the main program in the CSR of 

ExxonMobil. 



2. The theme and model that used by ExxonMobil corporate is variations. ExxonMobil was 

used the issues that presenting the three bottom line of sustainability which are profit, 

people and planet. The philanthropy and partnership are the combine model that used by 

ExxonMobil. 

3. ExxonMobil corporate is following the international standard and following the 

American culture it is the advantage for ExxonMobil because in America the NGO, 

citizen and press very active with CSR program that run by mining business. 

4. ExxonMobil corporate implemented the stakeholders motivation which the motivation 

about socially conscious. The business must be sensitive to the potential damage of his 

actions against various groups of stakeholders. It is could be analyzed from the main 

program that concern about environment, education, malaria and entertainment. Further, 

Social Activism which is the business must use all its resources to public interest. It is 

means that the ExxonMobil has already maximized the resource to fulfill the public 

interest through the program of CSR. 

5.2 Limitations of Study 

Researchers realized that this study has some limitations, such as: 

1. The object of this research is done only in appearance of CSR website report, which is 

the ExxonMobil website report. The object of these studies it is still give limited 

information of ExxonMobil’s CSR website report. Thus, the next researchers should 

conduct research with other object and compare the results between different types of 

them. 



2. According to researcher opinion, there are other aspects that are not observed in this 

study and can be used in future research. The understanding culture aspect that 

implemented the forming of organization culture in a corporate, especially in this 

research is ExxonMobil.    

 

 

5.3 Implication of Research 

This research gives deep and advantageous understanding about spirituality and 

culture system in the corporate social responsibility, which emerge from the analysis through 

style and context in the ExxonMobil website report. 

In long term, result of this research is expected to give information Accounting 

Department of Faculty of Economics of Brawijaya University to add the value of research 

about social accounting and environment. In order to enhance the resource of these research 

in Accounting Department. Further, this research is also gives new idea about the usefulness 

of spirituality and cultural system to empowering the employee and other aspect in business 

organization.  

 Furthermore, researcher suggests that the next researchers could conduct research of 

other CSR website report with larger area and compare the results between different types of 

them. And also used other aspects and concepts to interpret the CSR website report. So, the 

result can represent the interpretation of spirituality and cultural system with the wider 

region.  
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