
 

 

74 
 

DAFTAR PUSTAKA 

Assael, Henry. 1995.  Consumer Behavior and Marketing Action, fifth Edition. New 

York: University South-Western Collage Publishing Cicinanti. 

Ajzеn, Icеk. 1991. Thе Thеory of Plannеd Bеhaviour. Organizational Bеhavior and 

Human Dеcision Procеssеs. Vol. 50, p. 179- 211 

Ghozali, I. H., 2010. Aplikasi Analisis Multivariate Dengan Program SPSS. 

  Semarang: Universitas Diponegoro. 

Gutman, J. and Mills, M.K. (1982), “Fashion life style, self-concept, shopping 

orientation, and store patronage: an integrative analysis”, Journal of 

Retailing, Vol. 58 No. 2, pp. 64-86. 

Kasiram. Moh. 2010. Metodologi Penelitian Kualitatif – Kuantitatif. Malang : UIN 

Maliki Press 

Kotler, Philip dan Kevin Keller. 2009. Manajemen Pemasaran. Jilid 1. Edisi ke 13. 

Diterjemahkan oleh Bob Sabran. Jakarta: Erlangga. 

Lin, Nan Hong and B.S Lin (2007). The Effect of Brand Image and Product 

Knowledge on Purchase Intention Moderated by Price Discount. Journal of 

International Management Studies, Vol. 2, No. 13, 121-132. 

Nazir, M. 2014. Metode Penelitian. Cetakan 10. Bogor: Ghalia Indonesia. 

Peter, J. Paul dan Jerry C. Olson. 2000. Consumer behavior, Perilaku Konsumen 

dan Strategi Pemasaran.  Jilid 2. Edisi 4. Diterjemahkan oleh: Damos 

Sihombing. Jakarta: Erlangga.` 

Rachmaulida, Finanda. 2017. Electronic Word of Mouth dan Aplikasi Konsep 

Theory of Planned Behaviour Identifikasi Niat Berkunjung. Jurnal Ilmu 

Administrasi Bisnis :  Vol. 48 No. 1. Malang : Universitas Brawijaya 

Sardin.2014. Konsep Populasi dan Sampling serta Perhitungan Varians. Surabaya: 

Tanpa Penerbit 

Santoso, S., 2001. Mengolah Data Statistik Secara Profesional. PT. Alex Media  

Komputindo. Jakarta 

Shim, S. and Bickle, M.L. (1994), “Benefit segments of the female apparel market: 

psychographics, shopping orientations, demographics”, Clothing and 

Textiles Research Journal, Vol. 12 No. 2, pp. 1-12. 

Simamora, Henry. 2000. Manajemen Pemasaran internasional. Jilid 1. Jakarta: 

Salemba Empat.



Singarimbun, M., dan Sofian E., 2006. Metode Penelitian Survai. Edisi Revisi. 

Cetakan-18. Jakarta: Pustaka LP3ES. 

Sinambela, Lijan Poltak. 2014. Metodologi Penelitian Kuantitatif - Untuk Bidang 

Ilmu Administrasi, Kebijakan Publik, Ekonomi, Sosiologi, Komunikasi dan 

Ilmu Sosial Lainnya. Yogyakarta: Graha Ilmu. 

Sugiyono. 2015. Metode Penelitian Kuantitatif Kualitatif R&amp;B. Bandung: 

Aflabeta. 

Suryani, Tatik. 2008. Perilaku Konsumen. Implikasi pada Strategi Pemasaran. 

Yogyakarta: Graha Ilmu 

Warsamе, Mohammеd Hеrsi dan Еdward Mugambi Irеri. 2016. Doеs thе thеory of 

plannеd bеhaviour (TPB) mattеr in Sukuk invеstmеnt dеcisions?. Journal of 

Bеhavioral and Еxpеrimеntal Financе, Vol. 12, p. 93–100 

Zulganef. 2013. Metode Penelitian Sosial & Bisnis. Yogyakarta: Graha Ilmu.  

 

 

Internet 

https://www.bappenas.go.id/files/data/Sumber_Daya_Manusia_dan_Kebudayaan/

Statistik%20Pemuda%20Indonesia%202014.pdf 

Databoks Katadata Indonesia. 2016. Pelanggan Layanan Internet 2012-2015, 

Survey BPS diakses pada 6 Desember 2016 

<http://databoks.katadata.co.id/>. 

https://www.zalora.co.id/men/?catalogtype=Main 

http://alvara-strategic.com/indonesia-bukan-sekedar-jakarta/ 

http://bisnis.liputan6.com/read/2640886/menkeu-sri-mulyani-impor-pakaian-

bekas-masih-banyak 

http://www.beritasatu.com/berita-utama/81866-urusan-aksesori-masyarakat-

indonesia-masih-branded-minded.html 

http://www.kemendag.go.id/files/pdf/2016/06/20/analisis-kebijakan-impor-

1466384948.pdf 

http://lifestyle.liputan6.com/read/2831455/berburu-pakaian-vintage-dengan-

harga-miring-di-pasar-senen  

Lukman, E. (2014). 18 toko online populer di Indonesia. Retrieved May 7th, 2015 

from https://id. techinasia.com/toko-online-populer-di-indonesia/ 

 



 

 

76 
 

eMarkerter Inc. (2014). Global B2C Ecommerce Sales to Hit $1.5 Trillion This 

Year Driven by Growth in Emerging Markets. Retrieved May 7 th, 2015 

from http://www.emarketer.com/ Article/Global-B2C-Ecommerce-Sales-

Hit-15-Trillion-This-Year-Driven-by-Growth-Emerging-Markets/1010575 

yStats.com GmbH & Co. KG (2015). B2C E-commerce Booming Across Southeast 

Asia. Retrieved September 10th, 2015 from https://www. ystats.com/b2c-e-

commerce-booming-acrosssoutheast-asia/  

yStats.com GmbH & Co. KG (2015). Asia Pacific MCommerce Snapshot 2015. 

Retrieved September 10th, 2015 from 

https://www.ystats.com/wpcontent/uploads/2015/03/Product-

BrochureOrder-Form_Asia-Pacific-M-CommerceSnapshot-2015.pd 


