
DAFTAR PUSTAKA 
 
 

Aaker, David A. 1991. Managing Brand Equity: Capitalizing on the Value of a 
Brand Name. The Free Press. New York.  

 
Aaker, David A., V. Kumar, and George S. Day. 2004. Marketing Research. John 

Willey & Sons, Inc. New Jersey 
 
Allsop, Dee T., Bryce R. Basset, and James A. Hoskins. 2007. Word Of Mouth 

Research: Principles and Applications. Journal Of Advertising Research. 
DOI: 10.2501/SOO21849907070419 

 
Arikunto, Suharsimi. 2010. Prosedur Penelitian Suatu Pendekatan Praktik. Edisi 

Revisi. Rineka Cipta. Jakarta. 
 
Assael, Henry. 1984. Consumer Behaviour and Marketing Action. Second 

Edition. Kent Publishing Company. Boston. 
 
__________. 1992. Consumer Behaviour and Marketing Action. Fourth Edition. 

PWS-Kent Publishing Company. Boston. 
 
Batey, Mark. 2008. Brand Meaning. Taylor & Francis Group. New York. 

 
Berger, Jonah and Eric M. Schwartz. 2011. What Drives immediate and ongoing 

word of Mouth? Journal of Marketing Research. Vol. XLVIII (October 2011), 
869 –880. 

 
Cheng, Fei-Fei, Chin-Shan Wu, dan Hsiao Yen. 2011. The influence of online  

communication, word of mouth and virtual community on online brand equity. 
The National Science Council (grant number, NSC 99-2410-H-029 -041 -
MY2). 

 

Chernatony, Leslie de. 2006. From Brand Vision to Brand Evaluation: The 
Strategic process of growing and strengthening brands. Second Edition. 
Elsevier Ltd. Burlington. 

 
Clifton, Rita and John Simmons. 2003. Brands and Branding. Profile Books Ltd. 

London. 
 
. 
Dharmmesta, Basu Swasta dan Hani Handoko. 2011. Manajemen Pemasaran 

Analisis Perilaku Konsumen. Edisi Pertama. BPFE-YOGYAKARTA. 
Yogyakarta. 

 
Diane Halstead. 2002. Negative Word Of Mouth: Subtitute for Supplement To 

Consumer Complains. Journal Of Consumer Satisfaction, Dissatisfaction, 
and Complaining Behaviour. Volume 15. 

 



Doostar, Mohammad, Maryam Kazemi Iman Abadi, dan Reza Kazemi Iman 
Abad. Impact of Brand Equity on Purchase Decision of Final Consumer 
Focusing on Products with Low Mental Conflict. 2012. J. Basic. Appl. Sci. 
Res., 2(10)10137-10144. 

 
Engel, James F., Roger D.Blackwell, and Paul W. Miniard. 1995. Consumer 

Behaviour. Six Edition, The Dryden Press. Drs. Budijanto (penerjemah).. 

Perilaku Konsumen. Jilid 2. Binarupa Aksara. Jakarta. 
 
Guoqing, GUO, ZHANG Zhongke, CHEN Kai, WANG Xiaofan. 2009. The 

Influence of WOM on Consumers’ Intention of Brand witching: the Mediate 
Role of Subjective Norms. Marketing Science Innovations and Economic 
Development-Proceedings of 2009 Summit International Marketing Science 
and Management Technology Conference 

 
Hawkins, Del I., Roger J. Best, and, Kenneth A. Coney 2001. Consumer 

Behaviour: Building Marketing Strategy. Eight Edition. The McGraw-Hill 
Companies Inc. New York. 

 
Hollis, Nigel. 2008. The Global Brand How to Create and Develop Lasting Brand 

Value in the World Market. Palgrave Macmillan. New York. 
 
Kazemi, Ali, Seyed Yaghoub Hosseini, dan Mahboubeh Moradi. Analysis of 

Influential Factors of Brand Equity and Its Impact on Consumer Buiying 
Decision-The Selected Branches of Mellat Bank in Bushehr City as Case 
Study. 2013. International Journal of Academic Research in Business and 
Social Science. Vo. 3, No.11. 

 
Knapp, Duane E. 2008. The Brand Promise. McGraw-Hill Companies Inc. New 

York. 
 
Kotler, Philip and Kevin Lane Keller. 2009. Marketing Management. Thirteen 

Edition. Prentice-Hall. New Jersey. 
 
Lotecki, Ashley. 2012. Cosplay Culture: The Development of Interactive and 

Living Art through Play. A Major Research Paper presented to Ryerson 
University in partial fulfillment of the requirements for the degree of Master of 
Arts in the Program of Fashion. Paper 806. 

 
Matos, Celso Augusto de and Carlos Alberto Vargas Rossi. 2008. Word-of-mouth 

communication in marketing: a meta-analytic review of the antecedents and 
moderators. J. of Acad Mark Sci. (2008) 36:578-596. 

 
Mowen, John C. dan Michael Minor 2002. Consumer Behaviour. Fifth Edition. 

Harcourt Inc. Dwi Kartini Yahya (penerjemah). Nurcahyo Mahanani (editor).. 
Perilaku Konsumen. Edisi Lima. Jilid 2. Erlangga. Jakarta  

 
Naylor, Gilian and Susan Bardi Kleiser. 2000. Negative Versus Positive Word Of 

Mouth: An Exception to The Rule. Journal of Consumer Satisfaction, 
Dissatisfaction, and Complaining Behaviour. Volume 13. 



Nicolino, Patricia F. 2001. The Complete Idiot’s Guide to Brand Management. 
Alpha Book. Sugiri (penerjemah). 2004. The Complete Ideal’s Guide: Brand 
Management. Edisi Pertama. Prenada Media. Jakarta. 

 
Nigam, Ashutosh and Rajiv Kaushik. Impact of Brand Equity on Customer 

Purchase Decisions: An Empirical Investigation with Special Reference to 

Hatchback Car Owners in Central Haryana. 2011. IJCEM International 

Journal of Computational Engineering & Management, Vol. 12, April 2011 

ISSN (Online): 2230-7893 

Peter, J. Paul, and Jerry C. Olson 1999. Consumer Behaviour and Marketing 
Strategy. Forth Edition, Richard D. Irwin Inc. Damos Sihombing 
(penerjemah). Yati Suraiharti, S.E (editor). Consumer Behaviour: Perilaku 
Konsumen dan Strategi Pemasaran. Edisi Empat. Jilid 1. Erlangga. Jakarta. 

 
Ponbamrungwong, Anantaya dan Sirada Chandsawang. 2009. “The impact of 

brand on Thai female consumer in purchase decision of foreign makeup 
product”.  International Marketing Spring. 

 
Rezvani, Mehran, Seyed Hamid Khodadad Hoseini, and Mohammad Mehdi 

Samadzadeh. 2012. “Investigating the Role of Word of Mouth on Consumer 
Based Equity Creation in Iran’s Cell-Phone Market”: Journal of Knowledge 
Management, Economics, and Information Technology. Issue 8. 

 
Riduwan dan Engkos Achmad Kuncoro. 2011. Cara Mudah Menggunakan dan 

Memaknai PATH ANALISIS (ANALISIS JALUR) Lengkap dengan contoh 
tesis dan perhitungan SPSS 17.0. Alfabeta. Bandung 

 
Sekaran, Uma. 2006. Research Method for Business. Forth Edition. John Willey 

and Sons, Inc. Kwan Men Yon (penerjemah). Metodologi Penelitian Untuk 

Bisnis. Edisi Empat. Buku 2. Salemba Empat. Jakarta. 
 
Shimp, Terence A. 2003. Advertising Promotion and Supplemental Aspect Of 

Integrated Marketing Communication. Fifth Edition.  Harcourt Publisher. 

Revyani Sjahrial, S.E dan Dyah Anikasari, S.Sos (penerjemah). Nurcahyo 
Mahanani, S.T., M.M (editor). Periklanan Promosi dan Aspek Tambahan 
Komunikasi Pemasaran Terpadu. Erlangga. Jakarta.  

 
Singarimbun, Masri dan Sofian Effendi (Ed). 1995. Metode Penelitian Survai. PT 

Pustaka LP3ES Indonesia. Jakarta. 
 
Solomon, Michael R. 2007. Consumer Behaviour Buying, Having, and Being. 

Seventh Edition. Pearson Prentice Hall. New Jersey. 

 
Sugiyono. 2013. Statistika Untuk Penelitian. Alfabeta. Bandung. 
 

Sweeney, Jillian C., Geoffrey N. Soutar and Tim Mazzarol. The Differences 

Between Positive And Negative Word-Of-Mouth Emotion As A Differentiator? 

ANZMAC 2005 Conference: Consumer Behaviour. 
 



Villanueva, Julian, Shijin Yoo, and Dominique M. Hanssens. 2008. The Impact of 
Marketing-Induced Versus Word-of-Mouth Customer Acquisition on 
Customer Equity Growth. Journal of Marketing Research  Vol. XLV 

(February 2008), 48–59. 
 
Wang, Chih-Chien dan Shu-Chen Chang. 2008. Online Word of Mouth as a 

Determination in Adolescents’ Purchase Decision Making: the Influence of 

Expertise and Involvement.. Communications of the IBIMA. Volume 4. 

Zamil, Ahmad M. The Impact of Word of Mouth (WOM) on the Purchasing 
Decision of the Jordanian Consumer. 2011. Research Journal of 
Internatıonal Studıes - Issue 20 (September, 2011) 

 
 
Zhenquan, Sha dan Xie Xueyin. The Processes of Online Word-of-Mouth on the 

Purchase Decision. 2010. Proceedings of the 7th International Conference 

on Innovation & Management. 

(http://www.cosplayshopper.com/blog/cosplay-the-beginning/). Accessed on 
September 10th, 2014 

 
(http://en.wikipedia.org/wiki/Cosplay). Accessed on September 11th, 2014 
 
 
(http://id.wikipedia.org/wiki/Cosplay). Accessed on November 17th, 2013. 

 
 
 (https://www.facebook.com/Cosukimalang). Accessed on November 17th, 2013. 
 
(https://www.facebook.com/f.famiglia?fref=ts). Accessed on November 17th, 

2013. 
 
(https://www.ghostcos.taobao.com). Accessed on March 24th, 2014. 

 
(http://img4.wikia.nocookie.net/__cb20121001010056/magi/images/archive/c/c7/2

0131206165521!Kougyoku_anime.png). Accessed on June 25th, 2014. 

 (http://www.magi.wikia.com/wiki/Masrur). Accessed on June 25th, 2014. 
 
(https://www.yahoo.com/movies/75-years-of-capes-and-face-paint-a-history-of-

cosplay-92666923267.html). Accessed on September 11th, 2014 
 
(http://id.wikipedia.org/wiki/Cosplay). Accessed on September 11th, 2014 
 
 
 
 
. 

 

http://www.cosplayshopper.com/blog/cosplay-the-beginning/
http://en.wikipedia.org/wiki/Cosplay
http://id.wikipedia.org/wiki/Cosplay
https://www.facebook.com/Cosukimalang
https://www.facebook.com/f.famiglia?fref=ts
https://www.ghostcos.taobao.com/
http://img4.wikia.nocookie.net/__cb20121001010056/magi/images/archive/c/c7/20131206165521!Kougyoku_anime.png
http://img4.wikia.nocookie.net/__cb20121001010056/magi/images/archive/c/c7/20131206165521!Kougyoku_anime.png
http://www.magi.wikia.com/wiki/Masrur
https://www.yahoo.com/movies/75-years-of-capes-and-face-paint-a-history-of-cosplay-92666923267.html
https://www.yahoo.com/movies/75-years-of-capes-and-face-paint-a-history-of-cosplay-92666923267.html
http://id.wikipedia.org/wiki/Cosplay

