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ABSTRAK 

 

Atik Kusumaningsih, Program Sarjana, Jurusan Ilmu Komunikasi, Fakultas 

Ilmu Sosial dan Ilmu Politik, Universitas Brawijaya Malang, 2016. Pengaruh 

Media Relations terhadap Kepuasan Wartawan: Studi Kuantitatif pada 

Pemerintah Kabupaten Tuban. Tim Pembimbing: Nufian Susanti Febriani 

dan Dian Tamitiadini. 

 

Media relations merupakan sarana penghubung antara organisasi dengan 

media untuk menyampaikan pesan dan informasi kepada publik untuk 

membangun, menjaga, dan meningkatkan citra atau reputasi organisasi serta 

menjadi sarana publikasi bagi organisasi. Oleh karena itu, humas sebagai 

pelaksana media relations harus menjalin hubungan yang baik dengan media 

khusunya wartawan. Tetapi hal tersebut seringkali menjadikan konflik dalam 

hubungannya dengan wartawan karena memicu anggapan bahwa humas hanya 

fokus kepada citra organisasi sehingga wartawan tidak puas terhadap informasi 

yang diberikan oleh humas. Penelitian terdahulu yang pernah dilakukan oleh 

Syahri, Kriyantono, dan Nasution menemukan bahwa di Kalimantan Tengah 

sebagian besar persepsi jurnalis terhadap PR media relations pemerintahan dan 

PR media relations swasta adalah negatif. Berdasarkan hal tersebut, penelitian ini 

menggali pengaruh media relations terhadap kepuasan wartawan. Penelitian ini 

diharapkan dapat bermanfaat baik secara akademis sebagai bahan tambahan 

referensi dalam pengembangan ilmu komunikasi terkait media relations antara 

humas dan wartawan, serta secara praktis untuk dijadikan evaluasi dalam 

peningkatan media relations. Teori agenda building – information subsidies dan 

konsep serv – qual akan digunakan sebagai pedoman dalam penelitian ini.   

Penelitian ini dilakukan dengan pendekatan positivistik menggunakan 

metode survei, sehingga teknik pengumpulan data yang digunakan berupa 

kuesioner. Responden dalam penelitian ini adalah wartawan yang bertugas di 

Pemerintah Kabupaten Tuban dengan jumlah 31 orang. Media relations diukur 

berdasarkan dimensi faktor penulisan materi publisitas dan faktor kualitas 

hubungan media, sedangkan kepuasan wartawan diukur berdasarkan dimensi 

bukti fisik, keandalan, daya tanggap, jaminan, dan empati. Teknik analisis data 

menggunakan regresi linier sederhana dengan uji t untuk melihat pengaruh media 

relations terhadap kepuasan wartawan. Hasil analisis data menunjukkan terdapat 

pengaruh media relations terhadap kepuasan wartawan sebesar 0,683. Pengaruh 

media relations yang memiliki nilai tertinggi ditunjukkan pada indikator 

localness/proximity, sedangkan kepuasan wartawan ditunjukkan pada indikator 

ketepatan jam kerja. Hal tersebut menunjukkan hubungan antara humas dan 

wartawan menjadi hal penting dalam penyebaran informasi. 

 

Kata kunci: Media relations, hubungan masyarakat, kepuasan wartawan 
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ABSTRACT 

 

Atik Kusumaningsih, Bachelor Degree, Department of Communication Science, 

Social and Political Science Faculty, University of Brawijaya Malang, 2016. 

The Influence of Media Relations to the Journalists Satisfaction: Quantitative 

Studies on Local Government of Tuban. Supervisor: Nufian Susanti Febriani 

and Dian Tamitiadini. 

 

Media relations is a liaison between organization and media to deliver 

message and information to the public in order to build, maintain, and enhance 

the image or reputation of the organization and being publicity for organization. 

Therefore, a public relations as a media relations must be able to build a good 

relations with the mass media especially journalists. However it often creates 

conflict in relations with journalists because public relations only focus on image 

of the organization, so journalists are not satisfied with the information provided 

by public relations. Based on previous research conducted by Syahri, Kriyantono, 

and Nasution found that the perception of journalist in Central Kalimantan 

towards media relations governmental PR and media relations private PR was 

negative. Based on that result, the researcher tried to find out the influence of 

media relations to the journalists satisfaction. This research was expected to give 

a good benefit academically as an additional reference in the development of 

communication science in line with media relations between public relations and 

journalists, and practically this research was used as evaluation material in 

improving media relations. Agenda building – information subsidies theory and 

serv – qual concept was used as a guideline in this research. 

This research was conducted with the positivistic approach using survey 

methods, so the data collection techniques used was questionnaires. The 

respondent in this research was a journalist who worked in Tuban Government 

consisting of 31 people. Media relations was measured based on the dimensions 

of writing publicity factors and media relations quality factors, whereas the 

journalists satisfaction was measured based on the dimensions of tangible, 

reliability, responsiveness, assurance, and empathy. The data analysis technique 

used was simple linear regression with t test to find out the influence of media 

relations to the journalists satisfaction. The result showed that there was a 

significant influence media relations to journalists satisfaction for about 0.683. 

The highest influence of media relations is localness/proximity indicator, whereas 

the journalists satisfactions is accuracy of working hours. It shows the 

relationship between public relations and journalist to be important of 

information subsidies. 

 

Keywords : Media relations, public relations, journalists satisfaction 
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