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ABSTRAK 

Penggunaan internet di Indonesia sudah tak dapat dihindarkan, tak 
terkecuali bagi para pelaku bisnis yang menggunakan internet sebagai media 
promosi, pembelian, penjualan juga informasi suatu produk. Banyaknya e-
commerce di Indonesia menjadi bukti jika pelaku bisnis mulai berpindah menuju 
bisnis secara online. Banyaknya penggunaan e-commerce ini membuat dua 
perusahaan yang bergerak di bidang minimarket yaitu indomaret dan alfamart 
mulai membuat website mereka. Penelitian ini bertujuan untuk membandingkan 
dua e-commerce yang memiliki karakteristik dan proses bisnis yang sama dalam 
memudahkan pengguna dari sisi kegunaan juga pengalaman pengguna dengan 
menggunakan media website klikindomaret.com dan alfacart.com. Terdapat 2 
metode dalam analisis pengalaman pengguna kedua website ini, yaitu analisis 
secara subjektif dengan menggunakan kuesioner UEQ yang memiliki 6 skala yaitu: 
attractiveness, efficiency, perspicuity, dependability, stimulation dan novelty 
kepada sebanyak 20 responden dan analisis secara objektif dengan cara menguji 
responden secara langsung dalam penggunaan website meggunakan skenario 
dengan parameter task success rate, time per completed task, number of clicks 
during task competion dan error during task performance kepada 6 responden. 
Responden merupakan mahasiswa dengan rentang usia 18-24 tahun yang belum 
pernah mengoperasikan kedua website ini. Hasil analisis menunjukkan bahwa 
pada penelitian subjektif, responden memberikan impresi yang cenderung positif 
dengan nilai rata-rata yang mencapai level positif (good) dengan skala mencapai 
bahkan melebihi 0,8. Untuk penelitian objektif menunjukkan nilai keberhasilan 
yang cukup tinggi dari responden meskipun mereka baru pertama kali 
mengoperasikan website tersebut. 

Kata kunci: analisis, pengalaman pengguna, website, e-commerce, UEQ 
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ABSTRACT 

The use of internet in Indonesia is inevitable, not least for business people 
who use the internet as a media campaign, purchase, sale also information of a 
product. The number of e-commerce in Indonesia to be evidence if the business 
people began to move their business to online business. The number of use in e-
commerce makes two companies engaged in the field of minimarkets indomaret 
and alfamart start to create their website. This study aims to compare two e-
commerce that has characteristics and business processes are the same in how 
them facilitating users from the usability side also from user experience side with 
using media website klikindomaret and alfacart. There are 2 method of analisys to 
analyze the data that was subjectively by distributing Questionnaire from User 
Experience Questionnaire (UEQ) which has 6 scales: attractiveness, efficiency, 
perspicuity, dependability, stimulation and novelty to 20 respondents and 
objectively by testing the respondent directly in website usage using scenario with 
parameter task success rate, time per completed task, number of clicks during task 
competence and error during task performance to 6 respondents. Respondents are 
students from 18-24 years old who have never operated these two websites. The 
results of the analysis showed that in the subjective research the respondents gave 
positive tendency impression with the average value reaching the positive level 
with the scale reaching even exceed 0.8. For objective research shows a high 
success rate of respondents even though they are the first time to operate the 
website 

Keywords: analysis , user experience, website, e-commerce, UEQ 

  



viii 
 

DAFTAR ISI 

PENGESAHAN ........................................................................................................... ii 

PERNYATAAN ORISINALITAS ................................................................................... iii 

KATA PENGANTAR ................................................................................................... iv 

ABSTRAK .................................................................................................................. vi 

ABSTRACT ............................................................................................................... vii 

DAFTAR ISI ............................................................................................................. viii 

DAFTAR TABEL .......................................................................................................... x 

DAFTAR GAMBAR .................................................................................................... xi 

DAFTAR LAMPIRAN ............................................................................................... xiii 

BAB 1 PENDAHULUAN ............................................................................................. 1 

1.1 Latar belakang ........................................................................................ 1 

1.2 Rumusan masalah .................................................................................. 3 

1.3 Tujuan .................................................................................................... 4 

1.4 Manfaat .................................................................................................. 4 

1.5 Batasan masalah .................................................................................... 4 

1.6 Sistematika pembahasan ....................................................................... 5 

BAB 2 LANDASAN KEPUSTAKAAN ........................................................................... 6 

2.1 Kajian Pustaka ........................................................................................ 6 

2.2 Landasan Teori ....................................................................................... 9 

2.2.1 E-Commerce .................................................................................. 9 

2.2.2 KlikIndomaret.com ...................................................................... 10 

2.2.3 Alfacart.com ................................................................................ 14 

2.2.4 Interaksi Manusia dan Komputer (IMK) ...................................... 17 

2.2.5 Pengalaman Pengguna (User Experience) ................................... 17 

2.2.6 User Experience Questionnaire (UEQ) ........................................ 21 

BAB 3 METODOLOGI ............................................................................................. 25 

3.1 Tipe Penelitian ..................................................................................... 25 

3.2 Tahapan Penelitian .............................................................................. 25 

3.2.1 Studi Literatur ............................................................................. 26 

3.2.2 Penentuan Parameter Analisis .................................................... 26 



ix 
 

3.2.3 Analisis dan Pengolahan Data ..................................................... 28 

3.2.4 Analisis Data dan Pembahasan ................................................... 30 

3.2.5 Kesimpulan .................................................................................. 31 

BAB 4 Analisis dan pengolahan data ..................................................................... 32 

4.1 Identifikasi Pengguna ........................................................................... 32 

4.1.1 Kriteria Responden ...................................................................... 32 

4.2 Pengumpulan data ............................................................................... 33 

4.2.1 Skenario Tugas ............................................................................ 33 

4.2.2 Tabel Checklist ............................................................................. 34 

4.2.3 Data Responden .......................................................................... 36 

4.2.4 Hasil Pengujian Skenario ............................................................. 38 

4.2.5 Hasil Kuesioner User Experience Questionnaire (UEQ) ............... 44 

BAB 5 analisis dan PEMBAHASAN ......................................................................... 51 

5.1 Analisis Hasil Pengujian skenario ......................................................... 51 

5.1.1 Task Success Rate ........................................................................ 51 

5.1.2 Time Per Completed Task ............................................................ 53 

5.1.3 Number of Clicks During Task Completion .................................. 55 

5.1.4 Error During Task Performace ..................................................... 57 

5.2 Analisis Hasil Kuesioner UEQ ............................................................... 59 

5.3 Hasil Perbandingan Analisis Website Klikindomaret.com dan 
Alfacart.com ............................................................................................... 66 

5.3.1 Hasil perbandingan pengujian skenario ...................................... 66 

5.3.2 Hasil Perbandingan Kuesioner UEQ ............................................ 67 

BAB 6 Penutup ...................................................................................................... 69 

6.1 Kesimpulan ........................................................................................... 69 

6.2 Saran .................................................................................................... 70 

DAFTAR PUSTAKA .................................................................................................. 71 

LAMPIRAN A DESKRIPSI LENGKAP KUESIONER ..................................................... 74 

LAMPIRAN B RINCIAN SKENARIO .......................................................................... 81 

LAMPIRAN C KUESIONER OLEH RESPONDEN ........................................................ 87 

LAMPIRAN D VALIDASI AHLI KUESIONER .............................................................. 91 



x 
 

DAFTAR TABEL 

Tabel 2.1 Task Success Rate .................................................................................. 19 

Tabel 2.2 Time on Task .......................................................................................... 21 

Tabel 3.1 Parameter Analisis Pengujian ................................................................ 26 

Tabel 3.2 Parameter Analisis Kuesioner ............................................................... 27 

Tabel 3.3 Daftar tugas beserta keterangan .......................................................... 28 

Tabel 4.1 Kelompok Pengguna Website ................................................................ 32 

Tabel 4.2 Skenario Tugas ....................................................................................... 34 

Tabel 4.3 Checklist penilaian parameter Task Success Rate ................................. 34 

Tabel 4.4 Checklist penilaian parameter Time per Completed Task ..................... 35 

Tabel 4.5 Checklist penilaian parameter Number of Clicks During Task Completion
 ............................................................................................................................... 35 

Tabel 4.6 Checklist penilaian parameter Error During Task Performance ............ 35 

Tabel 4.7 Daftar responden pengujian skenario Klikindomaret.com ................... 36 

Tabel 4.8 Daftar responden kuesioner Klikindomaret.com .................................. 36 

Tabel 4.9 List responden klikindomaret.com ........................................................ 37 

Tabel 4.10 Daftar responden kuesioner Alfacart.com .......................................... 37 

Tabel 4.11 Hasil Task Success Rate Klikindomaret.com ........................................ 39 

Tabel 4.12 Hasil Time per Completed Task Klikindomaret.com ............................ 39 

Tabel 4.13 Hasil Number of Clicks During Task Completion Klikindomaret.com .. 40 

Tabel 4.14 Hasil Error During Task Performance Klikindomaret.com ................... 41 

Tabel 4.15 Hasil Task Success Rate Alfacart.com .................................................. 42 

Tabel 4.16 Hasil Time per Completed Task Alfacart.com ...................................... 42 

Tabel 4.17 Hasil Number of Clicks During Task Completion Alfacart.com ............ 43 

Tabel 4.18 Hasil Error During Task Performance Alfacart.com............................. 44 

Tabel 5.1 Pembagian warna skala UEQ ................................................................. 59 

Tabel 5.2 Status level mean (rata-rata)................................................................. 61 

Tabel 5.3 Perbandingan pengujian skenario ......................................................... 66 

 



xi 
 

DAFTAR GAMBAR 

Gambar 1.1 Jumlah pengguna internet di Asia ....................................................... 1 

Gambar 2.1 Model Framework ............................................................................... 7 

Gambar 2.2 Model Framework Evaluasi Website Penerbangan ............................ 8 

Gambar 2.3 Tampilan website klikindomaret.com bagian atas............................ 12 

Gambar 2.4 Tampilan website klikindomaret.com bagian bawah ....................... 13 

Gambar 2.5 Jangkauan layanan Alfacart.com ....................................................... 14 

Gambar 2.6 Tampilan website alfacart.com bagian atas ...................................... 15 

Gambar 2.7 Tampilan website alfacart.com bagian bawah .................................. 16 

Gambar 2.8 Rumus Task Success Rate .................................................................. 19 

Gambar 2.9 Rumus Error Rate .............................................................................. 20 

Gambar 2.10 Rumus Error Occurrence Rate ......................................................... 20 

Gambar 2.11 Struktur skala pada UEQ ................................................................. 22 

Gambar 2.12 Contoh Item Kuesioner UEQ ........................................................... 23 

Gambar 3.1  Tahapan Penelitian ........................................................................... 25 

Gambar 4.1 Jawaban kuesioner klikindomaret.com ............................................ 46 

Gambar 4.2  Jawaban kuesioner alfacart.com ...................................................... 47 

Gambar 4.3 Konversi nilai jawaban klikindomaret.com ....................................... 48 

Gambar 4.4 Konversi nilai jawaban alfacart.com ................................................. 48 

Gambar 4.5 Skala mean tiap individu pada klikindomaret.com ........................... 49 

Gambar 4.6 Skala mean tiap individu pada alfacart.com ..................................... 50 

Gambar 5.1 Grafik Task Success KlikIndomaret.com ............................................ 51 

Gambar 5.2 Grafik Task Success Alfacart.com ...................................................... 52 

Gambar 5.3 Grafik Task Success Rate kedua website ........................................... 52 

Gambar 5.4 Grafik Geo Mean KlikIndomaret.com ............................................... 53 

Gambar 5.5 Grafik Geo Mean Alfacart.com .......................................................... 54 

Gambar 5.6 Grafik Time per Completed Task kedua website ............................... 54 

Gambar 5.7 Grafik Mean of total clicks Klikindomaret.com ................................. 55 

Gambar 5.8 Grafik Mean of total clicks Alfacart.com ........................................... 56 

Gambar 5.9 Grafik geo mean kedua website ........................................................ 56 

Gambar 5.10 Grafik error rate klikindomaret.com ............................................... 57 

file:///C:/Users/Bambang%20Setiyawan/Downloads/Skripsi%20bismillah%205.docx%23_Toc503937583
file:///C:/Users/Bambang%20Setiyawan/Downloads/Skripsi%20bismillah%205.docx%23_Toc503937584
file:///C:/Users/Bambang%20Setiyawan/Downloads/Skripsi%20bismillah%205.docx%23_Toc503937585


xii 
 

Gambar 5.11 Grafik error rate alfacart.com ......................................................... 58 

Gambar 5.12 Grafik global error rate kedua website ........................................... 58 

Gambar 5.13 Rata-rata, varian, simpangan baku klikindomaret.com .................. 60 

Gambar 5.14 Rata-rata, varian, simpangan baku alfacart.com ............................ 60 

Gambar 5.15 Nilai rata-rata setiap item klikindomaret.com ................................ 62 

Gambar 5.16 Nilai rata-rata keseluruhan skala klikindomaret.com ..................... 62 

Gambar 5.17 Nilai rata-rata setiap item alfacart.com .......................................... 63 

Gambar 5.18 Nilai rata-rata keseluruhan skala alfacart.com ............................... 64 

Gambar 5.19 Grafik nilai rata-rata keseluruhan skala klikindomaret.com ........... 65 

Gambar 5.20 Grafik nilai rata-rata keseluruhan skala alfacart.com ..................... 65 

Gambar 5.21 Nilai hasil kedua website ................................................................. 67 

Gambar 5.22 Grafik perbandingan hasil kedua website ....................................... 68 

 



xiii 
 

DAFTAR LAMPIRAN 

LAMPIRAN A DESKRIPSI LENGKAP KUESIONER ..................................................... 74 

LAMPIRAN B RINCIAN SKENARIO .......................................................................... 81 

LAMPIRAN C KUESIONER OLEH RESPONDEN ........................................................ 87 

LAMPIRAN D VALIDASI AHLI KUESIONER .............................................................. 91 

 


