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Penelitianinibertujuanuntukmengetahui: 1)
pengaruhKualitasProdukHijauterhadapKeputusanPembelian; (2) pengaruhHarga
PremiumterhadapKeputusanPembelian; (3)
pengaruhKualitasProdukHijauterhadapKepuasanKonsumen; (4) pengaruhHarga
Premium terhadapKepuasanKonsumen; dan (5)

KeputusanPembelianterhadapKepuasanKonsumen

JenisPenelitian yang digunakanadalahpenelitianpenjelasan (explanatory
research) denganpendekatankuantitatif.\Variabel yang digunakan dalam penelitian
ini adalahKualitasProdukHijau, Harga Premium,
KeputusanPembeliandanKepuasanKonsumen. Sampelsebanyak 116 responden
yang merupakankonsumenakhir Tupperware PT. Adicitra Prima Kencana
MalangdenganmenggunakanteknikPurposive Sampling.Metodepengumpulan data
yang
digunakandalampenelitianiniadalahdenganmenyebarkankuesionersecaralangsung.
Analisis data yang digunakanadalahanalisisdeskriptifdananalisisjalur (Path

Analysis).

Hasilpenelitianmenunjukkanbahwa: 1)
variabelKualitasProdukHijauberpengaruhlangsungdansignifikanterhadapvariabel
KeputusanPembelian; )] variabelHarga
PremiumberpengaruhlangsungdansignifikanterhadapvariabelKeputusanPembelian
; (3)
variabelKualitasProdukHijauberpengaruhlangsungdansignifikanterhadapvariabel
KepuasanKonsumen; 4) variabelHarga

PremiumberpengaruhsecarasignifikanterhadapvariabelKepuasanKonsumen;  (5)
KeputusanPembelianberpengaruhlangsungdansignifikanterhadapKepuasanKonsu

men.Dengandemikian, sebaiknya Tupperware
tetapmengedepankankonsepramahlingkungandenganmenciptakanproduk-
produkberkualitas yang

amanterhadaplingkungandanjugabagikesehatankonsumen.Sehinggaakanmampum
empengaruhikeputusanpembeliandankepuasankonsumennya.
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SUMMARY

MaretaHarliaSavitri, 2014, Business Administrative Science Majoring in
Marketing Management, Faculty of Administrative Science, Brawijaya University
Malang, The Influence of Green Product Quality and Premium Price in
Purchase Decision and Consumer Satisfaction (Study on Consumers
PT.Adicitra Prima KencanaMalang as a Authorized Distributor of
Tupperware), Prof. Dr. Suharyono, MA, danAndrianiKusumawati, S.Sos., M.Si.,
DBA, 145pages + xvii.

This study isaimed to: (1) determine the effect of Green Product Quality on
Purchase Decision; (2) determine the effect of Premium Price on Purchase
Decision; (3) determine the effect of Green Product Quality onConsumer
Satisfaction; (4) determine the effect of Premium Prices onConsumer
Satisfaction(5) determine the effect of Purchase Decision on Consumer
Satisfaction.

This research used explanatory researchwithquantitativeapproach. Variables
which areused in this research are Green Product Quality, Premium Price,
Purchase Decision and Consumer Satisfaction. By using Purposive Sampling
techniques, there are 116 total samples who are the consumers of PT. Adicitra
Prima Kencana Malang.The data arecollected through questionnaire.
Descriptiveanalysisandpathanalysisare used as data analysis techniques.

The results of this research show that: (1) Green Product Quality directly
and significantly influences the Purchase Decision; (2) Premium Price directly
and significantly influences the Purchase Decision; (3) Green Product Quality
directly and significantly influences the Consumer Satisfaction; (4) Premium
Price directly and significantly influences the Consumer Satisfaction; (5) Purchase
Decision directly and significantly influences the Consumer Satisfaction. Thus,
Tupperware should keep the eco-friendly concept by creating qualified products
which are safe for the environment and the consumer’s health. So that, it will
influences the purchase decision and the consumer satisfaction.

Key Words: Green Marketing, Green Product Quality, Premium Price,
Purchase Decisions, Consumer Satisfation
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