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ABSTRACT 

 

Fast Food becomes one of the alternatives of busy urban society regardless 

the age as  they have been overwhelmed with so  many activities so that they do 

not have time to cook by themselves either at home  or at  the dorm. All of these 

are made possible since nowadays there are so many available facilities eating 

places such as cafe or food stalls. The existence of cafe and food stall currently 

fulfills the needs of those who want something more instant, easy and complete. 

This phenomenon is far different from what happened ten years ago when daily 

meals are more likely to be done at home presented by a housewife or those living 

in a boarding house will have their own cooking.  

This research uses descriptive quantitative method to do the appropriate 

research in investigating a condition in two ways: interview and questionnaire. 

This method enables the researcher to describe in more a detail the level of 

consumption of brawijaya university students in purchasing food from food stalls 

and cafes in Malang. At the end, the results obtained in this study are expected to 

be able to describe the the degree of difference of those consumers who choose to 

buy food either at the food stall or cafe. Consumers habit of eating food at cafes 

will later give negative impact for food stalls business owners.   

 Keywords: consumption level, food stall, cafe, and lifestyle.  
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ABSTRAK 

 

Fast Food menjadi salah satu pilihan masyarakat perkotaan yang sibuk, baik 

itu dari golongan tua maupun remaja dengan banyaknya aktifitas yang 

memungkinkan untuk tidak dapat memasak sendiri dirumah atau di kos. Dengan 

segala kemudahan dan fasilitas yang ada di dalam tempat makan seperti di kafe 

maupun di warteg. Industri cafe dan warteg yang ada saat ini mengisi kehidupan 

mereka yang menginginkan sesuatu yang lebih instant, mudah dan lengkap. 

Dibandingkan sepuluh tahun yang lalu, saat makan sehari-hari lebih cenderung 

dilakukan dirumah ataupun di kos yang disajikan dari masakan olahan seorang 

istri maupun masakan sendiri bagi anak kos. 

Penelitian ini menggunakan metode kuantitatif deskriptif dengan melakukan 

penelitian yang sesuai dengan kenyataan yang menyelidiki suatu keadaan ataupun 

kondisi dengan dua cara yaitu wawancara dan kuisoner. Dengan metode ini akan 

dapat mendiskripsikan secara lebih teliti mengenai tingkat konsumsi mahasiswa 

universitas brawijaya dalam pembelian makanan di warteg dan kafe di Malang. 

Sehingga hasil yang di peroleh dalam penelitian ini adanya tingkat perbedaan 

yang di miliki oleh konsumen dalam memilih pembelian makanan di warteg dan 

di cafe. Sehingga memiliki dampak yang kurang bagus untuk pemilik usaha 

makan di warteg. 

Kata kunci : Tingkat konsumsi, warteg, cafe, dan gaya hidup. 
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CHAPTER I 

INTRODUCTION 

 

1.1 Introduction 

At present day, the economic development is higher marked with 

competition among companies as producers of goods and services, or other 

similar products, with a variety of advantages. In this case, consumer would have 

been the most benefited because consumers are given larger opportunities to 

choose and buy products of their preferences and needs. Consumption activities 

undertaken by urban communities are not only driven by the need of function. It is 

also influenced by their desire to attain prestige. They tend to buy goods even if 

they are not in need. In this modern life, urban communities, particularly who live 

in Malang, demands rapid consumption and instant lifestyle. This is due to 

campus activities and events around urban areas. Compared to 2000s era, students 

tend to eat in boarding house, mothers have time to cook, and people prefer to eat 

together at home. However, with the amount of people’s bustle, dining in food 

stalls and cafes becomes a tradition in the current environment. 

Eating out is also a means to gather with other people for events such as 

reunions, meetings, birthdays, etc. It is usually done either in restaurant or cafe in 

the hope of having an enjoyable atmosphere and avoiding formal moment. It is 

also a solution for most people, especially students and families who have 

working mothers. Buying food at cafes providing a variety of meal options 

without wasting time. 

According to Barthes, (2008: 3) food can foster relationships that constitute 

social relations. When people dine together, there is communication between one 

and another that create a social bond. 

At this time, the number of restaurants and cafes is highly growing in 

response to people’s need of food enjoyed together with family, friends, and 

acquaintances. Therefore, owners of restaurants, food courts, food  stalls, and 



cafes enthusiastically response the needs of people by not only updating the food 

but also by providing facilities such as free internet, live music, and a variety of 

other interesting entertainment events. 

Currently, people of Malang are turning to a luxurious and extravagant 

lifestyle that led to the consumptive lifestyle. Nowadays, eating outside is a 

lifestyle, not merely a way to meet the needs. Buying food, instead of cooking, is 

the most common option for students and professionals, which make food stalls 

and cafe appropriate venues. 

With current ease as well as the existing facilities, malls have already 

presented food courts that cater food while shopping at the venue. Not just in 

malls, many food stalls and cafés are also present around the University of 

Brawijaya area offering food and giving the impression of a place with a wide 

variety of interiors. So that visitors do not get bored while in that place because 

the owner gives a different impression.Cafes located around the campus 

competing each other offering food with unique dishes. Most visitors came from 

around the campus not only students but also families, people who have a 

profession came to buy food at the cafe in the campus environment. 

Lifestyle changes the urban society can be described as the ones that change 

the status or position of the society in the life of the surrounding community. 

Behind it lifestyle  also related to technology advanced, the era more developed 

and more sophisticated, then also adopting lifestyle mindset in daily urban society 

living. Therefore, understanding of lifestyle can be interpreted as a way to 

cultivate the habit that can be created as a culture symbol by using the personal 

identity. 

In fact, people do not eat because of biological demands only. According to 

Anderson (2005: 97) today, the purpose of a person to eat not consider hunger 

alone but also consider the sense of satisfaction or pleasure in oneself is merely 

for the sake of keeping a prestige. 



Ready–to-eat food gain position or place on segmentation particular in 

urban of middle class and above. However, it is not only the middle class who can 

enjoy a meal in the cafe and eating outside. Lower class can also enjoy it. 

That is influenced by the current globalization era that is attack around the 

world, including in Indonesia. Palmolina (1999: 18) says that someone is known 

from his status. In addition, he said that the restaurant inside the food court is a 

form of cultural consumption of urban communities and become one of the new 

discoveries in the larger community strata (especially Indonesian) which creates 

goods, behaviors, and new style as a strategies that enables creating new  signs to 

maintain the existing distance. 

The cafe itself has an initial meaning as a place to sells coffee but this time 

cafe not just serve coffee but present a variety of menus ranging from food to 

drinks. Food stalls is a place favored by students to buy food because they give a 

very affordable price. There is very significant difference between food stalls and 

cafes, cafe gave attention to its convenience for consumers, the interior is nice and 

charming, and the menu is rarely found in the food stalls. Food stalls is just an 

ordinary place constitute of chairs and tables, and the menu offered almost the 

same as home cooking. 

Indeed life pattern is a lifestyle of someone who expressed in activities and 

interest habits that include three points, which are principle, status, and action. 

Lifestyle can be seen from the daily habit committed by individuals such as 

activities to obtain or use goods and services, including decision-making. 

 

 

 

 

 

 



Table 1.1 Total Population Malangin 2013 

No District Total Population Male Female 

1 Blimbing 185.187 92.745 92.442 

2 Klojen 107.212 52.605 54.607 

3 KedungKandang 191.851 96.343 95.508 

4 Sukun 191.229 95.988 95.241 

5 Lowokwaru 160.894 80.419 80.475 

 JUMLAH 836.373 418.100 418.273 

Source: DinasKependudukandanCatatanSipil Malang 2013 

From the data above, Malang has big potential to make 

purchasingtransactionof food in cafe.  As in Lowokwaru total population of 

160,894 where the location is a upper class location there are a lot of universities, 

shopping malls such as Malang Town Square and cafes as an alternative students 

to buy food. In Malang, not only food stalls but also the cafes are attended by a 

number of students as their main points to buy food when hungry. 

From various reasons, the writer focuses on research and observation of 

consumer behavior in strategic location that is Lowokwaru to know the students 

interest in food stalls and café. Where Lowokwaru found many universities, 

however, the writer just directed to some age of consumers. But, the writer only 

focus on selecting women respondents range from 17 to 24 years old with assume 

the consumers never make purchases of food and beverages in the food stalls and 

cafés. It has been suggested elsewhere that women may be more sensitive to the 

relational aspects of service encounter and men to core aspect, such as speed and 

efficiency (Beynon et al., 2010). Based on the description above, it is important 

for the writer to understand shopping behavior of consumers in fulfilling the needs 

and desires of consumers. Through this study, the writer focused on consumer 

behavioral in food stalls with regard to the increasing number of cafes stand. 

 

 



1.1 Research Question 

From the background description above, then the writer propose as following: 

1. For what the food stall and cafe othe than buy food in consumer 

behavior? 

2. What factors influence consumer behavior in choosing for in a food stall 

and cafe? 

 

1.2 Objectives of the Study 

The purposes in this research are: 

1. To identify the use of food stall and cafe for consumer behavior. 

2. To identify the factors that ifluence consumer behavior in choosing for in 

a food stall and cafe 

 

1.3 Significant of the Study 

1. This study is expected to benefit for the owner food stalls in order to 

understand consumer’s behavior, especially for young consumers now. 

This study may also help the food stalls owner to provide the best option 

for the consumer’s needs in order to maintain their presence among a 

growing number of cafes. 

2. This study is expected to provide enlightenment for the businesses in the 

area to help to keep their existence and make a good effort for each 

environment. 

3. For the next research who want to write in common topics, this study is 

expected to benefit them by providing knowledge on how the consumer 

preference for food stalls. Furthermore, the findings of this study provide 

insight on market strategies and competitions that can expand the 

knowledge on the implementation based on consumer behavior theory. 

 

 

 

 

 



1.4 Limitation of the Study 

  The limitations of the study are: 

1. Analysis of the consumer behavior among the students of UB 

dominant toward food stalls and cafes. 

2. In this study, respondents from consumers of Brawijaya University 

students from the food stalls and cafés founded inLowokwaru District.  

3. The object of this study is limited to the women and men of 17-24 

years old. 

4. The respondentsof this study was taken from interviews and 

questionnaires to Brawijaya University students who frequently buy in 

food stalls or in the cafe, located in LowokwaruDistrict. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



CHAPTER II 

REVIEW OF RELATED LITERATURE 

 

2.1  Previous Research 

Research on the level of food consumption in food stalls and cafes research 

have already been conducted by several previous researchers. Results of previous 

researchers help researcher gain an overview of the level of food consumption in 

food stalls  and cafes of different backgrounds and help in order to this research 

be better as well as guidelines for the writer self or others. 

The first study conducted by Nur Suffi Dimyati (2009) entitle Komunitas 

Kafe sebagai Gaya Hidup (Studi tentang Motif Mahasiswa dan Konstruksi 

KulinerKafe di Yogyakarta) (Café Community as an Lifestyle (Study on Student 

Motives and Café Culinary Construction in Yogyakarta)) explain that cafe has 

become a place of exile for every individual who getting a comfortable place, a 

café community is a community which is formed in such a way by the owner to 

accommodate each individual for greater access in these places, where they can 

interact, have many relationships with cafe fellow enthusiasts then form patterns 

and behavior as well as their lifestyle. 

A second study conducted by Muliasari Pinilih, SE, M.Si, Intan Shaferi, SE, 

M.Si (2015) about Perilaku Mahasiswa Dalam Memilih Tempat Makan Berciri 

International (Student Behavior in Selecting International Characterized 

Restaurants) explain characterized international restaurant frequently visited  by 

students is a Japanese restaurant. The consideration became a major factor in 

selecting international restaurant are quality, price, product, and the last 

appearance was a comfortable place. 

A third study performed by Mariza Shabastian and Prof. Dr. Hatane Samuel, 

MS. (2013) entitled Pengaruh Strategi Harga dan Strategi Produk terhadap 

Brand Loyalty di Tator Café Surabaya Town Square (The Effects of Pricing 

Strategy and Product Strategy toward Brand Loyalty in Tator Cafe Surabaya 



Town Square) which describes the food business is a big potential business at this 

time. Factors must be considered in the face of competition in restaurant business 

are products and price. If both factors are getting better and attractive, it can make 

customers feel satisfied. If the customer is satisfied, it will be loyal to the 

restaurant. Tator Cafe is one of the unique cafe-restaurant in the Surabaya City, 

which serves food and drinks from all over Indonesia and across the world. 

The fourth study conducted by Bambang Pranoto with title Hubungan 

Antara Motivasi Kerja Dengan Etos Kerja Pengusaha Warung Tegal 

(Relationship Between Work Motivation at Employers Food stalls Work Ethic) 

(2411), which describes the economic development is vital in a changing nation. 

Nations that want to move advance be can able to develop economy of the 

country. One of them is the Tegal known by its business is Warung Tegal. Their 

work ethic is the spirit and mental attitude remains that load pressure and certain 

moral values and reflected in social life (social ethos), occupation (work ethic), or 

scientific desire (scientific ethos). Meanwhile, work motivation means everything 

leading to behavior that requires or encourages a person to meet the needs. 

The fifth study done by Ridwan Zia Kusumah titled Analisis Pengaruh 

Kualitas Produk dan Kualitas Pelayanan terhadap keputusan pembelian pada 

restoran Waroeng Taman Singosari di Semarang (Effect Analysis of Product 

Quality and Service Quality toward Buying Decision At Waroeng Taman 

Singosari Restaurant in Semarang (2011), which explains that the growing food 

service business in Semarang that influence consumer purchase decisions, 

especially on the selection of places to eat. The continued development of the 

food service business is often associated with the higher mobility of society. It is 

often associated with worker or someone who is busy doing activities outside of 

home, both men and women who are always looking for something that is both 

practical and instant in fulfilling their daily needs. One of them is looking for food 

and beverages outside the home. 

 

 



2.2  Food Stall and Cafe 

Food stallis small shop selling food and drinks at low prices. Food that sold 

by food stalls similar with home-cooked food. They are an alternative place for 

students to satiate the stomach, especially for men. They have ordinary place or 

interior, sometimes food stalls only provide tables and chairs or sitting on the 

floor. However, visitors are not reduced although food stalls have facility or 

location too simply. They offer a variety of side dishes and vegetables at a 

relatively affordable price. Food stalls generally narrow building about 15-20 

meters, equipped with a long seat and in crowded locations. Food stalls as lower 

class foodstalls make a major contribution to the economy. 

They are generally operated by a family. Its job system is known as 

alternately, using a shift or rotation system. Alternately system is done by keeping 

the food stalls turns every 3 or 4 months. One food stalls is generally managed by 

four people, two employers and two employees. Infrequently food stalls owners 

are a married couple who had children. 

There are several criteria of healthy food stalls by Winslow as follows: 

1. Meet the physiological needs such as a room with ventilation to make air 

exchange and keep the room get sunlight. 

2. Psychologically eligible if the arrangement of the food stalls meets the 

sense of beauty, freedom and safety. 

3. To avoid accidents, the building must be strong so it do not collapse and 

this will be non-flammable, especially the use of gas stoves. 

4. Avoiding disease incidence, must be a source of healthy water, sewage 

disposal of garbage and wastewater to prevent the development of disease 

factors such as mosquitoes, flies and rats. 

The word of Café came from French, “café” which means it is (drinks) 

coffee but then became a place where a person can drink that not only coffee but 

also other beverages. Currently in Indonesia, area such in Malang cafe was 

rampant in various circles, presented in interesting interior where one can eat 

snacks and heavy food. There are many different types of cafes can be found in 



Malang from low price to the most expensive. Currently the price is not the reason 

for the student, as a portrait of today life is different from the old times. Eating 

and drinking at cafe has become commonplace for the students on the interval of 

density lecture schedules. Sometimes café used as a place to gather with peers and 

even as well as an alternative to complete lecture assignments. Because most cafes 

have supporting facilities such as Wi-Fi, live music and so forth. Especially the 

Wi-Fi is definitely a crowded place. This differentiate cafe from food stalls. 

2.3  Literature Reviews 

2.3.1 Consumer Behavior Theory 

Processes or activities carried out by someone who has desire to buy goods 

or services to meet their daily needs. Consumer behavior tends to occur at the 

time of purchase. It can raise a person’s sense of satisfaction after the purchase 

transaction. For example, Tika want to buy food in the cafe “A”. Before she went 

to the place Tika looking for information about a cafe that will be visited. In this 

place, Tikamake a purchase after she ordered a variety of selected menu. 

Therefore, she can assess the satisfaction that she got when she was eating in that 

place. However, one’s satisfaction is not only measured with the food menu that 

served, but interior, convenience, amenities, and services make a person gain 

more satisfaction. 

Definition of consumer behavior according Shiffinan and Kanuk (2000) is 

"Consumer behavior can be defined as the behavior of that customer display in 

searching for, purchasing, using, evaluating, and disposing of products, services, 

and ideas they expect will satisfy they needs ". The meaning above of behavior 

are considered by consumers in finding, buying, using, evaluating and ignore the 

products, services, or ideas that are expected to satisfy the consumer to be able to 

satisfy their needs by consuming products or services offered. Besides consumer 

behavior according to Loudon and Della Bitta (1993), "Consumer behavior may 

be defined as the decision process and physical activity individuals engage in 

when evaluating, acquiring, using, or disposing of goods and services".  Can be 

explained consumer behavior is decision-making process and the physical activity 



of individuals who all is involved individuals in assessing, obtaining, using or 

ignoring the goods and services. 

Therefore, consumer behavior not only learn what is purchased or consumed 

by the consumer, but also place, the habits, and objects that shape the products 

and services. Two consumers form: 

1. Personal Consumer is the consumer who buys or uses goods or 

services for his own use. 

2. Organizational Consumer is the consumer buying or use of goods or 

services to meet the needs and running the organization. 

Consumption activities performed by a person affected by several factors 

such as income, desire to buy, tastes, needs, price offered. Therefore, consumer 

behavior theory is how a person utilizing money that earned or owned to purchase 

goods or services in order to reach a certain satisfaction according what is 

expected by the consumer. 

Consumer behavior is divided into two that are rational and irrational. 

Rational consumer behavior is a person or buyers who choose goods in 

accordance with the ability of consumers and the quality of the goods or services 

are guaranteed. Irrational consumer behavior is the condition when consumers 

choose the goods not for necessity but for the interest of ads and the promotion of 

print media or television. These items are branded goods that are known by all 

people 

2.3.1.1 Consumer Behavior Approach 

Cardinal approach, used concepts of Total Utility (TU) and Marginal Utility 

(MU). To understand the application of this cardinal utility approach, for example 

after exercise, a person will feel thirsty. To relieve the thirst, he decides to drink a 

glass of water. When a person drinks the first glass of water, that one glass of 

water have a certain level of utility. Furthermore, when drinking water for the 

second time. By consuming the second a glass of water, the total utility will 

increase because it provides additional utilities. 



Ordinal approach, based on the assumption that satisfaction could not be 

quantified and between the consumers with other consumers will have a different 

level of satisfaction in consuming goods in the same amount and types. Therefore, 

it later emerged ordinary approach, which shows the satisfaction level of 

consuming goods in the indifferent curve model. Ordinal approach based on 

benchmarking one goods with another goods, then gives the order of the 

benchmarking result. For example of the use ordinal method among others in a 

race or a championship, measurements of achievement and measurement indices 

that are qualitatively such as good, very good, excellence. 

Indifference curve is a curve that describes a combination of a few things 

that are equally preferred by consumers, i.e. there is no option for a combination 

with other goods because they all have the same level of utility (or the same 

quantity of utility) to the consumer. In this theory, there is an assumption that 

consumers can choose a combination of consumption without having to say what 

is selecting. Indifference curve assumptions are: 

1. The indifference curves farther from the origin point, the higher of 

the satisfaction level. 

2. The indifference curves down from the left to the bottom right 

(downward sloping), and convex to point of origin (convex to origin) 

or there is a scarcity. 

3. The indifference curves do not intersect that transitivity assumptions 

are met. 

 

Figure 2.3.1.1Consumer Behavior Approach 



2.3.2 Consumer Decision Model 

A process taken by consumers to decisions making in the purchase, which is 

usually the decision-making is based on the influence of a person, environment or 

market conditions. Assael (2001) defines the consumer decision-making is a 

process of feeling and evaluate information brand, consider how alternative 

brands meet consumer needs and decide on a brand. 

Two broad influences determine consumer choice. The first influence is the 

needs of individual consumers, brand perception characteristics, and attitudes 

toward alternatives that influence the choice of brand. The second influence of 

consumer decision making is the environment. Consumer buying environment 

described by culture (norms and values of society), with sub-culture (part of a 

community with different norms and values in a certain respect) and with face-to-

face groups (friends, family members and the reference group). 

2.3.2.1 Factors that affecting consumer behavior 

In general, the factors that affect consumer behavior are cultural, social, 

personality and psychological characteristics. Because many roles, most marketers 

unable to controlled these factors, but they shall be consider it. According to 

Schiffman and Kanuk (2004: 20), it can be formulated simply that the forces that 

influence consumer behavior are 1) an external forces, which include cultural 

factors, social environment factors, and the marketing mix. 2) Internal strengths, 

which include a learning experience and self-concept, motivation and 

involvement, attitude and desire. 

Culture in Indonesia is very diverse. Where culture are norms, beliefs, 

religion, art and morality among community members that guides them toward the 

behavior patterns that are common in a society can be measured by conformity to 

norms, conformity to trust, compatibility with value. 

According SwastaHandoko (1997: 55) culture is a whole system of ideas, 

actions, and human work in the context of a society that used to belong to the 

human learning. Culture is a complex, which includes knowledge, belief, art, 



morals, law, customs and capabilities and habits acquired by man as a member of 

society. Everyone can feel hungry, but what should be eaten and how to satisfy 

the hunger are within the culture. 

James F. Engel, Roger D. Blackwell and Paul W. Miniard in consumer 

behavior book (1992: 66) explain that: 

1. Culture influences the consumption structure 

Structure of society and ethnic determines most of what is purchased and 

used by individual consumers. The legal system and the government is 

part of the culture of a nation. The system determines what can be offered 

by the supplier, means that products can be marketed, and the rate where 

consumers are allowed to act based on their preferences. 

2. Culture influences how individuals decisions making 

Culture motivates people to take further action, even an assortment of 

freedom, the ability to read and write. The culture of a society determines 

what is permissible form of communication in connection with this matter, 

and often the properties and seeking behavior is considered by individuals. 

Consumers more interest the properties of the product compared to other 

properties when they choose as often is the culture in which the individual 

concerned in it. 

3. Culture is the main variable in which the creation and communication of 

meaning in the product 

Culture gives meaning to goods and services. The marketing literature has 

recently focused on the meaning of cognitive, symbolic functions and 

cultural history of the product (Ruby R. Dholkia and Sidney J. Levy, 

"effect or recent experience on consumer dreams, goals and behavior in 

the US," Journal of economic Psychology 8 (1987)), which appeared in a 

concept called semantic or semiotic products, Studies on the symbolic 

qualities of the product within the context of its use. 

 

 

 



2.3.3 Consumer Decision Making 

Commonly, consumers make a selection choice of the items to be chosen 

either goods or services. Selection is exactly what resulted in a decision to buy or 

not separately. Consumer behavior will determine the decision-making process in 

purchasing them. The decision-making process is a problem-solving approach that 

consists of five stages as follows: (Kotler and Keller, 2008).  

1. The introduction of problem. The purchase process begins when the buyer 

knows a problem or need. The process arises from internal or external 

stimuli. For example in internal stimuli, occur general public needs such as 

hunger and thirst so that people buy food or drink. On the external stimuli, 

it occurs because driving factors like ads or seeing others' property. 

2. Search Information. Once the consumer has set a target which one to buy, 

consumer will be encouraged to seek to know about items to be purchased. 

By asking friends, and go to the stores, and seek to know from the Internet 

or from other media. 

3. Evaluation of Alternatives. The behaviors of consumers who are confident 

in goods selection affect their decision-making. 

4. Purchasing Decisions. The decision to purchase here is the process of real 

purchasing. Therefore, after the stages upfront done then the consumer 

must take a decision whether to buy or not. When consumers decide to 

buy, consumers will find a series of decisions taken concerning the type of 

product, brand, seller, quantity, time of purchase and payment. 

5. Post-purchase. After making a purchase, consumers will compare the 

goods that have been bought by other brands. It is because consumers hear 

other brands that have better quality than goods they have purchased. 

Stages in the process of purchasing activities within a described by Kotler and 

Keller (2008) as follows: 
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2.3.3.1 Customer Satisfaction 

Satisfaction is a feeling of pleasure or displeasure experienced by 

consumers in the purchase of goods or services. Level of customer satisfaction is 

measured not only by the time already have or receive goods, but just as a 

consumer to buy food in food stalls  he not only eat but also will feel good or not 

of these foods, the comfort of eating place, hygiene and fast service or friendly. 

Therefore, consumers can assess their satisfaction level in gradations of 

dissatisfied, satisfied, and very satisfied. 

 To create customer satisfaction, owner of food stalls have to compete and 

try to create comfort for visitors. Manage system to gain more customers and have 

the ability to maintain that consumers are not disappointed. Now many dining 

locations provide a suggestion box for visitors, so that owners can find out the 

shortcomings of the restaurant. Therefore, the owner can fix provide better service 

for visitors or customers. 

 

 

 

 

 

 

 

 

 

 

 

 



CHAPTER III 

RESEARCH METHOD 

 

3.1  Quantitative Descriptive 

A process of problem solving by conducting appropriate research to 

investigate the fact that a state or condition. 

Selection is a descriptive quantitative method in order to learn, explain or 

interpret a case in a natural society, as it is, and without intervention of other 

parties. According to Nazir (1998) descriptive analysis is a method in researching 

a group of people, an object, a set of conditions, and a system of thought or a class 

of events in the present. They will also be able to describe and analyze the 

phenomena obtained in the form of words in order to obtain a conclusion. With 

this method will be described in more detail on the level of consumption of 

Brawijaya University students in the purchase of food in food stalls and cafes in 

Malang. 

 

Research flow diagrams 

 

There are many steps the writer took in this study. First begin by reviewing 

a preliminary study was followed by formulating the research problem, and the 

final step is to review the literature. Second, the writer distributed questionnaires 

and conduct in-depth interviews with informants, and finally analyzes to describe 

the informant replied. Which getting data from informants and performs analysis 

on the data that has been obtained. 

The final step is to draw conclusions and make recommendations. In data 

collection, phenomenological approach is employed. Phenomenology approach is 

focusing on the subjective or reality, continues to demonstrate the need to 
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understand how humans sees themselves and the world around them (Willis, 

2007: 53). This approach is done by using a questionnaire observation. 

3.1.1 Data Collection Method 

There are several ways to collect research data, by way of documents, 

records, interviews, direct observation, etc. (Yin, 2002, in Afdila 2014). Data 

collection methods used in this study includes observation, questionnaire to 

analyze situations and phenomena that occur in the community. Primary data was 

collected from direct observations, questionnaires. The questionnaire for this 

study was developed based concepts, theories, and research-informed earlier. 

The writer use participant observation to observe the phenomenon in which 

the writer not only as a passive observer but also take specific action and 

participated in events observed. It contains two parts of data collection. the first 

part of the questionnaire contains questions about consumer behavior towards 

customs in everyday life, such as when the respondent went to culinary, how often 

respondents go eat at the food  stalls and café within a month, how long it has 

been occur, and how much money is spent per respondent in generally. The 

second part is the interview. It asks about interest between buying a meal in the 

cafe or food stalls, it is more preferred than the venue and how according to the 

respondents the attempts to do by the food stalls  owners to increase the growing 

number of consumers who visit to buy. 

3.1.2 Respondent 

The respondents are people who used to provide information about the 

circumstances of the research background (Moleong 2000 97). Informants are 

people who really know the problems to be studied. 

Respondents obtained through two stages, i.e interviews and questionnaires. 

The interview has the purpose to obtain information to which one gives the 

questions to be answered by the informant. With the interview can help and know 

a wide range of replies given by some informants. However, there are some things 



that must be considered when conducting an interview to the informant that is a 

good attitude, appearance, so it can run smoothly when conducting interviews. 

 The questionnaires as well as the interview only give general questions that 

can be answered by the respondent quickly. Usually the questionnaire is given in 

written form, so that facilitate the respondent to answer it. The questionnaire can 

be done faster than doing the interview. 

Respondents in this study were men and women consumers who are usually 

either buy food at the food stalls and cafe in Lowokwaru Malang especially in 

SoekarnoHatta, Veteran, and KertoPamujistreet. On the other hand, the writer 

focuses to take a sample of women and men consumers aged 17-24 years old. The 

reason the writer chose to take the respondents from women and men consumers 

aged 17-24 years old was based on previous research which claimed that the 

majority of people in this age more often go culinary than those in older age more 

than 24 years or less than 17 years. Moreover, certainly there is a difference in the 

consumption behavior pattern both women and men. From the categories, it can 

be seen that the majority of people are in the age of students. 

3.1.3 Scope of the Study 

This consumer behavior research was conducted in the location Lowokwaru 

region especially in SoekarnoHatta, Veteran, KertoPamuji Street, which runs at 

the end of August 2015. By conducting interviews and giving questionnaires to 

students who live in the area. 

3.1.4 Validity of the Study 

In quantitative research, the important part is to prove that the result is valid 

in accordance with reality. There are several methods for quantitative research 

proving one of them by giving interviews or questionnaires to respondents. In this 

way refers to some outcome data to be obtained on the duration of the study. In 

order to obtain the desired data, the data were obtained from respondents. 

 



CHAPTER IV 

FINDINGS AND DISCUSSION 

 

4.1  Findings 

This part discusses the results of questionnaires and interviews with 

respondents who have been determined by the researcher. The respondents in this 

discussion are those having the age of 17-24 years old. The results of of the 

analysis which answer the research problemsis presented in the forms of charts 

and tables of the questionnaire and it is originally taken from the process of  

interviews with the respondents. 

4.1.1 The Findings resulting from Questionnaire  

4.1.1.1 Part 1 – Demographic Information 

Malang is known as a residential city, a city of education, a trade and 

service center services, and a  tourism city as well. It is no wonder that there are 

many types of food offered in stalls and cafe located in Malang. From the data 

were collected  by the researcher by referring to a  variety of questions distributed 

via  questionnaire and interviews which are all derived from the respondents. The 

researcher chose respondents aged 17-24 years old since the respondents of this 

research are both the freshmen and the senior students. In the previous stage the 

researcher focused on selecting the respondents who would provide useful 

information  in this research in which it just involved only 15 people and those 

people are willing to give their response with regard to the questions given. The 

following is the result gotten from the respondents. 



 

Figure 4.1 Respondents Gender 

 From the data, respondents were from women and men. But from the data 

that has been obtained 59% of women and 41% of male respondents. 

 

Figure 4.2 Respondents’ Age Composition 

From the data it can be seen that the number of respondents aged 20 years 

old is  44% of the  total respondents. It is followed by respondents whose age is 

18 and 21 years old with 18%. Next, the respondents having the age of 17 years 

old, 19 years old, and 24 years old are just 5%. Meanwhile, the lowest percentage 

that is 3% is occupied by those having the age of 23 years old followed by those 
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having the age of 22 years old with 2%. Those age ranges clearly describe the 

difference on students’ daily livesin food purchasingat food stalls and café. 

 

Figure 4.3 Respondents’ Education Composition 

The writer categorizes the respondents’ education level based on their latest 

education. From the data that has been obtained by the main visitoeeeducation 

come from the S1 (Bachelor Degree) at 87% then other at 8% and the last of S2 

(Magister Degree) by 5% who have visited food stall and cafe.  

 

Figure 4.4 Respondents Living Cost per Month 

The writer also gets the information related to the respondents’ monthly 

income from thequestionnaire. There are five ranges of income that the writer got. 
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Based on these result, it can be seen that 38% of respondents have an income of 

IDR 500.000 – IDR 1.000.000, followed by 31% respondents whose income is 

IDR 1.000.000 - IDR 2.000.000,  21%  of respondents have  IDR 250.000 – IDR 

500.000 as their monthly income, and the remaining 10% is for those having 

monthly income for  IDR 2.000.000-3.000.000. Meanwhile, there is no one or 0% 

having the income of IDR 3.000.000 - IDR 5.000.000. The income category is 

derived from both the pocket money given by respondents’ parents andthe 

businesses that the respondents have. 

4.1.2 Interview Findings 

To support the questionnaires, the writer also collected the data from 

interviews with 15 respondents.The respondents here are those who are willing to 

give information related to the issues raised by the writer .The selection of the 

respondents is based on the consumption behavior that has been understood by the 

writer.In this case, the respondents are those who have the consumption behavior 

of eating at food stalls and café. The writer designed some questions for the 

respondents to answer.The interview consist of 6 questions as follow: 

1. Are you more interested in buying meals in food stalls or in a cafe? 

Why? 

2. What do you like from buying meal at the food stall and in the cafe?  

3. Food stalls or cafes, which one do you prefer? 

4. When do you go to food stalls ? and when you go to the cafe?  

5. What effort did you do once you are invited to eat in the cafe by your 

friends when you go broke? 

6. What efforts should a food stalls owner do to attract and add more 

customers? 

To answer some of these questions, there will be some discussion regarding 

this issue later.  

 



4.1.2.1 Factors affecting the respondents to select food sold in food stall or 

cafe 

There are many reasons that influence people to buy food from a stall and 

also a café as those two places have some major differences in terms of service, 

price, and also pleasure. Many of the informants are fond of eating in a food stalls 

and there are many of those like eating in a café. 

There are some advantages provided by a food stall one of which is a food 

stall offers  the taste of food which is suitable with the tongue of Indonesianor it is 

better known as the home-cooked meals and it has affordable price. However, 

there are also some drawbacks of stalls thatis a food stall usually is lack of effortto 

maintain its cleanliness so sometimes its service is unsatisfactory. Another 

drawback that a food stall has is it provides services in an uncertain time as it is 

sometimes open in the evening or just in the afternoon. Last, the consumers feel a 

bit uneasy and feel less comfortable with the facilities that a food stall has.  

Based on the answers of the interview, of all the informants say in the food 

selection of cafe and stalls depending on the price. It is in accordance with the 

description provided by respondent number 1: 

It depends, I always see the price as the first thing to consider. If the price is 

affordable then I would like to go to the stalls. In some occasion when I hang out 

with friends I prefer go to a cafe. It is more promising go to stalls when I have no 

time to cook, close from the boarding house, sometimes I buy food when I go to 

the campus or vice versa. I go to café just because of my friend’s invitation. 

Another reason of why the respondents prefer to buy food from a stall 

because it is cheaper than café. This is the reason of some respondents as 

described by respondent number 2: 

Of course, for boarding house student like me I should be able to save 

money because I do not have  not much so I prefer food stalls. The food served by 

the food stalls makes me full with its tasty, and home-made cookings. 



Another reason ofchoosing food stalls compared to cafe can be seen in the 

aspect of expenses that students need to spend as their daily consumption. It is 

explained by the respondent number 3: 

I frequently go to food stalls in a month on KertoPamujistreet. Just for daily 

food consumption I prefer food stallswith regard to the expense that I spent; the 

menu offered is a home-made menu. It is good especially when I long for my 

mom’s home-made cookings so stall is the most appropriate alternative for me. 

Besides, a food stallsells a large portion of meal which is suitable for male 

students. 

A cafe also has both strengths and weaknesses. The strengths include its 

wide variety of menu and beverage offered and it provides  a lot of chairs and 

tables for the visitor who wants to drop in. Sometimes it also has a very affordable 

price of food and drinks for any visitors so the place that is able to attract 

consumers. One of the weaknesses of a case is that it does not have a server so 

consumers have to stay in a line to get food and drink as they desire. 

However, there are some respondents who prefer to buy food at the cafe 

because café can maintain its cleanliness and it can also be an excellent place to 

gather with friends as described by respondents number 4: 

I prefer eating at the cafe on the SoekarnoHattastreetthan stalls because 

stalls sometimes do not prioritize food hygiene and location cleanliness. On the 

other hand, cCafe is good for snacking, and the itsinterior design can be made for 

taking photos. 

Compared to female students, male students prefer eating at food stalls as 

they have low price and they serve ahuge portion of meal. It cannot be denied that 

café provides the best convenience as described by respondent number 6: 

If I look at the price, stall is better but for convenience I prefer a cafe on 

Veteran street. If I was alone I prefer to go to stalls but when I have more friends 

we prefer to go to a café because it is more comfortable to be a place of 



gathering. Besides a café has a supporting facility like wifi (most wanted for 

online) and also cooler because it does not fell hot inside a cafe 

4.1.2.2 The Aspects Hindering the Respondents to Eat Both a Food Stall and 

Cafe 

For those who do not like eating at a food stall because most food stalls do 

not have free parking area, hygiene food, dishes, toilets, and also sometimes the 

owners are less aware of students’ need. A food stall is closes once the students 

are having days offor holidays. 

That makes consumers feel resentful, and prefer to move to another place as  

expressed by the respondent number 7: 

Cafe on SoekarnoHattastreetis enjoyable for chatting, playing, joking, and 

learning. However, there is a minus of a café as sometimes the service is less 

satisfactory, the price and flavor of the food is incomparable. It has a very 

expensive price despite its standard taste. Sometimes there is someone who smoke 

in a café so it is very disturbing for the non-smokers.  

A cafe is dominant preferred by all people, but it is not yet a perfect choice 

because there are still some shortcomings owned by cafes located around UB 

area. Long service, sometimes after ordering menu consumers must wait for a 

long time to eat food as the cooking process takes a long time. And with regard to 

the price there are some cafes have expensive prices for their menu but the food 

serve are less in taste. Cafes having an-friendly, and impolitewaitersmakes their 

consumers feel reluctant to come back. This is in line with what is expressed by 

consumer number 10: 

Sometimes I feel annoyed when buying food in a café as I have to queue for 

a long time served by unmannered cashier who never smiles and shows her 

unfriendly behavior. It makes me less satisfied. In other word, it can be said that if  

everything is neatly served from its food, convenience, and the service is given 

nicely than consumers will be loyal and intend to do a repurchase activity , if not 

they would  definitely move to another cafe. 



4.2 Discussion 

4.2.1 The Analysis on the Consumption Behavior of Students of Brawijaya 

University in Food Purchasing in Food Stalls and Cafes 

The consumption Behavior on those who prefer eating at food stalls and 

cafes turn out to the some difference. Female students are likely to eat at food 

stalls as they provide large portion of menu which can make them really full. 

Moreover, there are some food stalls which provide “self-service” facility which 

enables students to choose menu by their own and with the amount of food they 

prefer. Some female students like to go to the food stalls as they are close to their 

boarding houses so that they do not need to cook by their own. It is true that stalls 

can be an alternative for the boarding students when they miss home cooking.  

Stalls also provide a variety of menu especially vegetables, where students can 

easy get it. Today many stalls are dirty but they offer prices which are the same as 

cafes.The owner of food stalls sometimes try to increase the number of consumers 

eating at their stalls so they just try to add some more facilities. 

Food stalls are inseparable from students’ everyday lives as they become the 

place for students to go before after they go to a campus. These students will 

become loyal consumers of a certain food stall once the stall’s owners give 

satisfying service to the consumers. Therefore, it is vital for the stalls to be located 

in strategic place such close to campus, and boarding house.  

A Café is identical with snacks, expensive price, and creative interiors. For 

the students, they will go to a café even once they go broke that is why they 

usually come at the beginning of the months when they still have much money as 

they have just gotten some pocket money from their parentsgoing to a café for 

them has just become a tradition or a usual habit as they can make use of café as a 

place to gather with their friend for just snacking or chatting. Sometimes, the 

share the expense they spend on café’s meal by their friends.   

The habit of snacking in a café is far different from the habit of what the old 

generations have long time a long where cafe has not been this popular. Long time 

along, students will bring their meal in their dormitory when they buy it on their 



way home from campus. Nowadays, with the existence of various eating place, 

students are interested in spending their time outside their boarding houses by 

eating from cafes to cafes. Sometimes, these students do not think about their 

health that foods served in café contain flavouring enhancer causing some bad 

health problems. 

From respondents data obtained for the Bachelor Degree level of education 

of the respondents, the respondents has been able to manage finance more to eat at 

place like Cafe without waiting for the begining of the month. Because they 

already understand and know where the sites are in accordane with the financial 

Cafe, but for new students they still like to try new things so that it can be almost 

every time. They tried to buy a meal at a different place of food stall and cafe, 

with changes from one place to another indicates that the student has a 

consumerist consumer tastes become one of the factors that affect a persons 

lifestyle. 

4.2.2 The Analysis of Consumer’s  Behavior Model 

Different from those who are still in their teen age, adult of theoldgeneration 

will have different eating habit compared to today’s generation.  The age 

difference will lead to different tastes and preferences in the habit of visiting stalls 

and cafes. Young adult age i.e. 17-24 years usually have higher taste than the old 

ones. Consumer behavior is defined as the level of influence of a person's attitude 

to take decisions in purchasing something. In this research, the researcheranalyzes 

consumer’s attitudes of buying food at the stall and cafe. Cultural and 

environmental factors turnout to be a major factor for the informant in choosing 

stalls and cafes. The habits of eating in stalls becomes a tradition for everyone, 

especially students who do not cook at boarding house. Besides, the habit of 

buying food in stalls become an alternative foremost students because the price 

reasonable and the portion is large in quantity. 

In addition, cafe is also a place for all audiences to refresh and look for a 

different atmosphere from the usual meal place. Theresearcher know that the 

current attitude of a person's dignity can be measured by how often they go to 



visit or eat at the cafe. It is now order that cafe serves as a means to get together 

with someone or peers and teammates. Nowadays almost everyone has come to 

the café starting from a café with expensive meals and and café with the 

affordable prices. Curiousity becomes the basis for someone to come in a café.   

Moreover, today there are more and more cafes in the surrounding area of UB 

featuring a different kinds of theme which makes students feel interested to go  

from one cafe to another café as they feel enthusiastic in tasting the venue   and 

the menu as well.  

Get along with the advance of current technology such as the presence of 

social media like Instagram and Paths become an alternative for fans of the cafe 

know how the interior, forms cuisine in a cafe. Moreover, each cafe now has its 

own Instagram, so fans can ask from the location and price. In addition, 

sometimes there are some people who posted the photo into Instagram account 

and provide a caption about cafes visited, so it's easier to know how the cafe going 

to want to visit. 

Most of the male respondents prefer food stalls because foods in the food 

stalls are affordable and they are served in a large portion which can make the 

male respondents full 

4.2.3 Analysis of Consumer’s Decision Making  

The consumer's decision to consume goods and services are determined by 

the behavior of the consumers. The process of purchase decision does not just 

happen, but is influenced by many factors, so the decision chosen by the customer 

may differ from one consumers to other consumers. Behavioral decision process 

begins with the introduction of needs, information search, evaluation of 

alternatives, purchase and post-purchase behavior. (Engel et al, 1994). It applies 

to the decision of choosing food stalls or café as the place to eat. There are some 

considerations as follow: 

 

 



4.2.3.1. The introduction of Needs 

Introduction process of the needs occurs when a buyer needs to obtain 

internal and external stimuli. According to Engel, Blackwell and Miniard (1995) 

the need is a perception of the difference between the desired state to sufficient 

actual situation to stimulate and activate the process needs. This research 

revealsunderlying reasons for consumer to visit food stalls and cafes. 

Based on the result of the research, the biggest reason or motivation of the 

respondents to visit cafe because they wantto relax as they can enjoy food while 

chatting with their friends. They claim that a café is able to create a comfortable 

and calm atmosphere making it suitable used as a place to relax as well as a place 

to do the work and learn. This reason is often mentioned by university students 

who become the respondents in this research. Another reason that motivates the 

respondent to visit to acafe is just for trial and error. 

On the other hands, those prefer to visit a stall considers the price of food 

stall which is cheap and provides large portion. 

While the result of research that the biggest reason or motivation of the 

respondents visited different stalls than cafe is because the price is cheap and 

affordable. In addition, the location of food stalls is strategic as it is close the 

campus or boarding houses of students will easily find it. Other reason is food 

stalls provide home-madecooking which students long for as they are accustomed 

to eating them while they are at home.   

4.2.3.2 Searching Information 

Consumers who intrigue their needs will be encouraged to seek more 

information. Kotler (2002) divided it into two levels, namely lighter search site 

called attention to strengthen. In this level someone just become more sensitive to 

information about the product. At the next level is done by entering the active 

search of information by looking for reading material and visiting the store. 

Internal search is usually done by the respondents who had previously come 

to stalls and cafes, where they rely heavily on existing knowledge about the places 



to be visited. The level of satisfaction with previous purchases will determine 

consumer’s reliance on the internal search. Aside from internal searches, 

consumers also get information on places to be visited from external search. Some 

people are hard to get information about the place want to target because it does 

not have clear address and nameplate in the dining area, so that when a cafe does 

not inform the café into social media that is currently circulating it was indeed 

considered less effective. 

4.2.3.3 Purchase 

The act of buying is a big stage of the purchase decision process. At this 

stage consumers must make decisions about how to purchase, when to buy, where 

purchase and how to pay. Based on the research results, respondents have a way 

to decide to visit to stalls and cafes, namely the planned purchase and sudden 

purchases depending on the situation. Sudden visit is an unplanned visit, when 

respondents completed the activity and feel bored they can go straight to the cafe. 

In addition, when they feel hungry they just come directly to stalls. There is also a 

planned purchase because it allocates most time and income to pay a visit. 

Most respondents do activities to buy a meal in the cafe at the time of 

holidays such as Saturday, but for stalls there is no determination because stalls 

become main place to buy food for most people. In the Malang area, almost all 

cafes are full of students on holidays. There is no concern for the people who will 

visit the cafe when it is full, because it has many purposes compared to other 

places. But there is also a cafe which is open until the late at night, so these places 

become the place for male students to hang out while drinking a cup of coffee. 

Different from male students, female students pay more attention to the   

uniqueness of the cafe. That's the difference between a cafe and a stall. 

4.2.3.4 Post-Purchase Behavior. 

Consumers action after a visit is  assessed whether the results of the visit to 

stalls and cafes is satisfactory or not. If consumers feel satisfied, they will have 

the desire or the confidence to come up again at any time. Consumers satisfaction 



can lead to loyalty to the sales and it can be seen from the attitude of consumers 

when they visit especially when the price of foods offered increases.  

The responses from the drawbacks of cafe turn out that café sometimes 

provides longer service so it makes the consumers to stand in a line for quite a 

long time which off course makes the consumers feel dissatisfied. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



CHAPTER V 

CONCLUSION AND RECOMMENDATION 

 

5.1 Conclusion 

1. In general, the main point is that in everyday life students generally 

consume foods sold in the stall. There are also some respondent who feel  

less likely  to buy meals at stalls due to cleanliness and  a narrow place 

factors which make them less convenient. Despite the weaknesses of a 

food stall, a food stall remains a favorite place for students to get their 

daily meal due to its cheaper price and the home made cooking it offers 

so students who long for home-made cookingcan just go to this stall. 

Moreover, food stall is the easiest place to get some food before or after 

going to a campus.   

2. There are various factors that influence consumer move from a food stall 

to a cafe. The first reason is due to the hygiene factor as food stall is less 

convenient, hot, and has less attractive interior. In a food stall, a 

consumer cannot linger over in that place so it is somewhat  different 

from a  cafe. On the other hand, cafe visitors can remain in the café as he 

or she needs. Moreover, in cafes consumers can enjoy the facilities 

provided by the cafe owner so they can feel at their home. Cafe located in 

Malang area always give different atmosphere. Cafe becomes a favorite 

place to be visited at the beginning of the month, especially for students, 

because the place is comfortable. Moreover, the facilities which are 

always sought after by everyone is Wi-fi. In addition, sometimes there is 

live music too. Here, almost everyone can spend less than 1 hour to just 

having meal and they will not forget to capture the moment by just taking 

photo with friends. Despite its strengths, a café also has some weakness 

namely it does not give quick service, the prices are sometimes 

incompatible with flavor, and it has less varied menu. 

 



5.2 Recommendation 

1. Due to problems of lifestyle bocomes a problem that the current trend is 

in line with the advance of globalization, does not rule out the emergence 

of difference in the pattern and behavior of the audience and a food stall 

and cafe from time to time later according to the will increasing outlets 

food stall and cafe which will appear on the poor. 

2. Research the author is just a small portrait of the writer suggested that 

try, it would be nice if the research might later carried back may be 

broader. To obtain a deeper and broader expected in future studies more 

focused on aspect of the increasing number of food stall and cafe outlets 

in poor both in term of internal and external factor. 
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LIST OF APPENDICES 

Appendix 1 

RESPONDENTS GENDER 

Gender 

Female  23 

Men 16 

 

Appendix 2  

RESPONDENTS AGE COMPOSITION 

Age 

17 years old 2 

18 years old 7 

19 years old  2 

20 years old 17 

21 years old 7 

22 years old 1 

23 years old 1 

24 years old 2 

 

Appendix 3  

RESPONDENTS EDUCATION  

Education Composition 

S1 (Bachelor Degree) 34 

S2 (Master Degree) 2 

S3 (Doctoral) 0 

Other 3 

 

Appendix 4  

RESPONDENTS LIVING COST PER MONTH 

Living Cost Per Month 

IDR 250.000 - 500.000 8 

IDR 500.000 -  1.000.000 15 

IDR 1.000.000 - 2.000.000 12 

IDR 2.000.000 - 3.000.000 4 

IDR 3.000.000 - 5.000.000 0 

More than IDR 5.000.000 0 

 



Appendix 5 

 EXAMPLE OF QUESTIONNAIRE ON CONSUMER BEHAVIOR 

 

 

 

 

Part 1 – Demographic Information 

Please mark (   √   ) a box for each questions 

1. Gender 

□ Female    □ Male 

 

2. Age 

□ 17 years old  □ 20 years old  □ 23 years old 

□ 18years old  □ 21 years old  □ 24 years old 

□ 19 years old  □ 22 years old 

 

3. Last education level 

□ S1  □ S2  □ S3 

 

4. Occupation  

□ Student   □ Professional 

□ Employee  □ Government official 

Cuestionnaire is a way to get data from consumer behavior.Research is a 

supporting data for minor thesis in the completion of bachelor degree in 

international program of economic development of Brawijaya 

University.Data will analysis and should be suitable outcome . 



5. Living Cost per Month 

□ Rp 250.000 – Rp 500.000  □ Rp 2.000.000 – Rp 3.000.000 

□ Rp 500.000 -  Rp 1.000.000  □ Rp 3.000.000 – 5.000.000 

□ Rp 1.000.000 – Rp 2.000.000   □ More than Rp 5.000.000 

 

6. Marital status 

□ Single  □ Married 

 

7. When do you go to wartegand cafe ? 

□ When I want to buy food  □ When I hang out with friends 

□ When Iam free    □ When I have extra money 

 

8. How often do you go to wartegand cafe within a month ? 

Warteg     Cafe 

□ 1 – 3 times     □ 1 – 3 times 

□ 4 – 6 times    □ 4 – 6 times 

□ More than 6 times    □ More than 6 times  

 

9. How long you eat in wartegand cafe ? 

Warteg     Cafe 

□ None      □ None 

□ Less than 30 minutes   □ Less than 30 minutes 



□ 30 minutes – one hours   □ 30 minutes – one hours 

□ More than one hours   □ More than one hours  

 

10. How much money do you generally spend ? 

Warteg     Cafe 

□ Less than Rp 100.000    □ Less than Rp 100.000 

□ Rp 100.000 – Rp 200.000   □ Rp 100.000 – Rp 200.000 

□ Rp 200.000 – Rp 300.000   □ Rp 200.000 – Rp 300.000 

□ Rp 300.000 – Rp 400.000   □ Rp 300.000 – Rp 400.000 

 

 

 

 

 

 

 

 

 

 

 

 

 



Appendix 6 

QUESTIONNAIRE’S RESULT TABULATION 

 1. Respondents Data  

Respondents Demograph Data 

No Name Age  Level of Education Occupation Marital Status 

1 Nadhiva 17 years old S1 (Bachelor Degree) Student Single 

2 Jherinda 24 years old Other Student Single 

3 Rizki 18 years old S1 (Bachelor Degree) Student Single 

4 Boby 18 years old S1 (Bachelor Degree) Student Single 

5 Chindra 24 years old Other Student Single 

6 Nilam 18 years old S1 (Bachelor Degree) Student Single 

7 Johan 19 years old S1 (Bachelor Degree) Student Single 

8 Dwi 20 years old S1 (Bachelor Degree) Student Single 

9 Cyntia 20 years old S1 (Bachelor Degree) Student Single 

10 Dewi 20 years old S1 (Bachelor Degree) Student Single 

11 Fitri 20 years old Other Student Single 

12 Yow 20 years old S1 (Bachelor Degree) Student Single 

13 Fadil 20 years old S1 (Bachelor Degree) Student  Single 

14 Adjie 20 years old S1 (Bachelor Degree) Student Single 

15 Teza 20 years old S1 (Bachelor Degree) Student Single 

16 Cita 20 years old  S2 (Master Degree) Student  Single 

17 Anisa 20 years old S1 (Bachelor Degree) Student Single 

18 Evita 20 years old S1 (Bachelor Degree) Student Single 

19 Fairuz 19 years old S1 (Bachelor Degree) Student  Single 

20 Said 18 years old S1 (Bachelor Degree) Student Single 

21 Alfiana 20 years old S1 (Bachelor Degree) Student Single 

22 Pietra 21 years old S1 (Bachelor Degree) Student Single 

23 Tomy 21 years old S1 (Bachelor Degree) Student Single 

24 Grebs 21 years old  S1 (Bachelor Degree) Student  Single 

25 Shalma 18 years old S1 (Bachelor Degree) Student Single 

26 Ameliya 17 years old  S1 (Bachelor Degree) Student Single 

27 Novita 18 years old S1 (Bachelor Degree) Student Single 

28  Isna 20 years old S1 (Bachelor Degree) Student Single 

29 Reni  21 years old S1 (Bachelor Degree) Student  Single 

30 Hasanah 20 years old S1 (Bachelor Degree) Student Single 

31 Erlangga 22 years old S1 (Bachelor Degree) Student Single 

32 Rasatul 23 years old S2 (Master Degree) Employee Single 

32 Andy 20 years old S1 (Bachelor Degree) Student Single 

33 Dinda 20 years old S1 (Bachelor Degree) Student Single 

34 M. Andika 20 years old S1 (Bachelor Degree) Student Single 

35 Fatwa 21 years old S1 (Bachelor Degree) Student Single 

36 Kevin 21 years old S1 (Bachelor Degree) Student Single 

37 M. Faras 18 years old S1 (Bachelor Degree) Student Single 

38 No name 21 years old S1 (Bachelor Degree) Student Single 

 

 



2. Respondents Data (Respondents in Interview) 

Respondents Data 

Respondents Number Name 

Informant 1 Evita 

Informant 2 Fairuz 

Informant 3 Said 

Informant 4 Alfiana 

Informant 5 Pietra 

Informant 6 Tony 

Informant 7 Grebs 

Informant 8 Shalma 

Informant 9 Ameliya 

Informant 10 Novita 

Informant 11 Isna 

Informant 12 Reni 

Informant 13 Hasanah 

Informant 14 Erlangga 

Informant 15 Rasatul 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Appendix 7 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent1) 

 

 

 

 

1. Are you more interested in buying meals in food stalls or in a cafe? Why? 

 It’s depended on, I always see the price as first thing. If the price is clearly I 

would like to the stalls. But if I chose hang out place with friends I prefer go to 

a cafe. 

 

2. What do you like from buying meal in foodstalls ? What do you like from 

buying meal in the cafe? 

 Ifstalls I like it because the home menu, there is a vegetable. Moreover, when I 

miss home cooking I finally went to a food stall. If the cafe because of a place, 

the place that makes  feelhomy, comfortable and many facilities such as wifi. 

 

3. Food stalls and cafes which one do you prefer? 

 Actually, I prefer cafe but back to the price, stalls is the best because the price 

more suitable for students like me. Go to cafe just 2-3 times a month even if 

going out with friend or committee event. 

 

4.  When did you go to food stalls ? And when you go to the cafe?  

 Go to stalls when I have no time to cook, close from the boarding house, 

sometimes when go back to the campus or otherwise going to campus. Go to 

cafe because of a friend invitation. 

 

5. How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

Interview took place with informants who are willing to take his or her time 

to ask about attitudes in consumer behavior towards food purchases in stalls  

and in cafes. From the interview get real results that can be inferred by 

researchers.  

 



 Its depend on, if the financial is thin not so much and enough for the next few 

days, and know when the money will be sent. But if I get bored I refused it. 

 

6.  What effort that should be done by the food stalls owner to attract and adds the 

more customers? 

 Maybe from the facilities, cause students like cheap meal and fully. The room 

more expanded, cleanliness, in order to make stall as hygienic as a cafe. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Appendix 8 

 INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 2) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 For myself certainly cause of money and the taste is fit, also my money does 

not much so I prefer stall, and the dish make me full and home cooked tasty. 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 I like buying to stall because the price is low and fully me up. Café is cozy 

place is OK for hang out together with friends. 

 

3.  Food stalls and cafes which one do you prefer? 

Stall, cause the lower price get bigger portion and fully, offered menu is 

variously every day. 

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 Every day I go to  stall cause in the neighboring of my boarding many street 

hawkers, and I don’t have motor cycle so it is my alternative. Going to café just 

invited my friends cause I join student organization that sometimes held 

meeting at the café.   

 

5.  How your efforts when you are invited to eat in the cafe by friends when your 

finances go broke? 

 I am just go out and be careful to select the menu or drinks what I should be 

take it must be compatible with my wallet. And I don’t force myself to buy food 

or drinks. Just I buy one of them.   

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 In my opinion get back to the consumer, they (stalls) located in students 

boarding house area where their consumer exist and that’s so strategic. From 

the facility that’s no problem cause I frequently I take food home away.   



Appendix 9 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 3) 

 

1.  Are you more interested in buying meals infoodstalls or in a cafe? Why? 

 For daily consumption obviously I preferred stall because cost, tastier menu. 

Also I more like home cooking menu. 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 I preferred stall it has various home cooking menu. The food of café is not like 

stall and not suitable for boarding student.      

  

3.  Food stalls and cafes which one do you prefer? 

 Stall, guys certainly seek big portion, low price and full. That is complete 

package..for student must be frugal life at the end and early of the month.   

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 Oftentimes go to stall 3 times a day. If really stuck with stall food sure eat steak 

or order pizza. 

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 Just look the situation if my money go broke in the end of month please hold on 

your self until in the early month after the money sent. But if the money is 

enough and  the café targeted same with the financial that’s OK. 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 According to me first from place aspect, about how large the room is not 

larger yet. The important one is cleanliness for me. Insyallah student will be 

come. 

 

 



Appendix 10 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 4) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 I would like to café, if stall depend on stall is clean or not. Unclean stall that 

make me ill felling at first. 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 In café just for snacking, eating heavy food is rare, try odd menus, usually the 

interior just for taking selfie photo. 

 

3. Food stalls and cafes which one do you prefer? 

 I prefer café cause the place is comfy, can try odd menus that offered by café 

so not too curious. Café is convenience place for troop together although for 

long time.  

 

4.  When did you go to food stalls? and when you go to the cafe?  

 Going out to café with friends, go back from lecture sometimes while assigned 

the homework for wifi. I buy food to the stall when I feel bored go out, hungry, 

and no friend. Regularly I buy in stall and take home away.   

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 Automatically I refused 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 Stall owner should be kept his cleanliness and facility be upgraded, cause 

sometime when I see for the first time from that place, next the cleanliness of 

toilet, if we see the toilet, the kitchen is good be guaranteed by the owner. 

 

 



Appendix 11 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondentt 5) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 Stall.  Cause I have health reason that’s make infrequently go to café.  

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 The food more variation, home cooking. 

 

3.Foodstalls and cafes which one do you prefer? 

 Stall, of course. But there is a stall with café’s price and the cleanliness is keep 

on.  So don’t judge the stall. 

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 Mostly I go to café 3 times a month but not surely. Stall is uncountable cause I 

going to café too often almost daily.   

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 Still going out although my financial condition is bad sometimes I am just take 

drink only, sometimes because I just not feeling good with friends invitation. 

 

6. What efforts that should be done by thefoodstalls owner to attract and adds the 

more customer? 

 Occasionally people choose stall with reference sometimes just want to try 

something new but unmet the expectation, after all the stall owner like existing 

one. 

 

 

 

 

 



Appendix 12 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 6) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

If I looking for price I prefer stall but if I looking for comfortable I prefer 

tocafé 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 If the price is low and get big portion that must be stall. But café is the place 

for hang out linger over join friends .café have facilities such as game, live 

music. 

 

3.  Food stalls and cafes which one do you prefer? 

 If I prefer stall, cause stall make me full while there is self-serving food stall so 

I choose  stall. And the stall is not complicated, no longer queue anymore. 

 

4.  When did you go tofoodstalls? and when you go to the cafe?  

 Sometimes I go alone to stall for buying food but if I going out with friends 

surely I go to café even though just for hanging out.  

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 Arrived but only order the lower price. 

 

6. What efforts that should be done by thefoodstalls owner to attract and adds the 

more customer? 

 The advantages of stall is variation of the menu and lower price and 

affordable, according to me food variation from stall and the taste  because it 

has portion quantity is more than other. For example Rp. 7000 we got half 

portion but this stall Rp. 7000 we got many. 

 

 



Appendix 13 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 7) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 Stall, because per month I get pocket money not much just sufficient for buy 

food in stall. While I learning to saving, rather than café is need more capital. 

 

2.  What do you like from buying meal at thefoodstalls and in the cafe?  

 Stall. It has low price, tasty, big portion. Café I like from the place enjoyable 

for hanging out with friends 

 

3.  Food stalls and cafes which one do you prefer? 

 Depend on the condition I more go to stall because is compatible with my 

financial. Just once go to café that spent tens thousand rupiah. 

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 Of course, the stall every I going to eat. Café if I invited by friends only. 

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 Sometimes I buy it sometime not, but I just come with friends. 

 

6. What efforts that should be done by thefoodstalls owner to attract and adds the 

more customer? 

 The important thing is cleanliness, we don’t know the stall owner is hygienic or 

not. By showing cleanliness of the tables, chairs, food it can be show that the 

stall owner hygienic or not. For other is no problem, cause clean person is 

orderly structured.   

 

 

 

 



Appendix 14 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 8) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 I preferred to café, because café more hygienic food.   

 

2.  What do you like from buying meal at the stall and in the cafe?  

 As my knowledge stall sell food with home cooking menus so in my opinion 

stall is favorites for all mainly students who looking for them. Café, we can 

relax without hurry because waiting for sitting chairs 

 

3. Food stalls and cafes which one do you prefer? 

 Just I had said I prefer café, because the place is comfy for linger over and 

make me feel like home moreover the wifi is so fast and not lagged the internet 

is accessible.  

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 Go to café when my friends invited me, commonly just for hang out or doing 

homework. To stall is not commonly, because before go to campus I already 

breakfast at home, so just accompany my friend to buy food.  

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 Although I don’t have much money more selected not to go anywhere , because 

I am come from Malang. So I choose eat at home with my family though my 

friends invited me to hang out. 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 Must be improving the cleanliness, because it is the main factor that seen by 

customers. For the facilities is no problem although the room is small. Because 

I am just eat not to hang out. 



Appendix 15 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 9) 

 

1. Are you more interested in buying meals in food stalls or in a cafe? Why? 

Stall, is more affordable, because I come from Lombok. Café is rare in 

Lombok. 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 I like stall, it has own tastes  

 

3.  foodstalls and cafes which one do you prefer? 

 I prefer stall, when I was at home I always eat my mother cooking, so here I 

can’t found home cooking food again, so I prefer stall is like home cooking. 

 

4.  When did you go to food stalls? and when you go to the cafe?  

 I never go to café, because I am the new one in Malang city mostly if I have 

time with boarding friends or classmates possibly I go there. Stall, every day I 

go to stall  

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 If my financial is bad I think no, is OK. Cause the money had sent by my 

parents must be maximized by the user self while I am rarely go out. 

 

6. What efforts that should be done by thefoodstalls owner to attract and adds the 

more customer? 

 Keep the cleanliness, the place just upgrade to be more attractive, and the food 

should be added in order to more variation. 

 

 

 

 



Appendix 16 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent10) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 I like eat in café because it enjoyable for chatting 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 The price of stall is affordable, and café have nice place and unique menu. 

 

3. foodstalls and cafes which one do you prefer? 

Personally I prefer café, as a student is more like café for chatting beside the 

place is good. 

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 Never go stall at all, because I have breakfast at home, when I go to café 

mostly my friends invitation to hang out or not busy.  

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 I am the origin of Malang I am not boarding so I prefer have at home. But 

sometimes when my friend say “Let’s go I treat you first” so I owe her in 

advance. 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 The food make more variation, facilities be upgraded, particularly the 

cleanliness should be more paid attention and kept on. 

 

 

 

 

 



Appendix 17 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 11) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 I like both them, when I got broke go to stall, when I am rich go to café. 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 Actually the food, café have different menu with the stall menu. Stall have 

home cooking menu. And the prices is affordable with student’s money. 

 

3.  Food stalls and cafes which one do you prefer? 

From the interior aspect I prefer café is fresh have different interior among 

cafes 

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 It’s depended on. If financial condition is broke go to stall, but if I have more 

money go to café. I live by myself so daily consumption I choose stall but in 

early the month go to café. 

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 If  I don’t have money I am not go with, as good I seek the lower price 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 Perhaps from the frying oil, and when take a food does not used tweezers. 

Please paid attention for thing that I mentioned first.  

 

 

 

 

 



Appendix 18 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 12) 

 

1.  Are you more interested in buying meals infoodstalls or in a cafe? Why? 

Stall, it is cheaper. Café hardly present heavy food menu. If there is just like 

fried rice. 

 

2.  What do you like from buying meal at thefoodstalls and in the cafe?  

 I like stall because I am boarding here so never cook by myself, it is a place 

where I buy rise and side dish for daily eat. I like café for hanging out linger 

over, doing homework if suddenly. 

 

3.  Food stalls and cafes which one do you prefer? 

 Café I  prefer to try new menus.  

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 I don’t have much time go to café so I go to stall often.  

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 Actually when I was broken I am not go to buy something I must compatible my 

money and I am not to be compelled to follow them if my really broke. 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

Mostly make more variation menu, and new food not from last night or one day 

before.  

 

 

 

 

 



Appendix 19 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 13) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 Dominantly I like to stall, price factor and many option menus 

 

2.  What do you like from buying meal at the food stalls and in the cafe?  

 I like it because I am boarding no cooking so it simple just buy in stall, I like 

café but just try new menu meeting my curious. 

 

3.Foodstalls and cafes which one do you prefer? 

Truly café I like try from one café to another one if I had try it , I never come 

again. 

 

4.  When did you go to food stalls? and when you go to the cafe?  

 It’s depended on, minimal once a month go to café if I got money just for nice 

food and refreshing  

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 It’s depended on, sometimes I go sometimes not. If I have money I go with, but 

is really broke better not go. 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 The owner should be paid attention to material that used to make food, imagine 

that his children eat the food then his child get sick. The seller  must be 

enhanced his awareness. 

 

 

 

 



Appendix 20 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 14) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 As a student I am interested in stall, first the affordable price and then cheaper 

 

2.  What do you like from buying meal at thefoodstalls and in the cafe?  

 Affordable price for student while café I like because its thematic interior. 

Many themes in each café 

 

3.  Food stalls and cafes which one do you prefer? 

 I prefer stall, anytime it is number one for students who understood the 

student’s financial.  The portion is big for guys liked, price, and side dishes 

 

4.  When did you go to food stalls ?and when you go to the cafe?  

 Stall almost every day. Café just 1-3 times a month under condition of 

financial. 

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 I am not go with, sometime the time is not OK. But go to café is any time. 

Except there is meeting event I must go with, but order low price food/drinks 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 As smart consumer we should be able to chose and select where is health and 

not. I see the owner get profit, so for health and cleanliness positioned in 

second or third. The place should be upgrade nicer and clean. 

 

 

 

 



Appendix 21 

INTERVIEW RESULT OF CONSUMER BEHAVIOR (Respondent 15) 

 

1.  Are you more interested in buying meals in food stalls or in a cafe? Why? 

 I buy food at stall often, but I never eat in that place, I got it away home. 

 

2.  What do you like from buying meal at thefoodstalls and in the cafe?  

 Stall, certainly lower price, café may be the atmosphere only  

 

3.  Food stalls and cafes which one do you prefer? 

 Both of them I like both place have each advantages.  

 

4.  When did you go tofoodstalls? and when you go to the cafe?  

 Depended on condition, and also the necessary. If just eat for hungry I chose 

stall. But if I meeting any one, assigned homework go to café. 

 

5.  How your effort when you are invited to eat in the cafe by friends when your 

finances go broke? 

 I am not exert at all, if there is a necessary I go but if not should be. When I 

doing something  it could be done in boarding not in café. 

 

6. What efforts that should be done by the food stalls owner to attract and adds the 

more customer? 

 Must be hygienic, quicker service, packaging. Other like tissues paper for toilet 

is standard like in common, 

 

 

 

 

 


