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ABSTRACT 

Batu has tourism potential which benefits its  economic development. The potentials ranges 

from the available natural and man-made tourist and cultural attractions. As one of the cities with 

the brand image of travel, tourism potential in Batu is strong enough to attract   tourist visits which 

of course helps the economic development process  

This study aims to determine the impact of the tourism sector on the Local Economic 

Development (LED) in Batu, especially around tourist area around Jatim Park 2. The data were 

obtained through interviews, documentation, observation, and additional info taken from the 

official website. By using a phenomenological approach, the research results show that the   

Tourism in Jatim Park 2 Region gives significant impact  on Local Economic Development in Batu. 

The impacts include the following sector (1) The development of the informal sector, (2) 

Employment, (3) Welfare (personal wages and salaries), and (4) Empowerment. To maximize the 

synergies between the tour manager, government,  and community is one of the  solutions that can 

be used to further develop  the tourist areas, which certainly can have a big impact on the quality 

of life of local people there , especially those who are  directly involved in the world of SMEs. 

Maximizing the formation institutions of local communities to participate in activities or certain  

meeting regarding  the needs of tourist attractions   is one of the alternatives that could be used to 

maximize the presence of the tourist area. 

Keyword : Tourism, Local Economic Development (LED), Tourism Impact 
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ABSTRAK 

 

Kota Batu yang memiliki potensi pariwisata tentu saja harus memanfaatkan hal tersebut 

untuk membangun perekonomian daerahnya. Mulai dari wisata alam dan buatan, serta objek 

wisata budaya yang cukup tersedia. Sebagai salah satu kota dengan brand image wisata, potensi 

kepariwisataan di Kota Batu memiliki daya tarik yang cukup kuat bagi kunjungan wisata, hal 

tersebut menjadi sangat berkaitan dengan proses pembangunan ekonomi lokalnya. 

Penelitian ini bertujuan untuk mengetahui dampak dari sektor pariwisata terhadap Local 

Economic Development (LED) di Batu, khususnya di sekitar area wisata Jatim Park 2. Data 

penelitian diperoleh melalui wawancara, dokumentasi, observasi, dan info tambahan yang 

diambil melalui situs resmi yang terkait. Dengan menggunakan pendekatan fenomenologis, hasil 

penelitian menunjukan bahwa Dampak Pariwisata di Kawasan Jatim Park 2 Terhadap Local 

Economic Development di Kota Batu berpengaruh pada (1) Pengembangan sektor informal, (2) 

Tenaga kerja, (3) Kesejahteraan (upah dan gaji personal), dan (4) Pemberdayaan. Adapun 

memaksimalkan sinergi antara pihak pengelola wisata, pemerintah dan masyarakat merupakan 

solusi yang bisa dipakai untuk lebih memajukan daerah wisata yang pastinya dapat berpengaruh 

besar pada kualitas hidup masyarakat sekitar, khususnya yang terjun langsung di dunia UMKM. 

Memaksimalkan lembaga bentukan masyarakat lokal untuk turut serta dalam kegiatan pemenuhan 

kebutuhan wisata serta menyediakan ruang bagi atraksi rakyat merupakan salah satu alternatif 

yang bisa digunakan untuk memaksimalkan keberadaan kawasan wisata tersebut. 

Kata Kunci : Pariwisata, Pembangunan Ekonomi Lokal, Dampak Pariwisata 
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CHAPTER 1 

 

 

INTRODUCTION 

 

 

1.1 BACKGROUND 

 Along with the development of Indonesian economy, tourism starts to count 

together with other sectors such as agriculture and energy. This is relevant to the data 

on the growth of tourism industry in Indonesia in 2014. It increased to 9.39%, 

surpassing the 5,7% of national economic growth. Further, in 2013, tourism is the 

fourth foreign exchange contributor, only topped by oil and gas, coal, palm oil, and 

manufacture, with the value of IDR347 trillion (23% of national income, mentioned 

in revised APBN of 2013 – Tempo, 2014). 

 The contribution of this sector in national economy is expected to be equal 

with its impact on the local level. Yoeti (2008) stated that tourism sector will be the 

agent of development as well as development accelerator. Since this sector affects 

other sectors, it  contributes to economy both directly and indirectly. The definition of 

tourism as a noun, based on Indonesian Regulation number 10 of 2009 about toursm, 

is any tourism activity that is supported by services and facilities provided by the 

community, entrepreneur, and central and local government. 

Tourism as an adjective means pertaining to tourism that is multidiscipline and 

multidimensional that comes up as the need of every person and nation including 

interaction between tourists, local citizens, other tourists, central and local 

government, and entrepreneur. Therefore, the effort to improve tourism involves 
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contribution and partnership of various parties, i.e. people, government (local and 

central) entrepreneur, tourists, ang other stakeholders. Thus, the effort of government 

in improving tourism as the catalyst of development can run well.  

Indonesian regulation no. 10 of 2009 mentions the objectives of tourism. They 

are: 

a. To improve the development of economy  

b. To improve the welfare of society  

c. To eradicate poverty 

d. To overcome unemployment 

e. To preserve the nature, environment, and resources 

f. To promote culture 

g. To improve national image 

h. To foster nationalism 

i. To strengthen the identity of national unity 

j. To improve partnership with other nations 

 

To achieve the goals above, the government must inovate their strategy and 

promote the country through national and international events to stimulate tourism 

stakeholders to improve their business. Stakeholders include not only entrepreneurs 

as capital owners but also local government, local citizens, SMEs, and other parties 

engaging in tourism development. The support of those parties enables the sector to 

become a main sector that contributes to the economy of Indonesia. 
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The promising opportunities in tourism should motivate the local government 

to take part in it. The implementation of decentralization in Indonesia opens the 

chances of local government to develop their jurisdiction. Local autonomy gives 

numerous rights to local governments to carry out their governance, including the 

management and the use of their resources. Thus, tourism is an alternative of 

development for most area in Indonesia since natural resources are abundant in all 

regions of Indonesia. 

Batu is a city in East Java, which is stated able to see their chance to develop 

tourism. The commitment of this city in tourism makes the city famous for its tourism 

icons. The city is also known as City of Tourism. It is located at 122o17’-122o57’ and 

7o44’-8o26’ with the area of 19.908,72 hectare, 0.42% of East Java area. Its 

geographical landscape is mainly hills and mountains located around 800 meters 

above the sea level. It is on the ridge of Panderman mountain (2,010 m) and Welirang 

or Kemukus Mountain (3,156 m). Most of the city is area of hills with rough texture 

that is relatively flat. 

This condition makes Batu a cool city with the average temperature of 17 to 

25 Celsius. It has overabundant natural resource lying in reservation and conventional 

forest, farmland, and plantation (apple orchards) that becomes the attractions of the 

city. Combination of its resources, geography, and topology makes the city rich in 

potential of development in various sectors, especially tourism. 

Being aware of its potential, its government established a development master 

plan of 2005-2025, which is creating Batu as the center of agricultural-based tourism 
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city with competitiveness in achieving prosperous society. To implement it, the 

government of Batu set its program and policy as the following: 

a. Developing tourism as the motor of economy and employment and income 

generator 

b.  Creating a conducive atmosphere for business to ensure the smooth run of 

tourism activity for better investment opportunity 

c. Developing the potential of tourism based on nature and artificial tourist 

attractions 

d. Combining agriculture, agroindustry, and culture through agro tourism and 

ecotourism 

e. Carrying out programs of tourism promotion, new attraction development 

(including tourism village), tourism human resource development, etc. 

The wide array of attractions, both natural and artificial, gives more 

alternatives to visitors of this city. The natural attractions, including Cangar hot 

spring, Coban Talun, etc. are resources managed by the government and taken into 

business by tourists. To fulfill the needs of tourism development, the city have built 

theme parks such as Jawa Timur Park, Museum Angkut, Secret Zoo, etc. they have 

become another gravity for more tourists. 

Along with its tourism development, Batu also engages in the maintenance of 

infrastructures and facilities to give comfort to visiting people. It expects higher 

number of tourists in every year. Establishment and improvement of tourist attraction 

in the city will increase the number of visit. The escalation applies to almost all 

existing tourist attractions in Batu such as Jawa Timur park 1, Jawa Timur Park 2, 
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Selecta Kusuma Agro, Cangar, and BNS. However, highest increase is on Jawa 

Timur Park 1 and Jawa Timur Park 2. By providing distinguished concept, it is likely 

that Jawa Timur Park 1 and 2 become the main destination of Batu. 

The high number of visitors coming to Jawa Timur Park 1 and 2 is expected to 

support and accelerate other sectors of economy such as retail and hospitality, which 

have been the sub-sectors of local income of Batu for years behind. 

Besides the effect on economy, tourism development also affects the social 

life of the people of Batu, especially those living around tourism location. The 

establishment of Jawa Timur Park 2 in Oro-Oro Ombo is expected to benefit people 

living around the area. 

Jawa Timur Park 2 is a theme park built in three regions, i.e. Sisir, Oro-Oro 

Ombo, and Temas. At the beginning of its development on September 2010, this 

theme park only contains Museum Satwa, displaying 84 dioramas of animal from 

around the world. At the first year of its opening, this park was visited by 176.841 

people, which is increasing every year. Now, this theme park also offers to new 

attractions, i.e. Batu Secret Zoo, with the concept of mini zoo, and Eco Green Park, 

which offers a more modern concept. All three attractions are enriched with elements 

of Indonesian history useful for introducing and preserving Indonesian culture.  

The existence of three parks in one region makes Jawa Timur Park 2 able to 

attract more visitors compared to other tourist attractions in Batu. Besides, the 

establishment of Jawa Timur Park 2 tourism area brings changes for Oro-Oro Ombo 

region in terms of land opening, road maintenance, road lighting, and easier access 

the previously remote area. The increase on the number of tourist brings fortune to 



6 
 

 
 

the surrounding inhabitants, especially in economy. The most prominent development 

is the growth of new business around the area. 

The phenomenon raise a question whether tourism sector significantly affect 

the local economy in the region. 

In response to the problems, the previous researcher have previously seen and 

observed the matter. Renaldy Rakhman Luthfi (2013) held a research with the title of 

“Peran Pariwisata Terhadap Kesejahteraan Masyarakat Di Sektor Lapangan 

Pekerjaan Dan Perekonomian Tahun 2009 – 2013 (Studi Kasus : Kota Batu). His 

qualitative study was carried out by observing and interviewing people directly. 

Referring to the research, with adjustment based on her knowledge and experience, 

the author tries to replicate and develop previous researches. The difference is on the 

time of the study. The previous research took year of 2013 as the setting, while the 

current research was in 2015. The previous research observed Batu in general, while 

this research focuses in Jawa Timur Park 2. Therefore, the author wrote this thesis 

entitled “The Impact of Tourism on the Local Economic Development in Batu ( 

Case Study: Jawa Timur Park 2 Area) 

 

1.2 Formulation of Problems  

 Based on the background above, the problems of this study are: 

1. How is the generally impact of tourism in Jawa Timur Park 2 area on the 

local economic development of Batu? 

2. How does tourism development in area of Jawa Timur Park 2 can give 

effect on the local economic around? 
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1.3 Research Objectives 

 The objectives of the research are: 

1. To identify the generally impact of tourism in the Jawa Timur Park 2 area 

on the local economic development of Batu 

2. To describe the effect of tourism development in Jawa Timur Park 2 areas 

on the local economic around 

 

1.4 Significance of the Study 

 The results of this study benefit the author and the readers in the following 

ways : 

1. The results of this research is expected to give insights about the 

development of tourism in Batu and about the generally impact of tourism, 

especially Jawa Timur Park 2, on people living around the tourism object. 

2. The results of this research compares the result of the previous researches.  
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BAB II 

 

 

LITERATURE REVIEW 

 

 

 

2.1 Tourism 

Vacation has become the primary needs of most human. The term has also 

been familiar to us. Taking a vacation is a process of temporary traveling done by 

individuals to other places out of his residence. The motive can be anything, such as 

economy, social, culture, politic, religion, health, or even curiosity, experience, and 

learning (Suwantoro, 1997) 

Tourism is one of the main efforts of government to obtain foreign exchange 

from other than oil and gas. The contribution of tourism for national development, 

besides foreign exchange, can be strategic for the national development. It can be in 

forms of employment expansion, income generation and addition for people and 

government, national culture preservation and development, national identity 

promotion, local development, natural environment preservation, and nationalism 

fostering (Karyono, 1997). 

 

2.1.1 Tourism in Indonesia 

Tourism as a noun is any activities within a society deling with tourists. Based 

on this definition, tourist visit will increase the activities of local government, private 

sectors, and people around the tourist attractions. In this case, private sectors are 

involved in providing accommodation, entertainment (discothèque and karaoke), and 



9 
 

 
 

restaurants. Meanwhile, local residents provide guides and souvenirs (Fitri 

Ayu, 2006) 

Tourism also contributes much for Indonesia. The income received in the year 

of 1996, 1997, 1998, 1999, and 2000 was USD6,307.69; 5,321.46; 4,331.09; 

4,710.22; and 5,748.80 (in million) (Santosa, 2001). In the year of 2002 and 2003, 

regardless the bomb attack in Kuta Bali, the acceptance from this sector remained 

high, i.e. USD4,496 billion in 2002 and USD4,307 billion in 2003 (Nirwandar, 2004). 

From 2004 to 2006, tourism contributed the country of USD4,80; 4,52; and 

4,45. The contribution of this sector on total export from 2004 to 2006 was of 

10,42%; 9,30% and 11,64% (Center for data and information of the Department of 

Culture and Tourism, 2006). 

Therefore, tourism was able to generate economic development since it 

provides employment, stimulates various production sector, and contributes directly 

to improvement and establishment of harbors, road, and transportation and to the 

setup of health and hygiene program, cultural projects, environmental preservation, 

etc. that gives benefit to local citizens and foreign tourists. 

Economic development as a process of per capita output increase in the long 

run that focuses on aspects implies the fact that the growth of economy is not a 

description of the economy at current time. It is seen from the dynamic aspects of an 

economy, i.e. how an economy grows and changes from time to time.  

In its relation with per capita output, economy is viewed from the side of total 

output (GDP) and from the side of the number of the people. Therefore, to analyze 

the growth of economy, the employed theory must be able to explain the total GDP 
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and the number of the people. The long term aspect of an economic growth is subject 

of observation to determine the presence of any increase in the per capita output in a 

long term. When an increase occurs, the economy grows, and vice versa. 

 Both at present and in the future, the need of taking vacation will increase 

along with the increase of human population. The growth of population will cause 

people to seek for refreshment as an escape from daily routines. Factors that 

encourage people to have vacation are: 

- The willingness to relieve the stress living in urban areas, the 

willingness to change bad moods and to use spare times.  

- Improvement in communication and transportation. 

- The willingness to see new things and to get new experience 

about the culture of people living abroad. 

- The improvement of income which enables individuals to 

travel freely to places far from his place (Fandeli, 1995). 

 

According to World Tourism Organization (WTO) and International Union 

Of Office Travel Organization (IUOTO), tourist is every visitor staying for at least 24 

hours but not more than six months in the place of destination for: 

1. Taking holiday and vacation. 

2. Doing business, visiting relatives, having a mission, attending meetings, 

conferences, traveling for medication, study, or religious activities. The 

supporting factors of tourism development in Indonesia are: 
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- The diminishing role of oil as the source of foreign exchange 

compared to previous times. 

-  The fall of export value of non oil and gas sector. 

- The consistent trend of tourism development. 

- The potential of Indonesia in tourism development (Spilane, 

1987). 

Based on Indonesian Regulation no. 9 of 1990 on tourism, chapter 1 stated 

that: 

1. Having a vacation is a traveling activity or a part of the aforementioned 

activity that is done voluntarily and temporary to enjoy tourism objects 

and attractions 

2. Tourist is individual who are having a vacation 

3. Tourism (noun) is anything deals with vacation and business related to the 

matter 

4. Tourism (adjective) pertain to anything dealing with tourism (noun) 

efforts or businesses 

5. Tourism business is any activity aimed at providing tourism services or 

providing or establishing tourism objects and attractions, tourism 

infrastructure, and other efforts related to the matter 

6. Tourism object and attraction is anything that becomes tourism destination 

7. Tourism region is a region in a certain area built and provided to fulfill the 

needs of tourism 
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Based on the opinions above, it can be concluded that tourism is the activity 

or the journey of human that is done temporarily and voluntarily not for business, 

work or earning money, but to see or to enjoy objects that is not found in his place of 

origin.  

 

2.1.2 Aspects of tourism 

The appeal of tourist destination is related to the motivation of the tourist. 

What someone is looking for may be different with what others are looking for. 

However, there are people with common preferences. Experts working on new 

tourism objects do not neglect complementary things that become the attractions of 

people (Samsuridjal, 1997) 

The success of a place in becoming a tourist destination depends on three 

major factors of the following: 

1. Attraction 

It can be divided into: 

- Place, such as place with good climate, beautiful scenery, and 

historical places 

- Events, such as congress, exhibition, sports, festivals, etc. 

2. Accessibility 

The place have a strategic value in terms of distance and access, or the 

availability of transportation to reach the destination regularly and 

frequently in cheap, comfortable, and safe way 
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3. Amenity 

The availability of facilities such as hotels, restaurants, entertainment 

places, and local transportation that enable tourist to travel around the 

destinantion, and the vailability of communication infrastructure 

(Samsuridjal, 1997). 

 

2.1.3 Types of Tourism 

For the tourist activities, marketing purposes are divided into several types. 

This division is based on a person's primary motive in planning tourist activities. For 

tourism managers an understanding of the type of this tour will help in the effort to 

attract tourists based on the tourism product. Tourist type develops in line with the 

changes taking place in society. If in the early stages of tourism development, the 

preferred types of tourism are marine, sports tourism and various types of tours for 

pleasure, so then turn up kinds of other tours (Samsuridjal, 1997). 

 

 As for some types of tourism, such as: 

- Tour for recreation 

This tourist type is classified as the most popular. Most tourists 

who love this tour just to enjoy the beauty of nature 

- Marine tourism 

Included in such type of marine tourism; diving, surfing, 

sailing, and fishing 
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- Nature tourism 

These types of tours will be attracting young people because it 

has elements of adventures such as mountain climbing, 

climbing steep hill, exploring caves, or surf the rushing river to 

be rafting. The natural beauty of our country with a variety of 

flora and fauna is one of the main attractions of Indonesian 

tourism 

- Sports 

The various sports competitions both national and international 

level have attracted the attention of tourists to see. 

Furthermore, it is an honorable for a country to host a game or 

sporting week international standard suchas the Olympics, 

World Cup and Thomas Cup (Samsuridjal, 1997). 

 In view of the complexity, there are three elements of tourism, namely the 

tourist activities, industrial sectors and geographical location of the tourist 

destination. The third of these elements when we can study it will be very beneficial 

for the development of tourism. In addition to entertainment, the world of tourism is 

one source of foreign exchange for the country. Country may receive taxes from the 

business sector that has to do with tourism, such as taxes of hotels, restaurants and 

entertainment venues (Marpaung, 2002). 

Government-run attractions can be attractive cost of entry for visitors who 

want to see that attractions. For the wider community of the country, tourism 
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activities have an impact on the development of small industries in making goods 

needed by tourists’ souvenirs. 

In addition to the intensified activities of traditional arts and crafts creations, 

art and cultural development of a region can also be done through this tourism 

activities. Most tourists are very fond of art and culture of a region and they are keen 

to know the cultural arts activities directly. Appearing the rise of cultural arts 

activities is caused by the more of cultural art studios created and places of cultural 

performances.  

The desire of tourists to know the cultural arts is to be driven by the curiosity 

to know, admire or explore art and culture of the areas visited. They want to see 

something are and beautiful original personality (Samsuridjal, 1997). 

 In particular benefit domestic tourism has the leads that may cause the value 

of positive social life, among others, the emergence sense of patriotism, expanding 

the use of national languages, eliminating the sense of regional is more tribalism 

excessive, helps promoting and fostering culture, stimulating the advancement of 

local art both such as carving, dance, and painting and others, to promote economic 

and assist quitable regional development, and the formation of nation building. 

 

2.1.4 Benefits of Tourism 

In accordance with developments in the context of national development, 

which is useful for improving the people's welfare tourism development, is continued 

and enhanced by developing resources and national tourism potential into economic 

activity that can be lead upon to increase foreign exchange earnings. Tourism 
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operations is held based on the principle of benefit, joint ventures and kinship, fair 

and equitable, live lihood in the balance and confidence in ourselves. Based on Law 

No. 9 In 1990, the operation of tourism aims to: 

- Introducing, utilizing, conserving and improving the quality of 

objects and tourist attraction 

- Cultivating a sense of patriotism and enhance relationship 

among nations 

- Expanding and equalizing business opportunities and jobs 

- Increasing the nationalincome in order to improve the welfare 

and prosperity of the community 

According to these objectives, the various programs declared such as the 

construction of objects and a new tourist attraction, in addition, it is also taking into 

the ability to encourage an increasing in development of economic and social life 

cultural, religious values, customs, and views of life values in society. 

Based on the potential and opportunities that exist, the development of 

tourism needs to be employed in order to increase economic growth with economic 

empowerment of the people, and tourism needs to develop new tour packages such as 

agro-tourism or ecotourism. This types of tours, either does not require a large capital 

or may affect directly to the surrounding community, the community can participate 

and the benefits can begained by the people of the region. 

Tourism developments that support economic growth can be applied by 

showing several things as follows: 
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- Need to set some rules in taking sides of improving the quality 

of tourism services and environmental sustainability of 

tourism; it does not take sides of certain parties. In addition, it 

is necessary to take firm action to parties who are breaking 

settled rules. 

- Tourism manager should involve local communities. This is 

very important because the experience at some tourist 

destinations that did not involve the local communities has an 

economic contribution that is obtained by them. 

- It should determine the area where the main tourist area has 

uniqueness if it is compared to other tourist spots, especially 

due to it is traditional and natural. Because now a days the 

natural  and traditional attractions have been the main target for 

foreign tourists 

- The central governments build cooperation with the private 

sector and local government, with honest, open and fair 

system. This cooperation is essential for running a 

management as professional. Besides, the cooperation between 

organizers also needs to be built. Cooperation among travel 

agency, organizer of tourist attractions, accommodation 

services business and other related components is very 

important for running and being success and the secure of 

tourism (Soebagyo, 2012). 
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2.2 The Economic Growth 

In the view of classical economics explained that there are basically four 

factors which affect economic growth, namely (1) Total population, (2) Total stock of 

goods and capital, (3) The land and natural resources, (4) The level of technology 

used (Kuncoro, 2004). 

According to Kuznets, economic growth is the process of increasing 

production capacity in the long term from a country to provide economic goods to its 

citizens. 

Economic growth can be affected by several factors: 

- Growth of Population and Labor Force 

Population growth is closely related tithe amount of labor force 

that works and it is one of the factors that will affect economic 

growth. The ability of the population growth is influenced by 

how much the economy can absorb the labor force that works 

productively 

- The Accumulation of Capital 

The accumulation of capital is a combination of new 

investment which also includes land, equipment fiscal and 

human resources combined with the current revenue to be used 

increase output in the future compaction 

- Advances in Technology 

A technological advance is the most important factor in the 

economic growth. This is because technological advances have 
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a major impact, as such can provide new ways and perfecting 

the old way of doing job (Todaro, 2003). 

The tool is to measure the economic success of a region is the region's 

economic growth itself. The economy of the region will increase from year to year 

due to growth in production factors. Besides production factors, the amount of the 

labor force works will also increase from year to year so that when utilized to the 

maximum it will boost economic growth (Sadono, 2000). 

There are several gauges of economic growth, namely: 

- Gross Domestic Product (GDP) 

Gross Domestic Product, when at the national level is the 

amount of goods and services produced by an economy in one 

year and expressed in market prices. 

- Gross Domestic Product Per Capita 

Gross Domestic Product Per Capita can be used as a measuring 

tool to be better growth in reflecting the welfare of the 

population in regional scale (Eko Wicaksono, 2013). 

 

2.2.1 Theory of Economic Growth 

There are several models of economic growth that developed to now, namely: 

Classical Economic Growth Theory, Neoclassical Growth Theory, Interregional 

Growth Model, Harrod-Doma Growth Theory and Kuznets growth Theory. 

Classical Economic Growth Theory. Classical economic growth theory is one 

of the fundamental of growth theory that is applied either from he beginning until 
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now. Classical economic growth theory put forward by economic figures such as 

Adam Smith and David Ricardo. 

Smith (in Arsyad, 1999) distinguishes two main aspects in economic growth, 

which are total output and population growth. Total output growth o fa country 

production is divided into three, namely:  

- The Available of Natural Resources  

If the natural resources have not been used maximum, the 

number of population and the capital stock is the stake holder 

in output growth. Instead of output growth will be stopped 

when the use of natural resources in maximum. 

- Human Resources 

The population will adapt to the needs of the labor force that 

works from society 

- The stock of Capital Goods 

The amount and rate of output growth epends on the rate 

growth of capital stock. 

Neo-Classical Growth Theory. Neo-classical growth theory is developed by 

two economists, namely Robert Solow and Trevor Swan. Neo-classical theory argues 

that economic growth comes from additional and factors development that influences 

aggregate supply. This theory growth also emphasizes that the development of the 

production factors and technological advances is a decisive factor in economic 

growth (Sukirno, 2005). Neo-classical theory also disperses three types of inputs that 

influence economic growth, namely: 
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- The influence of capital in economic growth 

-  The influence of technology in economic growth 

- The influence of the labor force that works in economic 

growth. 

 

Interregional Growth Model. Interregional growth model adds the factors that 

are exogenous, which is independence to the internal condition of the economic 

region. This model only discusses one area and does not pay attention the impact of 

other areas, so then this model are called by Interregional model, this theory actually 

is an generation of base export theory so that is assumed besides export, government 

output and investment is exogenous and intertwined with one system area from 

another. Neo-classical theory argues technological factors are determined exogenous 

from the model. Short coming in the existence of this technology that LED to the 

emergence of a new theory is endogenous growth theory. 

Harrod-Domar Growth Theory. Harrod-Domartheory is a refinement of the 

analysis of Keynes that is incomplete. In this theory, Harrod-Domar an alyzes the 

requirement needs so that the economy can grow and develop in the long term. This 

theory would like to show the requirement so that the economy can grow and develop 

properly (Arsyad, 1999). 

Harrod-Domar (Sadono, 2005), states that all available capital good scan be 

used in full, the aggregate demand should increase as much the rise in capital goods 

capacity which realizes as a result of past investments. So ensuring well economic 

growth then the value investment from year to year should always rise up. 
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Kuznets growth theory, Kuznets economic growth shows the presence of 

long-term ability of a country economic growth into provides economic goods to it s 

people. It can be achieved if there is advancement in technology institutional and 

ideological adjustments. 

Kuznets growth theory in analyze adding six the characteristics of a country's 

economic growth, namely: 

- The high level of per capita income 

- The high productivity of labor 

- The high factor of economic structure transformation 

- The high factor of ideology social transformation 

- The ability of the economy to expand market 

- The realization that economic row this generally limited. 

 

2.3 Local Economic Development (LED) 

Regional development cannot be separated relation to national development; 

one of Indonesia’s national development goals is to create economic growth and 

equitable distribution of development, including the equitable distribution of income 

among regions. In reaching the above objectives is not easy because in general the 

economic development of a region is closely related to the economic potential and 

characteristics. 

Regional economic development has two key objectives namely increasing 

the number and types of employment opportunities for local communities, in effort to 

achieve these objectives, the local government and the community should jointly take 
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the initiative to build their regions. Therefore, local governments should seek to use 

there sources available in the area with has appropriate for the prosperity of the 

community and boost the growth of economy. 

 Regional economic development is related to the existing system of 

government, it is like chains that connect and relate to each other. In the narrow 

sense, government area the activities, functions, duties and obligations which under 

taken by the executive institutional to reach the country’s’ goals. Government in the 

broadest sense is any organized activity which is based on the sovereignty and 

independence, based on the foundation of the country. In addition, in terms of 

structural-functional governance, it can be defined as well as a system structure and 

organization of the various functions that are implemented uncertain fundamentals to 

realize the goal of the country (Haryanto, 1997). 

 Currently, there is no theory or set of theories adequately explains regional or 

local economic development. There are several partial theories that can help us 

understand the underlying rationale for local economic development. The sum of 

these theories may be expressed as: 

Local Economic Development = f(natural resources, labor, capital investment, 

entrepreneurship, transport communication, industrial composition, 

technology, size, export market, international economic situation, local 

government capacity, national government and state spending, and 

development supports). 

According to the Law No. 32 of 2004 Article 1 (1), states that local 

governance is the implementation of government affairs by the local government and 
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legislature in accordance with the principles of autonomy and duty of assistance with 

the principle of broad autonomy within the system and the principles of the Republic 

Indonesia as stipulated in the constitution of the republic of Indonesia in 1945. 

In Article 4 of Law No.32 of 2004, the establishment of the region may 

include merging some areas or parts of the area are coupled or division of a region 

into two regions or more, it is affirmed in article 5that the establishment of the area 

must meet the administrative requirements, technical and regional mission. 

In operating of Indonesian local governments is based on the provisions of 

Article 18 of the Constitution of 1945. The law governing of the organization of local 

government today is Law No. 32 of 2004, about local government as a replacement of 

law No. 5of 1974 and Law No. 22 of 1999 .However, by Law No.5 of 1974 and Act 

No.22 of 1999 are not valid and have been replaced (Prapton: 2007). 

In Law No.32 of 2004 article 20, the principle of operation governance guided 

by the general principles of the organization of the State that is consisted of:  

1. The principle of legal certainty 

2. The principle of the state orderly administration 

3. The principle of public interest 

4. The principle of openness 

5. The principle of proportionality 

6. The principle of professionalism 

7. The principle of accountability 

8. The principle of effectiveness 
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As for the types of local government in Indonesia is as follows: 

a. Types of Local Government 

In local government, theoretically there are two kinds of local governments, namely: 

1. Local Self Government 

As a consequence of the applied principles of decentralization, as 

for characteristics are: 

- All matters held is an affair that has been made its own domestic 

affairs 

- Implementation of government is applied by officials who are 

employees of the local government, while the formation of 

personnel was of regional autonomy 

- The handling of all affairs is organized by the initiative and its 

own policy 

- The relationship between central and local government is 

controlling no merely commanding 

- Implementation against the all activities is financed by there 

sources the region itself. 

2. Local State Government/Local Administration 

As a consequence of de-concentration principle. The 

characteristics of this governance are:  

- All government affairs organized is a matter for the central 

government in the regions 
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- Implementation of the government is conducted by the officer or 

employee of government official or employee who is determined 

by the region 

- All matters are held only an administrative nature 

- The relationship between central and local governments is the 

nature of command. The central government should bear the 

operational costs. 

In the economy, the government setup as well as possible and interact 

effectively and responsive, thereby generating high growth. The high economic 

growth reflects the high welfare conditions as well. The theory of economic growth 

adopted by developing countries is to make investments as a savior god. By 

"experience of developed countries" where to forward the industrialization of a 

country should undertake the developing countries also carry out the process of 

industrialization. 

If there is no capital, then it should not be less sense. It is abundant still capital 

from developed countries which are ready for use. Developed country is hit, and then 

developing countries are also in luck. Prosperity (marked with an income per capita) 

increases by reassuring. Therefore, boths ides get benefits: the rich countries can 

continue to improve the wealth, while the poor countries may gradually become 

richer. 

By doing simplification that there are only two factors of production in the 

economy, namely capital and labor, it can be said that the developed countries have 

abundant capital production factor while poorer developing countries have production 
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factor abundant labor. Developed countries that have abundant capital rather than 

labor will distribute more revenue to the labor than to the capital. Instead of 

developing countries that have a labor that is more than the capital will more 

distribute income to the capital, or in other words, the capital will be more 

appreciated in developing countries. It makes the developed countries that have 

capital-labor ratio is greater than developing country will experience capital outflow 

to developing countries. 

In the macroeconomics mentioned that the government is trying to smooth the 

business cycle (economic stability) by preventing chronicun employment and 

congestion growth and inflation. Inflation is process of rising prices in general and 

constantly associated with the market mechanism caused by several factors, among 

others such as consumption increases, excess liquidity in the market which triggers 

consumption or even speculation. In other words, inflation is a process of decline in 

currency values continuously. The role and functions of government at the national 

level and at the regional level (area) basically does not differ significantly, the 

different is the scope and coverage, which Is a nationally and seconding the region. 

The purpose of the macro-economic policy geared to three objectives, namely: 

- Stability (stability) economy 

- Balance (allocation) of resources to achieve efficient economy 

- Justice (distribution of income) between population groups according to income, 

which is achieved through the creation of development programs (Adisasmita, 2013). 

Basically, decentralization is a concept that implies the delegation of authority 

from the central government to the government at lower levels manages its own 
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territory. Decentralization aims to make the government can improve the efficiency 

and effectiveness of the functions ministry to the whole society. That is 

decentralization shows vertical building forms of state power. It also has long been 

practiced in Indonesia, then embodied in the form of regional autonomy policy 

In accordance with Law No.32 of 2004 article 1, paragraph 5, of regional 

autonomy basically is the right, powers and obligations of regions to organize and 

manage his own household. The right is acquired through the delivery of government 

affairs of the central government to local governments according to the circumstances 

and the ability of the region concerned. 

Regional autonomy as a form of espoused the decentralization principle, is 

expected to provide the best service to the community. Because of the authority 

received by the regions through regional autonomy will give freedom tithe region 

itself. In terms of the various actions that are expected to being accordance with the 

conditions and aspirations of the people in the region. The assumption is logically due 

tithe local government closerti the people, so it will be better know what the demands 

and desires of the community. The principal tasks of local government 

decentralization are: 

- Implementation of government bureaucracy smoothly, effectively and 

efficiently 

- Implementation the regional development to all parts of the region 

- Providing public services accurately, quickly, easily and with high 

quality. 
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Based on the above objectives of macroeconomic and fundamental duty of 

autonomous regions government is directed towards reaching the condition and 

position of development level that meets stability (stability) the balance(the allocation 

of natural resources efficiently), and equity (income distribution is relatively 

uniform), government policies is the target inequity (income distribution) where 

government policy is the creation of programs that encourage the development of a 

region. 

Related to the government’s policy program, there are three main concepts in 

it, the first is the concept of policy implementation, the second is about the concept of 

public policy, and the third is policy evaluation. 

According to Lass well, scope of public policy analysis more focused on the 

process of making policy issue, it is the definition phase of the problem, agenda 

setting, formulation of development policy, until the legitimacy of the policy. 

Meanwhile, according to Parsons stated that there are two broad analyses in the study 

of public policy, namely in: 

- Analysis of the policy process, it analyzes how to define the policy process, 

starting from defining problem to the implementation and the evaluation. 

- Analysis in and to the policy process, it Is a study using technique of 

analysis, research, and advocacy in defining problem to implementation. In 

other words, the first category analyzes for descriptive purposes and 

explanative policy process, whereas two analyzes issued for the purpose of 

assessment of the policy process (and maybe prescriptive nature for cases 

researched). 
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Based on Parsons’ statement above, so the implementation and evaluation 

analysis is part of the public policy analysis, only a ton stage of the process and 

analysis of different depths. 

Evaluations divided into two, namely the formative evaluation and summative 

evaluation (impact). Formative evaluation is employed during the process of policy 

implementation is underway. The purpose of this formative evaluation is to determine 

how fare programs implemented and what conditions can be attempted to boost its 

success. Formative evaluation involves many quantitative measures as the 

implementation of performance measurement. 

While the summative evaluations employed at the time of policy has been 

implemented and given the impact. The purpose of this evaluation is to measure how 

the effectiveness of the policy or program i shaving a significant impact on the 

problem being addressed. The evaluation summative generally is conducted to obtain 

information related the effectiveness of policy or program to the problems intervened. 

Performance aspects of implementation are evaluated in the formative 

evaluations follows: (1) Effort Evaluation, it evaluates the adequacy of the input 

program (2) Performance Evaluation, it reviews the output compared the input 

program (3) Affectivities Evaluation, it assesses whether the implementation in 

accordance with the target and goals (4) Evaluation Efficiency, it compares the output 

cost that has been achieved, (5) Evaluation process, it examines the implement tation 

methods and the implementation process inside. 
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Based on the description above, the impact on the economy of investment 

licensing policy more on knowing how far a licensing program is implemented and 

what conditions can be attempted to improve the success of this program on the 

economy, with many involving quantitative measures as the implementation of 

performance measurement. 

 

2.4 LED Theories 

2.4.1 The Role of Neoclassical Theory 

 The neoclassical theory offers two major concepts to regional and local 

development: equilibrium and mobility. These concepts provide that all economics 

systems will reach a natural equilibrium if capital can flow without restriction. That 

is, capital will flow from high-wage/cost to low-wage/cost areas, because the latter 

offer a higher return on investment. In local development terms, this means that 

ghettos should draw capital because prices for property and sometimes labor fall to 

meet the demand of the marketplace. If the model worked perfectly, then all areas 

would gradually reach a state of equal status in the economic system. Much of this 

rationale underlies the current wave of deregulation of banking, airlines, utilities, and 

similar services. In theory, all areas can compete in a deregulated market. 

 There are useful concepts that can be derived from the neoclassical position. 

First, in a market society, all communities must ensure that they use their resources in 

a manner that attracts capital. Artificial barriers, inferior governmental bureaucracy, 

and an absence of a “good business climate” are, in fact, barriers to economic 

development. Second, communities or disadvantage neighborhoods can and should 
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argue for the resources necessary assist them to reach an equilibrium status with 

surrounding areas. This can be partially accomplished by upgrading commercial 

properties, through local government loans and grants, as well as by offering training 

and other programs that enhance the value of local labor. These measures can act as 

inducement of equalizing the value of inner-city neighborhoods and other 

disadvantage areas with more prosperous place. 

 

2.4.2 Economic Base Theory 

 As stated previously, communities are socioeconomic systems. As whole 

systems, they trade with others communities outside their boundaries. Adherents of 

economic base theory postulates that the determinants for economic growth are 

directly related to the demand for goods, services, and product from other areas 

outside the local economic boundaries of the community. In essence, the growth of 

industries that use local resources, including labor and materials for final export 

elsewhere, will generate both local wealth and jobs. 

 The local economic development strategies that emerge from this theory 

emphasize the importance of aid to business that have a national or international 

market beyond aid to local service firms. Implementation of this model would include 

measures that reduces barriers to export-based firms establishing themselves in an 

area, with such measures providing, for instance, tax relief, transport facilities, and 

telecommunications. Moreover, firm recruitment and economic assistance efforts 

would be aimed at supporting or encouraging export-oriented enterprises. 
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2.4.3 Location Theory 

 There is an old saying among regional economists to the effect that there are 

only three important variables in regional growth. They are location, location, and 

location! There is some logic to this statement with respect to industrial site 

development. Firms tend to minimize their cost by selecting locations that maximize 

their opportunities to reach the marketplace. The old industrial/manufacturing model 

postulated that the best location was almost always on the cheapest transport link 

between raw materials and markets. 

 There are other obvious variables that affect the quality or suitability of a 

location, such as labor cost, the cost of energy, availability of suppliers, 

communications, education and training facilities, local government quality and 

responsiveness, and sanitation. Different firms require differing mixes of these factors 

in order to be competitive. Therefore, communities generally attempt to manipulate 

the cost of several of these factors to become attractive industrial firms. All of these 

actions are taken to enhance a location beyond its natural attributes. 

 The limitation of location theory today is that modern technology and 

telecommunications alter the significance of specific location for the production and 

distribution of goods. In many respect, almost any community can compete as an 

urban center now because transportation cost for the most sophisticated products has 

been reduced dramatically. Moreover, less tangible variables, such as the quality of 

community life, now seem to overshadow the obvious advantages of large market or 

natural resource areas. 
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 The contribution of location theory to local economic development is in the 

realistic parameters it place on the development process. Communities need to 

ascertain the relative value of their location all attributes with the other combination 

of resources that the area possesses. 

 

2.4.4 Central Place Theory 

 The Basic concept central place theory is that there is a hierarchy of places. 

Each urban center is supported by a series of smaller places that provide both 

resources (industries and raw materials) that require a central clearinghouse to filter 

into the world marketplace. Regional development models for rural areas have relied 

heavily on central place theory to guide resource allocations among country centers, 

the thesis being that the development of a central country center of larger-scale 

population would improve the economic well-being of entire region. 

 The application of central place theory can be seen in early work of Tennessee 

Valley Authority (TVA), Rural Electrification, Economic Development 

Administration (EDA), and similar rural service bureaucracies. Each of these 

organizations attempted to develop a regional economic plan with one or two 

companies either designated or emerging as regional nodes for development. 

 

2.4.5 Attraction Models 

 Industrial attraction theory is the economic development model most widely 

used by all communities. The basic economic theory that underlies attraction is that a 

community can alter its market position with industrialists by offering incentives and 
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subsidies. The assumption is that any public or private subsidies provided will be 

recouped by the increased economic wealth and taxes generated by the new activity. 

A more cynical view, supported by considerable evidence, is that the cost of such 

efforts is paid by the workers and taxpayers of the community (Bluestone, Harrison, 

and Baker, 1981). 

 

2.4.6 Cumulative Causation 

 The economic principle that multiple changes are set of motion by a single 

event. The causation might be “forward” if the case of the location of a new business 

generating more jobs, more investment opportunities, and a greater tax base for a 

community. The causation would be “backward” if a business closed, thereby 

creating the reserve effects of the opening of a new business. The chain reaction 

associated with cumulative causation is said to be created by the multiplier effect 

(Myrdal, 1957). 

 

2.5 Relationship of Tourism and Local Economic Development 

Tourism sector is one of the strategic sectors in the development of Indonesian 

economy. With the rapid growth of this sector has become part of global economic 

development. 

The high levels of poverty and unemployment are the two major problems in 

Indonesia. Tourism sector is one of sectors that has contribution in receiving of 

income and absorbing employment. This is because of the demand from the tourists 

who come. Thus, the arrival of tourists to the region will open up opportunities for 
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people to become entrepreneur hotel, restaurant, auxiliary service transit in the 

management of objects, and tourist attractions that these opportunities will provide it 

for local people to work so that they will derive income from such work. 

Regional autonomy which has been ongoing since January 1, 2001 has made 

local governments busy in organizing their respective regions to fit the aspirations 

and needs of the community. Implementation of broad autonomy must be 

implemented based on the principles of democracy, participation, equity and justice, 

and also pay attention to the potential of regions. Therefore, the construction of which 

is carried out by the government should be able to determine its development 

priorities in accordance with the potential of the area of each one of which is the 

potential in tourism sector . 

Historically, the purpose of government and industry associations in their 

efforts to develop the potential in tourism sector is to make tourism sector as a source 

of foreign exchange and revenue, is able to create jobs and public welfare. Lately, the 

government realized that the potential of tourism sector is as a tool to build the 

economy of a region where tourism sector is located. 

Batu has tourism potential of course have to take advantage of this situation to 

build the economy of the region. Ranging from natural and artificial tourist, also 

cultural attractions are reasonably available. As one of the cities with the brand image 

of travel, tourism potential in Batu has an appeal that is strong enough for a tourist 

visit. 

 



37 
 

 
 

In the formulation of tourism businesses described inarticle, by characterizing 

the tourism businesses into three parts, namely: 

1. Business tourism services 

2. Cultivation of objects and tourist attraction 

3. Business tourism facilities 

 

Development in tourism sector needs to be improved by developing and 

utilizing there sources and tourism potentials of national and regional in order to be 

economic activities that can be relied upon in increasing foreign exchange earnings or 

local revenue, broaden and spread evenly business opportunities and employment 

opportunities, especially for local communities. 

According to Hutabarat (1992), the role of tourism at this time are: first, the 

economic role that is, as source of foreign exchange; second, the social roles that is as 

job creating; and the last is the role of culture, namely, to introduce the culture and 

arts. 

The three points above can be explained in more detail, as follows: 

1. Role of Economics 

- Increase the income of the people and the government. Increased public 

and government revenue is derived from expenditure and costs incurred 

during the trip and sojourn such as hotels, food and drink, souvenirs, 

transportation and so on. In addition, it encourages improvement and 

growth in the field of development other sectors. One characteristic of 

tourism is its dependent and related to the field of development other 



38 
 

 
 

sectors. Thus, the development of tourism will boost the increasing and 

other development fields. 

- The development of tourism can contribute to the expansion of 

business opportunities and employment. Business opportunities and 

work is come in because tourists demanding. Thus, the arrival of 

tourists to the region will open up opportunities for the community to 

become hoteliers, guesthouse, homestay, restaurants, cafes, transport 

and others. Business opportunities will provide the opportunity for 

local people to work and also to increase income to support their 

families. 

2. Social Role 

- The employment is more widely. Facilities and infrastructure such as 

hotels, restaurants and travel companies are businesses that "labor 

intensive". To run the type of business and labor needed to grow more 

and more tourists visiting, the more jobs are created. Indonesia 

employment in direct and prominent is the field of hospitality, travel 

agents, tour guides, government tourism agencies that require skilled 

labor. Tourism also creates energy in the field that is not directly 

related, such as the field of construction and road (access). 

3. Culture Role 

- Encouraging the preservation of cultural and historical heritage. 

Indonesia has adverse customs, an art, heritage, that is not only to beat 

tourist attraction, is but also to be the main capital in developing 
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tourism. Therefore, the development of tourism will strive for the 

primary capital to be maintained, preserved and developed. 

- Encouraging the preservation of the environment. Wealth and natural 

beauty such as flora and fauna, marine parks, beaches green valley and 

so on, is a tourist attraction. This appeal must be maintained and 

preserved because it is the capital of the nation in developing tourism. 

- Travelers have always enjoyed everything that is unique and natural. It 

stimulates people to preserve what is distinctive and original to be 

shown to tourists. 

 

According to Muljadi (2014: 80), tourism has a broader purpose for a 

nation, such as: 

- Unity and National Unity 

Tourism is able to provide a sense of pride and love country through 

trips which is activated by people to all over the country so that with 

the many citizens who do excursions in areas other than their living 

place will arise a sense of brotherhood and understanding of the 

system and the visited life community philosophy that will increase 

the sense of national unity and integrity. 

- Cultural Preservation 

Tourism should be able to contribute to the efforts of preservation of 

the culture of a country or a region which includes the protection, 

development, and utilizationof stateor regionalculture. 
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- Meeting the Needs of Life and Human Rights 

Tourism has become a basic and fundamental requirement in modern 

society. In some particular group of people to travel even activity 

associated with human rights, especially through the provision of 

along holiday. 

- Elimination of Poverty 

Tourism should be able to provide an opportunity for all Indonesian 

people to work and business. Tourist visits to a region should benefit 

as much as possible for the welfare of society. Thus, tourism can give 

a big hand in the elimination of poverty in many areas of poor 

economic potential. 

- Improved Economy and Industry 

Tourism that is managed well and sustainable should be able to 

provide opportunities for economic growth in tourism destination, 

materials and local products in service processing of the tourism field 

will also provide the opportunity for other local industries to play a 

role in the provision of goods and services. The main requirement of 

that is the ability of the local tourism business in providing world-class 

services using high quality local production and no less with foreign 

products. 

- Technology Development 

High technology needs in particular industrial technology, will 

encourage tourism destinations, develop the capabilities of their latest 
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technology implementation. On these areas, there will be the 

development of advanced and appropriate technologies to be able to 

provide support to other economic activities. 

 

 In general, the development of tourism will have an impact in the field of 

economics, which are: 

- Provide employment and income for the local area 

- Generate foreign exchange for the State especially International 

- As a driving force for the development of other economic activities, 

such as agriculture, livestock, craftsmen, and others. 

 

Based on the description above, tourism activity is one of sectors that taken a 

role instrumentally in development process, especially as a foreign exchange earner. 

According to the national economy, tourism as an engine of the economy, leveling 

and increasing employment opportunities and income. 

 

2.5.1 Relationship between Tourism Economic with People around Economic 

Growth 

 

 Tourism has been shown to encourage economic growth through investment 

opportunities, employment opportunities, business opportunities, and ultimately to 

improve the welfare of society. Business opportunities are not only in the form of 

infrastructure development for tourism but also opportunities in the field of small 

craft. 
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In a broad sense, tourism is traveling from one place to another, temporary, do 

individuals or groups, in an effort to seek a balance or harmony and happiness to the 

environment in the social, cultural and science (Spillane, 1987). 

It was also added that tourism is divided into several types, namely: 

- Tourism to enjoy the trip (Pleasure Tourism) 

- Tourism for recreation (Recreation Tourism) 

- Tourism for culture (Culture Tourism) 

- Tourism for trading business affairs (Business Tourism) 

- Tourism for convection (Convention Tourism) 

In terms of tourism, the elements are: 

- Political governance 

- Feeling curious 

- Nature suave 

- Distance and time 

- Attractions 

- Accommodation 

- Transportation 

- Costs 

- Publicity, and 

- Agreements shopping 

The development of tourism has three functions, which are: 

- Promoting economic 
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- Maintain the national identity and preservation of function and quality 

of the environment 

- Developing sense of patriotism and nation. To run these three functions 

will require the development of tourism and tourist attraction, improve 

and develop the promotion and marketing, as well as improving 

education and training of tourism. 

 

 According to Boediono (1981),that economic growth is defined as the 

increase in output per capita in the long term, which is pressing on three aspects, 

namely: the process, output per capita and long term. Economic growth as a process 

implies that economic growth is not an economic picture at a certain time, but it is 

seen through the dynamic aspects of an economy is how an economy grows and 

changeover time. 

In relation to output per capita, economic growth in terms of total output 

(GDP) and the number of inhabitants. Thus, to analyze an economic growth, the 

theory used to be able to explain the total GDP and population. A long-term aspect in 

an economic growth also needs to be seen to take into account whether there is an 

increasing in output per capita in the period of time or not. If there is an increasing, 

then there is economic growth, and vice versa. 
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2.6  Welfares 

Social welfare is an organized system of businesses and social institutions 

aimed in helping individuals and groups to achieve the standard of living and health 

are satisfactory and to achieve the relation of individual and social that enable them to 

develop his abilities fully to enhance welfare they are aligned with the needs of 

families and communities. 

Social welfare is also included as a process oar concerted effort undertaken by 

individuals, social institutions, communities and government agencies to improve the 

quality of life through the provision of social services and social security benefits 

(Suharto, 2006). 

The level of satisfaction and sense of welfare are two inter-related. 

Satisfaction rate refers it the state of an individual or group, while the level of welfare 

refers to the state of the community or society at large. Welfare is an aggregate 

condition of individual’s satisfaction. 

Social welfare covers all forms of social interventions that are principally and 

directly to improve the situation between the individual and society as a whole. Social 

welfare includes all actions and the processes directly covers the actions and social 

issues preventive, human resource development and improving the quality of life 

(Heru Dwi Sukoco, 1995). 

According to Law No. 11 In 2009, social welfare is the fulfillment condition 

of the material, spiritual, and social citizens in order to live a decent and to be able to 

develop themselves so they can perform their social function normally. Social welfare 

problems that are now being developed in real life show that there are citizens who 
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have not fulfilled yet the rights to their basic necessities worthily because they have 

not gained social services from the state. Consequently, there are still citizens who 

find out the barriers to the implementation of the social functions so it causes they 

cannot live with a decent living.  

According to Nasikun (1993), the concept of welfare can be formulated as 

equation meaning of the concept of human dignity which can be seen from the four 

indicators, namely: 

- Security 

- Welfare 

- Freedom 

- Identity 

Indonesia Central Bureau of Statistics explained that in order to see the level of 

household welfare of an area, there are several indicators that can be used as a 

measure, as follows: 

- Family’s income level 

- The composition of household expenditure by comparing the 

expenditure on food and non-food 

- Family’s education level 

- Family’s health level 

- House conditions and facilities which are owned by the household 
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2.7 Previous Research 

 

Table 2.1.  The Result of Previous Research 
No Journal’s Title Author Variable Description  Research 

Methodology 

1 Analisis Pasar 

Pariwisata Dalam 

Pembangunan 

Kota Tanjung 

Pinang Provinsi 

Kepulauan Riau 

M. Jurmadi 

Esram 

1.Pasar 

Pariwisata 

2.Urban 

Development 

Bappeko Tanjung 

Pinang (2002) 

noted that the 

flow of tourist 

arrivals in 

Tanjung Pinang at 

the last five years 

shows an 

increasing. 

Qualitative and 

Quantitative 

(Mix Method) 

2 Dampak 

Pengembangan 

Pariwisata 

Terhadap Kondisi 

Lingkungan, 

Sosial dan 

Ekonomi 

Masyarakat (Studi 

Kasus Kawasan 

Pariwisata Sanur, 

Denpasar-Bali) 

I Wayan 

Tagel 

Sidarta 

1.Tourism 

2.Socio-

economic 

impact 

3.The 

changing of 

land use 

The impact of 

Tourism 

Development in 

Sanur Tourism 

Regions a gaints 

the changing of 

employment and 

incomes, the 

patterns labor 

division, 

employment 

opportunities and 

business in Sanur 

Tourism Regions 

Qualitative and 

Quantitative 

(Mix Method) 

3 Peran Pariwisata 

Terhadap 

Kesejahteraan 

Masyarakat Di 

Sektor Lapangan 

Pekerjaan Dan 

Perekonomian 

Tahun 2009 – 

2013 (Studi Kasus 

: Kota Batu) 

Renaldy 

Rakhman 

Luthfi 

1.Tourism 

Role 

2.Welfares 

3.Employment 

opportunities 

4.Economics 

Batu citizens feel 

the impact of the 

development in 

tourism sectors to 

open up 

employment 

opportunities 

around the 

tourism center.  

Qualitative 

Source : Various Sourced Processed 
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2.8 Framework 

 

Figure 2.1. Framework 

 

 

 

 

 

 

 

 

 

 

Figure 2.8. Conceptual Framework 

Batu that have been known as a city of tourism has a major impact on local 

economic development regions, particularly in the area of Jawa Timur Park which 

now is being often visited by local and foreign tourists. By virtue of Jawa Timur Park 

as the tourism place, it creates some of indicators of Local Economic Development 

namely the development of informal sector (MSME), labor, salary, and also 

empowerment.  

Batu as a Tourism City 

Local Economic 

Developmentt (LED) 

The Impact of Tourism on Local Economic 

Development in Batu (Study case : area of Jatim Park 

2) 

Labor Welfare (Wages 

and Salaries 

Personal) 

Empowerment The 

Development of 

Informal Sector 
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CHAPTER III 

 

 

RESEARCH METHODOLOGY 

 

In this study, qualitative research methods are employed. Sugiyono (2010) 

points out this research is often referred to as naturalistic research because it is done 

on the natural conditions, in which the writer is seen as a key instrument and the data 

collection are gathered by means of the facts which are found in the field. Meanwhile, 

according to Moleong (2011), a qualitative research method is defined as a method 

that seeks to understand more about a phenomenon which is related to the subject of 

research and reflected in the behavior, perception, motivation and action. 

 

1.1 Research Approach 

 

By virtue of the purpose of research that has been previously disclosed is to 

know how the impact of tourism in the area of Jawa Timur Park II to the regional 

economic development in Batu, so in this study, the writer used a phenomenological 

approach. Phenomenological approach is a way that can be used for finding out the 

research problems with an informal approach. By using a phenomenological 

approach, the problem is based on the observation toward the facts or events could 

lead to a conjecture or hypothesis constituent (Indriantoro and Supomo, 1999). 

Phenomenological is chosen to understand the meaning of an event and the 

interrelationships that exist in it in more depth. The writer is assumed, does not know 

in detailed rather than the informant. The writer must respect the subjectivity of the 
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informant in order to know more about something that is being investigated 

(Moleong, 2011). 

By using a phenomenological approach, it is expected that this study will be 

obtained a vivid depiction of the development impact of tourism sector to the socio-

economic conditions of the communities in Batu. By employing this method, the 

writer will continue to appreciate and pay attention to the subjectivity of the 

informant answers, so it will be known the actual conditions, of course, still within 

the limits framework predetermined above. 

Moreover, the discovery of facts in the use of the phenomenological approach, 

the writer needs to move about what is captured from the findings with respect to the 

effect of tourism on the socio-economic conditions of the communities in Batu. The 

intended results, for example: the subject; opinions; events; dialogue and so on, 

which will be recapitulated in detail, to minimize the presence of condensation or 

evaluation that aims to improve the efficiency of information. 

Based on what is enumerated above, this study tries to dig up the facts and 

also the causality relationship (cause and effect), and to investigate the events behind 

the phenomenon existed, moreover a qualitative approach is necessary to know in 

depth how the impact of tourism in the area of Jawa Timur Park II on regional 

economic development in Batu. 

 

3.2 Unit of Analysis 

 

This study uses the unit of analysis directly which is related to the issues 

under investigation namely the impact of social, economic and cultural as the effect 
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of the growth of tourism sector. According to the analysis unit, it will be disclosed in 

more depth about the impact of tourism on local communities. Furthermore, the 

informant also is determined to be selected as samples in answering questions with 

respect to the influence of tourism. 

The main informants are targeted by the writers are business actors (UMKM) 

around the tourist destination in Batu. Determining the economic impact of the 

community, the writer involves the business actors around tourism places as the key 

informants. Whereas the other supporting informants involve the manager of tourism 

objects or sites in Batu and also Tourism Department of Batu, both of them are 

involved considering its role in its efforts to contribute to the economy of Batu in 

general and towards the local communities. 

 

3.3  Informant Selecting Process 

 

The aim of this present study is to determine the regional economic impact 

which is raised from the development of tourism sector in Batu. Hence, it is used 

non-probability sampling with purposive sampling technique to determine the 

selection of appropriate samples in this study. Sugiyono (2010) states that non-

probability sampling is the technique of taking informants which do not  provide 

equal opportunities for each subject to be elected as an informant. Purposive 

sampling method is a technique of picking up the informant data sources with 

particular consideration. This particular consideration, for instance, people who are 

considered to be most aware of what is expected by the writer or maybe the person is 

a ruler that will allow writer to explore the object/situation under present study. 
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According to Nasution (in Sugiono, 2010) determination of unit informants 

are considered adequate/sufficient if it is up to the level of "redundancy" (data has 

been saturated, and if it is added with another sample, it does not produce the new 

information), it means that by using respondent subsequently it can be said there is no 

additional new information which is correct. The author chose 20 respondents who sell in 

the area and outside the area Jatim Park 2 sequentially from the seller to one another. In this 

study purposive sampling method will be applied to key informants, they are 

communities who are in the vicinity area of the destination. Community is not only 

local residents who settle and live around the tourism places, but also the local 

residents and/residents from the outside who build up the business in the area of 

tourism place. 

 

3.4 Data Collection Techniques 

 

Data collection techniques which are used in this research are by means of 

interviews, observations, questionnaires and collecting records. According to Lofland 

(in Moleong, 2011), qualitative research data which is worth comes from the words 

and actions, whereas other data such as documents and others-others just functioned 

as additional data. Next, it will be explained in more detail the data collection 

techniques used by the authors, as follows: 

a. Interview  

The interview is a meeting of two people to exchange information and ideas 

by means of questions and answers section, so that the meaning can be 

constructed in a particular topic (Esterberg in Sugiyono: 2010). Besides the 
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aim conducts a preliminary study to find problems that must be investigated, 

the interview also aims to obtain information that is more detailed from 

respondents. Interviews is conducted for this research is an unstructured 

interview, this is applied because the interview was conducted directly 

without any prior preparation. Moleong (2011) states in this type of interview, 

the informant usually consists of those who had been predetermined 

(selected), and those who have the capability and the required information, as 

well as explore the problems under investigation. Thus, the writer has more 

information which is needed. 

b. Observation 

Observation is the process of recording the subject behavior pattern (people), 

objects (objects) or events which are done systematically without any 

questions or communication process with the sample of this study. The 

advantages of the observation method itself are the data that is collected 

generally not distorted, more accurate and free from bias response 

(Indriantoro and Supomo, 1999). Furthermore, observations are divided into 

several types, namely: direct observation, participant observation, non-

participant observation, content analysis and observation mechanics. In this 

study, the writer will use the technique participant observation, in particular 

by involving a researcher or be part of a social environment that is being 

observed. The writer will observe directly the behavior and social events 

towards the field conditions which is under investigation. The technique used 

by the writer to collect the data is a combination of content analysis, namely 
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by collecting research data by means of observation and analysis of the 

content or message of a document, and the unstructured interviews. Thus, it is 

expected to obtain precise and accurate data to answer the problem of 

research. 

c. Questionnaire  

The questionnaire is one of the techniques of data collection by providing 

questions to the respondents which expressed in writing form. Here the writer 

also should be involved directly in the process of data collection. The 

questionnaire conducted by means of proposing writer questions and the 

answers of the respondents in the form of writing. Thus, it will give the 

responsibility to the respondent to read and answer the questions (Indriantoro 

and Supomo, 1999). Questionnaires are completed by means of a direct 

submission by the writer to the each sample that had been predetermined. 

Here, the questionnaire will be addressed to the people who sell in the vicinity 

area of Batu. 

d. Data Collection 

Besides using data from interviews, observations, and questionnaires, other 

data which is equally important in qualitative research is the data derived from 

field note. It is pointed out by Bogdan and Biglen (in Moleong, 2011), the 

field note is something that is heard, seen, experienced, and well thought out. 

Thus by the use of data derived from the collection of field note will be 

attained data more complete and accurate.  



55 
 

 

Additionally, the authors also will conduct several references, by studying the 

literature, both scientific journals, books, and electronic media, with regard to the 

economic, social and cultural which are caused by the existing of tourism sector in 

some regions, particularly in Batu. 

 

3.5 Data Analysis Techniques 

 

Research data analysis, according to Indriantoro and Supomo (1999) is the 

research stage which consists of the data preparation phase to facilitate the process of 

data analysis and interpretation, namely: editing, coding and processing of the data 

previously, before doing it, the writer has been collecting all data which is needed in 

research by means of data collection techniques which are described above. 

According to Sugiyono (2010) explains that 

“Data analysis is the process of searching and compiling systematically, the 

data is obtained from interviews, field notes, and documentation. Then, to be 

analyzed by the scientific reasoning, narrative, interpretation, comparison, 

and then the depiction of phenomena that occur in what is, in order to draw 

the conclusions and make the suggestions by breaking it into words.” 

Data in qualitative research is consisted of a detailed description of the 

situation, interactions, events, people and behaviors which are observed or direct 

excerpts phrases from one's experiences, thoughts, attitudes and beliefs, as well as 

excerpts of documents, letters and recordings other. Qualitative analysis method is 

based on primary data and secondary data that are qualitative. The process of 
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qualitative data analysis refers to the exposure data and depiction of data as text 

analytically. 

Data in qualitative research is going through the stages of reading and 

reflection interpretation of data that describe the possibility of units and certain 

relationships. Then the data is filtered to obtain data relevant to the purpose of 

research. Furthermore, it is done based on the meanings and allied with the fact that 

as a reference, as contained in the real world. Methods of data analysis in this study 

could be carried out through four stages as follows: 

1. Data reduction, namely conduct the electoral process, simplification, 

abstraction, and transformation of raw data recorded in the field. By 

conducting data reduction, is expected to generate the appropriate data, 

clarified clearly, effective, and well organized. This data reduction takes place 

during the investigation, so that the data will be processed in accordance with 

the intended purposes. Data reduction will be carried to the reports concerned 

with the data of tourism, such as: tourist arrivals and tourism revenues from 

the Tourism Department in Batu. It also will use other supporting literature 

such as regulations and laws. 

2. The display data is the data that has been collected, classified, and then 

presented in tables or descriptions. Subsequently set of data can be well-

structured information, thus simplifying the drawing conclusions and taking 

action.  
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3. Formulating literature review related to the effect of tourism sector growth 

towards socio-economic conditions of communities around the tourist sites in 

Batu. 

4. Verification  

The obtained data in the field are analyzed in several ways to achieve the 

validity and accuracy (Sugiyono 2010). Additionally, the writer will also 

provide advice based onthe conclusions of research with the purpose to apply 

the results of research that has been done. 

 

3.6 Data Validity 

 

In order to the obtained data is reliable and valid, so the writer will go directly 

into the field to get the data by means of various primary or secondary techniques that 

have been described previously. However, in order to strengthen the data it needs an 

examination of data validity.  

Moleong (2011) reveals that the validity of the data is each circumstance must 

fulfill three things, namely: 

1. Demonstrating the correct value; 

2. Providing the basis which can be applied; 

3. Allowing external decisions that can be made about the consistency of the 

procedure and the impartially from the findings of its decisions. 

In this study, the validity of the data will be carried out by the method of 

triangulation. Triangulation as inspection technique that utilizes the use of sources, 

methods, investigators and theories, by way of: 
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1. Comparing the observed data with interviewed. 

2. Comparing what people are saying in public with what they say in private. 

3. Comparing what people say about the situation of the study with what they 

say at all times. 

4. Comparing the situation and the perspective of a person with a variety of 

approaches and people’s views like ordinary people, people whose secondary 

or higher education, the wealth people, and government workers. 

5. Comparing the result of interviews with the content of related documentary. 

Accordingly, the validity of the data will be applied by comparing the 

observed data with interviews of people who are around the tourist spots in Batu one 

by one as well as the supporting informants, namely employees of Local 

Government, represented by related village officials/sub district, managers tourist 

spots and business actors who are able to answer the problems in this study. 
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CHAPTER IV 

RESEARCH RESULT   

 

4.1 The General Overview of Tourism in Kota Batu 

 

4.1.1 The Geographical Location and Administration 

 

Kota Batu is one of local governments in East Java Province which has a 

strategic location. This town is different from other cities in Indonesia due to its 

specialty. Despite being an urban area, as a matter of fact this town is still affected by 

village’s characteristics. Fresh air, scenic views, and apples are also associated with 

Kota Batu’s attributes. Since this town is situated in transit lanes, it eventually 

becomes an alternative to go on a trip through the southbound land heading to cities 

in Central Java and Yogyakarta. This region can be reached by four-wheeled vehicles 

approximately two and a half hours to the south of Surabaya.  

In general, Kota Batu is divided into two prominent parts, namely hillside areas 

with wider proportion and land areas. Kota Batu has an area of 19908.72 hectares or 

approximately 0.42 percent of the total area of East Java. Being an area of which 

topography is partly hilly areas, Kota Batu presents picturesque scenery so that there 

are many tourism places which expose  the natural beauty of the mountains. 

Topographical condition of the hills and mountains leads Kota Batu as a cold town. 

Whenever visitors come to Kota Batu, they can enjoy various available facilities such 

as accommodation and attractive natural and artificial tourism as the salient tourism 

destination in East Java. 
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Kota Batu comprises three districts  namely: Batu district area, Bumiaji district, 

and Junrejo district. Geographically, Kota Batu is on the latitude position from 7o44’, 

55.11” on the north latitude to 8o26’, 35.45” on the south latitude. Besides, it is 

potitioned on the longitude of 122o 17’,10.90” in the west and 122o 57’.00.00” in the 

east longitude. The borders of Kota Batu are as follow: 

North : Prigen District, Mojokerto Regency 

South : Dau and Wagir Districts,Malang Regency 

East : Karangploso and Dau Districts, Malang Regency 

West : Pujon District, Malang Regency 

Figure 4.1 Kota Batu Map 

  

 

Source: Central Bureau of Statistics of Kota Batu 
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4.1.2 Topography and Climatology 

 

 Generally, Kota Batu is a hilly and mountainous area. Among the mountains 

in Kota Batu, there are three mountains which are nationally acknowledged including 

Mount Panderman (2010 meters), Mount Welirang (3156 meters) and MountArjuno 

(3339 meters). Grounded on its height, Kota Batu is classified into six categories: 

 600 –1000 above sea level withthe width of  6019.21 Ha 

The areas included into this altitude are: 

1. Batu district (especially Sidomulyo Village as a whole, most of Temas Sub-

district, Sisir Sub-district, Ngaglik Sub-district, Sumberejo Village and some 

parts of Oro-oro Ombo Village, Pesanggrahan Village and Songgokerto Sub-

district. 

2. Junrejo District (especially Junrejo Village, Torongrejo, Pendem, Beji, 

Mojorejo, Dadaprejo and some parts of Tlekung Village) 

3. Bumiaji District (especially in the small part of some villages in the area of  

Bumiaji) 

 The areas included into this altitude are: most of the villages in Bumiaji 

District and some villages of Batu District (especially the area of Songgokerto 

Sub-district, Oro-Oro Ombo and Pesanggrahan Villages) and small part of 

Tlekung Village located in Junrejo District. 
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 1500 –2000 above the sea level with the width of 4820.40 Ha 

The areas included into this altitude are: some small parts of Tlekung Village 

in Junrejo District, Oro-oro ombo Village and Pesanggrahan Village 

particularly around Mount Panderman, Mount Bokong and Mount Punuksari. 

Some others are villages in Bumiaji District primarily in the areas around 

Mount Rawung, Mount Tunggangan, and Mount Pusungkutuk. 

 2000 –2500 above the sea level with the width of  1789.81 Ha 

The areas included into this altitude are relatively few that is Mount Srandil 

and some areas in Oro-oro Ombo Villagge (Batu District) bordered with 

Wagir District. For Bumiaji District, this height is in the area of Mount 

Anjasmoro and some small parts of Giripurno Village, Bumiaji Village, 

Sumbergondo Village and Torongrejo Village. 

 2500 –3000 above the  sea level with the width of  707.32 Ha 

The areas included into this altitude are some small villages located in 

Bumiaji District, mainly in the areas bordering Prigen District. 

 3000 above the sea level with the width of1789.81 Ha 

The areas included into this altitude are some villages in Bumiaji District, 

particularly in the areas of Mount Arjuno (Sumbergondo Village), Mount 

Kembar and MountWelirang (Tulungrejo Village). 

 

4.1.3 The General Overview of the Economy in Kota Batu 

The economy in Kota Batu is prominently propped up by some factors 

including tourism and agriculture sectors. The growth of Gross Regional Domestic 
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Product (GRDP) in Kota Batu is supported by the location of this town which is 

positioned in mountainous area  with its  rapid tourism development   In agricultural 

field, for instance, Kota Batu is constituted as a region which produces apples and 

makes this town as the largest apple-producing area in Indonesia. As a result, this 

town is called as Kota Apel (Apple Town). Kota Batu is also well known as an 

agropolitan region so that it is called as an Agropolitan Town. Due to the fact that 

batu is located in a plateau area, Kota Batu produces lots of vegetables. Besides, Kota 

Batu is ‘an artist town’ in which there are many painting galleries, art galleries, and 

the enterpreneurs of Micro, Small, and Medium Enterprises (SME) who takepart in 

the world of agribusiness in this town. This is also one of the factors which enables 

Kota Batu to optimize its Gross Regional Domestic Product (GRDP) 

Based on the tabulation arranged by the writer from the interview which has 

been conducted, some respondents from SMEs in Kota Batu particularly those who 

live in the tourism area of Jatim Park 2,  are mostly dominated by those whose  

average last education is senior high school. If it is written in percentage, SME (Small 

and Medium Enterprise) alumni who graduated from elementary schools are 10%. 

Moreover, the number of alumni accounts for 10% for junior high school, 75% for 

senior high school, and 5% for college education.  

The following table denotes the tabulation of SME enterpreneurs’ last 

education. 
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Table 4.1. Tabulation of SME Enterpreneurs’ Last Education in Batu 

Type Frequency Percentage 

Elementary School 2 10% 

 Junior High school 2 10% 

Senior High School 15 75% 

College 1 5% 

Total 20 100% 

Source: Data obtained from questionnaires 

 Based on tabulation above, it is explained that most of SMEs enterpreneurs 

have the educational background of Senior High School having a percentage of 75%  

that is   15 persons out of 20 respondents. Next, those having the educational 

background of elementary school and junior high school turn out to have the same 

persentage that is  10% or   2 out of 20 respondents. Last, those  having the 

educational background of  collage level is  as many as 1 person of the 20 

respondents, or  5%. The conclusion is that the majority of SMEs enterpreneurs have 

the educational background of Senior High School. 

Hence, based  on the tabulation arranged by the writer from the interview with 

SEMs respondents in Kota Batu especially those who live in the area of Jatim Park 2, 

it reveals the fact  regarding their income in active days. From the result of the 

interview, it was found out that none of the respondents or )% respondents  has  the 

average income   less than three millions rupiahs per month. Next, those having the 

income which is in the range of one to three millions rupiahs per month is  40% or 8 
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persons out of 20 respondents and those who gain the income in the range from 3 

millions to 5 millions rupiahs also account for 40% or 8 people out of 20 respondents. 

The respondents having the income in the range of more than 5 millions rupiahs is 

20% or 4 persons out of 20 respondents. The following table demonstrates the 

tabulation and the income of SEMs enterpreneurs per month in the area of Jatim Park 

2 in their active days. 

Table 4.2. Table of Income in Active Days of SEMs  Enterpreneurs in Batu 

Income Frequency Percentage 

≤ Rp. 1000.000 0 0% 

Rp. 1000.000 - Rp. 3.000.000 8 40% 

Rp. 3.000.000 - RP. 5.000.000 8 40% 

≥ Rp. 5.000.000  4 20% 

Total 20 100% 

Source: Data obtained from questionnaires 

Based tabulation above, it can be concluded that the monthly income earned 

by SMEs enterpreneurs varies. It can be seen that none of the respondents has the 

monthly income  less than one million rupiah.  Then those having the monthly 

income ranging from one million to three million is 40%  or thaere are  8 persons out 

of 20 respondents fall into this category. The same as the previous income category, 

those having the monthly  income   from three up to five millions is 40%  too. Last, 

those who have  monthly income of more than five millions is 20% or  4 persons out 

of 20 respondents). It can be concluded that the average   income of the respondents 
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are  in the range of one million to three millions and three millions to five million 

rupiah per month. 

 The tabulation arranged by the writer was taken from the interview results 

with  some SEMs respondents in Kota Batu, primarily those who live in the area of 

Jatim Park 2 regarding  their income in ‘peak season’. It is informed that none of 

them get  average income of  less than one million rupiahs per month . Those who get 

the income of 3 to 5 million rupiahs are 50% or 10 people out of 20 respondents. The 

respondents gaining more than 5 million rupiahs per month also comprise 50% or 10 

people out of 20 respondents.  Here is the tabulation of the SEMs  respondents’ 

income per month in the area of Jatim Park 2 in ‘peak season’: 

Table 4.3 Table of Income in Peak Season of SEMs Enterpreneurs in Batu 

Income Frequency Percentage 

≤ Rp. 1.000.000 0 0% 

Rp. 1.000.000 -Rp. 3.000.000 0 0% 

Rp. 3.000.000 - RP. 5.000.000 10 50% 

≥ Rp. 5.000.000  10 50% 

Total 20 100% 

Source: The data obtained  from questionaires 

Based on the above table it can be concluded that the monthly income earned 

on weekdays and during peak seasons have significant results. SMEs can obtain 

income during the peak season as many as three millions to five million, with a 
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percentage of 50% or  10 persons  out of 20 respondents said so. The remaining 50% 

get the income for more than 5 millions. 

Gross Regional Domestic Product (Produk Domestik Regional Bruto/PDRB) 

is a gross value added of all goods and services produced in domestic region which 

emerges due to economic activities in a certain period. One of successful 

developments in a region depends on its economic growth. It is assumed that the 

higher the economic growth is, the more labor force will get absorbed. As a result, it 

essentially will increase costumer’s purchasing power. Therefore, the higher 

economic growth is expected to increase the population’s properity. Here is the data 

of economic growth rate in KotaBatu based on PDRB in the year of  2011-2014: 

Table 4.4 The Rate of Economic Growth in Kota Batu Based on Gross 

Regional Domestic Product (GRDP) of    2011-2014 

Sector 2011 2012 2013 2014 

1. Agricultural, 

Forestry and Fishery 

5,56 3,82 1,58 3,47 

2. Mining and 

Excavation 

6,00 2,85 2,92 3,22 

3. Processing Industry 5,80 6,66 7,43 6,95 

4. Procurement of 

Electricity and Gas 

11,74 11,98 6,57 4,92 

5. Water Supply, Waste 

Management, Waste 

and Recycling 

8,00 7,27 6,48 4,73 

6. Construction 8,09 11,29 11,20 11,31 
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7. Wholesale and Retail 

Trade, Repair of Cars 

and Motorcycles 

8,81 9,11 9,12 6,41 

8. Transportation and 

Warehousing 

7,12 8,32 8,77 9,04 

9. Provision of 

Accommodation and 

Eating and Drinking 

7,70 7,09 7,63 10,02 

10. Information and 

Communication 

7,48 9,71 10,05 7,70 

11. Financial services 

and Insurance 

8,55 9,08 10,46 6,86 

12. Real Estate 9,17 9,42 9,68 7,75 

13. Business Service 5,40 5,25 7,13 8,61 

14. Government 

Administration, 

Defense and 

Compulsory Social 

Security 

6,81 3,16 2,46 1,04 

15. Education Services 6,77 8,72 9,36 7,10 

16. Health Services and 

Social Activies 

13,53 9,10 8,58 7,42 

17. Other services 5,59 5,37 6,40 6,69 

PDRB 7,13 7,26 7,28 6,93 

Source: Central Bureau of Statistics of Kota Batu, 2014 
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To determine the potency of Kota Batu, it can be observed by the growth rate 

in each economic sector of Kota Batu.  The rate of economic growth is weighted 

average of sectoral growth rates. If a sector has a dominant role but has a slow 

development, it will hinder an economic growth as a whole. Conversely, if the sector 

has a higher growth rate, automatically it will result in the total of higher growth rate. 

From the following data of economic growth rate of Kota Batu, we can determine the 

sector which reaches the highest growth rate.  

In general, the rate of economic growth in Kota Batu in 2014 reached 6.93 

percent. This number denoted the growth in the previous years. The highest growth 

was in the building sector comprising 11.31 percent. It is then followed by the sector 

of Accomodation and Food and Beverage Services accounting for 10.02 percent, 

while Transportation and Warehousing sector comprises 9.04 percent.  Viewed from 

the structure of production sector, the growth of the sector of Manufacturing Industry 

have not reflected the strong foundation whereas manufacturing sector has the biggest 

backward-forward relevancy. Apart from not being optimal in terms of the growth 

rate of Manufacturing Sector in Kota Batu, the tendency of the growth rate which has 

been increasing since 2003 actually gives a good momentum for the process of 

enhancing economic growth. 

There are some factors which result in the increasing rate of this higher 

growth. First, as a new autonomous region, Kota  Batu has been undertaking many 

developments. Second, as an Agrotourism town, Kota Batu does not only build  some 

tourism objects, but also some hotels and other accommodation services in order to 
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support tourism activities such as Jambu Luwuk Resort, Singasari Hotel and so forth. 

This growth momentum is also aided by “multiplier” effect which is contributed by 

tourism sector in moving the economy. By determining the rate of economic growth 

and the fact that Kota Batu is located in a strategic region and has become the salient 

tourism destination in East java, it is potencial for Wholesale and Retail sector as well 

as Accommodation, Food and Beverage sector to develop their services due to the 

fact that both of those sectors are closely related to tourism activities in Kota Batu. 

4.1.4 Tourism Places in Kota Batu 

Kota Batu is widely known for its apples. When  people hear the word “Batu”, 

they will imagine apples on their mind and the coldness as well as fresh ambiance of 

Kota Batu. Kota Batu is located 20 km from the west of Malang, with the height of 

700-1800 above sea level in which the temperature is between 14 – 240 Celcius. By 

knowing the altitude of this town, it can be predicted that the temperature in Kota is 

fairly cold with the fresh air from the mountains. It takes about two or three hours by 

cars or public transportation from Surabaya to Kota Batu. 

It is easy for us to visit Kota Batu if we use public transportation. For 

instance, it will take 40 minutes if we want to come to Kota Batu from  Kota Malang 

bus station, and it will take two and a half hours from Kota Jombang bus station. In 

addition, from Abdurrahman Saleh Airport and Kota Malang Train Station, it will 

also take 40 minutes to reach Kota Batu.  Some tourism places which can be visited 

in Kota Batu are listed as follow: 
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1. Jawa Timur Park 2 

Nowadays, the most visited tourism place in Kota Batu is Jawa Timur 

Park 2 (Jatim Park 2). It is due to the fact that this tourism object located 

in the hillside of Mount Panderman is the best and the most modern 

tourism in Kota Batu. There are many playgrounds which are available in 

Jatim Park 2 in which they are always ‘up to date’. Moreover, this tourism 

is beautified with scenic mountains. The cold atmosphere makes this place 

of which height is 850 above sea level suitable for visitors from other 

cities who would like to go sightseeing.  

The concept of this tourism placed in the land of 11 hectares harmoniously 

blends between educational concepts and tourism concepts in one space 

and time. This largest tourism object in Batu serves as information 

transmission about science and technology which is presented through 

learning galleris such as biology, chemistry, mathematics, and physic. 

Furthermore, there is a learning gallery which is able to accommodate 300 

students. 

This learning gallery is equipped with a guidance sheet for the  students’ 

learning and the complete props of applied sciences both indoors and 

outdoors supported by State Electricity Company (PLN), Telkom, Rimba 

Raya and a number of leading public and private universities in East 

Java.To enrich national cultures, Jatim Park 2 provides an archipelago 

ethnic gallery and Anjungan JawaTimur. The concpets of the archipelago 

JawaTimur galleries are similar to the concept of Taman Mini Indonesia 
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Indah (TMII:  a culture-based recreational area located in East Jakarta). 

Besides, visitors can see many kinds of flora and fauna in Jatim Park 2.  

Therefore, this tourism concept is suitable for family and school children 

tours.They can freely learn through a number of educational objects. 

Moreover, Jatim Park 2 is appropriate for kindergarten children due to the 

fact that there is a clean swimming pool for children. In addition, as it is  

located in a higher ground, panorama which Jatim Park 2 provides is 

enchanting and appealing. It is because of the fact that we can stare at the 

beautiful scenery of Kota Batu and Malang. 

Furthermore, visitors can contentedly enjoy all the games provided there. 

If they get exhausted after taking a walk, they can enjoy eating delectable 

foods in a Food Court which has a large and clean location so that it 

makes the visitors feel comfortable to take a rest while eating foods.   

2. Taman Satwa Selecta 

Selecta is located in Tulungrejo Village, Kota Batu, and it takes about an 

hour from Kota Malang. Selecta is a recreational place which is visited by 

many visitors especially during holiday. There are a lot of gamesavailable 

there  such as flying fox, outbound, swimming pool, playground and so 

on. 

3. Batu Night Spectacular (BNS) 

BNS is one of tourism objects managed by one management under  Jatim 

Park 2. The establishment of BNS was initiated by an idea that there has 

never been a night tourism object in Kota Batu while the potency of 
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developing this kind of tourism object is certainly offered by Kota Batu. 

Eventually BNS appeared to be a night tourism object which is located on 

Jalan Oro-Oro Ombo Kota Batu. This tourism is the only tourism object 

providing a cold night ambiences and picturesque night views of Malang 

and its surroundings. 

BNS has been opened since  November 30,2008 in which the operation of 

t BNS is started from 15.00 to 23.00.There are many people who are 

interested in visiting BNS in which the average number of visitors can 

reach 2000 visitors per day. In addition, the number of visitor can be up to 

4000 visitors in certain moments such as on Valentine Day or school 

holiday. There are approximately 25 facilities given with the target market 

is the family, and for the most eminent entertainment of BNS is a ‘dancing 

fountain’ at the Food Court area of BNS and sepeda udara tertinggi. 

There is also the longest screen in Indonesia (50 meters), live music, and a 

laser show. 

As this tourism is relatively new, BNS obtains great enthusiasm from 

societies and contributes substantial benefits to the society’s welfare such 

as the increasing large number of employees who are recruited from the 

local area and the emergence of many sorts of informal sectors around the 

tourism object. 

4. Thermal Bath of Songgoriti and Songgoriti Temple 

Supo temple or well known as Songgoriti temple is located near 

Recreational Park of Tirta Nirwana, Songgoriti. It is located exactly in the 
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complex of Natural Thermal Bath and Songgoriti Hotel . However, the 

existence of this temple is not much known by the majority of tourists 

from the outside of Kota Batu due to the fact that the most prominent 

enchanment of this area is Songgoriti Recreational Park, not Songgoriti 

temple itself. 

5. Kusuma Agro tourism (Outbond& Games) 

There is a dexterity text in shooting targets accompanied with interesting 

Door prize in Shooting Area located at an altitude of 1000 meters above 

sea level and cold atmosphere. There is also a courage test and battle 

strategy with ‘Airsoft Gun’ or for those whose interest is in sport, they can 

play a circuit which get their adrenaline going through minicross. Kusuma 

Agro tourism was established in 1991 and is one of the pioneers of Agro 

Tourism in Indonesia. Kusuma Agrotourism also provides hotel facilities. 

There is also a tour offered in the garden of apples, oranges, guava, dragon 

fruit, strawberry and hydroponic vegetables which are free from 

pesticides. 

6. Kungkuk Tourism in Bumiaji District 

Many cities in East Java Province have natural potencies and friendly 

environments which can be developed as an alternative tourism in Kota 

Batu. It is proven by knowing the existence of natural and environment 

beauty offered in Klungkuk Sub-village, Punten Village, Bumiaji District, 

Kota Batu, East Java. It is a sub-village which is located in the location of 

tourism in Kota Batu and is neighboring with Recreational Park of Selecta 
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which has been widely known in East Java. This village is in a slope area 

with the number of recidents of 49 families and the average of their 

occupation is farmer. 

This area is the same as other areas which are in hillside areas embellished 

by plenty of hills and beautiful sunrise arising from the east. In addition, 

visitors can enjoy the view of exotic sunset setting in the west. The 

weather covered by thick clouds can also add the cold atmosphere which 

brings about its own attractiveness.  

Moreoever, there are some interesting sports such as outbound, 

encampment, flying fox, kursigantung, mountain sport, mountain bike, 

mountain car, and so forth. 

7. Mount Banyak 

Mount banyak is the only aerospace sport tourism spot in Kota Batu and 

bicycles especially mountain bikes (down hill). Besides, we can enjoy the 

nature in Kota Batu as a whole either during the day or night. 

Furthermore, if  watching fireworks in New Year’s Eve, this place will 

provide a different atmosphere   compared to other places. There are also 

resort facilities, paralayang, and downhill. 

8. Mount Panderman 

Mount Panderman is broadly known as a climbing and camping site. Like 

Mount Banyak, Mount Panderman is the most favorite place for people to 

watch firework shows in the New Year’s Eve. It is due to the fact that 

from this mountain, we can see Kota Batu as a whole. 
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9. Coban Talun and Coban Rais 

One more tourism object which has been the mainstay in Kota Batu is the 

gorgeous waterfalls of Coban Talun and coban Rais. These natural 

tourisms are located in Junggo Sub-village, Tulungrejo Village, Bumiaji 

District.This waterfall is will be more exotic if it is viewed from a few feet 

from the scene of the water with a height of about 75 meters. The roar of 

water collision with the rocks beneath the water will add the sensation of a 

waterfall spout that feels as if flushing our body. 

If we carefully observe it, the landscapes in the area of this waterfall will 

make the waterfall more enchanting as there is a rainbow which can be 

seen in every inch. 

Nevertheless, it is not easy to reach this area. Besides being careful, we 

have to get an extra energy to reach the place. Visitors have to pass the 

river flow and penetrate sharp and winding hills. The path to the location 

is also very narrow, slippery and steep. Meanwhile, in the right and the left 

side of the path, it is surrounded by steep cliffs along the 2 km. 

10. Cangar Thermal Bath  

Hot water contained here is believed to be useful for the skin treatment or 

merely for relaxation. There are two heated swimming pools (for adults 

and children) and 2 hot water plunge pools. 

To warm our body, there is also tape ketan hitam. This food is suitable for 

cold weather, especially after a long day bathing in warm water. The heat 
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and the smoke of sulfur makes visitors feel convenient while soaking in a 

hot water bath. 

 

4.2 General Overview of JawaTimur Park 2 

Jatim Park 2 is built on a land of which width is 14 hectares and is located in 

Desa Oro-oro Ombo Village, Batu District, Malang. The location of Jatim Park 2 is 

near from Jatim Park 1 in which Jatim Park 1 also has lots of collection such as ethnic 

gallery consisting of various traditional clothes, miniature temples, playground, 3D 

movie, swimming pool and other fascinating games. 

Figure 4.2 Jawa Timur Park 2 

 

Source : Official Website of Jatim Park 2 

In addition, Jatim Park 2 is also close to the area of BNS. In the area of Jatim 

Park 2, there is a zoo which is called as Batu Secret Zoo. It is such a zoo which is 

more fascinating and more complete than other general zoos. In addition, there is a 

sort of wildlife museum whose building resembles National Palace. Jatim Park 
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Museum is the largest and the most complete museum of which collection saves and 

presents hundred of diorama and diparma which is similar to Insect Museum in 

Singapore. In Jatim Park museum, we can also find white sharks, hippos, rhinos, 

tigers and, white lions, African deer, and various reptiles and beautiful Toucan birds 

which often live in colonies. The collections of this museum are derived from many 

European countries, Africa, America, Antartic, and China. 

Jatim Park 2 serves as an educational tourism place. It is also the right place 

for families and children because of the fact that Jatim Park 2 offers Batu Secret Zoo 

completed with 21 various areas for children and 50 educational and creative sites.  

Moreover, in the museum itself, there are 80 diorama animals taken from domestic 

and foreign. This diaroma portrays animal lives in their habitat by utilizing artificial 

animals such as ancient animal replica ‘Stegosaurus’ made of fiberglass. 

Insectarium (insect collection room) of Jatim Park 2 is composed of 5000 

kinds of insects which are from many countries including Peru, Papua New Guinea, 

Colombia, Malaysia, and even from Madagascar island in the east coast of Africa, 

and definitely some insects from Indonesia. The visitors will also have an opportunity 

to enjoy fish diorama namely underwater life in which this diorama displays the lives 

in freshwater such as river, lake, marsh, and marine lives with different depth.  

When entering the area of Jatim Park for the first time, visitors will be 

welcomed by a huge bird and ornamnents such as flower garden and a bird statue 

which is purposely provided as an object for pothography.  Jatim Park 2 is one of the 
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remarkable art works, combining artistic paintings and wildlife with a contemporary 

concept that is managed internationally and is not inferior if compared to Genting and 

Sentosa Island located in Singapore. 

Commonly, visitors do not feel likegoing or visiting a museum because in 

their mind, museum is a place which is full of old and boring stuffs. However, they 

will enjoy seeing extinct animals through diaroma in the musem. Moreover, they can 

see animals which are still alive especially in Batu Secret Zoo, with a pleasing display 

for learning as well as adding some insights about  the animals. 

If the visitors want to have a distinctive experience, they can be accompanied 

by some animals on a swivel chair while eating some foods. They can also go to 

culinary area namely Jungle Fast Food with the concept of unique jungle.  

Furthermore, in Jatim Park 2 or other areas in the outside of Jatim Park 2, 

there are some sellers who sell peculiar souvenirs of Kota Batu such as T-shirts, 

unique souvenirs, apples which are the symbol of Batu, and so forth. By designing 

the stands in one space, it makes the enterpreneurs who sell their merchandise in 

Jatim Park 2 look neat and eye-catching. As a result, the visitors feel convenient 

whenever they are interested in shopping or merely sightseeing.  

Along with the increasing number of construction attractions in Kota Batu, the 

tourist visits also increased, especially in Jatim Park 2. Here is The Data Number of 

Visitors Attractions in Kota Batu (2010-2012): 
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Table 4.5 The Data Number of Visitors Attractions in Kota Batu (2010-2012) 

Tourist Attraction 2010 2011 2012 

Jatim Park 1&2 899.725 777.834 804.679 

Selecta 622.084 475.211 528.818 

Kusuma Agro 60.352 63.474 16.230 

Cangar 292.764 337.462 229.889 

BNS 253.727 323.303 294.444 

Source : Data of BPS Kota Batu 

 Based on the data above would seen that the number of visitors came to Kota 

Batu continues to increase, it is perceived by almost all tourism attraction in Kota 

Batu ranging from jatim park 1&2, Selecta, Kusuma Agro, BNS and Cangar. The 

number of occupied by the tourism attractions is Jatim Park 1&2, this indicates that 

Jatim Park is tourist attraction most frequently visited by tourists. 

Jatim Park 2 opens from 10.00 a.m. to 06.00 p.m. The admission ticket of 

Jatim Park 2 is sold at a relatively economical price on Monday-Thursday that is 

75000 rupiahs and 105000 rupiahs (valid for 1 day) for Friday-Sunday. 

4.3 The Impacts of Tourism Towards the Development of Local Economy in 

Kota Batu (A Case Study: JawaTimur Park 2 Area) 

 The development of Jawa Timur Park 2 area should be able to contribute a lot 

of benefits for the people who live around the tourism location. One of the benefits is 

the economic impact for the residents in Kota Batu which can be observed from the 

changes that occurred. The following explanation  will explain the economic impacts 

arising from the development of the tourism area of Jatim Park 2 based on the results 

of the research conducted by the writer. 
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4.3.1 The The Impacts of Tourism in the Area of Jatim Park 2 on the Local 

Economic Development in Kota Batu: The Development of Informal 

Sector 

Tourism sector in Kota Batu particularly in the area of Jatim Park 2 definitely 

gives positive impacts on the economic development of local residents in the tourism 

area, especially in terms of  informal sector development (including SEMs). It also 

becomes one of visions and missions from Tourism Department in order to maximize 

the potency of Kota Batu as well as to prosper the residents who live in Kota Batu. 

The content of the vision is: “Agricultural Center and Tourism and Education Center 

are supported by Human Resources, Natural Resources, and Artificial Resources 

Utilized Optimally, Controlled by the Government which is Creative, Innovative, and 

Clean For All People”.In addition, the mission is “Employing the Human Resurces, 

Natural Resources, and Artificial Resources Optimally Controlled as Internal 

elements for Developing an Independent Town. Optimizing the National and Foreign 

Private Investment as external elements for Diverse Potential and Prospective 

Business Sector. Revitalizing the government apparatus and running the regional 

government as a creative, innovative and clean of corruption in order to optimize 

public services. Increasing the position and the role of Kota Batu: Agricultural Town 

to be The Center of Agriculture Center City Tour turning into Travel Centers which 

can make Batu as an Educational City, gradually and continuosly improves to be the 

Center of Agriculture and Education. Accelerating the development of the physical 

sector. Arranging urban space overall by optimizing the balance of the ecosystem. 

Assuring the religious life which is grounded on the principle of tolerance.Creating a 
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democratic political life". The following statement was stated by Mr. Made Suardhika 

as the head of Marketing and Development of Tourism Department in Kota Batu. 

 “Jadi gini mbak, sesuai dengan visi Kota Batu Tahun 2012 sampai 2017 yaitu 

Kota Batu Sentra Pertanian Organik Berbasis Kepariwisataan Internasional, 

dan salah satu misi kami adalah Pemberdayaan Masyarakat Melalui Koperasi 

Dan UMKM  mempunyai maksud untuk memajukan Kota Batu ini oleh aspek 

sumber daya. Aspek sumber daya itu sendiri terdiri dari Alam, Manusia, dan 

Budaya. Untuk aspek sumber daya alam bisa dilihat dari potensi alam yang 

bersahabat di Kota Batu, kalau dari aspek manusia bisa dilihat dari potensi 

manusianya yang kreatif dalam menciptakan karya atau inovasi seperti 

UMKM, dan aspek budaya bisa dilihat dari Kebudayaan yang terus 

dilestarikan guna menjaga sejarah Kota Batu ini. Ketiga aspek tersebut 

sebenarnya saling berkaitan mbak, bisa dilihat dari aspek alam Kota Batu 

yang bersahabat menjadikan Batu sebagai Kota Pariwisata, yang berdampak 

pada aspek manusia yang saat ini semakin menjamur dan semakin kreatif 

dalam hal membuka Usaha Mikro, Kecil dan Menengah (UMKM). Dan 

produk UMKM yang mereka kembangkan pasti memiliki ciri khas budaya 

Kota Batu.” 

 From the above statement, Mr. Made Suardhika as head of Marketing and 

Development Department of Tourism City of Batu describes a glimpse of the history 

of Kota  Batu and which eventually become the City Tour. He said that kota Batu 

which was formerly part of Malang, later determined to be an administrative city on 

March 6, 1993. However, on October 17, 2001 ago, Batu was established as a 

separate autonomous city of Malang, and now stands alone into Kota  Batu, which is 

better known in the public as a tourism city. 

 The city is located 90 km north-west of Surabaya and 15 km Northwest of 

Malang. Kota Batu is on track connecting Malang, Kediri and Jombang. Kota Batu is 

adjancent to Regency of Mojokerto and Pasuruan in the north and with the Malang 

regency in the East, South, and West. The area of town is located at an elevation of 
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700-1700 meters above the    sea level with an average air temperature reaches 12-19 

degrees Celsius. This thing makes the air in Batu cool and very widely available 

natural potential that can be used as tourist attractions. 

 Mr Made Suardhika also explained that the potential of Kota Batu 

automatically creates Batu as one of the  attractions that can bring a lot of local and 

foreign tourists. The establishment of Jatim Park 1, Jatim Park 2, BNS, Eco Green 

park, Museum of Transport (Museum Angkut), and other tourism attraction  may 

attract tourists to visit Batu and the most favourite one is  Jatim Park 2, which is 

located in Oro-Oro Ombo. 

Figure 4.3 The Interview in Batu Tourism Office 

 

Source : Researchers’s documentation 

 Jatim Park 2 comes by one type of attraction is the Museum of Animals which 

is a tourist attraction featuring a replica of artificial living beings along with nature. 

After the museum was built, the next animal attraction is  Batu Secret Zoo that brings 
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the original animal and also the habitat which is packed with the concept of a mini 

zoo. The latest to  attract the tourist arrivals,  JTP 2  offers a new tourist attraction by 

the concept back to nature and go green that presents the life of animals and the 

management of recyclable materials as well as an appeal to contribute to preserve the 

nature. The third attraction is presented later formed a tourist area that is now 

equipped Pohon Inn, hotel, restaurant, and also the market souvenirs are available in 

the area Jatim Park 2, or outside Jatim Park, but still in the vicinity. 

By the existence of  Jatim Park 2,  it gives either direct or indirect impact to 

the community’s welfare surrounding the tourism  area. For   example the   

emergence of SMEs  selling  food, distinctive souvenirs of Kota Batu such as 

clothing, chips, stones or other distinctive foods, souvenirs, etc can booth Batu 

community’s economy especially those living in the nearby area. Here is the 

explanation from Mr Made Suardhika.. 

“Berbicara khusus untuk wisata Jatim Park 2 yang sekarang lagi ramai 

dikunjungi oleh wisatawan, pasti sangat memberikan dampak positif ya mbak. 

Seperti semakin banyaknya masyarakat yang mengembangkan sektor informal 

atau UMKM di sekitar area wisata Jatim Park 2, itu sudah jelas. Misalnya 

menjual makanan, cendera mata yang khas dengan Kota Batu, dan lain-lain, 

hal itu kan menjadikan mereka semakin mandiri dan kreatif. Bisa dilihat 

langsung ke lapangan mbak, di deretan dekat pintu masuk Jatim Park 2 itu 

berjejer pedagang-pedagang kecil yang menjual macam-macam. Intinya 

UMKM di sekitar Jatim Park 2 mengalami perkemabangan yang pesat mbak, 

terbukti dengan semakin banyak dan ramainya pedagang yang ada di terlihat 

sana”. 

 From what has been described by Pak Made Suwardika above,  it can be 

concluded that the process of economic development of the local area around Oro-

Oro Ombo is very influential in tourist units, one of which is Jatim Park 2. It can be 
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seen by the development of SEMs  which ais getting more and more skilful in 

attracting the tourists to visit jatim park 2. The relationship between business and 

tourist units are also very important because both are interdependent and 

complementary. 

 Apart from the Department of Tourism, there are also some viewpoints 

expressed  by SEMs entrepreneurs  selling around Jatim Park 2. One of them is  Mrs. 

Mujiati which is one of the local residents of Batu that is from  Glonggong village. 

She opened a small food stall named Warung Dewa Ruci which is not far from the 

location of Jatim Park 2. 

“Saya memulai usaha di sini dari tahun 2013 mbak. Karna kan di sini 

lokasinya dekat dengan pusat keramaian, ya di Jatim Park 2 itu maksudnya. 

Saya pikir itu potensi yang sangat besar untuk membuka usaha. Dan saya rasa 

dengan membuka warung makan kecil-kecilan begini orang-orang pasti ada 

saja yang mampir ke sini mbak, karena kan setiap orang butuh makan ya 

mbak, entah dari wisatawan yang datang, supir taksi yang sedang mengantar 

tamu, atau warga sini yang hanya iseng-iseng ke warung saya juga banyak 

mbak, jadi ya saya membaca peluang di sana.” 

To start a trading business around Jatim Park 2, there is a certain strategy 

needed. The above explanation is one of viewpoints  expressed by one of the sellers 

there. In her opinion, starting a  business she  must be able to catch the existing 

potential of Jatim Park 2 as a seller. The most obvious potential of   Jatim Park 2 is 

the ability of jatim park 2 to bring     both domestic and foreign tourists, to visit batu. 

With the number of various tourism facilities in Jatim Park 2, it will  automatically 

give impact on business that is to those people who become sellers there. Those 

traders are those who do a business on food,  fruit, Batu souvenirs  for 
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example    clothing that symbolizes Kota Batu . Here is the explanation of Mrs. Tyas 

as one of the sellers who sells typical clothing souvenirs in jatim Park 2.  

“Jualan di sini lho enak mbak. Soalnya kan ramai dari pengunjung wisata 

Jatim Park 2 itu. Dengan adanya Jatim Park 2 otomatis pelanggan saya banyak 

dari wisatawan Jatim Park 2. Omsetnya juga bisa meningkat banget kalau lagi 

musim liburan, ya begitulah mbak kalau berwirausaha, kalau lagi ramai bisa 

untung banget”. 

 According to Ms. Tyas, holiday-related factors also determine the increase of  

selling. Compared to a typical day, public holiday  such as school holidays, red dates, 

or a day off at the weekend provide a certain kind of blessing especially to 

tradersthere.  Ms. Tyas really feels the difference on the income got. Her earning per 

day  can rise up to 100% or more   compared to normal days when the holiday 

seasons come. From this statement it can be concluded that businesses  in Jatim Park 

2 get  the double benefit when it is the time for  holidays, because during the holiday, 

visitors of  Jatim Park 2 are bigger in number than  usual. By referring to what has 

been learned by the writer, the writer makes  a tabulation from indicators of the 

development of the informal sector as follows : 
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Table 4.6 Tabulation from Indicators of the Local Economic Development of 

the Informal Sector 

Source: Data obtained  from questionaires 

 Based on the tabulation above, it can be concluded that most of the  SMEs 

entrepenuers in Jatim Park 2 start their businesses for more than 2 years. It can be 

seen that none of the respondents do the business which is less than 1 year . From 20 

respondents, the length of starting a business in JP2 is around  1-2 years and those 

falling into that category is as many as 7 persons out of 20 respondents. The rest 

which is 53% are those having the experience of selling there for more than 2 years. 

 

 

Experience / start a business Total 

 

 

 

Description 

≥ 1 year 1-2 year 

 

≥ 2 year 

 

 From The result  the interviews related to 

the variable development of the informal 

sector, the majority of business owners 

around Jatim Park 2 start to open a 

business since 2012.  The business owners 

assume that success of Jatim Park 2 will 

attract tourists to come. That is one of the 

main reason why they  open businesses in 

the surrounding area of JP2. Moreover, 

the  business profits earned can be 

doubled depending on the season or a 

specific day. 

 

Respondent 0 7 13 20 

Percentage 0% 47% 53% 100% 

 Reasons to open a business Total 

Strategic & Potential Just Trying 

 

 

Respondent 18 2 20 

Percentage 88% 12% 100% 

 

 

The existence Jatim Park 2 against the influence of business 

and turnover 

Total 

Yes No 

Respondent 17 3  20 

Percentage 87% 13% 100% 
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 Later, they also have their own reasons in deciding to open businesses around 

Jatim Park 2. Most respondents  said that they see the potential of Jatim Park 2 . there 

is  88% or  18 persons out of  20 respondents come to this reason while the rest that is   

12%  or  2 persons out of 20 respondents just want to try their luck. 

 They also argue that the existence of Jatim Park 2 affects  their customers to 

automatically come to shop at  SMEs. It reveals the fact that  87% or  17 persons  of 

the 20 respondents said there are more and more customers come to visit their stores. 

Meanwhile, the remaining   13%  or  3  persons out of 20 respondents said that the 

visitors’ interest to visit their stores is not mainly caused by the existence of Jatim 

park 2. Hal ini juga dapat dilihat dan dicocokkan dengan data sektor informal di 

bawah ini.  

Table 4.7 Data Type of Work the Informal Sector in 2012, 2013 dan 2014 

The status of the 

Main Work 

2012 2013 2014 

Own Business 13.732 16.289 16.337 

Their own 

Businesses 

Assisted Laborers 

not Fixed 

11.466 11.685 12.419 

Employers and 

the Workers 

Fixed 

4.760 5.580 5.175 

Employee/ Labor 39.367 37.777 36.911 

Free Workers 

Agricultural 

7.442 5.669 9.383 

Free Non-

agricultural 

Workers 

7.988 10.616 10.858 

Unpaid Workers 13.506 13.723 13.094 

Source : Data of BPS Kota Batu 

Tabulation above explain kinds of work informal sector Kota Batu in 2012, 2013 

and 2014. And employment status the highest the occupied by laborers or employees. 
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Based on the existing tabulation above, the writer can get the conclusion that the 

tourist of Jatim Park 2 is able to provide a positive impact on local economic 

development in Batu in terms of the development of the informal sector (SEMs). The 

benefits are as follow: 

1. Making Batu as urban communities  that participate in the tourism business 

which make  people there become self-sufficient and creative in terms of 

entrepreneurship. 

2. Enhancing the entrepreneurial spirit of Batu’s society  

3. Providing additional income for the people who participate in the tourism 

business, one of which is SEMs that are in the vicinity of the tourist area. 

 

4.3.2 The Impact of Tourism in area of Jatim Park 2 on Local Economic 

Development of Kota  Batu: Labor 

 

Furthermore, the tourism sector, especially in the area Batu of Jatim Park 2 is 

able to provide a positive influence on the economic development of local 

communities around tourist areas, especially in terms of labor. This was explained by 

Mr. Made Suardhika as head of Marketing and Development Department of Tourism 

of Kota Batu as follows. 

“Dulu Jatim Park 2 yang berada di desa Oro-Oro Ombo tersebut tidak seperti 

sekarang mbak. Yang dulunya sepi, sekarang luar biasa ramainya. Yang 

dulunya belum ada apa-apa, sekarang sudah banyak tempat wisata, salah 

satunya ya Jatim Park 2 mbak. Kemudian dengan adanya Jatim Park 2 

tersebut pasti pihak pengelola membutuhkan pegawai, seperti satpam, bagian 

front office, dan lain-lain. Nah mereka cenderung memperkerjakan 

masyarakat dari Batu mbak. Dengan itu masyarakat yang dulunya 

menganggur, sekarang bekerja di Jatim Park. Kemudian, buat pelaku UMKM 
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yang berada di sekitar ataupun di dalam Jatim Park 2 itu sendiri, mereka juga 

mayoritas dari Kota Batu ini.” 

 It can be said that formerly Oro-Oro Ombo village did not have anything to 

explore. Now it becomes  more crowded and more developed along with the 

establishment of  many tourist attractions there. The establishment of   Jatim Park 2   

automatically needs more labor recruitment who want to work at Jatim Park 2 . 

According to Ms. Deno as one of the souvernirs sellers says that the existence of  

Jatim Park 2 decreases the number of unemployment. She herself also employs some 

workers from nearby village to help her.  

 “Jatim Park 2 secara tidak langsung sangat punya peran mbak dalam hal 

mengatasi pengangguran masyarakat khususnya di Batu. Ya contohnya saja 

saya memperkerjakan satu pegawai di toko saya. Yang dulunya dia 

menganggur gak jelas, sekarang kan dia bisa dapat penghasilan sendiri. 

Otomatis dia bukan pengangguran lagi kan mbak, di toko-toko sebelah juga 

seperti itu mbak. Kalau pegawai saya ini berasal dari Batu, tempat tinggalnya 

ya di dekat rumah saya juga mbak masih satu kampung lah.” 

 According to Ms. Deno, she deliberately employs the employees who 

are  coming from the same hometown as hers that is from, Batu. This was done solely 

because she wanted to make a better  change by  helping nearby people who 

previously did not have a job. By recruiting employees from Batu, she can help them 

having their own income. Everyday, there are more and more people selling things in 

the nearby area of  Jatim Park 2. 

 

Figure 4.4 Seller in Jatim Park 2 Area 
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Source : Researcher’s Documentation 

One of these is Mr. Alex, the owner of a souvenir shop who sells Distinctive 

souvenirs from Batu along with  other shop owners. 

 “Saya di sini sudah dari 5 tahun yang lalu mbak, kurang lebih semenjak Jatim 

Park 2 baru dibuka. Di sini saya melihat potensi yang luar biasa mbak, lihat 

saja di deretan pertokoan ini. Sudah banyak yang berjualan kan. Di sini saya 

memperkerjakan 2 pegawai saja, karena kalau jaga sendiri bisa kerepotan 

mbak apalagi kalau lagi ramai-ramainya. Untuk bangunannya, kebetulan ini 

toko saya sendiri dan ga ada sangkut paut dari pihak Jatim Park 2 nya, hanya 

saja saya melihat potensi yang ada di sini baik, makanya berani berjualan di 

sini, begitu mbak.” 

 The conclusion is one of the indirect impacts on the existence of  Jatim Park 2 

is for SEms. In this case,  Jatim Park 2 is able to give a positive impact to the 

surrounding community in Batu. People from Batu who waere formerly unemployed, 

they can soon become business owners as most of the stores at Jatim Park 2 are 

owned by the majority of batu people. This statement is strengthened by a statement 



92 
 

 
 

from  Mr Made Suardhika as head of Marketing and Development Department of 

Tourism of Kota . 

 “Kota Batu terdiri dari 3 kecamatan yaitu Donrejo, Kecamatan Batu, dan 

Bumiaji. Ketiga-tiganya memiliki potensi masing-masing yang mendukung 

adanya unit-unit pariwisata di Kota Batu mbak, salah satunya ya yang bisa 

dikatakan paling ramai yaitu Jatim Park 2. Jumlah penduduk Kota Batu yang 

kurang lebih 200.000 jiwa ini pasti tertarik dengan potensi yang mereka lihat. 

Seperti membuka usaha di sekitar Jatim Park, toko-toko tersebut pasti 

merekrut pekerja dan pekerjanya tersebut mayoritas berasal dari Batu. 

Bayangkan saja mbak, berapa banyak toko yang ada, berapa banyak 

masyarakat Batu yang terjun berwirausaha, berapa banyak pegawai yang 

dibutuhkan. Itu sangat membantu penduduk Kota Batu yang dulunya 

pengangguran kini menjadi lebih produktif”. 

 From what has been presented by Mr. Made Suardhika, it can be concluded 

that the establishment of  tourism place that is Jatim Park 2 has a positive impact to 

decrease the number of unemployment  in Batu. In other words,  the establishment of 

Jatim park 2 can boost the  number of employment in Kota Batu as those who 

formerly jobless now can have their own businesses and they can be more productive. 

The increasing number of  more and more productive and creative people in Batu will 

soon bring Batu to be more and more prosperous. The writer has made a tabulation 

regarding the impact of taourism on the employment level in Batu. 
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Table 4.8 Tabulation from Indicators of the Local Economic Development of 

the Labor 

Source: Data obtained from questionaires 

From the tabulation above we can conclude that there are several things 

related to labor indicators. It can be seen that most respondents said that the 

establishment of Jatim Park 2 help the unemployed persons to be employed which 

thus makes their lives better economically. This was stated by 16 person out of 20 

respondent or about 86%. The remaining 14% stated that the number of 

unemployment in batu depends on the abaility of each individual.  

 

 

Jatim Park 2 has an important role in addressing unemployment Total 

 

 

 

Description 

 Yes Relative depending on the individual 

 

  

Most business owners think 

that   Jatim Park 2 give a 

positive role allowing 

entrepreneurship and work 

for the local population, so 

many business owners who 

use the services of workers 

who come from people 

around Batu. 

Respondent 16 4 20 

Percentage 86% 14% 100% 

 The Existance of Jatim Park 2 affects more and more businesses are 

opening around the tourist area 

Total 

Yes No 

 

 

Respondent 20 0 20 

Percentage 100% 0% 100% 

 

 

Business owners hire  the employees Total 

0 Employee 2-3 Employee ≥ 3 Employee 

Respondent 6 11 3 20 

Percentage 36% 51% 13% 100% 
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Then they also the same opinions that the establishment of jatim Park 2 makes 

more and more sellers come to the place to change their fortune. Those are expressed 

by 20 respondents of the research or all respondents say so. 

Later in the tabulation, it is also noted that businesses located around the area 

Jatim Park 2 provides more opportunity for people to hire more employees to help the 

business owners in carrying out their business. However, some business owners do 

not hire employees as they keep their own stores.  It can be seen from the data that 

about 36% or 6 out of 20 respondents keep their own stores and thus they do not hire 

employees. Next the other 51% or 11 persons of the 20 respondents employ 2-3 

employees to help them and the remaining 13% or 3 people hire more than 3 

employees to help them. 

Table 4.9 Employment Data Micro, Small, Medium and Large in Batu 

Districs UMKM 

Micro Small Medium Big 

2013 2013 2013 2013 

Batu District 3854 68 10 0 

Junrejo District 2273 32 2 0 

Bumiaji District 3028 16 3 0 

Batu Town 9155 116 15 0 

Source : Data of BPS 

 The data explain employment micro scale, small, medium and large who are 

located in Batu at 2013. And data highest obtained at employment micro scale are 

located in the Batu, followed by Batu district, Junrejo District, and Bumiaji District. 

It had connection communion with indicators labor above. 
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From the tabulation above, the writer can get the conclusion that the tourism 

object of Jatim Park 2 is able to provide a positive impact on local economic 

development in Batu in terms of employment. They are described as follow: 

1. Creating jobs for people in Batu. 

2. Helping the unemployed people to be more creative and innovative workers. 

3.  Creating healthy competition among SEMs entrepenuers in batu  

 

4.3.3 The impact of Tourism in  Jatim Park 2 area on Local Economic 

Development of kota Batu  : Welfare (Personal Wages and Salaries)  

Batu tourism sector, especially in the area of Jatim   Park 2 is able provide a 

positive influence on the economic development of local communities around the 

tourist area or in a tourist area, especially in terms of welfare (personal Wages and 

Salaries  ). This was explained by Mr. Suhermanto as the  seller of apples and 

souvenirs of  Batu   who sell his merchandise in the inside area Jatim Park 2. 

“Kalau berbicara kesejahteraan itu tergantung orangnya mbak. Kalau saya 

pribadi sih begini, orang berjualan itu kan penghasilannya gak mesti. Kalau di 

Jatim Park 2 ini, ketika hari biasa seperti sekarang ya penghasilan yang masuk 

juga biasa. Tapi kalau sudah masuk musm liburan anak sekolah, tanggal-

tanggal merah, atau liburan tahun baru, itu penghasilan yang saya dapat 

memang berlipat-lipat ganda dari hari biasa. Sekarang sih pintar-pintar 

mengatur keuangan saja. Kalau jawaban saya pribadi sih, saya sejahtera mbak. 

Karena sudah bisa memenuhi kebuthan keluarga, Alhamdulillah.” 

The above statement is a form of response from Mr. Suhermanto about the 

welfare of the people who become sellers in the surrounding area of  Jatim Park 2. 

According to him, the welfare is a relative thing for everyone. However, the 

situational difference on the number of visitors visiting jatim park 2 in the weekdays 
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and weekends and public holidays certainly gives a big impact for those who do 

business there. In other words, that difference will create difference on the earnings 

they get.During the peak seasons like holidays, the earnings can double twice or more 

compared to the normal days. This opportunity is also a very big advantage for SEMs 

who sell things  around tourism areas. Here is the explanation of Mr. Dodi as the 

owner of a souvenir shop in the surrounding area of   Jatim Park, yet still close to the 

tourist area. 

“Berjualan di dekat Jatim Park 2 pengaruhnya besar banget buat peningkatan 

pendapatan saya mbak. Dan pastinya ada perbedaan omset pada saat hari-hari 

biasa dengan hari weekend. Jelas lebih banyak pada saat weekend mbak. 

Omsetnya bisa naik 100%, alhamdulillah mbak. Makanya banyak orang-orang 

yang berjualan di dekat sini merasa sejahtera, pasti ya alasannya sama seperti 

saya, karena dekat dengan pusat keramaian dari Jatim Park 2 sana”  

The conclusion that can be made is the establishment of Jatim Park 2 does not 

only have an impact on traders who become sellers  in tourist area, but also give an 

impact on the traders outside the tourist area. Here is the tabulation of welfare 

indicators (personal wages and salaries) : 

 

 

 

 

Table 4.10 Tabulation from Indicators of the Local Economic Development 

on the Community’s Welfare (Personal Wages and Salaries) 
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Source : Data obtained  from questionaires 

 Based on the existing tabulation above, the writer gets some conclusions from 

questions that  has been asked to 20 respondents of  SMEs entrepreneurs who are 

selling around the area Jatim Park 2. First, most of the SMEs said that they get many 

advantages from the  establishment of Jatim Park 2 . It can be seen from the above 

data that about 52% or  12 persons  out of 20 respondents said that the establishment 

of Jatim Park 2 is  able to improve the  public welfare of Batu community especially 

those  participating   in the business. Whilethe other  48%   said that the welfare of 

each individual is relative. 

Then the second is the respondents said that the establishment of Jatim Park 2 

is  able to increase the benefits of SMEs. All of the respondents have the same 

 

 

The existence Jatim Park 2 influence the welfare of surrounding community Total 

 

 

 

Description 

 Yes Realtive, depend on the individu 

 

  

The influence of the Jatim 

Park 2 is very helpful to 

increase  people's daily 

earnings around Jatim Park 

2. The revenues could 

fluctuate dependending on 

the season and the particular 

day. The differences of 

turnover profit earned in the 

holiday season on average 

could reach 2-fold on the 

usual day. 

 

 

Respondent 12 8 20 

Percentage 52% 48% 100% 

 The Existance of Jatim Park 2 effect on revenues Total 

Yes No 

 

 

Respondent 20 0 20 

Percentage 100% 0% 100% 

 

 

The difference in the turnover obtained a normal day with peak season Total 

Yes No 

Respondent 20 0 20 

Percentage 100% 0% 100% 
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opinion regarding this idea. They all agree that Jatim park 2 really contributes to their 

business success. 

Third, from the data above it is explained that all respondents agree that their 

earnings can doubled as much as 100 % when it comes to the peak seasons such as 

weekends or some public holidays like new years or school holidays.  

Table 4.11 Employment Data and Unemployment Rate Society in Batu (2012-

2014) 

Type 2012 2013 2014 

Workforce 101.733 103.743 106.777 

Labor 98.261 101.339 104.177 

Unemployment Rate 

(%) 

3,41 2,32 2,43 

Source: Data of BPS Kota Batu 

 Tabulation above explain kinds of work informal sector Kota Batu in 2012, 

2013 and 2014. And employment status the highest the occupied by laborers or 

employees.  

Based tabulation mentioned above, the writer can conclude that Jatim Park 2 

tourism is able to provide a positive impact on local economic development in Batu 

in terms of welfare  (increased revenue), such as: 

1. The establishment of Jatim Park 2 is able to increase the revenue of SEMs 

who are selling in the area of Jatim Park 2 or in the surrounding area of 

JP2 especially during certain moments such as school holidays, New Year 

and other holidays. 
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2. The establishment of Jatim Park 2 is able to create a certain satisfaction 

(welfare) for SEMs who are selling inside the Jatim Park 2 area  or in the 

surrounding area . 

3. The establishment of Jatim Park 2 is able to improve the living standards 

of people in Batu who took part in the process of entrepreneurship around 

Jatim Park 2 or around the tourism area. 

 

4.3.4 The impact of Tourism in the area of Jatim Park 2 on Local Economic 

Development of Batu :  in Terms of  Empowerment 

Batu tourism sector, especially in the area of Jatim Park 2 is able to provide a 

positive influence on the economic development of local communities around tourist 

areas, particularly in terms of empowerment. This was explained by Mr. Made 

Suardhika as head of Marketing and Development Department of Tourism Batu. 

“Dinas Pariwisata sendiri pasti mempunyai program-program khusus untuk 

melancarkan usaha masyarakat pelaku UMKM mbak. Seperti membuat 

pameran, di sana biasanya kami melibatkan mereka juga, mencetak buklet, 

membuat bando jalan yang berfungsi untuk mempromosikan pariwisata di 

Batu guna menarik pengunjung, kemudian dari website juga ada, media cetak 

koran juga, intinya kami gencar dalam hal mempromosikan unit-unit 

pariwisata Kota Batu ataupun pelaku UMKM yang ada di Batu. Intinya semua 

masih dalam satu circle, saling berkesinambungan lah mbak.” 

 In accordance with what has been described by Mr. Made Suardika about 

empowerment, he said that the vision and mission of the Department of Tourism in  

improving  the public welfare is the main point  that must be achieved. It started  

from promoting the potentials that exist in Batu, one of which is in terms of tourism.  

For the example it can be done by beautifying the streets heading to Kota wisata 
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Batu. Others are done by creating a website, print booklets, to promote Batu via  

printed media. This is done to introduce the potentials that exist in Batu not only on 

the local tourists, but also foreign tourists. 

 Then the Tourism Department also hold an exhibition   held in Batu to attact 

people around the world who participate in entrepreneurship programs. It aims at 

providing a forum and an opportunity for the people of Batu who want to deal with 

entrepreneurship world.  

 In addition, the Department of Tourism also organizes some educational  

programs for people who want to learn about entrepreneurship. By joining this 

program, people become more confident and ready to be involved directly in the 

world of entrepreneurship. This effort is done to facilitate those who are interested in 

entrepeneurship. Regarding this, Mr. Luthfiandi, one of the souvenirs traders  in 

jatim Park 2  Batu   says that empowerment is very important for SMEs. He also 

explains that  regarding empowerment, the role of local government and the role of 

manager of Jatim Park 2 is related to each other. 

“Kalau pengelola Jatim Park 2 sendiri gak ada program khusus mbak, paling 

ya beliau memberikan fasilitas tempat saja. Atau kata lain saya menyewa di 

lahannya Jatim Park 2. Kalau dari pemerintah, saya pernah berjualan di satu 

acara yang diadakan oleh pemerintah Kota Batu mbak, jadi itu juga sangat 

membantu saya dalam mendapatkan pelanggan. Malah ada yang langsung 

menelfon saya untuk mesan baju oleh-oleh khas Batu.” 

 So far the manager of Jatim Park 2 has no initiative to have  special programs 

for traders renting a space there. He just gives those traders  a place for rent.  What 

the manager does is different from what has been done by the Department of Tourism 
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of Batu which is actively involved in promoting  tourism of Batu and providing 

opportunities for those who want to deal with  entrepreneurship by joining SEMs. 

Picture 4.5 Traders   in   Jatim Park 2 

 

Source : Researcher’s Documentation 

Mr. Luthfiandi expects the manager of Jatim Park 2 could provide a 

breakthrough or programs reserved for SEMs enterpreneurs who sell their goods in 

the area of Jatim Park 2 and its surroundings.  

 “Saya berharap semkain banyak program-program dari Jatim Park 2 sendiri 

dan dari Pemerintah juga. Karena kan kita semua yang ada di Batu ini saling 

berkaitan mbak, unit-unit wisata membutuhkan orang-orang yang berjualan, 

sebaliknya demikian, kami juga membutuhkan unit wisata tersebut. Intinya 

semoga Jatim Park 2 selalu ramai dengan wisatawan lokal maupun asing, 

dagangan saya diberi kelancaran, diberi keberkahan dan selalu ramai lah 

intinya. Aamiin.” 
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By the existances the links between the units of tourism, government, and local 

communities are expected to run well so that tourism in Batu growing and 

progressing. Because it can not be denied by anyone that the potential of the of Batu 

is remarkable, as this city has been endowed with rich  natural beauty, friendly 

weather, and supported by many units which are ready to boost the development of 

tourism in Batu and they have been so far  increasingly creative in  attracting tourists 

to come to batu. From what has been explained previously, the writer then makes a 

tabulation of indicators of empowerment as follow : 

Table 4.12 Tabulation from indicators of the Local Economic Development of 

Empowerment 

Source: Data obtained  from questionaires 

Based on the tabulation above, it can be seen that SMEs entrepreneurs are 

sellingtheir goods around the area of Jatim Park 2 as Jatim Park 2 itself has already 

provided some procedures for SMEs who want to do a business here. In this case, 

 

 

Respondents’ Desciption on The role of the manager of Jatim Park 2 on the 

development of business 

Total 

 

 

 

Description 

Well No direct role 

 

Respondent 11 9 20 People assume that the manager 

of Jatim Park 2 does not provide 

any assistance because most 

business owners use the place 

and their own capital. Similarly, 

the facilities provided by the 

manager are only in the form   

trading places  that is rented to 

those who are interested to do 

business in the area Jatim Park 2. 

Percentage 51% 49% 100% 

 The   manager of Jatim Park 2 has a specific role in realizing a specific 

program and adding the  facility to support business development 

Total 

There is program 

 

There is 

facility 

 

 

No specific program 

Respondent 0 9 11 20 

Percentage 0% 49% 51% 100% 
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Jatim Park 2 does not prohibit the traders who are interested to earn for a living inside 

the tourist area. It is proven by the respondents’ statements regarding this issue which 

reaches 51% or 11 out of 20 respondents has the same opinion. The rest that is  49% 

or there are  9 out of 20 respondents say that Jatim Park 2 has no specific contribution 

to traders who sell their goods around the area Jatim Park 2. 

Then, 0% or none of the respondents say that Jatim Park 2 has given a specific 

program for merchants who sell their goods around the area. There is 49%  or  9 out 

of 20 respondents say that the facilities provided Jatim Park 2 are specified to those 

traders  who want to rent a specific place inside the tourism area. On the other hands, 

those who do not rend a tent inside the tourism area are allowed to sell their goods 

outside the tourist area without having to pay for a certain amount of money .Then 

the rest 51% or 11 out of 20 respondents say that there is no specific program for the 

SMEs who sell good inside the tourism place, or in other words jatim park 2 only 

provides a space for rent. 

Table 4.13 Index Data of Human Development in Kota Batu (2012-2014) 

Komponen IPM 2012 2013 2014 

IPM 75,42 76,09 76,50 

Indeks Harapan 

Hidup 

75,00 75,53 75,86 

Indeks 

Pendidikan 

84,52 85,04 85,17 

Indeks 

Perekonomian 

66,73 67,69 68,49 

Source: Data of BPS Kota Batu 

 To see the general indicators of empowerment can be demonstrated by looking at the 

development of the human development index which reflects the achievement of progress in 

the fields of economy, education and health. Based on that data the index of human 
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development,  life expectancy, education and economy in Batu increase every year. 

Especially on the economic index, the increase is linked to indicators empowernment in Kota 

Batu. 

Based on the tabulation of the empowerment explained previously, the writer 

concluded that the existence  Jatim Park 2 as one of the center of tourist attractions  is 

able to provide a positive impact on local economic development in Batu in terms of 

empowerment, such as: 

1. The cooperation between the local government, the management of 

Jatim Park 2, SEMs entrepreneurs, and the society so far runs quite 

well. 

2. The manager of Jatim Park 2 provides a facility for SEMs entrepreneur 

who want to sell their merchandise in the area of Jatim Park 2. 

However, he does not give any other program or facilities. 
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CHAPTER V 

 

CONCLUSION AND SUGGESTION 

 

5.1 Conclusion 

Based on the results of research using qualitative research method by 

employing methods of data collection in the form of interview, observation, 

questionnaire and collecting records, the respondents from the Tourism Office of 

Batu, or those merchants living in the surrounding area of Jatim Park 2 are considered 

to get the positive impact on the existence of jatim park 2 tourism object. Those 

people who get positive impacts are those living in the village of Oro-Oro Ombo, 

Sisir Sub villge and temas Sub village which then affect their economic condition. 

 Meanwhile, the impacts on the existence of tourism in Jatim Park 2 area on 

the economic conditions of society are as follow: 

1. The establishment of Jatim park 2 contributes great benefit to the geographical 

location in  Kota Batu City as City Tourism and Agriculture 

2. The impact of Jatim park 2 to boosts the development of SEMs  in Batu   

3. Jatim Park 2 helps people in Batu to create job opportunities 

4. The establishment of Jatim Park 2 improves the public welfare in Batu 

especially those who take part in the process of entrepreneurship 

5. Jatim park 2 will bridge the expectation from local people of batu and the 

local government in realizing the same expectation  in the future. 
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5.2 Suggestion 

From the above conclusions, the writer proposes some suggestions that might 

be taken into consideration for government and the manager regarding the 

development of tourism in the region, especially in Batu as follow: 

1. Jatim Park 2 should provide special programs to better support community 

businesses in Batu who sell their goods inside Jatim Park 2 area or those 

sell their goods in the surraounding area of JP2. It is because up to now, 

the manager of Jatim Park 2 only gives facility for SMSs entrepreneur 

who sell in the inside area of Jatim Park 2. 

2. Regarding the development of employment in   tourism regions, there 

should be a good coordination between the local government and the 

private sector in working together to make a plan on the new program 

which can be run by people from Batu as recruiting other people outside 

batu area is considered unnecessary. By doing so, It can make Batu 

prosperous economically. 

3. The government should provide a specific place for SMEs entrepreneurs 

who are selling their goods around the tourist area. 

Jatim Park 2 and the local government should be working together to create new 

ideas to support the local economy, especially traders  in Kota Batu. 
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APPENDIX 

 

7.1 SMEs around Jatim Park 2: 

 

 



v 
 

 

 



vi 
 

 

 

 

 

 

 

 



vii 
 

7.2 SMESs in the area Jatim Park 2: 
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7.3 Tourism Department Kota Batu: 
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7.4 Quistionnaire (Pedoman Wawancara) 

 

I. Identitas Responden 

1. Nama (L/P)  : ............................................... 

2. Alamat Asal  : Sekitar (Desa Oro-Oro Ombo, Kel. Sisir, 

Kel.Temas) 

      Kota Batu................................ 

      Luar Kota Batu........................ 

3. Pendidikan Terakhir : SD 

      SMP 

      SMA 

       S1 

      Lainnya.................................. 

4. Jumlah Anak/Tanggungan : ............... 

5. Pendidikan anak : TK 

  SD 

  SMP 

  SMA 

  S1 

  ................................... 

6. Asuransi  : BPJS 

  .................................... 

7. Jenis Usaha  

(Pelaku Usaha) : Dagang................................... 

8. Status Tempat Usaha : Sendiri 



xi 
 

      Sewa........................................ 

9. Pendapatan 

(Hari Biasa)  : ≤ Rp 1.000.000,- 

     Rp 1.000.000,- s/d Rp 3.000.000 

     ≥ Rp 3.000.000,- 

     .................................... 

10. Pendapatan 

(Peak Season)  : ≤ Rp 1.000.000,- 

     Rp 1.000.000,- s/d Rp 3.000.000,- 

     ≥ Rp 3.000.000,- 

     .................................... 
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II. Local Economic Development (LED) 

a. Pengembangan Sektor Informal 

1. Sejak kapan Bapak/Ibu memulai usaha di sekitar wisata Jatim Park 

2 ini? 

2. Apakah adanya wisata Jatim Park 2 menjadi salah satu alasan 

Bapak/Ibu untuk membuka usaha di sini? Mengapa demikian? 

3. Bagaimana pendapat Bapak/Ibu terhadap adanya wisata Jatim Park 

2 terhadap kelangsungan usaha anda?  

4. Apakah dengan membuka usaha di sekitar wisata Jatim Park 2 ini 

mempengaruhi pada peningkatan omzet Bapak/Ibu? Berapa jumlah 

peningkatannya? 

b. Tenaga Kerja 

5. Apakah menurut Bapak/Ibu Jatim Park 2 mempunyai peran dalam 

hal mengatasi pengangguran masyarakat sekitar? Peran seperti apa? 

Apakah Bapak/Ibu  memiliki prioritas untuk memperkerjakan 

tenaga kerja lokal? 

6. Apakah dengan adanya Jatim Park 2 membuat masyarakat semakin 

banyak yang berjualan di sekitar area wisata? 

7. Apakah Bapak/Ibu memperkerjakan karyawan dalam menjalankan 

usaha ini? Berapa? 

c. Kesejahteraan (Peningkatan Pendapatan) 

1. Apakah dengan adanya Jatim Park 2 memberikan pengaruh terhadap 

peningkatan kesejahteraan masyarakat sekitar? Pengaruh seperti 

apa? 
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2. Apakah dengan membuka usaha di sekitar wisata Jatim Park 2 

mempengaruhi penginkatan pendapatan Bapak/Ibu?  

3. Bagaimana pendapat Bapak/Ibu dengan omset yang diperoleh setiap 

bulannya ? berapa omzetnya? 

4. Apakah ada perbedaan omzet yang diperoleh pada saat hari-hari 

biasa dengan hari libur (weekend)? Berapa ? 

d. Pemberdayaan 

5. Bagaimana pendapat Bapak/Ibu terhadap peran pengelola Jatim 

Park 2 dalam perkembangan usaha dagang di sekitar area? 

6. Apakah pihak Pengelola Jatim Park 2 mempunyai program khusus 

atau fasilitas yang diberikan terhadap Bapak/Ibu? Seperti apa? 

7. Apa harapan Bapak/Ibu untuk wisata Jatim Park 2 kedepannya? 
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7.5 A List of Questions to the Department of Tourism In Batu 

a. Pengembangan Sektor Informal 

1. Bagaimana pendapat Bapak/Ibu tentang keberadaan unit-unit pariwisata 

di Kota Batu (Jatim Park 2, BNS, Eco Green Park, dll)? 

2. Apakah Jatim Park mempunyai Visi atau Proyeksi terhadap 

pengembangan sektor UMKM di sekitar jatim Park 2? 

3. Bagaimana pengaruh dari unit-unit pariwisata terhadap Ekonomi 

Pembangunan Lokal? 

4. Seberapa besar pertumbuhan UMKM di sekitar Jatim Park 2 dari tahun 

ke tahun? 

5. Bagaimana menurut Bapak/Ibu mengenai perkembangan UMKM di 

sekitar Jatim Park (apakah statis/sangat berkembang)? 

b. Tenaga Kerja 

6. Bagaimana pendapat Bapak/Ibu terhadap peran Jatim Park 2 dalam 

menciptakan lapangan kerja bagi masyarakat sekitar? 

7. Apakah Jatim Park 2 sudah mampu menyerap masyarakat Oro-Oro 

Ombo sebagai tenaga kerja? 

c. Kesejahteraan (Upah dan Gaji) 

8. Menurut Bapak/Ibu seberapa besar pengaruh Jatimpark 2 terhadap 

peningkatan UMKM yang ada di sekitar tempat terkait? 

9. Menurut Bapak/Ibu dengan melihat pengaruh Jatim Park 2 di daerah 

tersebut, perlukah unit-unit pariwisata itu dikembangkan di Kota Batu? 
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d. Pemberdayaan 

10. Apakah ada kebijakan dari pihak Dinas Pariwisata Kota Batu sendiri 

terhadap pemilik UMKM? Bentuknya seperti apa? 

 

 

 

 


