Lampiran 1 Perhitungan Sampel
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Iterasi tahap 2:
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Iterasi tahep 3:
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Lampiran 2 Kuesioner Penelitian

KUESIONER PENELITIAN
Dengan Hormat,

Sehubungan dengan adanya penelitian yang saya adakan dengan judul
“Pengaruh Corporate Social Responsibility (CSR) Terhadap Citra Merek dan
Dampaknya pada Keputusan Pembelian (Survel pada pengunjung Taman Slamet
dan Konsumen Produk Bentoel di Kota Malang), maka saya mohon kesediaan
Bapak/Ibu/Saudara/Saudari untuk meluangkan waktu menjawab dan mengis
daftar pertanyaan mengenai Corporate Social Responsibility (CSR) dari PT.
Bentoel Group di Taman Slamet. Kuesioner ini semata-mata hanya untuk
kepentingan ilmiah. Untuk itu dimohon dijawab dengan jujur karena jawaban
yang Bapak/lbu/Saudara/Saudari berikan akan saya jamin kerahasiaannya dan
tidak akan dipublikasikan.

Kesediaan Bapak/lbu/Saudara/Saudari merupakan bantuan yang sangat
besar artinya bagi terselesaikannya penelitian ini. Untuk partisipasinya saya
mengucapkan terimakasih.

Malang, 28 September 2017

Dosen Pembimbing Peneliti

Prof. Drs. Achmad Fauzi DH, MA Faigotu Zzahroh
NIPK. 20161145081511001 NIM. 1350302011111
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|. Identitas Responden

Petunjuk Pengisian :

Mohon kepada saudar a/i responden untuk mengisi dengan memberikan
jawaban atau melingkari pada salah satu pilihan yang menurut anda
paling benar.

1. No Responden

2. Nama

3. Jenis Kelamin : (L/P) *!ingkar salah satu

4. Status

a Mahasiswa d. POLRI

b. PNS e. Wiraswasta
c. TNI f.Lan-lain
5.Usa

a 18-22 Tahun d. 33-37 Tahun
b. 23-27 Tahun e.= 38 Tahun
c. 28-32 Tahun

Il. Pernyataan

ﬂtunjuk : Berilah tanda centang (V) pada setiap jawaban yang ancm
anggap paling tepat pada pernyataan kuisioner dibawah ini.

Keterangan :
SS = Sangat Setuju (Skor 5)
S = Setuju (Skor 4)

RR  =Ragu-ragu (Skor 3)

Q =Tidak Setuju (Skor 2) /




A. Corporate Social Responsibility (CSR)
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Keuntungan (Profit)

No

[tem

SS

RR

TS

STS

Corporate Social Responsibility (CSR)
PT. Bentoed Group Taman Slamet
menambahkan pendapatan masyarakat
lokal.

PT. Bentoed Group mendapatkan
keuntungan untuk berkel anjutan.

Masyarakat memanfaatkan Corporate
Social  Responsibility (CSR) Taman
Slamet PT. Bentod Group sesuai dengan
kebutuhan.

Masyar akat (People)

No.

[tem

SS

RR

TS

STS

Corporate Social Responsibility (CSR)

PT. Bentoel Group Taman Slamet
memperhatikan peningkatan kesejahteraan
masyarakat.

Corporate Social Responsibility (CSR)
PT. Bentoel Group Taman Slamet
memperhatikan kualitas hidup
masyarakat.

Lingkungan (Planet)

No.

[tem

SS

RR

TS

STS

Corporate Social Responsibility (CSR)
PT. Bentoel Group Taman Slamet
meminimalisir dampak kerusakan
lingkungan.

Corporate Social Responsibility (CSR)
PT. Bentoel Group Taman Slamet
berpartisipasi dalam pelestarian
lingkungan.




B. CitraMerek (Brand I mage)
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Asosiasi Merek (Brand Association)

No. [tem SS S RR TS | STS
1. | Merek dari PT. Bentoe Group melekat
pada benak konsumen.
2. | Konsumen tertarik terhadap produk PT.
Bentoel Group.
3. | Merek dari produk PT. Bentoel Group
memiliki sgjarah.
Nilai Merek (Brand Value)
No. Item SS S RR TS | STS
1. | PT. Bentoel Group pabrik rokok terbesar
di KotaMaang.
2. | PT. Bentoel Group merupakan salah satu
pabrik rokok yang merupakan aset
terbesar negara.
3. | PT. Bentoel Group Banyak melakukan
CSR guna mensgjahterakan lingkungan
masyarakat,
Merek Spesifik (Brand Positioning)
No. Item SS S RR TS | STS
1. | Kualitas produk PT. Bentoel Group lebih
baik dibanding dengan merek lainnya.
2. | Logo produk dari PT. Bentoel Group yang
mudah diingat.
3. | PT. Bentoel Group Menjaga citra merek

produk agar loyalitas konsumen terjaga,




C. Keputusan Pembelian
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K ebutuhan

No.

[tem

RR

TS

STS

Konsumen membutuhkan produk PT.
Bentoe Group guna  memenuhi
keinginannya.

Kebiasaan konsumen  mengkonsumsi
produk

Publik

No.

tem

RR

TS

STS

Iklan dari produk PT. Bentoel Group
mempengaruhi keputusan pembelian
konsumen.

Banyak melakukan Corporate Social
Responsibility (CSR) untuk mengenalkan
produk PT. Bentoel Group pada
masyarakat.

M anfaat

No.

[tem

RR

TS

STS

Manfaat dari Corporate Social
Responsibility (CSR) Taman Slamet PT.
Bentoel Group mempengaruhi
masyarakat.

Mengurangi tingkat pengangguran di Kota
Malang.
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Sikap Orang Lain

Item SS S RR TS | STS

Konsumen yang mengenal produk PT.
Bentoel Group dari konsumen yang lain.

Dorongan sosia dari lingkungan
konsumen yang menggunakan produk PT.
Bentoel Group.

Kepuasan

Item SS S RR TS | STS

Kualitas produk PT. Bentoel Group yang
kuat di benak konsumen sehingga bisa
dengan mudah memilih dan membelinya
lagi di lain waktu.

Kualitas dan citarasa produk PT. Bentoel
Group sehingga munculnya kepuasan
konsumen terhadap produk.

TerimaKash




Lampiran 3 Hasil Frekuensi Jawaban Responden

Frequencies

Statistics
N
Valid Missing Mean
X1.1 102 0 4.2549
X1.2 102 0 4.2059
X1.3 102 0 4.1863
X1.4 102 0 4.1863
X1.5 102 0 4.1765
X1.6 102 0 4.2059
X1.7 102 0 4.2941
Y11 102 0 4.2451
Y1.2 102 0 4.2255
Y13 102 0 4.2059
Y14 102 0 4.2451
Y15 102 0 4.2647
Y1.6 102 0 4.2549
Y1.7 102 0 4.2843
Y1.8 102 0 4.2647
Y1.9 102 0 4.2843
Y2.1 102 0 4.2647
Y2.2 102 0 4.2059
Y2.3 102 0 4.1961
Y2.4 102 0 4.3235
Y2.5 102 0 4.2059
Y2.6 102 0 4.2745
Y2.7 102 0 4.3333
Y2.8 102 0 4.3333
Y2.9 102 0 4.3529
Y2.10 102 0 4.3333
Frequency Table
X1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 7 6.9 6.9 7.8
4.00 59 57.8 57.8 65.7
5.00 35 34.3 34.3 100.0
Total 102 100.0 100.0
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X1.2

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 1 1.0 1.0 1.0
3.00 7 6.9 6.9 7.8
4.00 64 62.7 62.7 70.6
5.00 30 29.4 29.4 100.0
Total 102 100.0 100.0
X1.3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2.00 2 2.0 2.0 2.0
3.00 5 4.9 4.9 6.9
4.00 67 65.7 65.7 725
5.00 28 27.5 27.5 100.0
Total 102 100.0 100.0
X1.4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 2 2.0 2.0 2.0
3.00 4 3.9 3.9 5.9
4.00 69 67.6 67.6 735
5.00 27 26.5 26.5 100.0
Total 102 100.0 100.0
X1.5
Cumulative
Frequency | Percent | Valid Percent Percent
Valid ~ 2.00 2 2.0 2.0 2.0
3.00 4 3.9 3.9 5.9
4.00 70 68.6 68.6 74.5
5.00 26 25.5 255 100.0
Total 102 100.0 100.0
X1.6
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 3 2.9 2.9 2.9
3.00 4 3.9 3.9 6.9
4.00 64 62.7 62.7 69.6
5.00 31 30.4 30.4 100.0
Total 102 100.0 100.0




X1.7

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 1 1.0 1.0 1.0
3.00 5 4.9 4.9 5.9
4.00 59 57.8 57.8 63.7
5.00 37 36.3 36.3 100.0
Total 102 100.0 100.0
Y1.1
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2.00 2 2.0 2.0 2.0
3.00 8 7.8 7.8 9.8
4.00 55 53.9 53.9 63.7
5.00 37 36.3 36.3 100.0
Total 102 100.0 100.0
Y1.2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 1 1.0 1.0 1.0
3.00 9 8.8 8.8 9.8
4.00 58 56.9 56.9 66.7
5.00 34 33.3 333 100.0
Total 102 100.0 100.0
Y1.3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid ~ 2.00 2 2.0 2.0 2.0
3.00 5 4.9 4.9 6.9
4.00 65 63.7 63.7 70.6
5.00 30 29.4 29.4 100.0
Total 102 100.0 100.0
Y1.4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 1 1.0 1.0 1.0
3.00 8 7.8 7.8 8.8
4.00 58 56.9 56.9 65.7
5.00 35 343 343 100.0
Total 102 100.0 100.0




Y1.5

Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 1 1.0 1.0 1.0
3.00 6 5.9 5.9 6.9
4.00 60 58.8 58.8 65.7
5.00 35 343 343 100.0
Total 102 100.0 100.0
Y1.6
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 5 4.9 4.9 59
4.00 63 61.8 61.8 67.6
5.00 33 324 324 100.0
Total 102 100.0 100.0
Y1.7
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 3 2.9 2.9 2.9
3.00 4 3.9 3.9 6.9
4.00 56 54.9 54.9 61.8
5.00 39 38.2 38.2 100.0
Total 102 100.0 100.0
Y1.8
Cumulative
Frequency | Percent | Valid Percent Percent
Valid ~ 2.00 2 2.0 2.0 2.0
3.00 6 5.9 5.9 7.8
4.00 57 55.9 55.9 63.7
5.00 37 36.3 36.3 100.0
Total 102 100.0 100.0
Y1.9
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 2 2.0 2.0 2.0
3.00 7 6.9 6.9 8.8
4.00 53 52.0 52.0 60.8
5.00 40 39.2 39.2 100.0
Total 102 100.0 100.0




Y2.1

Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 7 6.9 6.9 7.8
4.00 58 56.9 56.9 64.7
5.00 36 35.3 35.3 100.0
Total 102 100.0 100.0
Y2.2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 7 6.9 6.9 7.8
4.00 64 62.7 62.7 70.6
5.00 30 29.4 294 100.0
Total 102 100.0 100.0
Y2.3
Cumulative
Frequency [ Percent [ Valid Percent Percent
Valid  2.00 1 1.0 1.0 1.0
3.00 6 5.9 5.9 6.9
4.00 67 65.7 65.7 72.5
5.00 28 27.5 275 100.0
Total 102 100.0 100.0
Y2.4
Cumulative
Frequency | Percent Valid Percent Percent
Valid  3.00 9 8.8 8.8 8.8
4.00 51 50.0 50.0 58.8
5.00 42 41.2 41.2 100.0
Total 102 100.0 100.0
Y2.5
Cumulative
Frequency [ Percent [ Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 6 5.9 5.9 6.9
4.00 66 64.7 64.7 71.6
5.00 29 28.4 284 100.0
Total 102 100.0 100.0




Y2.6

Cumulative
Frequency | Percent [ Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 6 5.9 5.9 6.9
4.00 59 57.8 57.8 64.7
5.00 36 35.3 35.3 100.0
Total 102 100.0 100.0
Y2.7
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2.00 2 2.0 2.0 2.0
3.00 5 49 49 6.9
4.00 52 51.0 51.0 57.8
5.00 43 42.2 42.2 100.0
Total 102 100.0 100.0
Y2.8
Cumulative
Frequency | Percent | Valid Percent Percent
Valid  2.00 1 1.0 1.0 1.0
3.00 5 4.9 4.9 5.9
4.00 55 53.9 53.9 59.8
5.00 41 40.2 40.2 100.0
Total 102 100.0 100.0
Y2.9
Cumulative
Frequency [ Percent [ Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 3 2.9 2.9 3.9
4.00 57 55.9 55.9 59.8
5.00 41 40.2 40.2 100.0
Total 102 100.0 100.0
Y2.10
Cumulative
Frequency [ Percent [ Valid Percent Percent
Valid 2.00 1 1.0 1.0 1.0
3.00 6 5.9 5.9 6.9
4.00 53 52.0 52.0 58.8
5.00 42 41.2 41.2 100.0
Total 102 100.0 100.0




Lampiran 4. Uji validitas dan Reliabilitas

Correlations

Correlations

X1.1 Pearson Correlation .609*
Sig. (2-tailed) .000
N 102
X1.2 Pearson Correlation . 709*4
Sig. (2-tailed) .000
N 102
X1.3  Pearson Correlation 75
Sig. (2-tailed) .000
N 102
X1.4  Pearson Correlation 715"
Sig. (2-tailed) .000
N 102
X1.5 Pearson Correlation 665
Sig. (2-tailed) .000
N 102
X1.6 Pearson Correlation .604*
Sig. (2-tailed) .000
N 102
X1.7 Pearson Correlation .615*4
Sig. (2-tailed) .000
N 102

**. Correlation is significant at the 0.01 level

Reliability
Case Processing Summary
N %
Cases Valid 102 100.0
Excludeda 0 .0
Total 102 100.0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of Items

794

7
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Correlations

Correlations

Y1
Y1.1 Pearson Correlation B42**
Sig. (2-tailed) .000
N 102
Y1.2 Pearson Correlation 549 **
Sig. (2-tailed) .000
N 102
Y1.3 Pearson Correlation 679 **
Sig. (2-tailed) .000
N 102
Y1.4 Pearson Correlation 566 **
Sig. (2-tailed) .000
N 102
Y1.5 Pearson Correlation 548 **
Sig. (2-tailed) .000
N 102
Y1.6 Pearson Correlation 593 **
Sig. (2-tailed) .000
N 102
Y1.7 Pearson Correlation 600 **
Sig. (2-tailed) .000
N 102
Y1.8 Pearson Correlation .605 **
Sig. (2-tailed) .000
N 102
Y1.9 Pearson Correlation 592 **
Sig. (2-tailed) .000
N 102

**_ Correlation is significant at the 0.01 level
Reliability

Case Processing Summary

N %
Cases Valid 102 100.0
Excludeda 0 .0
Total 102 100.0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of ltems

q74

9
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Correlations

Correlations

Y2

Y2.1 Pearson Correlation 531 **

Sig. (2-tailed) .000

N 102
Y2.2 Pearson Correlation 567 **

Sig. (2-tailed) .000

N 102
Y2.3 Pearson Correlation 582 **

Sig. (2-tailed) .000

N 102
Y2.4 Pearson Correlation 514 **

Sig. (2-tailed) .000

N 102
Y2.5 Pearson Correlation .626 **

Sig. (2-tailed) .000

N 102
Y2.6 Pearson Correlation 64T **

Sig. (2-tailed) .000

N 102
Y2.7 Pearson Correlation 646 **

Sig. (2-tailed) .000

N 102
Y2.8 Pearson Correlation 617 **

Sig. (2-tailed) .000

N 102
Y2.9 Pearson Correlation 529 **

Sig. (2-tailed) .000

N 102
Y2.10 Pearson Correlation 473 **

Sig. (2-tailed) .000

N 102

*%

. Correlation is significant at the 0.01 level

Reliability
Case Processing Summary
N %
Cases Valid 102 100.0
Excludeda 0 .0
Total 102 100.0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of Items

q72

10
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Lampiran 5. Hasil Analisis Jalur terhadap Citra Merek

Regression

Descriptive Statistics
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Mean Std. Deviation N
Y1 38.2745 3.46741 102
X 29.5098 2.85888 102
Correlations
Y1 X
Pearson Correlation Y1 1.000 .681
X .681 1.000
Sig. (1-tailed) Y1 ) .000
X .000 .
N Y1 102 102
X 102 102
Variables Entered/Removed
Variables Variables
Model Entered Removed Method
1 xa Enter
a. All requested variables entered.
b. Dependent Variable: Y1
Model Summaryb
Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 .6812 464 .458 2.55209
a. Predictors: (Constant), X
b. Dependent Variable: Y1
ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 562.998 1 562.998 86.440 .0002
Residual 651.315 100 6.513
Total 1214.314 101

a. Predictors: (Constant), X
b. Dependent Variable: Y1



Coefficients?
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Unstandardized

Standardized

Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 13.904 2.633 5.280 .000
X .826 .089 .681 9.297 .000

a. Dependent Variable: Y1



Lampiran 6. Hasil Analisis Jalur terhadap K eputusan pembelian

Regression

Descriptive Statistics

Mean Std. Deviation N
Y2 42.8235 3.52758 102
X 29.5098 2.85888 102
Y1 38.2745 3.46741 102

Correlations

Y2 X Y1
Pearson Correlation Y2 1.000 .638 714
X .638 1.000 .681
Y1 714 .681 1.000
Sig. (1-tailed) Y2 . .000 .000
X .000 . .000
Y1 .000 .000 .
N Y2 102 102 102
X 102 102 102
Y1 102 102 102

Variables Entered/Removed

Variables Variables
Model Entered Removed Method
1 Y1, ® . | Enter

a. All requested variables entered.
b. Dependent Variable: Y2

Model Summaryb

Adjusted Std. Error of
Model R R Square | R Square | the Estimate
1 7442 .553 544 2.38257

a. Predictors: (Constant), Y1, X
b. Dependent Variable: Y2
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ANOVAP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 694.838 2 347.419 61.202 .000a
Residual 561.986 99 5.677
Total 1256.824 101
a. Predictors: (Constant), Y1, X
b. Dependent Variable: Y2
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 12.216 2.780 4.394 .000
X .350 113 .284 3.093 .003
Y1l .530 .093 521 5.674 .000

a. Dependent Variable: Y2




Lampiran 7. Tabel Titik Persentase Distribus t (df = 41 - 80)
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Pr

0.25 0.10 0.05 0.025 0.01 0.005 0.001

df 0.50 0.20 0.10 0.050 0.02 0.010 0.002
41 0.68052 1.30254 1.68288 2.01954 2.42080 2.70118 3.30127
42 0.68038 1.30204 1.68195 2.01808 2.41847 2.69807 3.29595
43 0.68024 1.30155 1.68107 2.01669 2.41625 2.69510 3.29089
44 0.68011 1.30109 1.68023 2.01537 2.41413 2.69228 3.28607
45 0.67998 1.30065 1.67943 2.01410 2.41212 2.68959 3.28148
46 0.67986 1.30023 1.67866 2.01290 2.41019 2.68701 3.27710
47 0.67975 1.29982 1.67793 2.01174 2.40835 2.68456 3.27291
48 0.67964 1.29944 1.67722 2.01063 2.40658 2.68220 3.26891
49 0.67953 1.29907 1.67655 2.00958 2.40489 2.67995 3.26508
50 0.67943 1.29871 1.67591 2.00856 2.40327 2.67779 3.26141
51 0.67933 1.29837 1.67528 2.00758 2.40172 2.67572 3.25789
52 0.67924 1.29805 1.67469 2.00665 2.40022 2.67373 3.25451
53 0.67915 1.29773 1.67412 2.00575 2.39879 2.67182 3.25127
54 0.67906 1.29743 1.67356 2.00488 2.39741 2.66998 3.24815
55 0.67898 1.29713 1.67303 2.00404 2.39608 2.66822 3.24515
56 0.67890 1.29685 1.67252 2.00324 2.39480 2.66651 3.24226
57 0.67882 1.29658 1.67203 2.00247 2.39357 2.66487 3.23948
58 0.67874 1.29632 1.67155 2.00172 2.39238 2.66329 3.23680
59 0.67867 1.29607 1.67109 2.00100 2.39123 2.66176 3.23421
60 0.67860 1.29582 1.67065 2.00030 2.39012 2.66028 3.23171
61 0.67853 1.29558 1.67022 1.99962 2.38905 2.65886 3.22930
62 0.67847 1.29536 1.66980 1.99897 2.38801 2.65748 3.22696
63 0.67840 1.29513 1.66940 1.99834 2.38701 2.65615 3.22471
64 0.67834 1.29492 1.66901 1.99773 2.38604 2.65485 3.22253
65 0.67828 1.29471 1.66864 1.99714 2.38510 2.65360 3.22041
66 0.67823 1.29451 1.66827 1.99656 2.38419 2.65239 3.21837
67 0.67817 1.29432 1.66792 1.99601 2.38330 2.65122 3.21639
68 0.67811 1.29413 1.66757 1.99547 2.38245 2.65008 3.21446
69 0.67806 1.29394 1.66724 1.99495 2.38161 2.64898 3.21260
70 0.67801 1.29376 1.66691 1.99444 2.38081 2.64790 3.21079
71 0.67796 1.29359 1.66660 1.99394 2.38002 2.64686 3.20903
72 0.67791 1.29342 1.66629 1.99346 2.37926 2.64585 3.20733
73 0.67787 1.29326 1.66600 1.99300 2.37852 2.64487 3.20567
74 0.67782 1.29310 1.66571 1.99254 2.37780 2.64391 3.20406
75 0.67778 1.29294 1.66543 1.99210 2.37710 2.64298 3.20249
76 0.67773 1.29279 1.66515 1.99167 2.37642 2.64208 3.20096
77 0.67769 1.29264 1.66488 1.99125 2.37576 2.64120 3.19948
78 0.67765 1.29250 1.66462 1.99085 2.37511 2.64034 3.19804
79 0.67761 1.29236 1.66437 1.99045 2.37448 2.63950 3.19663
80 0.67757 1.29222 1.66412 1.99006 2.37387 2.63869 3.19526

Catatan: Probabilita yang lebih kecil yang ditunjukkan pada judul tiap
kolom adalah luas daerah dalam satu ujung, sedangkan
probabilitas yang lebih besar adalah luas daerah dalam kedua

ujung




