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ABSTRACT 
 

Kartono, Jino Prayudi. 2014. Semiotic Analysis of PDI-Perjuangan Political 
Campaign Advertisement “Tumpeng Sebagai Kedaulatan Pangan. Study 
Program of English. Department of Languages and Literatures, Universitas 
Brawijaya. Supervisor: Iis Nur Rodliyah, Co-supervisor: Ida Puji Lestari 

 
Keywords : semiotics, sign, advertisement, television, pdi-perjuangan 
 

Advertisement becomes a device to promote their product, vision, and 
even ideology. General Election was held on 9 April 2014 and General Election 
for electing president was held 9 July 2014 (KPU, 2014). In this research, the 
researcher analyzes the sign of PDI-Perjuangan entitled “Tumpeng Sebagai 
Kedaulatan Rakyat”. The researcher would like to answer two problems of the 
study; what are the signs found in PDI-P TV political campaign advertisement and 
what is the meaning of signs found in PDI-P TV political campaign 
advertisement. The purposes of this study are to find out the signs and the 
meaning of the signs found in PDI-P TV political campaign advertisement. This 
study uses triadic taxonomy of Peirce (1958) to analyze and find the signs.  

This study uses qualitative research. The data of this study are taken from  
the advertisement of PDI-Perjuangan entitled “Tumpeng Sebagai Keadulatan 
Pangan”. PDI-Perjuangan is one of political parties which compete in General 
Election on 9th April 2014. In this study, the researcher chooses the advertisement 
because there are many kinds of element of sign in this advertisement. The 
researcher picks the data on Youtube because this website is trusted and protected.  

The finding shows that based on the triadic concept of sign by Peirce 
(1931-1958), there are 96 signs found in this advertisement. In this advertisement, 
there are 59 symbols, 34  icons,and 3 indexes. Symbol is the highest numbers in 
one of three kinds of signs. From this finding, most of symbols are texts in this 
advertisement. All of the signs prove that this advertisement uses symbol as the 
sign to inform the viewer about the advertisement.  

In the advertisement, it is found the symbol, icon, and index together and 
the people can know the goal of this advertisement. Most signs found are symbols 
and most symbols found in this advertisement are text. 
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ABSTRAK 
 

Kartono, Jino Prayudi. 2014. Semiotic Analysis of PDI-Perjuangan Political 
Campaign Advertisement “Tumpeng Sebagai Kedaulatan Pangan. Program 
Studi Bahasa dan Sastra Inggris. Fakultas Ilmu Budaya, Universitas Brawijaya. 
Pembimbing (I) : Iis Nur Rodliyah, Pembimbing (II): Ida Puji Lestari. 
 
Kata Kunci : semiotika, tanda, iklan, televisi, pdi-perjuangan 
 

Iklan menjadi sebuah alat untuk mempromosikan produk, visi, dan 
idiologi. Pemilu diadakan pada tanggal 9 April 2014 dan Pemilu untuk memilih  
presiden diadakan pada tanggal 9 Juli 2014 (KPU, 2014). Di penelitian ini, 
peneliti menganalisa tanda dari ikla PDI-Perjuangan yang berjudul “Tumpeng 
Sebagai Kedaulatan Pangan”. Peneliti akan menjawab dua rumusan masalah 
dalam penelitian ini; apa saja tanda-tanda yang ditemukan didalam iklan 
kampanye politik PDI-Perjuangan. Tujuan dari pembelajaran ini adalah 
menemukan tanda-tanda dan makna dari tanda-tanda yang ditemukan di dalam 
iklan kampanye politik PDI-Perjuangan. Penelitian ini menggunakan taksonomi 
triadik dari Peirce (1958) untuk menganalisa and menemukan tanda-tanda. 

Penelitian ini menggunakan penelitian kualitatif. Data dalam penelitian ini 
diambil dari iklan PDI-Perjuangan yang berjudul “Tumpeng Sebagai Kedaulatan 
Pangan”. PDI-Perjuangan adalah salah satu parati yang mengikuti Pemilu pada 
tanggal 9 April 2014. Di penelitian ini, peneliti memilih iklan ini karena ada 
banyak macam tanda-tanda di iklan ini. Peneliti mengambil data di Youtube 
karena situs ini dipercaya dan aman untuk diakses. 

Hasil penelitian menunjukkan bahwa berdasarkan konsep triadik dari 
Peirce (1931-1958), ada 96 tanda yang ditemukan di iklan ini. Di iklan ini, ada 59 
simbol, 34 ikon, dan 3 indeks. Simbol telah menjadi jumlah yang tertinggi di 
dalam salah satu unsur dari tiga unsur tanda. Dari hasil penelitian ini, hampir dari 
simbol di iklan ini adalah teks. Semua tanda-tanda membuktikan bahwa iklan ini 
menggunakan simbol untuk menginformasikan kepada penonton tentang iklan 
tersebut. 

Iklan ini ditemukan simbol, ikon dan indeks secara berkala dan orang-
orang mengetahui tujuan dari iklan tersebut. Tanda yang paling ditemukan adalah 
simbol dan simbol yang paling ditemukan adalah teks.   
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CHAPTER I 

INTRODUCTION 

 

   This chapter presents the background of the study, problems of the study, 

objectives of the study, and definition of key terms. 

 
1.1 Background of the Study 

In modern era, information grows fast. The people need information to 

know something happening in society. Today, the people can get information very 

easily. They can get information through different media such as radio, television, 

and internet. In this condition the people can get many advantages about 

information in society. The communication device always used by people is 

television because most of people have televison, we can meet television 

everywhere not only in some places but we can bring television on our gadget.  

Television became popular in society after the first invention in 1876 from 

George Carey. He made camera selenium that the people can see electrical wave. 

V. Kozma Zworykin upgraded his inventions before and he registered his 

invention as the first television in 1923, after the television invention, then the 

information moves faster until now. In 21st century, television became vital parts 

in society (catatansejarah.com).  
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Television is used by people as the communication media. In television, 

the people inform to the society something happening in society, such as news and 

advertisement. Thus, television becomes important parts in our life that makes the 

people can know the condition happening in society.  

The people use advertisement to promote their products that have value in 

order to make the society know the meaning of their advertisement. Not only the 

product, but also  the producers promote point of view, and ideology to society 

(oxforddictionaries, 2013). The producers make the advertisement very creative 

and it makes people want to see or even to buy it. The producers sometimes put 

some figurative languages, interesting pictures, and good musics to make their 

advertisements are interesting in their advertisement, although the people can 

understand and know about their purpose in the their advertisements. 

Advertisement conveys its message through various kinds of sign in the form of 

language, picture, icon, symbol and index. Those signs are used to show and 

inform their message to the viewers.  

In analyzing sign, the researcher uses semiotics approach. The researcher 

chooses semiotics approach in his research because in our life or in society we can 

see many signs such as brochures, sound, text, etc. Eco as cited by Chandler 

(2007, p.2) states that semiotics is concerned with everything that can be taken as 

sign. Semiotics involves the study not only of what we refer to as ‘sign’ in 

everyday speech, but of anything which ‘stands for’ something else. It means that 

semiotics is not only from speech, words, sounds and objects but it comes from 

anything that has meaning. This study uses the theory of Peirce (1931-1958) as 
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cited by Chandler (2007, p.29-40) because this theory can be understood by the 

readers. Thus, this theory can make the reader understand to know the meaning of 

every sign in this advertisement. 

In the manner of using advertisement, the political parties are expected to 

influence the viewer’s  point of view until the viewer wants to elect them in 

PEMILU (General Elections) held on 9th april 2014. There are fifteen parties to 

compete to get the vote of Indonesians.. The researcher chooses the political 

campaign television advertisment because there is no research for analyzing sign 

by using political advertisement especially at Brawijaya University..  

In this research, the researcher chooses  Partai Demokrasi Indonesia 

Perjuangan (Indonesian Strugggle Democracy Party or the abbreviation of PDI-P) 

advertisement entitled “Tumpeng Sebagai Kedaulatan Pangan” as the data of 

research because the researcher has two reasons to choose this advertisement. The 

first, PDI-P is the one of popular party in Indonesia. Second, the researcher 

chooses this advertisement because this advertisement is different from other 

political parties advertisment. In this advertisement, the party uses tumpeng  as the 

media to promote their party and in this advertisement, there are many signs that 

we can get. In this advertisement, the political party criticizes the current 

government, and this advertisement also shows the audience that the tumpeng in 

this advertisement represents Indonesia and this is the reality that happens in 

Indonesia now that the government imports food every year whereas we are 

agriculture country. In this advertisment, this party wants to change the condition 

in Indonesia and this party shows their ideology through its advertisement. The 
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researcher has two reasons to choose this video. Firstly, this advertisement 

represents the condition of Indonesia by using tumpeng  as the media. Secondly, 

this advertisement has many signs to represent the Indonesia. 

The researcher expects that this research is able to provide a practical 

contribution about semiotics and signs existing in this advertisement and the 

researcher also wants to find the meaning of every sign found in this 

advertisement. Thus, this study offers an analytical framework for understanding 

how sign, image and other elements of advertisement become meaningful by 

using semiotic approach. Semiotic theory provides the larger communication 

framework for analyzing and explaining this study entitled “ Semiotic Analysis of 

PDI-Perjuangan Political Campaign “Tumpeng Sebagai Kedaulatan Pangan” 

Television Advertisement “. 

This research is expected to improve the readers’ knowledge about 

semiotics especially advertisement, the readers can know the typology of sign by 

Peirce’s (1931-1958) as cited by Chandler (2007, p.29-40) and it is useful for the 

readers who want to know further about semiotics. 

 
 

1.2 Problems of the Study 

 In order to give a focus on this research, there are two quetions in this 

research, they are : 

1. What are the signs found in PDI-P TV political campaign advertisement 

based on Peirce’s theory (1931-1958) as cited in Chandler (2007, p.39-

40)? 
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2. What are the meaning of signs found in PDI-P TV political campaign 

advertisement? 

 

1.3  Objectives of the Study 

 In this research, there are certain goals which are going to be 

accomplished, they are : 

1. To find out the signs found in PDI-P TV political advetisement.  

2. To find out the meaning of the signs in PDI-P TV political campaign 

advertisement. 

 

1.4 Definition of Key Terms 

 In order to avoid misunderstanding in interpreting the terms, the researcher 

gives definition of key terms on this study as follows: 

1. Advertisement is notice or announcement in a public medium promoting 

a product, service, or event or publizing a job vacancy (Oxford 

Dictionaries, 2014). 

2. Semiotics is concerned with everything that can be taken as a sign, 

involving the study not only of what we refer to as ‘signs’ in everyday 

speech (Umberto Eco, cited in Chadler, p.2). 

3. Sign is anything which stands for something else, whether in the form of 

words, images, sounds, gestures, and objects (Chandler, 2007 p.2). 
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4. Icon is a mode in which the signifier is perceived as resembling or 

imitating the signified (recognizably looking, sounding, feeling, tasting or 

smelling like it) (Chandler, 2007 p.36). 

5. Index is a mode in which the signifier is not arbitrary but is directly 

connected in some way (phsycally or casually) to the signified (Chandler, 

2007, p.37).  

6. Symbol is a mode in which the signifier does not resemble the signified 

but which is fundamentally arbitrary or purely conventional (Chandler, 

2007 p.36). 

7. Television Advertisement is any paid form of nonpersonal 

communication about an organization, product, service, or idea by an 

identified sponsor Belch and Belch ( 2003, p. 16).   

8. PDI-Perjuangan is One of fifteen political parties in General Election 

2014 Indonesia (Komisi Pemilihan Umum, 2014). 
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CHAPTER II 

REVIEW OF RELATED LITERATURE 

 

The researcher reviews some thories related to the study in this chapter.  

This chapter explains about theory of semiotics and its approach, definition of  

advertisement, the meaning of color, PDI-Perjuangan, and the review of previous 

studies. 

 
2.1 Semiotics 

This research is aimed to investigate and interpret the meaning of a sign 

which can be used to communicate among the people. Semiotics is the study of 

sign. Eco (1976) as cited in Chandler (2007, p.2) explains further that semiotics is 

concerned with everything that can be taken as a sign. It means that anything 

which stands for something else is also considered as a sign. The sign conveys the 

information that is communicative to the people and it can be thought or 

imagined. This is the definition of signs by Saussure (1983) as cited in Chandler 

(2007, p.3) as follows: 

 It is...possible to conceive of a science wihich studies the role of 
signs as a part of social life. It would from part of social psycology, 
and hence of general psycology. We shall call it semiology (from the 
Greek semeon, ‘sign’). It would investigate the nature of signs and 
the laws governing them. Since it does not yet exist, one cannot say 
for certain that it will exist. But it has a right to exist, a place ready 
for it in advance. Linguistics is only one branch of this general 
science. The laws which semiology will discover will be laws 
applicable in linguistics, and linguistics will thus be assigned to a 
clearly defined place in the field of human knowledge. 
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 There are two main sources of contemporary  semiotic theory. They are 

the main sources in semiotic theory. They are Swiss linguist Ferdinand de 

Saussure and the American philosopher Charles Sanders Peirce (Chandler, 2007 

p2). According to Chandler in his book (2007, p.3),  Saussure’s term ‘semiology’ 

is sometimes used to refer to the Saussurean tradition while the term ‘semiotics’ 

sometimes refers to the Peircean tradition.  

 According to Saussure (1983) as cited in Ayu (2013, p.8), Semiology or 

Semiotics is the science that studies the life of signs within society. Semiotics is 

not limited to language. Everything that involves communication is something 

that semiotics can handle. While Peirce (1907) as cited in Ayu (2013, p.9) defines 

Semiosis as an action, or influence, which is, or involves, a coorperation of three 

subjects, such as a sign, its object, and it interpretant, this tre-relative influence 

not being in anyway resolveable into action between pairs. Thus, semiosis or 

semiotics based on Peirce (1907) as cited by Ayu (2013) involves three subjects 

of sign such as symbol, icon and index. 

 Chandler (2007, p. 2) states that semiotics is concerned with meaning-

making and representation in many forms, perhaps most obviously in the form 

‘text’ and ‘media’. The term text usually refers to a message which has been 

recorded in some way (e.g writing, audio- and video-recording). Thus, semiotics 

can come from any media such as texts, radio, television, magazine and 

newspaper. Saussure (1983, as cited in Chandler (2007, p. 3)) explains that 

semiotics is a science which studies the role of signs as part of social life. Thus, 

semiotics can be represented in a system of writing, symbol, advertisement, and 
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military signal and it is the part of life. While in Peirce (1931), as cited in 

Chandler (2007, p.3), semiotics is the formal  doctrine of sign, which was closely 

related to logic. Thus, learning semiotics makes the people understand  how to 

define the hidden meaning of the sign and the people can interpret the sign in the 

society 

 

2.2 Sign 

 Sign can be words, images, kind of sounds, and objects. Sign cannot be 

called as sign if that thing does not have meaning. Thus, anything can be a sign as 

long as it has a meaning and the people know it. 

 Saussure and Peirce brought two dominant models of sign. Saussure 

(1967) as cited by Chandler (2007, p.14) defined a sign as being composed of a 

signifier (signifiant) and a signified (signifie). The signifier  is the form that the 

sign takes and the signified is the concept to which it refers Saussure (1967) as 

cited by Chandler (2007, p.14). Thus, Saussure assumed that both signifier and 

signified are purely psychological form rather than physical being. According to 

Peirce in Chandler’s book (2007, p29) state that a sign . . . [in the form of a 

representamen] is something which stands for somebody in some respect or 

capacity. It adressers somebody, that it creates in the mind of that person an 

equivalent sign, or perhaps a more developed sign. Thus, in Peirce opinion 

explains that signs are created by the people’s mind and they create sign 

themselves. 
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2.3 Ferdinand de Sausure’s Theory 
 
  There are two definitions of semiotics. They are Swiss linguist Ferdinand 

de Saussure and Charles Sanders Peirce. They brought two dominant models of 

sign. Saussure (1983) stated his explanation cited by Chandler (2007, p.14) as 

follows: 

 A linguistic sign is not a link between a thing and a name, but between a 
concept (signified) and a sound pattern (signifier). The sound pattern us not 
actually a sound; for a sound is something physical. A sound pattern is the 
hearet’s psychological impression of a sound, as given to him by the 
evidence of his sense. This sound pattern may be called a ‘material element 
only in that it is the representation of our sensory impressions. The sound 
pattern may thus be distinguished from other element associated with it in a 
linguistic sign. This other element is generally of a more abstarct kind: the 
concept. 

 
 The Saussure’s theory stresses the two pattern of sign signified and 

signifier or we can call them dyadic model. The model of sign by Saussure is in 

figure 2.1 

 

 

 

Figure 2.1 Sausure’s model of sign (Source: Saussure, cited in Chandler, 2007 
p.14) 

 
 For Saussure, both the signifier and the signified were purely 

‘psychological’ form rather physical being. Nowadays, the basic Saussurean 

model is commonly adopted. The signifier is interpreted usually as material 

(physical) form of the sign and it is of something that can be seen, touched, heard 

smelled, or tasted. In other words, the modern one is more materialistics than the 

first Saussure model. The sign is the result of the association of the signifier and 

Signified 

Signifier 



11 

 

signified. The relationship between the signifier and the signified is known to as 

‘signification’, and this is represented in the Saussurean diagram by the arrows ( 

Chandler, 2007 p.15).  

 
2.4 Charles Sanders Peirce’s Theory 

 Peirce used a different pattern from Saussure’s model to describe sign 

functions. Peirce formulated his own of the sign of semeiotic and taxonomies of 

signs. In contrast to Saussure’s model, Peirce (1931-1958) as cited by Chandler 

2007, p.29) offered a triadic model 

A sign...[in the form of reperesentamen] is something which stands to 
somebody for something in some respect or capacity. It addresses 
somebody, that is, creates in the mind of that person an equivalent 
sign, or perhaps a more developed sign. That sign which it creates I 
call interpretant of the first sign. The sign stands for something, its 
object. It stands for that object, not in all respects, , but in reference to 
a sort of idea, which I have sometimes called the ground od the 
representamen 

 The relationship between the representamen, interpretant, and object is 

reffered to by Peirce as ‘semiosis’. In the Peirce’s model of sign, representamen is 

similar with Saussure’s signifier while interpretant is similar to Saussure’s 

signified. The Peirce’s model of triadic is in the figure 2.2: 
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                                                    interpretant   

  

 

            representamen                                                        object  

Figure 2.2 Peirce’s model of sign 

(Source: Peirce, cited in Chandler, 2007, p.30) 

 Peirce defined the most basic mode of Peirce typology of sign. Chandler 

(2007, p.36) will defined three kinds of sign as follows: 

a) Icon is a sign that it is represented as the physical material resembling 

what it represents such as a map, a picture of deer, a photograph, a person, 

etc.  

b) Index is a sign that interrelates with its semiotic object through some 

actual or physical or imagined causal connection, such as smoke as the 

index of fire. 

c) Symbol is a sign which is fundamentally arbitrary or purely conventional 

interpretation such as word, sentence, and traffic signs. 

 These are the typology of signs that are used by Peirce to differentiate the 

modes of relationship  between sign vehicles and the referents in Peirce’s theory. 

Thus, this is the reason for the researcher to choose the Peirce’s theory instead of 

Saussre’s theory because in the researcher’s object research, it has three parts of 

the typology of signs. 
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2.4.1 Symbolic Mode 

 Many semioticians regard that the symbol as the sign. For this situation, 

Saussure avoids reffering to linguistiac signs as ‘symbols’ precisely because of 

the danger of confusion with popular usage.  While, Peirce (1931-1958)  as cited 

by Chandler  (2007, p.39) states that a  symbol is a sign which refers to the object 

denoted by virtue of a law, usually an association of general ideas, which operates 

and causes the symbol to be interpreted as referring to that object.  

 Symbol is a mark, sign or word that indicates, signifies, or is understood as 

representing an idea, object, or relationship ( Ayu, 2013 p.14 ). It allows the 

people to go beyond what is known and seen including their concepts and 

knowledges. For further explanation about symbol,  Peirce (1931-1958) cited by 

Chandler in his book (2007, p. 36) states that symbol is a mode in which the 

signifier does not resemble the signified but which is fundamentally arbitrary or 

purely conventional- so that this relationship must be agreed upon and learned: 

e.g. language in general (plus specific languages, alphabetical letters, punctuation 

marks, words, phrases and sentences), numbers, morse code, traffic lights, and 

national flags. The previous explanation can be seen in figure 2.3 is an example of 

symbol. 

 

Figure 2.3 The Example of Symbol 
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 From the previous picture, there is the symbol, because the most people 

know that it is Spain flag and flag is fundamentally arbitrary or purely 

conventional. Thus, the people know that is the flag of the Spain. 

 

2.4.2 Iconic Mode 

 Icon is a sign that resemble or imitate something. An icon can be 

ilustrative or picture in society. According to Peirce (1931-1958) as cited by 

Chandler (2007, p.36-37) says that icon is a mode in which the signifier 

perceiving as resembling or imitating the signified (recognizably looking, 

sounding, feeling tasting or smelling like it)- being similar in possessing some of 

its qualities: e.g. a potratit, a cartoon, a scale model, onomatopoeia, metaphors, 

realistic sounds in programme music, sound effects in radio drama, a dubbed film 

soundtrack, imitative gestures. Futhermore, Peirce (1931-1958) as cited by 

Chandler (2007, p.40-41) says that  icons included every diagram, even although 

there is no sensous resemblance between it and its object, but only an analogy 

between the relations of the parts of each. 

 According to previous explanation from Peirce, figure 2.4 is an example 

of icon can be seen in Figure 2.4. 
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Figure 2.4 The Example of Icon 

 This figure includes icon, because this picture is the immitation of the 

camera and this figure is known as camera from the picture. Thus, the people 

notice that this icon is related to camera and know the function of this icon. 

 

2.4.3 Indexical Mode 

 Index is a sign where there is a link between the sign and the object. Peirce 

(1931-1958) as cited in Chandler (2007, p.37) states that index is a mode in which 

the signifier is not arbitrary but is directly connected in some way (physically or 

causally) to the signified (regardles of intention) – this link can be observed or 

inferred: e.g. natural signs (smoke, thunder, footprints, echoes, non-synthetic 

odours and flavours), medical symptoms (pain, a rash, pulse-rate), measurring 

instruments (weathercock, thermometer, clock, spirit-level), signals (a knock on a 

door, a phone ringing), pointers (a pointing ‘index’ finger, a directional signpost), 

recordings (a photograh, a film, video or television shot, an audio recorded voice), 

a personal trademarks (handwriting, catch phrases). Thus, index in sign must be a 

link between the sign and the object usually connected in physically. 
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 Futhermore, Peirce (1931-1958) as cited in Chandler (2007, p.42) states 

that the criteria of index should indicate something, for example “a sundial or 

clock indicates the time of day”. Index refers to a genuine relation between the 

sign and the object which does not depend purely on the interpreting mind. Unlike 

an icon, and index stands unequivocally for this or that existing thing. The 

relationship is not based on mere resemblance. Peirce outlined three types of 

index, they are tracks, symptoms, and designations as cited in  Johansen (2002, 

p.32). Tracks often have physical cause and effect relationship, but are not 

simultaneous with their object for example paw prints left on the sand by an 

animal are tracks; the lingering scent of parfume is a track. Symptoms are 

continuity of the previous object and usually it may be impossible to distinguish 

between a symptom and an object. Designations point of signifier while being 

distinct from their object such as proper names, a pointed finger, and the word 

“this” are all designations (Peirce 1931-58, p.109). Thus, comparing to Saussure’s 

model sign, Peirce theory in describing sign is more detailed. Therefore, the 

researcher uses Peirce’s theory in this research. According to previous 

explanation, the figure 2.5 includes to index as follows: 
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Figure 2.5 The Example of Index 

 The figure 2.5 describes the index. The smoke is the effect from fire. From 

Peirce explanation,  the smoke indicates that it comes from fire. It happens when 

the people burn something (cigarette or rubbish). 

 

2.5 Television Advertisement 

 Advertisement is a kind of communication to persuade and promote. 

According to Belch and Belch (2003, p. 16)  advertisement is defined as any paid 

form of nonpersonal communication about an organization, product, service, or 

idea by an identified sponsor. While Parameswaran (2009) cited in Prithasari 

(2012, p.17) says that advertisement is the art of persuasion of human minds 

through a whole range of communication media. The bottom line of advertising is 

to sell by creating positive impressions about a product, service, or a concept. 

Goddard (1998) as cited in Uraida (2014, p.19) explains that the word of 

advertisement derived from the Latin verb “advertere” means turn towards. Thus, 

advertisement is used as attention seeking devices to attract public attention for 
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several purpose. Goddard (1998, p.21) states that many advertisements aim to get 

profit through several brands of quality by informing or reporting the news and 

data of product. In this case, advertisements must contain both factual information 

and persuasive messages.  

 Based on Belch and Belch (2003, p.351), there are several advantages of 

television advertisement. There are creativity, impact, coverage, cost 

effectiveness, captivity, attention, selectivity and flexibility. 

 

a) Creativity and Impact 

 Perhaps the greatest advantage of TV (television) is the opportunity 

provided for presenting the advertisment’s message. The interaction of sight and 

sound offers tremendous creative flexibility and makes possible dramatic, life like 

representations of products and services. TV commercials can be used to convey a 

mood or image for a brand as well as to develop emotional or entertaining appeals 

that help make a dull product appear interesting. TV is also an excellent medium 

for demonstrating a product or service. For example, print ads are effective for 

showing a car and communicating information regarding its features, but only a 

TV commercial can put you in the driver’s seat and give you the sense of actually 

driving. 

b) Coverage Cost Effectiveness 

 TV advertising makes it it possible to reach large audiences. Nearly 

everyone, regardless of age, sex, income, or educational level, watches at least 

some TV. Most people do so on a regular basis. Because of its ability to reach 
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large audiences in a cost-efficient manner, TV is a popular medium among 

companies selling mass-consumption products. Companies with widespread 

distribution and availability of their products and services use TV to reach the 

mass market and deliver their advertising messages at a very low cost per 

thousand. TV has become indispensable to large consumer packaged-goods 

companies, carmakers, and major retailers. 

 

 

c) Captivity and Attention 

 TV is basically intrusive in that commercials impose themselves on 

viewers as they watch their favorite programs. Unless we make a special effort to 

avoid commercials, most of us are exposed to thousands of them each year. 

Studies of consumers viewing habits found  that as much as a third of program 

audiences may be lost during commercial breaks. However, the remaining viewers 

are likely to devote some attention to many advertising messages. The low-

involvement nature of consumer learning and response processes may mean TV 

ads have an effect on consumers simply through heavy repetition and exposure to 

cathy slogans and jingles. 

 

d) Selectivity and Flexibility 

 TV has often been criticized for being a nonselective medium, since it is 

difficult to reach a precisely defined market segment through the use of TV 

advertising. But some selectivity is possible due to variations in the composition 
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of audiences as a result of program content, broadcast time, and geographic 

coverage. 

PDI-Perjuangan makes the advertisement to campaign their ideology on 

television. The party makes the advertisement to persuade the people to choose 

this party and the advertisement is made very persuasive. This party has existed 

since 1973. This party is known as the one of the biggest party in Indonesia. They 

give their aim thorugh advertisement in PEMILU 2014. Through this reason, the 

researcher analyzed PDI-Perjuangan political advertisement entitled “Tumpeng 

Sebagai Kedaulatan Pangan” and revealed the meaning of each sign based on 

Peirce’s theory. 

 

2.6 The Meaning of Color 

Color has become important thing in this life and it can give some signs. 

The researcher uses the theory of color meaning from website (http:// 

www.sensational color.com) which is proposed by Smith (2013). Smith defines 

the meanings of color as follows: 

a) Yellow 

 Yellow is color that gives a human a sense of optimism, enlightement, 

and happiness. Shades of golden yellow can influence human do not get 

pesimistic because they can see a positive future. 
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b) Green 

 Green is the natural world because it can make because people are so 

used to see it everywhere. Green is considered the color of peace, 

ecology and life. 

c) Red 

 Red is exciting color because it is directly related to the level of energy. 

It can affect the people such as increases enthusiasm, stimulate energy, 

encourages action and confidence, and provides a sense of protection 

from fears and anxiety, so it can give more spirit to someone in doing 

activities. 

d) Purple 

 Purple can affect people to feel uplifts and calms in their minds and 

nerves. It offers a sense of spirituality and encourages creativity. 

e) White 

 White projects purity, cleanliness, and neutrality. It can affect people an 

aid to help person’s mental clarity. It encourages us to clear obstacles and 

give a good beginning during our activities. 

f) Black 

 Black represents a lack of color, emptiness, so that black is perceived as 

the symbol of sorrow. It can affect people to make inconspicious feeling, 

provide a restful emptiness. 
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 Based on those explanations, colors can be used as signs to represent 

many things such as emotional situation of someone. It can affect people’s interest 

in doing some activities. 

 

2.7 PDI-Perjuangan 

  Partai Demokrasi Indonesia Perjuangan (Indonesian Democration 

Party-Struggling) or the abbreviation is PDI-P. PDI-P is one of the biggest 

political party in Indonesia. PDI-P is established on 10th January 1973. This party 

is the part of PDI (Democration Indonesian Party). This party is established from 

several parties. They are the affiliation from PNI, MURBA, and IPKI.  

 Megawati Soekarno Putri has been elected as the chief of PDI in 1993 

but, there is a conflict between Megawati and the governement until the 

government chooses Budi Hardjono as the chief of PDI. The sympathizers of 

Megawati do disagree that Hardjono has selected as the chief of PDI. The 

Megawati sympathizers rebel to the government in 20th June 1996 and many 

victims. This accident called as “Peristiwa Gambir Berdarah”. Since 27th July 

1996, PDI has been led by Megawati until now .  

 
2.8 Previous Studies 

 In this part, the researcher presents two previous studies about semiotics. 

These two previous studies give an explanation of comparing and analyzing 

semiotics. The researcher chooses two previous studies written by Ayu (2013) and 

Uraida (2014). 
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 The first, the previous study was from Ayu (2013) entitled “Semiotic 

Analysis On Television Advertisement of Coca Cola Reason to Believe: 

Indonesian Version”. In her research, she analyzed the sign on the Coca Cola 

advertisement in television and the meaning through Peirce’s theory. She showed 

the result using triadic model by Peirce are related to each other.  

 Second, the previous study was made by Uraida (2014) entitled 

“Semiotic Analysis of McDonald’s Printed Advertisement”. Her research 

analyzed the meaning of sign using Peirce’s theory and she also added 

connotation and myth by Barthes. She showed the result by using triadic model by 

Peirce and Barthes which are related to each other. 

 From these two previous studies, the researcher found some similarities 

and differences among this present study and those previous studies. The study 

conducted by Ayu and Uraida both of them used Peirce’s typology of sign. This 

study also used Peirce’s typology of sign. The difference between this study and 

both previous studies are from the source. The first study from Ayu used the 

advertisement of Coca Cola company meanwhile the present research used a 

political advertisement campaign by PDI-Perjuangan. She used commercial 

advertisement of a product and the research used politcial campaign 

advertisement. The second one from Uraida used McDonald printed 

Advertisement, meanwhile the present research choosed political campaign 

advertisement by PDI-Perjuangan in video and she also added the connotation 

and myth theory by Barthes. Then, the research did not add the myth and 
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connotation theory because the research just focussed on Peirce’s typology of sign 

index, symbol, and icon. 

 Both previous studies gave a  lot of benefits and contribution to the writer 

in order to conduct this study. This study can contribute to the future researchers 

who want to analyze the semiotic by using advertisement and also students of 

Study Program of English. In addition, the benefit of using two previous studies is 

that the previous studies can give more references in different aspects such as :  

beverages advertisement, fast food advertisement, and the political advertisement 

for being analyzed by using semiotic approach. 
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CHAPTER III 

RESEARCH METHODS 

 

Research methodology is an important thing in a research. In every 

research gives some validity and accuracy of the researh. In this chapter, there are 

the research design, data source, data collection, and data analysis 

 
3.1 Research Design 

There are two kinds of research approach. They are qualitative and 

quantitative. The researcher uses the qualitative research approach. Creswell 

(1998, p.15) states that “Qualitative research is an inquiry process of 

understanding based on distinct methodological tradition of inquiry that explores 

social or human problems. The researcher builds a complex, picture, analyzes, 

words, reports detailed information, and conducts the study in a natural setting”. 

Moreover, Myers (2002) states the ultimate aim of qualitative research is to offer 

a perspective of a situation and provide well-written research reports that reflect 

the researcher's ability to illustrate or describe the corresponding phenomenon. 

One of the greatest strengths of the qualitative approach is the richness and depth 

of explorations and descriptions. 

Based the previous explanation, the researcher uses qualitative research 

because the researcher analyzes the sign of the advertisement based on the 

perspective from the researcher and the researcher analyzes the data in form of 



26 

 

document analysis and the source of data from the signs of each scene in the 

advertisement. 

  

3.2 Data Sources 

This study is about semiotic in the audio visual advertisement which is 

broadcasted in television and uploaded in youtube in 10 March 2014. Data source 

was taken from youtube with the link youtube.com/watchv=0Js1alC58E. This 

advertisement duration is 00:30 seconds. The researcher is interested in 

conducting this study by using television advertisements because they have 

relationship with interpreting the sign in meaning through the study and shows 

that semiotics can be used to analyze motion picture on television and apply 

semiotic rules. The researcher has five reasons to use this advertisement.  

First, the researcher chooses several parties advertisement on television 

such as PDI-Perjuangan, Golkar, PKS, and PAN. Second, the researcher omits 

and chooses PDI-Perjuangan as the data source because the advertisement has 

many signs represented in this advertisement. Third, this advertisement is 

interesting because this advertisement uses tumpeng in the advertisement as media 

where other parties do not choose tumpeng as the media. Fourth, the researcher 

chooses PDI-Perjuangan campaign advertisement as the source because PDI-

Perjuangan gets more votes in General Elections 2014 (kpu.go.id). In addition, the 

advertisment uses simple object to show their ideology to the viewers although it 

makes the viewers can know their aspiration. The last, the researcher views the 

advertisement four times to get the signs existed in this advertisement.  
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3.3 Data Collection 

In this research, the researcher collects the data from youtube. The 

researcher chose youtube to download the data because youtube is the one of 

growing sites in web, and youtube becomes to the top in websites visited. 

(dailyinfographic, 2013) There are four stages to collect the data in this study as 

follows:  

1. Visiting youtube website to collect the data. 

In this step, the researcher chose youtube as the source to download the 

data previously and this site could be trusted and protected. 

2. Choosing the advertisement of PDI-Perjuangan entitled “Tumpeng 

Sebagai Kedaulatan Pangan”. 

The researcher chose this advertisement because it contained sign and this 

video is easier to be understood by the viewer. 

3. Downloading the data from youtube. 

To get the data, the researcher downloaded the data from youtube and the 

researcher watched it five times. 

4.  Getting the data using Windows Movie Maker. 

 To get the data, the researcher usesd Windows Movie Maker to cut the 

advertisement. After cutting the scene, the researcher got the data. 
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3.4 Data Analysis 

 In this study, in order to find the credibility and dependability of the data 

of his study, the researcher used the triangulation theory to support the 

understanding of what is being analyzed and to enhance the validity of the data. 

Moleong (1991) says that triangulation theories are divided into four types; those 

are: triangulation by means of different researchers, by means of different sources, 

by means of different theories, and by means of different methods. From some 

triangulation theories, the researcher used triangulation by means of different 

theories to verify the data of this study. The researcher used theory of Peirce 

(1931-1958) to identify the signs and supported by Saussure (1983) as cited by 

Chandler (2007, p.3) to answer the first problem of study. The researcher used 

typology of sign for answering the analysis of signs by Peirce (1931-1958) and 

supported by Chandler (2007) to answer the second of problems of study. 

 Thus, the researcher analyzed the data by using the following steps: 

1. Cutting the video based on the scene.  

After downloading the video, the writer cut the video based on scene 

by using application windows movie maker on computer because 

every scene had a different setting of place, activity, context, or theme. 

2. Finding  signs in every scene based on Peirce’s theory 

In this step, the researcher described the signs in the advertisement 

using Peirce’s theory. 

3. Analyzing the meaning of each sign using Peirce’s theory 
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The signs were analyzed by using the topology of sign defined by 

Pierce. The researcher analyzed the symbol, index, and icon based on 

Pierce’s theory. 

4. Drawing conclusion of all findings 

Drawing conclusion based on the result of analysis in order to give a 

clear summary by summarizing all findings. Here, the researcher drew 

the conclusion based on the results of data analysis.  
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CHAPTER IV 

FINDING AND DISCUSSION 

 

 

In this chapter, the writer presents the findings of the study which the 

objects are from PDI-Perjuangan political campaign advertisement entitled 

“Tumpeng Sebagai Kedaulatan Pangan”. There are several answers to answer the 

problems of study. These findings consist of the analysis of signs found and the 

classification of sign based on the form of sign by Peirce which are classified into 

icon, indexical, and symbolic modes. 

 
 

4.1 Findings  

 The data were the signs found in PDI-Perjuangan politcal campaign 

advertisement entitled “Tumpeng Sebagai Kedaulatan Pangan”. The researcher 

analyzed the semiotics signs used in PDI-Perjuangan political campaign 

advertisement entitled “Tumpeng Sebagai Kedaulatan Pangan” and categorized 

them into forms of sign proposed by Peirce. The researcher also analyzed the 

meaning of each sign in this chapter.  

 In this advertisement, there are 8 scenes. The researcher uses the theory of 

Peirce. The researcher has found 96 signs, namely 59 symbols, 34 icons, 3 

indexes. After the researcher found the signs, the researcher used Peirce theory 

and the researcher also explained the meaning of each sign found in this research.  

 The result will be explained as follows: 
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4.2 Analysis the Scene of PDI-Perjuangan Political Campaign Advertisement 

Tumpeng Sebagai Kedaulatan Pangan 

 In this chapter, the researcher analyzes the signs of each scene. In this 

advertisement, there are 96 signs in this advertisement. The researcher analyzes 

the signs by using Peirce’s theory. These are the result of the signs found in this 

advertisement. 

4.2.1 Analysis on Scene 1 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.1 Scene 1 Tumpeng Sebagai Kedaulatan Pangan 

 In this scene, there is Tumpeng as the opening of the advertisement. There 

are many kind of foods in Tumpeng.  In this scene the producer tries to explain 

that the foods such as nasi kuning (yellow rice) and kinds of food in Indonesia. 

 There are eight symbols and six icons in this scene as follows: 

A. Symbol 

1. The text with flag design IMPOR BERAS VIETNAM 

2. The text of sumber: BPS 2012 
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3. The text of www.indonesiahebat.org 

4. The Facebook logo followed by the text of Indonesia Hebat 

5. The Twitter logo and followed by the text of @idnhebat 

6. The black color as background 

7. The white color around tumpeng 

8. Yellow color 

B. Icon 

1. Bamboo tray 

2. Egg 

3. Banana green leaves 

4. Coned yellow rice 

5. Coned banana green leave 

6. Green vegetables 

 

 This scene shows the picture of Tumpeng. This scene is as the opening of 

the advertisement. This advertisement is opened by a figure of tumpeng. This 

scene uses the black color as the background. This scene has ten symbols, and six 

icons. 

 In this advertisement, the party just explains about the food resources of 

Indonesia. This advertisement explains to the viewer about the reality happened in 

Indonesia where the biggest Island country in the world still imports the food 

from other countries by showing the kinds of food in tumpeng. 
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 Tumpeng is known as the part of Indonesians culture and become the 

iconic of Indonesia food. Tumpeng is regarded as something the presence to the 

god and the people thank to god about the result that they reach. It represents to 

the Indonesians country because Tumpeng comes in Indonesia. In this scene, the 

viewers can see various parts of Tumpeng such as bamboo tray, egg, banana green 

leaves, coned yellow rice, coned banana green leave, and green vegetables. Those 

parts represents that Indonesia produces the kinds of agricultrue product and 

Indonesia is known as the biggest agriculture producer in South East Asia. PDI-

Perjuangan tries to explain to the viewers that Indonesia is the rich country where 

there are many natural resources in Indonesia such as beef, chicken, potato, 

soybean, etc. The tumpeng tray from bamboo is the container of yellow rice, kinds 

of food and vegetable representing the islands of Indonesia. The plate containing 

foods represent as the products of Indonesia. Then, the coned yellow rice like 

mountain represents the existence of the god where the god gives the wealth to the 

country, but the reality is that Indonesia cannot uses the natural wealth to make 

the people prosperous.  By looking to the background, it is clear that there are 

something bad happening in Indonesia. The party uses black color to describe the 

bad condition in Indonesia. It is clarified with the text IMPOR BERAS VIETNAM. 

The text explains to the viewer that several of rice that the Indonesia people used 

comes from Vietnam. The producer gives the text IMPOR BERAS VIETNAM with 

using flag design to symbolize that the flag design is the flag of the Vietnam 

country. In this scene, the party also gives a white light to interpret the condition 

in Indonesia now. 
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 At the bottom left side of the advertisement there is a text Sumber: BPS 

2012. It gives the explanation to the viewers that the information comes from 

Badan Pusat Statistik (Statistic Center Organization) year 2012. The text has a 

function to the viewers that this advertisement is the fact and this is  not only  a 

gossip and it convinces to the reader that the party gives the reality happening in 

Indonesia   

 At the bottom center side of the scene there are the Facebook and Twitter 

logos. In explains that the party has the Facebook and Twitter accounts to make 

the viewers access the news from PDI-Perjuangan. The right side of Facebook 

logo there is a text Indonesia Hebat. it explains to the viewers that this is the 

Facebook address of PDI-Perjuangan. This text is not also the address of 

Facebook but it is also the jargon of this party. This text also has meaning that 

Indonesia can be free from importing goods and the people can live 

indepentdently. The text @idnhebat beside of Twitter logo has the function to 

give the address of Twitter to the viewers to access the news from party with 

using Twitter.  
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 4.2.2 Analysis on Scene 2 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.2 Scene 2 Tumpeng Sebagai Kedaulatan Pangan 

 In this scene, there is a picture of chicken in tumpeng. This scene shows to 

the viewers the part of tumpeng. In this scene the party starts explaining to the 

reader about the condition in Indonesia for importing chicken. 

 In this scene, there are eight symbols and six icons as follows: 

A. Symbol. 

1. The text with flag design IMPOR DAGING AYAM MALAYSIA 

2. The text of Sumber: BPS 2012 

3. The official website of PDI-Perjuangan www.indonesiahebat.org 

4. The Facebook logo followed by the text of Indonesia Hebat 

5. The Twitter logo followed by the text of @idnhebat 

6. Black color as background 

7. Yellow color of yellow rice 

8. PDI-Perjuangan  logo 
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B. Icon 

1. The fried chicken 

2. Banana green leaves 

3. Yellow rice 

4. Bamboo tray 

5. Green vegetables 

6. Tomato 

 

 There are 14 signs in this scene. There are eight symbols and six icons will 

be explained as follows: 

 This scene the viewer can see the part of tumpeng in this advertisement. 

This scene shows the chicken as the part of tumpeng. This scene explains to the 

reader that Indonesia is the rich country and Indonesia has fertilized land by using 

the yellow rice, banana green leaves, tomato, and green vegetables but in reality 

the Indonesia meets many problems in the government. The viewer can see the 

black color in this scene. The viewer can guess that Indonesia has many problems. 

The first problem of Indonesia is importing chicken. The picture of chicken 

represents that most of Indonesians job are farmer. The farmers raise the chicken 

as the one of food to consume for the people but the government cannot fulfill it. 

 Next, the chicken comes from Malaysia. It is shown by the text with flag 

design IMPOR DAGING AYAM MALAYSIA explains to the viewer that the 

chicken is imported from Malaysia. The party adds the flag design to represent the 
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Malaysian flag until the viewer can know where the chicken comes from 

Malaysia. 

 At the bottom left side of the advertisement there is a text Sumber: BPS 

2012. It gives the explanation to the viewers that the information comes from 

Badan Pusat Statistik (Statistic Center Organization) year 2012. The text has a 

function to the viewers that this advertisement is the fact and this is not only a 

gossip and it convinces to the reader that the party gives the reality happening in 

Indonesia   

 At the bottom center side of the scene there are the Facebook and Twitter 

logos. It explains that the party has the Facebook and Twitter accounts to make 

the viewers access the news from PDI-Perjuangan. The right side of Facebook 

logo there is a text Indonesia Hebat. it explains to the viewers that this is the 

Facebook address of PDI-Perjuangan. This text is not also the address of 

 Facebook but it is also the jargon of this party. This text also has meaning 

that Indonesia can be free from importing goods and the people can live 

indepentdently. The text @idnhebat beside of Twitter logo has the function to 

give the address of Twitter to the viewers to access the news from party with 

using Twitter.  The last is the red head bull logo explains that this is the logo of 

Party and the people know that the party advertizes this advertisement. 
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4.2.3 Analysis on Scene 3 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.3 Scene 3 Tumpeng Sebagai Kedaulatan Pangan 

 

   In this scene, there is a picture from one of food in tumpeng that is made 

from soybean and potato. In this scene the party tries to interpret that soybean is 

imported from United States of America (USA) and potato is imported from 

Australia. The party criticizes the goverment that Indonesia still imports from 

USA and Australia where the Indonesia is the agrarian country. In this scene, the 

researcher has found 15 signs. There are nine symbols and six icons. 

 

A. Symbol:  

1. The text with flag design IMPOR KEDELAI AMERIKA 

2. The text with flag design IMPOR KENTANG AUSTRALIA 

3. The text of Sumber: BPS 2012 

4. The text of www.indonesiahebat.org 
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5. The Facebook logo followed by the text of Indonesia Hebat 

6. The Twitter logo followed by the text of @idnhebat 

7. The black color as background 

8. Logo of PDI-Perjuangan 

9. Yellow color of yellow rice 

B. Icon: 

1. The fried soybean 

2. The fried potato 

3. Banana green leaves 

4. Yellow rice 

5. Bamboo tray 

6. Green vegetables 

  

In this picture, there are nine symbols and six icons. In this chapter will be 

explained as follow:  

  This scene explains the kinds of tumpeng existed in this advertisemet. The 

viewer can see two kinds of food or lauk pauk that is served in tumpeng. This 

scene focusses to two kinds of lauk pauk. There are fried soybean and fried 

potato. In this scene the party explains to the viewer that Indonesia still imports to 

other country and the party convince to the viewer that Indonesia is the rich 

country by showing the yellow rice in this scene. Yellow rice in this scene means 

that Indonesians like eating rice and it is the main food for Indonesians and this 

country also produces rice as the main imcome for Indonesia. In this scene the 
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party tells to the viewers that Indonesia stilli imports food such as many natural 

resources for food but the government still imports soybean and potato. It is 

shown by using the picture of soybean and potato. The party also adds the 

information that Indonesia imports soybean from America and potato imports 

from Australia. In this scene, the viewers also see banana green leaves and green 

vegetables. It means that Indonesia is known as the biggest country who has many 

green place and it has many fertilized land to plant kinds of agriculture product. 

By using the picture above, it is like to criticize that Indonesia is the rich country 

still imports from other country. Then, the party informs the bad condtion in 

Indonesia by showing black background in this advertisement. The black color 

represents to the viewer that Indonesia is in sorrow condition where the country 

still imports anything from other countries. The party still tries to convince to the 

viewer by using the soybean and potato that this is the importing object. 

 In this scene, the party does not forget to add the official website, 

facebook address, and twitter address. It is used to give the people to visit the 

website until to get newest information about Indonesia. In this scene, the people 

can know the producer of this advertisement is the party from the logo of party 

although the people can remember the vision and mission from this party has 

commitment to serve the people and this party wants to change the condition 

better. 
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4.2.4 Analysis on Scene 4 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.4 Scene 4 Tumpeng Sebagai Kedaulatan Pangan 

  

 This scene shows the fried beef. This scene shows to the viewer that beef 

is still imported from Australia. For information, Australia is the biggest producer 

of beef and wool. In this scene, beef represents the conditions of Indonesia about 

importing meat from another country especially Australia and in this scene uses 

black color in the background to increase the situation of sorrow clearcly. In this 

scene, there are 12 signs and this scene there is no index. There are eight symbols 

and four icons. 

 

A. Symbol  

1. The text with flag design IMPOR DAGING SAPI AUSTRALIA 

2. The text of Sumber: BPS 2012 

3. The text of www.indonesiahebat.org 
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4. The text of Indonesia Hebat! 

5. The Facebook followed by the text of Indonesia Hebat 

6. The Twitter followed by the text of @idnhebat 

7. The black color as background 

8. Yellow color of yellow rice 

B. Icon 

1. Fried beef 

2. Banana green leaves 

3. Bamboo tray 

4. Green vegetables 

  

 In this picture, there are eight symbols and four icons. In this chapter will 

be explained as follow: 

 This scene, the viewers can see the part of tumpeng. In thise scene, the 

party shows to the viewers the fried beef. The beef becomes the main destination 

for viewers to see the problem of Indonesia. The party shows to the viewer the 

yellow color of yellow rice as the symbol of wealth of Indonesia and the party 

gives more explanation by using some symbols and icons. The viewers can see 

various symbols and icons in this scene. The party describes that Indonesia is the 

producer of agriculture product. It is shown by the picture of green vegetables, 

and banana green leaves. Then, icon beef in this scene represents that this scene 

explains to the viewer that Indonesia faces the problem about importing beef. In 

this scene also adds some icons such as bamboo tray, green vegetables, and 
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banana green leaves to support the beef in this scene. The party does not forget 

using various symbols such as yellow rice, black color and many texts in this 

scene. 

 The party gives explanation in this scene about the Indonesia still imports 

beef from Australia because Indonesia cannot fulfill the needs of Indonesians 

although the governement imports from Australia. The viewer can know that 

Indonesia still imports the beef from Australia from the text IMPOR DAGING 

SAPI AUSTRALIA.The party adds some symbols to criticize the government such 

as yellow color from yellow rice and black color. The yellow color of yellow rice 

means that Indonesia is the rich country where the people get many natural 

resources freely, but in this scene also the party shows the condition of Indonesia 

now by using black color. Black color in this scene represents to the viewer that 

Indonesia as the rich country cannot fullfill the needs of Indonesians although the 

government imports from Australia. 

 In this scene the viewers also see source of the data, the official website of 

PDI-Perjuangan, Facebook address, and Twitter address. The party adds the 

official website of PDI-Perjuangan in order to access the website. Then, the party 

shows to the viewers the facebook address in order to access the news from 

facebook. Last, the party gives the source of the data from BPS: 2012 in order to 

the people can get the news about export and import.  
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4.2.5 Analysis on Scene 5 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.5 Scene 5 Tumpeng Sebagai Kedaulatan Pangan 

  

 This scene shows the kinds of food in tumpeng. There are many foods in  

tumpeng but, in this scene just foccusses on the spicy fried corn or it is called 

dadar jagung. The producer informs to the viewer that Indonesia also imports corn 

from India. It is represented that Indonesia imports corn from India by using corn 

in tumpeng itself. In this scene the researcher found 13 signs. There are eight 

symbols and five icons. 

 

A. Symbol 

1. The text with flag design IMPOR JAGUNG INDIA 

2. The text of Sumber: BPS 2012 

3. The text of www.indonesiahebat.org 

4. The text of Indonesia Hebat! 

5. The Facebook logo followed by the text of Indonesia Hebat 



45 

 

 

6. The Twitter logo followed by the text of @idnhebat 

7. Yellow color of yellow rice 

8. The black color as background 

B. Icon 

1. Fried corn 

2. Green vegetables 

3. Green banana leaves 

4. Bamboo tray 

5. Yellow rice 

 

 This picture has many signs but in this this picture the party just focusses 

to one sign fried corn and it is supported by other signs to explain the meaning of 

this picture. In this scene the viewers can see fried corn, yellow rice green 

vegetables, bamboo tray and the party online media. 

 In this picture the party explains the government of Indonesia is importing 

corn from India. The viewer can see the the picture of corn is explained by the 

party. The party describes to the viewer that Indonesia is the rich country by using 

yellow rice and Indonesia as the agriculture country by using green vegetables. 

Meanwhile, the party still meets some problems in this country, the party gives 

the black color as the bacground to express the condition of Indonesia now. The 

party explains to the party that Indonesia has problem by showing the figures of 

fried corn in this scene. this scene makes the viewer can understand the condition 

of Indonesia now. Indonesia now still imports corn from India. It is followed by 
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the text IMPOR JAGUNG INDIA to explain the viewers that Indonesia still 

imports from India and it is followed by figure of fried corn where the corn as the 

one of source from other countries. 

 

4.2.6 Analysis on Scene 6 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.6 Scene 6 Tumpeng Sebagai Kedaulatan Pangan 

 

 In this scene shows tumpeng with using Indonesia flag. In this scene 

explains to the reader about the party’s idea to bring Indonesia back and to be 

independent country in order to produce the food without importing food from 

other countries. In this scene the researcher found 13 signs. They are eight 

symbols, five icons, and in this scene there is no index. 

 

A. Symbol 

1. Indonesia flags 
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2. The black color as the background 

3. The white light around tumpeng 

4. The text of Sumber: BPS 2012 

5. The text of www.indonesiahebat.org 

6. The Facebook logo followed by the text of Indonesia Hebat 

7. The Twitter logo followed by the text of @idnhebat 

8. Yellow color of yellow rice 

B. Icon  

1. Tumpeng 

2. Bamboo tray 

3. Eggs 

4. Green vegetables 

5. Green banana leaves 

 

 The picture shows to us tumpeng as part of Indonesia culture. It is shown 

by the picture of tumpeng itself, thus the people can understand that this party 

explains about Indonesia. In this scene, Indonesia is represented by tumpeng 

where the natural resources are many and free but, Indonesia still imports 

anything from other countries. It is shown by black color to represent the party 

idea that Indonesia still imports food from other countries.  In this scene, the party 

also wants to explain that Indonesia must stop importing food and the farmer must 

be prosperous. It is explained by using the picture of Indonesia flag representing 

that Indonesia should nationalize the local food product and improve the 
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agricultural devices in Indonesia. In this scene also give the opinion that Indonesia 

can be prosperous country and to be rich country by using yellow rice to explain 

the party opinion.  

 In this scene, the party does not forget to add the online media such as 

facebook, twitter, and their official website. The party give the reason for real 

including the fact that happens in society recently until the viewers can choose the 

party in legislative election. 

  

4.2.7 Analysis on Scene 7 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.7 Scene 7 Tumpeng Sebagai Kedaulatan Pangan 

 

 This scene includes a figure of PDI-Perjuangan. She is Puan Maharani. 

She grasps of Badan Pemenangan in PDI-Perjuangan. She takes responsibility to 

make PDI-Perjuangan as the winner or the best party in General Elections. These 

scenes are found six signs. They are four symbols, one icon, and one index. 
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A. Symbol  

1. The text of KITA TANAM YANG KITA MAKAN. KITA BELI 

DARI KITA SENDIRI 

2. The text of PUAN MAHARANI 

3. The text of Ketua Harian BP (Badan Pemenangan) PEMILU PDI-

Perjuangan 

4. The black color as background 

B. Icon 

1. Puan Maharani 

C. Index 

1. Clenching hand 

 

 In this scene the viewers see Puan Maharani. She is the success team of 

PDI-Perjuangan party. She is in this scene to explain the vision of the party to the 

viewer although the viewer can choose this party in legislative election. She also 

gives the explanation that Indonesians should not buy something from other 

countries. 

 She also shows his clenching arm to the viewers to remind the viewers that 

Indonesia can stand for themsleves without other countries intervention. Then, she 

also reminds to the all of Indonesian people to not buy foreign products and also 

to improve the local product although the local product can compete in global 

industry. It is shown by the text KITA TANAM YANG KITA MAKAN. KITA 

BELI DARI PETANI KITA SENDIRI. It makes that this party wants to be 
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serious to make Indonesia prosperous and Indonesia can consume the local 

product cheaply. 

 Puan Maharani also supports to the local farmer and give them spirit by 

representing her clenching arm. She tells to the viewers that all of Indonesians can 

support each others to improve and advance the local food product by helping the 

local farmer to buy their product, thus Indonesia can be an independent country. 

 

4.2.8. Analysis on Scene 8 Tumpeng Sebagai Kedaulatan Pangan 

 

Figure 4.8 Scene 8 Tumpeng Sebagai Kedaulatan Pangan 

 

  This scene shows the chairman of PDI-Perjuangan Megawati Soekarno 

Putri stand on the left side, looks up and smiles. In this scene is also showed the 

the text Indonesia Hebat. It meant that Indonesia can be a great, independent, and 

feared by other countries. In this scene there are nine signs. They are six symbols, 

one icon, and two indexes.  
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A. Symbol:  

1. Indonesia flag 

2. The text of Indonesia Hebat! 

3. The text of Megawati Soekarnoputri 

4. The text of Ketua Umum PDI-Perjuangan 

5. White color as background 

6. PDI-Perjuangan Logo 

B. Icon 

1. Megawati Soekarnoputri 

C. Index:  

1. Looking up face 

2. Smile expression 

 

 The white color as the background represents holy, good, purity, and 

clean. In this scene, the producer tries to convince the viewer that this party was 

clean from corruption and this party can mobilize the symphatizers to do useful 

effort for the country. Next, the symbol of flag represents the identity of 

Indonesia. It represents the party from indonesia. The flag also represents of 

Indonesia as the country in South-East Asia. The text “Indonesia Hebat!” as the 

jargon proves that this party can make a change to Indonesia and the party will 

work hard to make Indonesia better. The jargon also gives information to the 

viewers that this party brings a hope to Indonesia better. It also represents that 
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Indonesia is the strongest country in South-East Asia and Indonesia becomes 

frightened by other countries. 

   The logo of party is a symbolic logo of party. It shows to the reader that 

this party competes in Legislative election was held on 9th April 2014. This logo 

is shown very big to remember the party to choose this party in Legislative 

election. 

 In this scene there is one icon. The woman who stands on the left side is 

the icon. This is the icon because this figure immitates from the chief of PDI-

Perjuangan, Megawati Soekarnoputri. In this picture, Megawati Soekarnoputri as 

the chief of PDI-Perjuangan was standing on the left side and she was smiling 

and looking up. It indicates that Megawati as the chief of party believes to bring 

the change in Indonesia.  The expression looks very optimisitic with her smile 

expresion and looking up the sky. The expression represents that the woman could 

be optimistic, positive thingking, and always looking to the future. The smiling 

expression also reprsents the characteristic of this party are nice and good. The 

text Megawati Soekarno Putri showed the name of the chief of PDI-Perjuangan 

that stands on the left side. The last, the text Ketua Umum PDI-Perjuangan is 

showing that she is the leader of the party. 

 

4.2 Discussion 

 From 8 scenes on PDI-Perjuangan entitled “Tumpeng Sebagai Kedaulatan 

Pangan” political campaign advertisement, it can be seen that there are three 

semiotics signs that always support the advertisement such as icon, index, and 
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symbol. By supporting each other, it can build interpretation of advertisement for 

viewers.  

 The goal of this advertisement is to get the vote from Indonesia people and 

bring the party to be a major party in parlement with attracting the people to make 

sure the people to choose the party. This study confirmed Peirce’s forms of sign 

theory as an effective way to study the relation between signs and meaning. In 

order to deliver a meaning, first we have to understand the function of each sign 

whether it is an iconic, symbolic, or indexical mode. After analyzing the data, the 

writer found that semiotics theory is appropriate to be used for analyzing 

television advertisements. 

 The first semiotic aspect found in the 8 scenes in “Tumpeng Sebagai 

Kedaulatan Pangan” is symbol. In the 8 scenes of PDI-Perjuangan there are three 

kinds of symbol. There are text, the color of background and flag. Most of the 8 

scenes provide text as the symbol to emphasize the condition of each scene. For 

example in scene 3 there is a text “Impor Kedelai Amerika” (America imported 

soyabean) which shows the picture how the Indonesia still imports soyabean from 

America but Indonesia is called as the producer of soyabean. Through the text, the 

viewer will notice the scene tells about. 

 The text plays an important role to be used in interpreting each scene. 

Scene 1 explains that Indonesia still imports rice from Vietnam, scene 2 explains 

that Indonesia still imports chicken from Malaysia, scene 3 explains that 

Indonesia still imports soyabean from America and potato from Australia, scene 4 

explains that Indonesia still imports beef meat from Australia, scene 5 explains 
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that Indonesia still imports corn from India, scene 7 explains that Indonesia must 

buy the product from local farmer, scene 8 explains that Indonesia can be a 

developed country and Indonesia does not import something from other country. 

It is shown that in ecvery scene always connects to the next scene, thus the people 

can get the meaning of the advertisement. 

 In this advertisement, only 1 scene provides many symbols. It is scene 3 

where the viewers see the black color as the background, texts, PDI-Perjuangan 

logo, yellow color of yellow rice, facebook address and twitter address. In this 

scene, the black background is categorized as the symbol. Black background 

means that Indonesia suffers because every year Indonesia always imports 

chicken from other countries and this advertisement shows to the viewers that 

Indonesia can get up from suffering to make Indonesia to be a importer country.

 Black background becomes the mayority symbol of each scene. It can be 

seen in scene 1 to 7. It is like representing the situation of Indonesia that the 

government is always wasting the financial to buy the products and the 

government still does not care to improve agriculture in Indonesia. Here, black 

color also provides the situation of the farmers in Indonesia where the farmers 

always are lossy because the fertilizer is expensive, the seeds are expensive and 

there are many natural disasters. Therefore the farmers do not get a profit from 

agriculture business.  

 The second semiotic aspect found in ”Tumpeng Sebagai Kedaulatan 

Pangan” is icon. In this advertisement, the researcher found 34 icons of 8 scenes. 

Iconic is a mode in which the signifier is resembling or imitating the signified. In 
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this research the writer found the sign of tumpeng. Each scene found icon is in 

every scene. The reseacher puts many kinds of icon in this research such as fried 

chicken, spicy fried potato, spicy fried soyabean, fried beef meat, spicy fried corn, 

green vegetables, banana green leaves, bamboo tray, the figure of Puan Maharani, 

and the figure of Megawati Soekarnoputri and other elements in tumpeng are the 

part of tumpeng. Thus, the researcher put one icon on each scene. Other elements 

of icon are Puan Maharani, Megawati Soekarnoputri.  

 Icon is also an important element delivering the message in the 

advertisement. For example, the picture of yellow rice, banana green leaves, and 

green vegetables, fried chicken, brown fried beef, fried spicy soybean and spicy 

fried potato existed of each scene. The food such as rice, potato corn, chicken, 

beef, and soybean are the parts of Tumpeng. It was found in various Indonesia 

cultures. The purpose of using the tumpeng in this advertisement is to catch the 

interpretation from the viewers so that they can understand about the goals of this 

advertisement and the condition of Indonesia now. Meanwhile, icon Puan 

Maharani and Megawati Soekarnoputri also becomes central parts of this 

advertisement because they exist in this advertisement to tell to the viewer that 

they are the member and chief of PDI-Perjuangan. 

 The third semiotic sign aspect found in ”Tumpeng Sebagai Kedaulatan 

Pangan” is index. Index is a mode where there a direct link between the sign and 

object. The researcher found facial expression such as clenching hand, looking up 

text, and smile expression in this advertisement.  Clenching hand is the gesture 

that indicates their spirit. Facial expression refers to nonverbal communication 
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with the face and emotion expression. In this advertisement the expression is 

index shown in scenes 7 and 8. Through the facial expression the viewers can 

notice what happens in the scene. For example in scene 7 shows the expression of 

Puan Maharani clenches her arm. The viewer can understand that the party is 

strong, brave and spirit.  

 The differences between the researcher’s research and two previous 

studies, Ayu (2013) in her research “Semiotic Analysis on Television 

Advertisement of Coca Cola Reason to Believe : Indonesian Version” and Uraida 

(2014) in her research “Semiotic Analysis of McDonald’s Printed Advertisement” 

are from data sources and the content of result. First, Ayu (2013) used the 

advertisement of Coca Cola company, meanwhile Uraida (2014) used printed 

advertisement of McDonald’s.  

 Other differences are from Ayu (2013). In her research, she uses the 

typology of sign by Peirce’s (1931-1958) but in her research, she used the 

advertisement of Coca Cola, meanwhile the researcher used the advertisement of 

PDI-Perjuangan. Other differences are from the data source, she used commercial 

advertisement and the researcher used political campaign advertisement. 

 Uraida (2014) used the printed advertisement meanwhile, the researcher 

used the video as the data source. In the researcher’s research, the researcher used 

typology of sign by Peirce (1931-1958) and Uraida did the same, but Uraida 

(2014) added some theories of myth by Barthes (1987). Another differences are 

the source of data by using McDonald’s advertisement, meanwhile the researcher 

used PDI-Perjuangan advertisement as the research.    
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CHAPTER V  

CONCLUSION AND SUGGESTION 

 

 

This chapter covers conclusion of the analysis and disscussion in the 

previous chapter. This chapter also raises some suggestions for the future research 

 
 

5.1 Conclusion  

 After finishing the analysis, the researcher concludes the signs that consist 

of symbol, icon and index that establish the image of the product. By using 

semiotics by Peirce (1931-1958) as cited by Chandler (2007), the advertisements 

can deliver the message of the product in an effective way without losing the 

essence of the advertisement itself. Political advertisement entitled “Tumpeng 

Sebagai Kedaulatan Pangan” is using the symbol, icon, and index together and 

the people can know the goal of this advertisement. The advertisement shows the 

purpose of the party to get the vote through this advertisement by using Tumpeng 

as media to criticize the current governmnet because the current government still 

imports food from other countries. By using simple media such as tumpeng, it 

makes the audiences can know the party purpose to change Indonesia is better.  

 According to the finding in the previous chapter, there are 96 signs 

including 59 symbols, 34 icons, and 3 indexes. Each sign connects together 

although the people can know the purpose of the party ideology by using this 
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advertisement. In this research, most of signs found are symbols. Most of symbols 

found are text. Thus, it becomes the main point to express the meaning of the  

advertisement and it makes the people know the purpose of this party.  

 

5.2 Suggestion 

 From this research, it is pointed out that Semiotics study is not limited by 

the word, figure of person, or the traffic light. Semiotics can be found in color 

terms in society. Semiotics is not only analyzing the advertisement, Semiotics can 

be used in society such as culture, custom, etc. It will increase the knowledge for 

the readers about Semiotics study. 

 By finishing the research, the researcher suggests the next researchers who 

are interested in choosing semiotics as their topic to take data from other sources 

such as brochures, newspapers, internet, and radio. It can help to improve the 

study about semiotics further. The writer suggests to the next researchers to use 

the theory of Saussure, Barthes, and Chandler to know more about the semiotics 

study. The future researcher  can add some semiotics theories from other experts. 
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Appendix 1 : The Scenes of PDI-Perjuangan entitled Tumpeng Sebagai  
          Kedaulatan Pangan   

1. The Picture of Scene 1 Tumpeng Sebagai Kedaulatan Pangan 
 

 

 

2. The Picture of Scene 2 Tumpeng Sebagai Kedaulatan Pangan 
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3. The Picture of Scene 3 Tumpeng Sebagai Kedaulatan Pangan 
 

 

 

4. The Picture of Scene 4 Tumpeng Sebagai Kedaulatan Pangan 
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5. The Picture of Scene 5 Tumpeng Sebagai Kedaulatan Pangan 
 

 

 

6. The Picture of Scene 6 Tumpeng Sebagai Kedaulatan Pangan 
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7. The Picture of Scene 7 Tumpeng Sebagai Kedaulatan Pangan 
 

 

 

8. The Picture of Scene 8 Tumpeng Sebagai Kedaulatan Pangan 
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