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ABSTRACT

Sidgei, Jeihan Tania. 201®ragmatics Study on Implicature Used in
Televison Advertisement ofHonda Motorcycle. Study Program of English.
Department of Languages and Literature. FacultZwifure Studies. Universitas
Brawijaya. Supervisor: Lalu Merdi, co-supervisogus Gozali.

Keywords: pragmatics, implicature, advertisemetandamotorcycle.

Communication is very important in human life, dese everyday we
communicate with each other. We also use commuaitdbr business and
marketing purpose because communication is veryoitapt to help the
marketing of a product. Using communication in kesing activity is to spread
the information, influence, and invite the consusnier buy and use products that
are offered by manufacturer. One of the most affeaharketing communications
is the use of advertisement. Advertisements oftamain implicature to inform
and persuade the customers. The researcher coralsttely about implicature
used in Honda motorcycle advertisement. Therevaoeproblems to be solved in
this study, they are: (1) What utterances contaiplicature in Honda motorcycle
advertisement, (2) What are the meaning of uttesrwontaining implicature
found in Honda motorcycle advertisement.

This study uses qualitative approach , and the dffresearch used in this
study is content analysis. The researcher analymesitterance in eightonda
motorcycle advertisement aired in Indonesian nati@nd also local television
station, from January 2011 until December 2011this study the researcher
applies implicature analysis steps : (1) selectihg data, (2) analysing the
meaning of the utterances that contain implicat(®®,describing the context,
and(4) drawing conclusion.

The result of the study is the researcher findstBrances in eight data of
Honda motorcycle advertisement containing implicaturesdsh on Sperber and
Wilson’s theory. The researcher also finds thataavertisements oHonda
motorcycle containing implicature, and some utteesnof the advertisements
containing implicature perform the persuasion whpsgoses is to persuade the
audience or customers to bdpndamotorcycle products.

The researcher suggests students of Brawijaya ity or the next
researchers use different data sources and otbheniels of implicature. Hopefully,
this research becomes an inspiration in writingrttreeses. Then, the researcher
also suggests the advertiser make various wagsomoting products in order to
make consumers more interested.



ABSTRAK

Sidgei, Jeihan Tania. 2013. Studi Studi Pragmatik Implikatur yang
Digunakan dalam Iklan Televisi Sepeda MotorHonda. Program Studi Sastra
Inggris. Fakultas llmu Budaya. Universitas BrawgayPembimbing: (I)Lalu
Merdi, (II) Agus Gozali.

Kata kunci: pragmatik, implikatur, iklan , sepedator honda.

Komunikasi sangat penting dalam kehidupan manksigena setiap hari
kita berkomunikasi dengan orang lain. Kita juga ggamakan komunikasi untuk
tujuan bisnis dan pemasaran, karena komunikagesgenting untuk membantu
pemasaran suatu produk. Menggunakan komunikasmdi&giatan pemasaran
bertujuan untuk menyebarkan informasi, mempengadan mengajak konsumen
untuk membeli dan menggunakan produk-produk yataywdirkan oleh produsen.
Salah satu komunikasi pemasaran yang paling efektialah dengan
menggunakan iklan. lklan sering ~menggunakan implika untuk
menginformasikan dan membujuk pelanggan. Dalam lpi@ne ini, peneliti
meneliti implikatur yang digunakan dalam iklan ségenotor Honda. Ada dua
masalah yang harus diselesaikan dalam penelitiagaitu: (1) ucapan apa yang
mengandung implikatur dalam iklan sepeda motor lomhn (2) Apa makna
dari ucapan-ucapan yang mengandung implikatur yaitgmukan dalam iklan
sepeda motor Honda.

Penelitian ini menggunakan pendekatan kualita#ify tipe penelitian yang
digunakan dalam penelitian ini adalah analisis &ontPeneliti menganalisis
ucapan dalam delapan iklan sepeda motor Honddedideyang ditayangkan di
saluran televisi nasional dan saluran televisi llokiari Januari 2011 sampai
Desember 2011. Dalam penelitian ini peneliti mepkeaa empat langkah
menganalisa implikatur: (1) memilih data, (2) memgesis makna dari ucapan-
ucapan yang mengandung implikatur, (3) mendeskapsikonteks, dan (4)
membuat kesimpulan.

Hasil dari penelitian ini adalah peneliti menemuka ucapan dari
delapan data iklan sepeda motor honda yang menggrichplikatur berdasarkan
teori dari Sperber dan Wilson. Peneliti juga menkamu bahwa semua iklan
sepeda motor Honda mengandung implikatur, dan bpbeucapan dari iklan
yang mengandung implikatur melakukan persuasi yaegiliki tujuan untuk
membujuk penonton atau pelanggan untuk membelirdanggunakan produk
sepeda motor Honda.

Peneliti menyarankan kepada mahasiswa Universiteswniya atau
peneliti berikutnya untuk menggunakan berbagai surdiata dan teori-teori lain
dari implikatur. Mudah-mudahan, penelitian ini maahjinspirasi dalam menulis
skripsi mereka. Kemudian, peneliti juga menyarangangiklan untuk membuat
berbagai cara dalam menyajikan produk yang bemujusatuk membuat
konsumen lebih tertarik.

vi
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CHAPTER |

INTRODUCTION

1.1 Background of the Study

Communication is a human activity to share ideaslifigs, or anything in
mind. In the globalization era, communication iscalused for business and
marketing purposes because communication is vergoitant to help the
marketing of a product. Using communication in negirkg activity is intended
for spreading the information, influence, and iasithe consumer to buy and use
products that are offered by manufacturer. One lo¢ tmost -effective
communications in marketing is the use of adsenrient.

Cutlip (2000, p. 11) states that advertisementfisrmation placed in the
media by an identified sponsor that pays for theetor space. Advertisement is
always placed in a place that can be seen eas#ylbilyof people because the
advertiser has the main purpose to attract custoheradvertisement is also
used to promote the strength of the product toyaehs the customers to buy their
products. In oder to promote products and attratgngial buyers, fresh and
interesting idea is widely used by advertiséngery major medium is used to
convey these messages, including: television, radagazines, newspapers and
Internet. The effect of advertising depends on heements, such as images,
language, sound, brand, etc. In communicating dideenent, advertisers often

use various strategies to attract people's atreatal to persuade the consumers.



Nowadays, there are many unique advertisementdel@vision. The
advertisement is unique in terms of theme, langugiygle, slogan and acting of
actors and actresses in the advertisemA&ntinique advertisement can make
products not only sell out smoothly, but also leaveleep impression for the
consumerOne of the unique and interesting advertisemenab@it motorcycle,
and one of them islonda Motorcycle advertisement. Honda is a motorcycle
company from Japan, which has become one of tigedaimotorcycle company
in Indonesia nowadays. As a big motorcycle compadignda is certainly very
concerned about advertisements they make, becaisdighly correlated with
consumer’s buying interest.

As much as possiblédonda motorcycle manufacturers improve and
maintain their advertisment to influence customatsntions to buy. Therefore,
the advertisements presented to the public shoeldnteresting in order to
increase the consumers willingness to buy the miodwequently, advertisements
that often appear on television use famous comierenodel icon and good
information aboutHonda excellence. Also, the use of interesting anchetive
language and jingle can makimnda advertisement embedded in the customers’
mind and heart.

SometimesHondamotorcycle advertisements also introduce theirgstw
technology and characteristics of a product thatn@ owned by other
motorcycles. In additioRlondaalso uses well-known public figure as their model
icon. The appeal of advertising is also enhancel avitouch of interesting music

to deliver the advertising messages and to attmadilic attention. Their



advertisements are used to cultivate a good imaghe eyes of the people and
make Hondaalways in people’s heart with all its advantagdse purposes is to
get the costumers as many as possible.

Advertisement as a form of communication has itenrparpose from the
advertiser to the viewers in order to inform theduct. He wants to send his
message to the viewer that honda motorcycle produdhe best motorcycle
through the advertisement. With that advertisemieopefully the viewers do not
just watch an advertisement but they have to utaledsthe purpose and context
of the advertisement. Besides that, the adverilsss not want to straightly
present the literal utterance to make the consumesee interested. So, the
understanding of implicature is needed to draw tberect meaning of the
utterance uttered in Honda motorcycle advertisement

Every utterance that convey implicature has difiereneaning. The
meaning of the implicature depends on context amdextual effect that appears
in the advertisement. The contextual effect is ioleh from cognitive ability of
the viewer which store background knowledge or gfigrmation about certain
things. The implicature may influence the proceBsammunication since the
hearer should understand what speaker intendsytossathe hearer needs to

uncover the speaker’s intention in order to runatv@munication successfully.

In this study, the researcher choos#snda motorcycle advertisement
because all of this advertisement contains impfiwianing to be analyzed by the
researcher. This study is expected to give som@nrdtion about the message

inside the utterances dionda motorcycle advertisementsThe researcher is



interested in studying implicature  because implices have been used
successfully within the advertising media, they oalprovide insight and
understanding of a text, making the audience feallved and aware. It discusses
the speaker’s meaning because it is important teentlae consumer understand
the implicit meaning of the message carried to mthken interested and buy the
product.

Finally, the researcher tries to analyze the iogplire in utterances on
Hondamotorcycle advertisement based on Relevance Vhbat is proposed by
Sperber and Wilson. In this case, the researches uplicature based on
relevance theory proposed by Sperber and Wilsoausecit is more appropriate
field concerning the study about meaning to obsehee utterance containing
implicature in this research. So, the researcherdgcts a research entitled
“Pragmatics Study on Implicature Used in Televisidvertisement ofHonda

Motorcycle”

1.2 Problems of the Study
Based on the background of the study, the researsheterested in finding
the answer to these following questions :
1. What are the utterances which contain implicataréidonda motorcycle
advertisement ?
2. What are the meanings of utterances containingi¢ampires found in

Hondamotorcycle advertisement ?



1.3 Objectives of the Study
In relation with the problem above, the purposethisf study are :
1. To find out the utterances containing implicaturesHonda motorcycle
advertisement
2. To know the meanings of the utterances contaimmgjicatures found in

Hondamotorcycle advertisement

1.4 Definition of Key Terms

In this discussion the researcher would like teegie difinition of key
terms which are related to this study to avoid @uity and missinterpretation.
The researcher organizes some key terms to heheduers to catch the idea. The
terms are stated below :

1. Pragmaticsis the study of language used in contextualizedmanication
and the usage principles associated with it. (Gyuga00, p.275)

2. Relevanceis a term used by Sperber and Wilson to connetwdsn
assumptions and context. (Grundy, 2000, p. 276)

3. Implicature is any assumption communicated, but not explicgity is
implicitly communicated (Sperber and Wilson, 1983,82)

4. Advertisemenis the the dissemination of information concerramgidea,
service, or product to compel action in accordandd the intent of
advertiser. (Sandage and Fryburger, 1971, p.4)

5. Honda is a Japanese public multinational corporation prily known as

a manufacturer of automobiles and motorcycles (wwiipedia.com)



CHAPTER Il

REVIEW OF RELATED LITERATURE

In this chapter, there are some theories andegklatudies that the
researcher reviews. This review is very importatdduse it is used as the basis of

the analysis of the data in chapter four.

2.1 Pragmatics

Yule (1996,p. 3) considers pragmatics as a stficipasible’ meaning, or
how we recognize what is meant even when it isactdally said or written. In
addition, Leech (cited in Yule, 1996,p. 36) alsogiders Pragmatics as a study of
discussing the speaker meaning linking with disseusituation. One of the
principles is the sense of speaker expression \ttedates the principle. The
violation of conversational principle brings to trdifference between the
speaker’s utterance and his intention.  Accordinog Grundy (2000;p. 3),
pragmatics is about explaining how we produce andetstand the language
which is used in communication everyday but appireather peculiar uses of
language.

Furthermore, Green (1989,p. 3) states that pragma “ the study of
understanding international human action. It inesl¥he interpretation of the acts
assumed to be undertaken in order to reach sonpegeiintended by speaker”.
So, by studying pragmatics, we can also interpuatdn action that also takes part

in communication.



In addition, Griffth (2006, p.6) also defines pragfics as “the study of
utterance meaning” so, any utterance spoken bgpkaker must have meaning.
The utterance itself can be in the form of spokemwatten. In spoken, it can be
face-to-face conversation. In written, it can beoimline conversation in the
internet. Although the conversation occurs in thetten form, that kind of
conversation may also load certain intention beeausat is said by the addressor
or the writer is not literally as stated. In shgutagmatics is the study of intended
meaning of the speaker.

Finally, the researcher concludes that pragmadi¢ke study of intended
meaning of the speaker not only the utterance,atsd sound and gestures in
conversation. Pragmatics takes roles in any formhoeman communication
whether it is in the form spoken or written. Instlstudy, the writer only focuses
on one part of pragmatics to be researched thatpkcatures based on relevance

theory.

2.2 Relevance

In this study the researcher is concerned with rtblevance theory
proposed by Sperber and Wilson. Grundy (2000, |6) 2fates that relevance
theory is a term used by Sperber and Wilson to eohbetween assumptions and
context. Every utterance is relevant merely byuerof being uttered. If we know
how it is relevant, we know what speaker means.oAting to Sperber and
Wilson (1995, p.260) there are two principles ofevance. “ first, human
cognition tends to be geared to the maximizatioretdvance. Second, every act

ostensive communication communicates presumption itef own optimal



relevance.” from this statement, it is clear thamlan’s cognition takes significant
part in communication. Since, cognition functioreasystem of stores knowledge.

Mey (2001,p. 85) suggests “in relevance theory,ieathg successful

communication by way of the relevance of what im@eaid is a sufficient aim in

conversation will or verbal interaction” . It meatist successful communication
will be reached when the speaker who makes hi®piritention can be inferred

by two parties, the addresse and addressor. Gr(@@90,p. 101) states that
relevance theory proposed by Sperber and Wilsasas to explain the process of
utterance. They are not satisfied with the prolstiml nature of Gricean

implicature. They want a theory which goes beydrel grobabilistic and enables
addressees to be sure that they have recoveredasierelevant of a potentiality
infinite set of inference. Relevance is also a tdwyn Sperber and Wilson to
connect between assumptions and context. Evegyamite is relevant merely by
virtue of being offered. If we know how it is rebavt, we know what speaker
means, addition by Grundy (2000,p. 276)

Grundy also extracts in his bodoing Pragmatics(2000,p. 106) about

some keys of principles of relevance. Those aréaggd as follows :

1. Every utterance comes with a guarantee of its ovantiqular
relevance. Thus to understand an utterance ioteepts relevance. In
other words, every utterance has its own intention

2. Because the addressees cannot prove the relevéaribe atterance
they hear whithout taking context into account, sheaker must make

some assumptions about the hearer’s cognitivetiabilind contextual



sources, which will be reflected in the way thead@e communicates,
and in what case the speaker chooses to make iexplito leave
implicit (Sperber and Wilson, 1995: p. 218)

3. However apparently grammaticalized linguistic stiowe may be,
utterances are as we have seen, radically underrdieed. So, a
single syntactic relation may represent a very eaofy logical and
semantic relation. Even the determination of sersguires an
inferential process.

4. Once the prepositional form of an utterance has lheléy elaborated,
the utterance may be regarded as a premise, wditein together with
other, non-linguistics premises available to heaasr contextual
resources enables him to deduce the relevant uaddmsg

5. The most accessible interpretation is the mostvasle This is
important notion because it enables us to discameinn principle
way, i.e. by taking into account the degree of pesing effort,
between the various inferences which , time allgwiwe might
recover.

6. Context is not treated as given common groundsdilier as a set of
more or less accessible items of information wiaigh stored in short-
term and ancyclopaedic memories or manifest in gigsical
environment.

From the explanation above, we can conclude te&vance theory

proposed by Sperber and Wilson, is a theory comwgroommunication and
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cognition, because communication and cognition dosely related. In other
words, if cognitive ability is good, then the commuation will be run. People
can reach succesful communication by having goaphitiwe ability to conceive
implicature behind speaker utterance. Here, thdewnises relevance theory
proposed by Sperber and Wilson to analyze theamters whether it is explicit or
implicit. Grundy (2000,p. 103) states that utte@mnderstanding based on the
theory of relevance could be obtained by expliegthigher-lever explicature and

implicature.

2.3 Explicature

Sperber and Wilson (1995,p. 182) state that exjpiieais a combination
of linguistically encoded and contextually inferrednceptual feature. Grundy
(2000,p. 103) defines explicature as the enrichroérihe original utterance. In
addition, Grundy (2000,p. 105) also states thatieajure is an inference or series
of inferences which enrich the under-determinedanfaf the utterance to fulfill
propositional form. Based on Sperber and Wilsorpiature is an ostensibly
communicated assumption which is inferentially deped from one of the
incomplete conceptual representations encoded gy utterance. Basically
explicature is process of elaborating or expligatime original utterances, text and
statement or the way the hearer decoded someoeeanee by enriching the
utterance. For example, a door’s bank says, “Pushkttainly, we have already
known that it is not a door’'s name, but by usinglieature we have to enrich it to

get the intended meaning. So, in order to comentended meaning of that
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utterance, we have to be able to eleborate thénatigtatement which is to open

the door you must push it.

2.4 Higher Level Explicature

Grundy (2000,p. 273) says that high level explicatis a term used by
Sperber and Wilson (1995) to discribe the propwmséi attitude of speaker of an
utterance, including speech act description, whltd addressee must recover
inferentially. Higher level explicature is also leal as ostensive-inferantial
communication where the hearer comes to a particakaclusion by inferring the
speaker’s behaviour. It is closely related to tharacteristics of the person who
produces the utterance, we have to eleborate heyel | explicature by
understanding the characteristics of the speakexsause sometimes every
utterance may have different meaning for each per$ipis very subjective
because perhaps for us it is okay, but for othes itot okay. Forexample, when
we are sending a short messaging service (SM)n@ane until 2-3 pages, then
the receiver replies it only in one word. In case, have to be able to eleborate
higher level explicature by understanding the cttaristics of the receiver. So,
when we are communicating with someone, we haveunderstand the
characteristics of the speaker since sometimesy evterance have different

meaning for each person.

2.5 Implicature
Grundy (2000,p. 106) defines implicature as aickigconclusion and

therefore no other coclusion can be reached fraptemises. For example, The
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utterance “ have you seen my book?”; if the spe&akene of our friends and we
borrowed his/her book, it may be taken as a denfaniis return, and if it was a
lecturer , the implicature is she wants us to readhis book if we want to get
better understanding to pass the exam. Based danatjpn above, the researcher
concludes that implicature is meaning that is comigated indirectly by the
speaker.

According to Kreidler (1998,p. 301) implicature“@smeaning derived not
from what is said but deduced from the necessary ofainterpreting what is
said.” Levinson (1983,p. 98 ) explains that impiica stands as paradigmatic
example of nature and power of pragmatics explanatiof linguistics
phenomena. The concept of implicature thereforemseto offer some significant
functional explanation of linguistic facts. Implioae can be understood by the
hearer by choosing the relevant characteristiceanitext, and by recognizing
whatever speaker says which is relevant to theesation. When the hearer and
reader (of a text) understand the utterance, thidlyinterpret the utterance as
something meaningful, then they will make assummsti®based on their own
background knowledge of the world.

Sperber and Wilson (1995,p. 194) state that iraplie is a contextual
assumption or implication which a speaker, integdihe utterance to be
manifestly relevant, manifestly intended to makentiest to hearer. They also
define two kinds of implicatures, namely implicaupremise and implicature
conclusion. They claim that all implicatures faita one or the other of these two

categories. Implicated premises “must be suppliethb hearer, who must either
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retrieve them from memory or construct them by tigMeg assumption schemas
retreived memory”. Then, implicature conclusion €‘adeduced from the
explicatures of the utterance and context” (Spedyet Wilson , 1995, p.195).
Here is the example of implicated premise and ioapéid conclusion which is
taken from Sperber and Wilson . However, In thisdgtthe researcher do not

analyze the kind of implicature.

Implicature can be understood by the hearer byosing the relevant
characteristics of context, and by recognizing what speaker says which is
relevant to the conversation. When the hearer aader or viwer understand the
utterance, they will interpret the utterances awetbing meaningful, then they
will make assumptions based on their own backgrduralviedge of the world
(cutting, 2002, p. 43), so that the background Kaedge as the context plays an

essential role in understanding an implicature.

From the explanation above, we can conclude that tie speaker said is
not always what she/he meant. We need to underst@ndttitude of the speaker
and implicit meaning based on the context. Moroveryelevance theory the
implicature can be interpreted by considering ccxoi@ effect that are derived
from background knowledge or any information stoiregarticipant’ memory or
cognition and context. In this study the researeimalyzes the implicature behind

an utterance based on Relevance Theory thatmped by Sperber and Wilson.
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2.6 Context

Relevance can not be separated from context. oist®ne element that
helps the hearer understand the utterance. HudoddHeasly (1988,p. 68-69)
define that context of an utterance is a small attbpf the universe of discourse
shared by speaker and hearer, and includes faaist ahe topic of the
conversation in which the utterance occurs, and fsts about the situation in
which the conversation itself takes place. Besi@sandy (2000,p. 13) states that
in the case of implicature, context in which utte® occurs helps the hearer to
determine the meaning of what is said to the he&teralso states that context is
important in helping the hearer to understand #éerance (Grundy, 2000, p. 72).
In the case of implicature context helps the hetretetermine what is conveyed
implicitly but not explicitly stated by speaker. per and Wilson (1995, p.137)
assume that “a crucial step in the proccessingeof information, and inparticular
of verbally communicated information, is to combimnih an adequately selected
set of a background assumptions — which then doess the context — in the
memory of the deductive device” . The backgroundwiedge assumption can

be selected as context in order to be able to dortie relevance.

Cook (1989,10) defines context in different wag. #efines context as the
terms which consist of some of the following elesen
1. Substance : the physical material that carrieglays text.

2. Music and picture
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3. Paralanguage : meaningful behaviour accompanyingukage, such as
voice quality, gestures, facial expression andhdurt speech), and choice
of typeface and letter sizes (in writing)

4. Situation: the properties and relations of objeatd people in vicinity of
text, as perceived by participants.

5. Co-text: text which precedes or follows that undealysis, and which
participants judge to belong to the same discourse.

Overall, context is a crucial factor in utteranogerpretation and here
again relevance theory offers an alternative toroomly held view that context is
prior to the interpretation. In this study, theeasher used co-text as the role of

the context to analize the data.

2.7  Advertisement

Advertisement has an important role in marketingptomote business
information to the present and prospective custorAdrertisementis people
communicating with other people about productsesvises in which one group
provides the information about the products or isessin order to supply the
needs or desires of a larger group (Crowford, 196%) It is important for the
buyers to get information regarding availabilitytbé product.

Gaddard (2002,p. 8) states that advertisement tsonty about the
commercial promotion of branded products to thearser, but it also contains
the idea of the texts that have a purpose to iser¢lae image of an individual,

group, or organization to the public. It is the weay promote and introduce



16

products, especially new products to the socidtyaldo informs the customer
about the idea, concept, and service that areeaffer the customer.

Cutlip (2000, p. 11) also states that advertisarnsemformation placed in the
media by an identified sponsor that pays for theetor space. Advertisement is
always placed in a place that can be seen easily loy of people because the
advertiser has a main purpose to attract custonsemmach as they can.
Advertisement can be published in many media, sischewspapers, magazines,
radios, televisions, billboards, and others. Adserhent also can be placed in
many places such as pamphlet hung on the tregbedus stops, stickers put on
the back of public transportations, pictures ontzaek of trucks, etc.

Sandage and Fryburger (1997, p.61) state that abeertisement’s
characteristics should be informative, educatiomadl persuasive. Informative
here means, that it should tell consumers:

1. The existence of want-satisfying products and sesvi

2. Where they can be obtained

3. The quality possessed by the product that is egptes terms to enable

the consumer to make an intelligent choice.

It should be educational in the sense that it dmdsonly increase consumer
knowledge, but also enhances judgment in processeathing a purchase
decision.

From the explanation above, it can be concludatidbvertisement cannot be
separated from manufacturer. They need advertisemoetuild the brand in

society and make their products become well known thie customers.
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Advertisement is also used to promote the strenfjthe product to persuade the
customers to buy their products. Advertisements @weays published in a
strategic place, in a place that can be seen by people in order to attract the

customers as much as they can to make the cosinteezst and buy the product.

2.8 Television

Otvinoski (2007, p. 9) states that television iimate salesperson,
bombarding us daily with hundreds of commercialsl @ome of them more
entertaining and more memorable than the programy tare packaged in.
Advertisement found in electronic media such asvision are more complicated
than which are there in printed one, because ttavis not just related to quality
of the utterance but also the visual images. Telewiis an effective media to
promote products, because people can easily remrethbevisualization and
audio that television has preceded. Yet, accortbhndugenheimer et al. (1991,p.
199), the advantages of advertisement in televiaren
1. Televison allows demonstration of the productseovises.
2. It combines sight and sound to increase impact.
3. It covers all kinds of people, who spend a lotimiet watching television.
4. Good repetition of message is possible.
5. ltis versatile allowing the combination of sound|or and motion.
6. ltis hard for viewer to time out a commercial
7. The audience becomes personally involved with isiew

8. The cost per thousand methods can be efficient



18

2.9 Previous Studies

Implicature is interesting for many researchersnguistics field, and it is
indicated by increasing number of studies conduotethe subject of implicature
related to it. There are two researchers who studbout pragmatics and
especially focusing on implicature theory. Firsyaullah (2002) in his thesis
entitled “The Implicature of the Headline Used in The JakaRost” . He had
implicature study based on the theory proposedPdy Grice. Syaifullah pointed
the cooperative principles as a basic assumptiocommunication where each
participant tried to give constribution approprigtat required time and for the
current exchange. The result of his study is flayitmaxim or exploitation of
maxim can be caused by the uses of hyperbole, p@thanderstatement, as well
rhetorical question.

The other study of implicature was conductedTsuroya (2006 ) in her
thesis entitled A Study on Implicature Used in Mr. Pecut Columnt&ece. in
Jawa Pos NewspapgerShe had implicature study based on the theoopgsed
by Paul Grace. In order to understand the meaninighplicature in Mr. Pecut
column sentences, she concluded relevant contexthackground knowledge of
the readers, and mutual knowledge between the cddumriter and the readers
are the most importand keys. In her study, she dotimat particularized
implicature is mostly found in Mr. Pecut column warte and this kind of
implicature is found when the sentence are notr@eaugh since the column’s
writer does not give sufficient information.

This study is somewhat different from those prasistudies. The earlier

study analyzed implicature based on the theoryaafl &rice. In this study, the



19

researcher uses another theory to analyze impleatiat is the relevance theory
proposed by Sperber and Wilson. Besides, the waits tries to use something
different from her object study. In the previousdst, those two researchers used
printed media to be analyzed, and in this studyrélsearcher analyzes electronics
media which is televison. The researcher choosdrehic media for her object
study because in this modern era electronics mewdlié as television is more
popular and attractive than printed media. Henhes, $tudy of implicature in
Honda motorcycle advertisement on television byngisielevance theory is
different and it could enrich the finding about impture from the previous

studies.



CHAPTER Il

RESEARCH METHODS

This research is conducted through a set of methgg, including

research design, data sources, data collectiohgata analysis.

3.1 Research Design

The writer used qualitative approach in this stbégause this study did
not deal with data that were in the form of numhm@rstatistics but with data that
were in the form of words (Ary et al., 2002, p. 25)

The type of research for this study was conteatyasis, because the data
used was the content analysis in this case was royote advertisment in
Indonesian television channels. Ary et al. (20024p) stated that “content or
document analysis was a research applied to writevisual materials for the
purpose of identifying specified characteristicstioé materials”. The materials
that should be analyzed could be advertisementstbdeks, newspapers,
speeches, television program, musical compositorany host of other types of
document. In this case, the researcher analyzedantie inHonda motorcycle
advertisement as the object of this study. Thisl lof research type was used to
analyze the data because it could describeHineda motorcycle advertisment

utterances observed.

20
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3.2  Data Sources

The data in this research were utterances contaimplicature on Honda
motorcycle advertisments. The sources of the dateewaken fromHonda
advertisement, one of well-known motorcycle comparthat aired in Indonesian
National television channels and also local teiewisstation from January 2011
until December 2011. Since all the data were beusgd as the subject of the
study, they belonged to census system.

The researcher chose advertisement on televisemause it had many
utterances uttered by the narator or actors/asesebat contain implicit meaning
that could be analyzed. The advertisements includied kinds of Honda
motorcycle products, they wendonda Beat, Honda Supra X, Honda Vario,

Honda Absolute Revo, Honda SpacylHonda Scoopy

3.3  Data Collection

The instrument of the study was the researcher usecdhis study was
gualitative approach which she acted as an importaa in this research. The
researcher herself collected and analyzed the @atn, the researcher analyzed
the utterances to find out the answer to the rebeguestion using her
knowledge. To collect the data, the researcheftadsteps, as follows:

1. Downloading motorcycle advertisements from the magbsite that was

www.youtube.com. The researcher downloaded two réddeenents of

Honda Beatoneadvertisemenbdf Honda Supra Xiwo advertisementsf
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Honda Revane advertisementof Honda Vario,one advertisementof

Honda Spicyand one advertisemeaot Honda Scoopy.

. Classifying the data based on the version of mgtdecproduct to make

the researcher conduct the study more easily.

. Writing the whole script of the data to make theseaacher know the

whole utterances on the advertisements to conduaelsearch.

. Classifying the utterances uttered by the narratoactors/acteresses in

Honda motorcycle advertisements based on sperber armbmia theory.
The implicature are indicated when the utterantered by the speakers
have certain meaning which is not stated diredlyhe addressee or has
implicit meaning and also its meaning is differeftom literal meaning.
Then, referring to relevance theory, to know wha meaning of the
utterance containing implicature we can use of gemknd knowledge and

contextual information (co-text)

Data Analysis

Before analyzing the data, the researcher hadaterthe data good to be

analyzed. In order to make the data good, the relseahad to check the data by

using theory triangulation in order to make theadmtistworthy and necessary.

Ary et al. (2002, p. 453) state “theory triangwatinvolves the consideration of

how phenomenon under study might be explained bytipteu theories.

Considering different theories, the researcher geaay better insight”.
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For the theory triangulation, the researcher coethbdhe data by using
two different theories; they were the relevanceotieof Grice’'s theory of
implicature and implicature theory by Sperber anilisévi. Then, the researcher
started to analyze the data as follows:

1. Selecting any utterances which contain implicatesed on Sperber and
Wilson’s theory. The implicature is indicated whitie utterances uttered
by the speakers have certain meaning which isstased directly to the
addressee or has implicit meaning and also its mgas different from
literal meaning

2. Analyzing the meaning of the utterances that caniaiplicature. In
relevance theory the implicature can be interprebsd considering
contextual effect that are derived from backgrokmbwledge or any
information stored in participant’ memory or cogmit and context.

3. Describing the context to help the researcher btaio the implicature in
the motorcycle advertisements. To get the complatderstanding in
deriving implicature, the writer uses theory progubsby Sperber and
Wilson (1995, p. 118) which stated that interprgtam utterance involves
seeing the contextual effect of this assumptioa gontext determined, at
least in part, by earlier acts of comprehensiorthis study, the researcher
used co-text as the role of the context.

4. Drawing the conclusion based on the result of tiedyais.



CHAPTER IV

FINDING AND DISCUSSION

In this chapter, the researcher focuses on findamg$ discussions. The
finding covers the eight advertisementsHdnda motorcycle advertisement on
television, published during January 2011 until ®aber 2011. As the next part,
the description of analysis of implicature and theeaning behind certain

utterances were done which are geared toward dgreonclusion.

4.1 Finding

To answer the two research problems, the researehdrthe whole text
found in Honda motorcycle advertisement. Then, the researchelagied the
utterances and sentences which contain implicahased on Sperber and
Wilson’s theory. Sperber and Wilson (1995, p.18@)e that implicatures any
assumption communicated, but not explicitly so,ingplicitly communicated.
Next, the researcher found out the meaning of thierance containing
implicature. Sperber and Wilson (1995, p.137) asstimat “a crucial step in the
proccessing of new information, and in particuldr verbally communicated
information, is to combine with an adequately stldcset of a background
assumptions — which then constituens the contexh the memory of the
deductive device” . The background knowledge assiomran be selected as

context in order to be able to know the meaninthefimplicature.

24
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Next, the analysis of each utterances is donedaerdo make the research
finding report clear and specific. The followingeaeight Honda motorcycle
advertisements aired from January 2011 until Deger@B11. The data including
two advertisements dflonda Beat one advertisement dflonda Vario, two
advertisements oHonda Revp one advertisement oHonda Scoopy, one

advertisement aflonda Spicyand one advertisementidbnda Supra X

4.1.1 Data Description

From the data of this study, the writer found tieenances from théionda
motorcycle advertisement containing implicature.e3én advertisements are
presented as follows:

Table 4.1.1 Datum 1 oHonda Beat Advertisement Version 1

Utterance

Kantong kering ni

Eh motor boros dipelihara
Pakai rumus iriHonda Beat
Wow, wih

Irit abis

Eh guwe traktir ya
NewHonda Bealebih ngeksis
yang lain jadul ah

Jangan lupa pakai helm

5
®

o|o|N|o|a|slw|Nk e

Table 4.1.2 Datum 2 oHonda Beat Advertisement Version 2

Line Utterance

Ketika hidupku terasa ham

Ku jatuh, ku sedih ,ku lemah, ku resah sebelunmdirad;
Kau hadir disaat ku mencari cii

Ku tahu kaudatan(untukkt

Can't stop the be

Cintaku adalalmusic, music adalah hidupk
Can't stop the be¢

Jiwa adalahmusic, music warnai hidupki
Senada dengan denyut nac

So, can’t stop the be

Can't stop the be

R[B|Q|®|N ook wiN e

o
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Table 4.1.3 Datum 3 oHonda Vario Advertisement

Line

Utterance

I'm Vario Techno

Dari pelopor matic berteknologi canggih

Vario memperkenalkan varian terbaru

Untuk kamu yang stylish dan sporty

Vario Technadengan teknologi combi brake, Satu-satunya di nad@

I’'m Vario Technpwhat about you?

Njo gk wINiE

I'm Vario Techno

Table 4.1. 4 Datum 4 oHonda Revo AT Advertisement

Line

Utterance

Inovasi terbaru dationda

Inovasi bebek matik pertama di indonesia

RevoAT

Dengan teknologHondaterbaru

Mesin CV Matic dan PGM-FI

Tampil moderen dan penuh gaya

Begini harusnya inovasi

©INO G W

RevoAT the real Anvanced cub-matic

Table 4.1. 5 Datum 5 oHonda Absolute Revo Advertisement

Line

Utterance

Rev(semangatk

Revcandalank

Jagoan diriku, kamu dan dirin

OooAbsolute Rey, tuk aku kamu dan ¢

Absolute Re\jagoan semt

OooAbsolute Rev ooo Absolute Rev

N|o g W e

Absolute Re\ jagoan aku, kamu dan

Table 4.1.6 Datum 6 oHonda Scoopy Advertisement

Line

Utterance

Scoop, you make make me feel Scou

Scoop youand were Scoop

Let's go geiScoop

Scoop, you make make me feel 0oo Sco

Scoop youand were Scoop

Let's go geiScoop

Njojo Blwin =

Unique be hapy
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Line Utterance
1. | Uptown girl
2. | She’s been living in her uptown world
3. | I bet she never had a back street guy
4. | I'bet her mama never told her why
5. | I'm gonna try for an uptown girl
6. | And when she knows what she wants from her time
7. | And when she wakes up
8. | And makes up her mind
9. | She’'ll see I'm not so tough
10. | Just because
11. | 'm in love with an uptown girl
12. | You know I've seen her in her uptown world
13. | She’s getting tired of her high class toys
14. | And all her presents from her uptown boys
15. | She’s got a choice
16. | Hidup semakin mudah deng&pacyhelm in dariHonda

Table 4.1.8 Datum 8 oHonda Supra X Advertisement

Line

Utterance

Naanaaa senyum menyapa

Tawa canda bahagia

Detak waktu bersama

Sedih senang kan selalu ada

Tap tap hati ceria

Hingga tak ingin berhenti

Dan kau hadir berikan senyuman dan berikan semgituliedah

Kau hadir hapus kesedihan dan kecupkan cinta

Supra Xhelm in rajanya motor bebek

B|©O|®No 0~ WINF

Karena hidup penuh dengan kejutan

4.2 Result of Analysis

The researcher wanted to find out utterances tbatamed implicature in

Hondamotorcycle advertisement on television and themmggof the utterances.

Thus, every data was analyzed per advertisemensing Sperber and Wilson’s

theory. Context and topic would be discussed.
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4.2.1 Analysis of Datum 1 : Honda Beat Version-1

The first data isHonda Beatversion-1 advertisement, the researcher found
Six utterances that contained implicature, theyimdene 1, 2, 3, 6, 7 and 8. The
following table represents the finding of the typooblems of this study based on
Sparber and Wilson’s theory. The analysis of the problems were intentionally
to find out the utterances that contained implica@nd meaning of the utterances
in Honda motorcycle advertisement on televisiondescribed in the following
table :

Table 4.2.1 Analysis of Utterances Containing Impbtiature in Honda Beat
Advertisement

Line Utterance Implicature

1. | Kantong kering ni She or he does not have money, because
(I am broke) they use wasteful motorcycle

2. | Eh motor boros dipelihara Riding the other motorcycles is wasteful
(hey you keep a wasteful motorcycle) | and do not save the fuel

3. | Pakai rumus irit Honda Be Use HondaBeal to make our motorcycl
(use economical formula éfonda Begt | more economical (fuel saving)

6 Eh guwe traktir y He/she has money to tr othel, becaust
(hey I will treat you) she/he usélond Beat

7 NewHonda Beatebih ngeksis Honda Beais the more famous than other
(honda beat is more famous) motorcycle

8 yang lain jadul ah Other motorcycles are not fashionable
(others are oldfashioned) and modern aklonda Beatso the rider of

Honda Beat will look more exist too

Referring to theory of relevance, to know what ineaning of the utterances
containing implicature, is we can use backgroundvwkadge and contextual
information (co-text). This advertisement has theppse to inform thaHonda
Beat is a very economical motorcycle and fashionaltlenda Beatis also
modern, exist and more famous than other motorcystethe riders of this

motorcycle will be more interested and fashionable.
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After seeing its context, the researcher foundisiglicatures used in this
advertisement. The implicatures are indicated wifrenutterance uttered by the
speakers has certain meaning which is not statedtly to the addressee or has
implicit meaning and also its meaning is differédndbm literal meaning. The data
above was categorized into utterance containingdid¢aipire since its meaning is
different from literal meaning. The first utterancontaining implicature is the
utterance in line 1Kantong kering(l am broke) ” does not mean literally | am
broke because she/he does not have money, bungiieit meaning is she or he
uses wasteful motorcycle, other than Honda. Reigrio theory of relevance
containing the use of background knowledge andextudl information (co-text),
it is clear that the inferred meaning of the staetris by using Honda you can

save your money because Honda is economical nyaierc

Then the second is the utterance in lineER ‘motor boros dipeliharghey
you keep a wasful motorcycle) the implicit meanaighe utterance is riding the
other motorcycles is wasteful and do not save tied Ifke Honda Beat Next is
utterance line 5 Pakai rumus irit ala Honda Bedtise economical formula of
Honda Beal’ does not mean thationda Beathave the real formula, but the
implicit meaning is the the use oHonda Beatmakes our motorcycle more
economical, becaugdonda Beatuses technology that can make the motorcycle
more economical. Then, utterence containing inaplie is €h guwe traktir ya
(hey | will treat you) the uttered implied that sleé¢ will treat other because
she/he can save money, since she/he uses Hondtéesmonomical motorcycle.

Next utterance containing implicature is Line Metv honda beat lebih ngeksis
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(New Honda Beatis more famous)” the implicature of this utteranseHonda
Beat is more famous than other motorcycles, soritter of Honda Beatwill
famous too. The last utterance i¥ahg lain jadul al(others are old-fashioned)”
in Line 8, the implicit meaning of this utterance other motorcycles are not
fashionable and modern a@donda Beat becauseHonda Beatis the most

fashionable and modern motorcycle.

This advertisement is manifested to the audiertca the advertiser wants to
promote the product by giving a stylist image awdr®mical product. In this
case, we can know easily the implicature, becaseutterance and the context

are easy to understand.

4.2.2 Analysis of Datum 2 : Honda Beat Version-2

The second data islonda Beatversion-2 advetisement, the researcher
found five utterances that contained implicatureytlare in line 1, 2, 3, 4 and
simultaneously 5, 7, 10, 11. The following tabdgnesents the finding of the two
problems of this study. The analysis of the twabpems are intentionally to find
out the utterances containing implicature and nregof the utterances in Honda
motorcycle advertisement on television as describédllowing table:

Table 4.2.2 The Analysis of Utterances Containingmplicature in Honda Beat
Advertisement

Line Utterance Implicature
1. Ketika hidupku terasa hampa | feel empty before they use Honda
(when my life is empty) Beat
2. Ku jatuh, ku sedih ,ku lemah, KuBefore Honda Beatwas there, | feltl
resah sebelum dirimu ada sad, weak and restless
(' was down, | was sad, | was weak,
| was worried, before you came)
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3. Kau hadir disaat ku mencari cinta | Honda Beat appeared when the
(you were there when | was lookingiders were looking for their own
for love) motorcycles that could make them

fell in love

4. Ku tau kau datang untuk Consumes know that Honde Beal
(I knew you were coming for me) will come to fulfill his/her needs

5,7,10,11 | Can'tstop the beat Nothing can stbp greatnessof

Honda Beat

In relevance theory the implicature can be intdgateby considering
contextual effects that are derived from backgrouklbwledge or any
information stored in the viewers’ memory or cognitand its context (co-text).
The advertisement shows thitonda Beatappears to give confidence to people
who are looking for comfortable motorcycle. By watyg the advertisement it is
expected the customers to be influenced by theupsien thaHondamotorcycle

offers satisfaction to its customers.

In this advertisement the researcher found fiveeratices containing the
implicature. The implicature are indicated when thi&erance uttered by the
speakers has certain meaning which is not statedtly to the addressee or has
implicit meaning and also its meaning is differendm literal meaning. The data
above is categorized into utterance containing icaplre since its meaning is
different from literal meaning. The first utter@ncontaning implicature is line 1
“ketika hidupku terasa hamgahen my life feels empty) the utterance implied
that | feel empty before they hattonda Beat The second utterance containing
implicature is in line 2 Ku jatuh, ku sedih, ku lemah, ku resah, sebelummdir
ada( | was down , | was sad, | was weak, | was wdtribefore you are there)”.
This utterance does not mean literally he/she iakwmgeople, but the implicit

meaning is afteHondaBeatwas there in my life , | feel happy and strongir@h
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utterance containing implicature ikdu hadir di saat ku mencari cin{sou were
there when | was looking for love)' in line 3, doast mean that people are
looking for love, but the utterance implied thavdoin this utterance islonda
Beat Based on contextual information and baground Kedge, the inferred
means thaHonda Beatappeared when the riders were looking for theinow

motorcycles that could make them fall in love.

Next, is the utterance in line Kt tau kau datang untukkliknew you were
coming for me)” the implicature of this utterance the consumers know that
Honda Beatwill come to meet his/her needs. The last uttezranontaining
implicature in this advertisement is in the utt@@fCan't stop the beat” in line 5,
7, 11, 10 the implicature of this utterance is Maghcan stop the greatness of
Honda Beat Based on the background knowledge and the coaextcan
conclude thaHonda Beais great motorcycle that can give energy so pewile
feel more alive and powerful so people can not stsing Honda Beat. The
purpose of the implicature in this advertisemestsoi inform the audience that
Hondabeat is great motorcycle that everyone looksdanake people feel happy

and strong.

4.2.3 Analysis of Datum 3 : Honda Vario
The third data iHHonda Varioadvertisement, the researcher found three
utterances containing implicature, they are in 4né and simultaneously 1, 7, as

described in following table :
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Table 4.2.3 The Analysis of Utterances Containingniplicature in Honda
Vario Advertisement

Line Utterance implicature

1,7 I’'m Vario Techno She/he 'is proud riding the sylist and
sporty Honda vario techno

4. Untuk kamu yanestylish dansporty Vario technc created fc consume to

((for who are that stylish and sporty) make them feel stylist and sporty

6. I'm Vario Techno, what abotyou? I'm proud riding Honda Vario, so yc
must also try riding sophisticated
honda vario techno.

In relevance theory, the implicature can be intetigmt by considering
contextual effects that are derived from backgroukmnbwledge or any
information stored in the viewers’ memory or cognitand it's context (co-text).
So, to know the meaning of the utterance we musiwkthe context. This
advertisement informs thatonda Vario technois stylish and sporty. The
advertisement gives an impression to the custothetiHonda VarioTechnois
the motorcycle which offers the design of satiséacto make the customers feel
stylish. This advertisement is also to give adieio the customers thatonda
motorcyle is the first and the only motorcycle gsthe combi brake technology
in Indonesia. Morover, in relevance theory the icgilire can be interpreted by
considering contextual effect that are derived filmackground knowledge or any

information stored in participant’ memory or cogmit and context.

There are three utterances containing implicataréhis advertisement. The
implicatures are indicated when the utterance exdtéy the speakers have certain
meaning which are not stated directly to the adaesor has implicit meaning
from literal mieg. The first utterance

and also its meaning is different

containing implicature is in line 1 and 7 “I'™Mario technd” does not mean
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literally he/she isvario Techno but the implicit meaning is she/he riddsnda
Vario Techno Referring to theory of relevance containing tise of background
knowledge and contextual information (co-text) toow the meaning of the
utterance, it is clear that the inferred meanshefdtatement is by being proud of
riding the stylish and sportidonda Vario TechnoNext utterance containing
implicature is Untuk kamu yangtylish and sporty (for you who are stylish and
sporty)” in line 4, does not mean thdbnda Variojust created for stylish and
sporty person but the implicit meaning l$onda Vario technocreated for
customers to make them feel stylish and sporty Wieghdesign and technology of

Honda Vario

The last utterance in line 6 “I''fario Techng what about you?” does not
mean that she/he really means to ask, but the giphieaning is to invite
consumer to also uselonda Vario Based on background knowledge and
contexttual effect it is clear that the infferedanang of the utterance is she/he is
proud ridingHonda Vario Technoso the consumers must also try riding this
sophisticatedHonda Vario TechnoThe implicature in this advertisement above is
to give a belief to the customers thdbnda motorcyle is the first motorcycle
using the combi brake in Indonesia and createdatkenthe riders look stylish and
sporty. The implicature in this advertisement algdends the consumer to ride the

sophisticated motorcycle with high-technology.
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4.2.4 Analysis of Datum 4 : Honda Revo AT

The fourth data idHonda Revo ATadvertisement, the researcher found
four utterances containing implicature, they aréine 2, 4, 6 and 7, as described
in following table :

Table 4.2.4 The Analysis of Utterances Containingniplicature in Honda
Revo AT Advertisement

Line Utterance Implicature

2 Inovasi bebek matik pertama (dHondaRevo AT is the pioneer of cub-
indonesia matic in Indonesia, and others are
(The first “ cub-matic” innovation in follower
Indonesia

4 Dengan teknolocHonde terbart Honda Revo AT degned by the newe:
( the newest technology from Honda) | technology from Honda.

6 Tampil moderen dan penuh gaya Honda Revo AT is a motorcycle with|a
(modern and stylish) modern and stylish

7 Begini harusnya inovasi Honda Revo is the real good innovatipn
(that is the real innovation should be) | than other motorcycles before.

In relevance theory the implicature can be intdgateby considering
contextual effect that are derived from backgrokndwledge or any information
stored in participant’ memory or cognition and @it (co-text). The
advertisement explains thdtionda Revo AThat has the newest innovation, the
real innovation with CV matic machine and PGM-F1nake the motorcycle
more economical. This innovation is the newest amndn better than other
motorcycles innovation before to make the conssrfes| great.

In the advertisement, the researcher found foueranices containing
implicature. The implicature is indicated when th#erance uttered by the
speakers has certain meaning which is not statedtly to the addressee or has
implicit meaning and also its meaning is differédndm literal meaning. The first
utterance containing implicature is the utterantéirie 2 ‘inovasi bebek matik

pertama di indonesigThe first “ cub-matic” innovation in Indonesia)his
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implicit meaning of the utterance is HonRavo AT is the pioneer of cub-matic
in Indonesia with newest technology and others fatwers. The second
utterance is in line 4Dengan teknologi Honda terbarithe newest technology
from Honda)” , the utterance implied thatonda Revo ATs designed by the

newest technology of Honda with the best innovation

Then, utterance containing implicature is in liné T@mpil moderen dan
penuh gaygmodern and stylish)”, the implicature of the adigement isHonda
Revo ATis a motorcycle with a modern and stylish deskat tan make the rider
feel stylish and cool. The last utterance contgnimplicature in this
advertisement is in line 7Begini harusnya inovadihat is the real innovation
should be)”. The utterance implied thitonda Revo ATis the real better
innovation than other motorcycles before. From éxplanation above we can
conclude that the advertisement intends to infdiemdonsumers thatonda has
the newest innovation better than other innovaktiefore. The newest innovation

brought the high-technology that could make theamoyicle more economical.

4.2.5 Analysis of Datum 5 : Honda Absolute Revo
The fifth data iHonda Absolute Revadvertisement, the researcher found
three utterances containing implicature, they ardine 4, 5 and 7. Utterances

containing implicature were presented in bold, escdbed in following table :
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Table 4.2.5 The Analysis of Utterances Containingniplicature in Honda
Absolute Revo Advertisement

Line | Utterance Implicature
4 | Ooo Absolute Revo, tuk aku kamu dan diddonda ' Absolute ~ Revo present ' for|
(Absolute revo, for me, you and them) | everyone, for all gender and class

5 | Absolute Revo jagoan sen Honda AbsoluteRevc is everybody whi:
(Absolute Revo is the whiz for all) because ' absolute revo is  reliable
motorcycle

7 | Absolute Revo jagoan aku, kamu dan dinHonda Absolute Revois a reliable
(Absolute revo, thewhiz for me, you, ananotorcycle for everyone
them)

By watching the advertisement, we can easily urdeds the utterance
containing implicature by using background knowked@nd contextual
information (co-text). The advertisement shows tHahda Absolute Revis the
motorcycle that is reliable to everyone. Basedwords and utterance in the
advertisement, it can be easily understood tHahda Absolute Revds a
motorcycle for everyone.

In this advertisement, there are three utteranoesaming implicature. The
implicature is indicated when the utterance uttdsgdhe speakers has certain
meaning which is not stated directly to the address has implicit meaning and
also its meaning is different from literal meanifidpe first utterance containing
implicature , is line 3 ©Ooo Absolute Revo, tuk aku kamu dan(éibsolute revp
for me, you and them)” in line 1, the implicatuifetlus utterance ig\bsolute Revo
appear for everyone, for all genders and classes. fdurth utterance is line 4
“Absolute Revgagoan Semu#Absolute Revas the whiz for all)”. The utterance
implied that Absolute revo is everybody whiz be@adsolute revo is reliable

motorcycle for everyone.
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The last utterance ibsolute Revgagoan aku, kamu dan di@bsolute revp
the whiz for me, you, and them) in line 6. Basedtlu® background knowledge
and contextual information (co-text) the implicauwf this utterance islonda
Absolute Revds a reliable motorcycle for everyone, every genated class, so
Honda Absolute Revis a reliable motorcycle for everyone. The implira of
this advertisement is to persuade consumers tevgethatHonda Absolute Revo

is the reliable motorcycle to everyone, so everybmah rely on this motorcycle.

4.2.6 Analysis of Datum 6 : Honda Scoopy

The sixth data islonda Scoopwadvertisement. The researcher found three
utterances containing implicature, they are in lsienultaneously 1 and 3,
simultaneously 2 and 4, and the last is lin@®described in following table :

Table 4.2.6 The Analysis of Utterances Containingniplicature in Honda
Scoopy Advertisement

Line Utterance Implicature
1,3 | Scoopy, you make make me fi| Honde Scoop makesme feel unique anc
Scoopy happy
2,4 | Scoopy yotand were Scoop Everyone must ride Honda scoc
5 Unique be hapy ride the unique Honda Scoof, whichwill
make you feel happy

In understanding the implicature we can use thé&dracand knowledge and
contextual information (co-text) and it is clear iaferred in the advertisement
thatHonda Scoopys the unique one. The model of this motorcycleeis/ unique
and different from others. This advertisement haspurpose to give awareness to
the customers th&tonda Scoopys very unique and it means that people who ride

Honda Scoopyvill get the feeling of unigueness and happiness.
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There are three implicatures found by the reseaiohéis advertisement. The
implicature is indicated when the utterance uttdsgdhe speakers has certain
meaning which is not stated directly to the address has implicit meaning and
also its meaning is different from literal meanifdpe first utterance containing
implicature is line 1 and 4 “Scoopy you make mel feeoopy” the implicit
meaning of the utterance 4onda Scoopgan make me feel scoopy. In this case
Scoopy means unique and happy. It is inferred lygusontextual information
and background knowledge.

Next utterance containing implicature is in line2d 5 “ Scoopy you and |
were scoopy”. The implicit meaning is everyone miidé Honda ScoopyThe
last utterance is “Unique be happy” in line 7, thteerance implied that ride the
unigueHonda Scoopywhich will make you feel happy. The implicaturetbis
advertisement gives an impression to the custonttess Honda Scoopy is
motorcycle which offers the design of satisfactionique, by watching the
advertisement customers are influenced by the psimn thatHonda Scoopyis
motorcycle that offers satisfaction to the custaneho love the unique design

that can make them happy.

4.2.7 Analysis of Datum 7 : Honda Spacy
In the seventh data ¢flonda Spacyadvertisement the researcher found
four utterances containing implicature, they arelime 1, 6, 15 and 16, as

described in following table :
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Table 4.2.7 The Analysis of Utterances Containingniplicature in Honda

Spacy Advertisement
Line Utterance Implicature
1. | Uptown girl every girls ridinddonda Spacyvill be an
uptown girl who are smart, and modern
6 | And when she knows what she wa Now girls have to know what they wan

from her time

and need to carry out their activities, th
is Honda Spacy

at

15

She's got a choice

Girls have their smartagdsoio choose
Honda Spacws their motorcycle

16

Hidup semakin mudah dengan spacy
helm- indariHonda

(life is getting easier with Spacy helm-i
from Honda

T

Honda Spacy is more stylish and practic
for modern girl

al

In relevance theory, the implicature can be inttgn by considering

contextual effects that are derived from backgroukmbwledge or any

information stored in the viewers’ memory or cogmitand it's context (co-text).

Many interpretations and understanding about thligedisement might have

come to the audience’s mind because of the knowlealgput the language.

Without having knowledge about English the audiemes be confused with the

context of the advertisement, and eventually it @sakhe audience hardly

understand the meaning of the advertisement. Bgsitlee context of the

advertisement dflonda Spacys the best choice for the modern, attractive,rsma

and stylish woman who loves practicality to faeaiié her activities.

This advertisement contains four implicatures. Timglicature is indicated

when the utterances uttered by the speakers hert@rc meaning which is not

stated directly to the addressee or has impliciammg and also its meaning is

different from literal meaning. The first implicae in line 1" uptowngirl” does

not mean the real uptown girl a girl who is smaith and modern, but the
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implicit meaning of the utterance is all girls ing Honda Spacywill be an
uptown girl who are smart, and modedxext utterance containing implicature is
in line 6 “And when she knows what she wants froem time”, the utterance
implied that now women have to know what they wamd need to facilitate their
activities to become simpler. in this case is withnda SpacyThen, utterance
containing implicature is in line 15 “She’s gotlo@e” the utterance implied that
the girl who thinks that she is modern and stylikd an uptown girl who has her
smart choice to chooddonda Spacyas her motorcycle, it is clearly inferred by
using background knowledge and contextual inforomgtio-text).

The last utterance containing implicature is lir “Hidup semakin mudah
dengan spacy helm-in ddfionda( life is getting easier with spacy helm-in from
Hondg), based on the contextual information we can ittiet implicature of the
utterance isHonda Spacys more practical for modern girl that likes a glenlife
to create comfortable activity for the rider. Thaplicature shows that the
advertiser creates the advertisement as to claahHbnda Spacyis the best
choice of motorcycle for modern, sylish and smairl/vgoman who loves

practicality.

4.2.8 Analysis of Datum 8 : Honda Supra X
In the eighth data dflonda Supra »advertisment the researcher found six
utterances containing implicature, they are in 4né, 7, 8, 9 and 10, as described

in following table :
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Table 4.2.8 The Analysis of Utterances Containingniplicature in Honda
Supra X Advertisement

st

Line Utterance Implicature

4 | Sedih senang keselalu ad Honda Supra X always accompany
(sadness and happiness will always |b&ler everytime, in sadness and happine
there)

6 | Hingga tak ingin berhenti people do not want stop to always ridi
(until we would not stop) Honda Supra Xthat brings a lot o

happiness

7 | Dan kau hadir berikan senyuman (| Honda Supra X present with superiority
berikan semuanya begitu indah make the rider smile and happy
(you were there to giving me smile and
anything beautifully)

8 | Kau hadir hapus kesedihan dan kecupk&tonda Supra Xresent to make happine
cinta and give so much love to everyone
(you were there to erase the sadness|and
smack the love)

9 | Supra X helm-in rajanya motor bebek | Honda Supra X helm-in is the  be
(Supra X helm-in, the King of cub-motorcycles
motorcycle)

10 | Karena hidup penuh dengan kejt Honde Supre X makes our lif full of

(because life is full of surprises)

surprises with technology and superior
in this motorcycle.

Referring to theory of relevance, to know what tmeaning of the

utterance containing implicature, is we can usek@wawnd knowledge and

contextual information (co-text). This advertisermenpromoting thaty riding

Honda Supra Xthe rider and people around her/him will feelemyvgreat feeling

of exhilaration, and their life will be full of sprises withHonda Supra X

superiority. The advertisement intends to giveithgression to the consumer that

Honda gives pleasure, happiness and great fealithgcheering up.

This advertisement includes, six utterances comgitmplicature. The

implicature is indicated when the utterance uttdrgdhe speakers has certain

meaning which is not stated directly to the address has implicit meaning and

also its meaning is different from literal meanifdpe first utterance containing
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implicature is the utterance in line 4edih senang kan selalu agsadness and
happiness will always be there)” the implicit me®nin this utterance islonda
Supra Xalways accompanies the rider everytime, in sad fzeqpy feelings.
Second utterance containing implicature lfirfgga tak ingin berhent{until we
would not stop)” in line 6. Based on background Wwlemlge and contextual
information, we can conclude that the implicit miegnof the utterance is people
will not want to stop ridingHonda Supra Xthat brings a lot of happiness with its

technology to the rider.

Third, utterance containing implicature is dan kau hadir berikan
senyuman dan berikan semua begitu in@au were there giving me smile and
anything beautifully). The utterance implied ti#dnda Supra Xs present with
superiority to make the rider smile and happy. IFiftutterance containing
implicature is Kau hadir hapus kesedihan dan kecupkan c{gitar were there to
erase the sadness and smack the love)” in linéh&.ifiplicit meaning isHonda
Supra Xis present to make happiness and give so muchttoggeryone with its
technology. Next utterance containing implicatuse“Supra X helm-in rajanya
motor bebek $upra Xhelm-in the King of cub-motorcycle)” in line 9. Bed on
contextual information we can conclude that imglica of this utterance is
Honda Supra Xelm-in is the king of the motorcycle, becatisenda Supra As
the best motorcycle. The last utterance Kawrena hidup penuh dengan kejutan

(because life is full of surprises)” in line 10.

The implicit meaning of this utterance ionda Supra Xmakes our life

full of surprises with the technology and supetioiin this motorcycle. The
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implicature intends to give awareness to the custsnthatHonda is one of
motorcycles which is present to make happinessnaake the rider’s life full of

surprise with the technology and superiority oftimotorcycle

4.3 Discussion

The Hondamotorcycle advertisements on television were amalybased
on the problems of the study stated in chapter &irstly, the problem of the
study is about finding out the utterances containimplicature inHonda
motorcycle advertisement. Second, is about the mganf the utterances
containing implicature found irHonda motorcycle advertisement. These are
problems of study analyzed by using Sperber anddiis theory of implicature.

Furthermore, the researcher took eight advertis&snérom Honda
motorcycle advertisement aired from January 201tl December 2011. The
data included two advertisements kbbnda Beat one advertisement ¢donda
Vario, two advertisements dionda Revpone advertisement ¢ionda Scoopy,
one advertisement ¢fonda Spicyand one advertisementidbnda Supra XThe
researcher found 34 utterances in eight datdasfda motorcycle advertisement
containing implicature based on Sperber and Wikstméory. Sperber and Wilson
(1995, p.182) state that implicatuie any assumption communicated, but not
explicitly so, is implicitly communicated.

Advertisement relies on implicature to deliver timeessage to the
audience. The purpose of implicature used in atherent is to make the
audience more interested and pay more attentiomet@product. The implicatures

are indicated when the utterance uttered by thekgre have certain meaning
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which are not stated directly to the addressee ame hmplicit meaning. The
examples of implicature are shown in the advertesgis utterance irHonda
Beat advertisement. The utterance containing implicaturdine 1 ‘kantong
kering (she/he is broke) ” does not mean literally sheghieroke because she/he
does not have money, but the implicit meaning ise &h he uses wasteful
motorcycle, besides Honda. Referring to theoryetéwance containing the use of
background knowledge and contextual informationtéed) it is clear that the
inferred meaning of the statement is by using Hoyou can save your money
because Honda is fuel-saving motorcycle. The mepof implicature of this
utterance is to persuade audience to buy the matierbecause the motorcycle is
the most fashionable and modern motorcycle. Neatrgte is utterance idonda
Absolute Revin line 2 “Absolute Revgagoan SemugAbsolute Revas thewhiz
for all)”. Based on the background knowledge andtextual information we can
conclude that the implicit meaning of this utterans thatHonda Absolute Revo
is everybody whiz becauddéonda Absolute Revis reliable motorcycle with its
technology. The implicature of this utterance ini®to make the audience believe
that Honda Absolute Revas reliable for everyone and finally buy this puootl
The researcher found that all advertisements Hoinda motorcycle were
containing implicature, and the intention was torspade the audience or
customers to buy and ride the product.

Context is set in accessible information stored t@mporary and
encyclopedic memories. It proposes that any assamahd information we have

will be the context which influences our backgroukmbwledge. That is why
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context gives much influence in communication. Heevre if the hearer or the
reader lacks adequate source of context, the iatplies of an utterance will not
be understood. Relevance theory has the functioedover that understanding
failure. Grundy (2000, p.13) states that contexiimich utterances helps the
hearer to determine the meaning of what is saltetrer. In this case, implicature
context helps the hearer to determine what is o@mdeimplicitly but not
explicitly stated by speaker. It means that thesatisement’s utterances should be
relevant with the context to make the audienceyeasiderstand and get the idea
to be delivered by the advertiser. In this stutlg, tesearcher used co-text as the
role of the context to analyze the data. One exansplinHonda Beafirst versio-

1 advertisement, the context is thtédnda Beats a fuel-saving motorcycle and
more fashionable than other motor cycle. Audierae easily know the context
because the utterances in the advertisement ayeteasderstand because the
advertisement specifically talk about the fashiradbhd economical side of the

motorcycle.

According to the result of the study, all of thevadisements show
implicature. Moreover, in understanding the impiice, the audience needs to
understand the context because context gives acdmgribution to help the
audience to know the message of the advertiserii@et.viewers automatically
understand the message and the intended meaningheofutterance in
advertisement since the implicature in advertisénoam be inferred. Thus, the
researcher assumes that all advertisementsHofda motorcycle contain

implicature, and some utterances of the advertigéneontaining implicature
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CHAPTER V

CONCLUSION AND SUGGESTION

The conclusion is drawn based on the formulatecareh question
whereas suggestion is intended to provide consioibuo the next researchers

who are interested in doing further research ig dénea

5.1 Conclusion

In conclusion, all of the Honda motorcycle advemients contained
implicature in advertisements that were achievedoutph some sets of
assumption. We need to understand the attitudénefspeaker , to know and
understand the implicature uttered by the spedites.implicature derived helped
by context will lead viewers’. This study was conthd to find the sentences and
utterances inHonda motorcycle advertisement containing implicatureneT
conclusion of this study could be formulated basadhe research question. To
analyze these data, the researcher tried to anatgpéicature based on relevance
theory that is proposed by Sperber and Wilson. Témearcher found 34
utterances from eight data &fonda motorcycle advertisements publised from
January 2011 until December 2011 that contain iaplire. The eight data
included two advertisements bfonda Beatone advertisement ¢tdonda Variq
two advertisements dflonda Revp one advertisement dfionda Scoopyone

advertisement dflonda Spicyand one advertisementidbnda Supra X
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After doing this research, the researcher found ithalicature inHonda
motorcycle advertisement is one form of branchedévance aiming at making
interesting advertisement and persuade the consutaeouy the products. The
purpose of implicature used in advertisement is ke the audience more
interested and pay more attention to the producinterpreting advertisement’s
utterance, the existence of context gives a bigtrimution to help the audience to
know the message and the implicit meaning of theeasement, because the

context will lead audience understanding abouirtiicature more easily.

The researcher assumed that all advertisements ooiddd motorcycle
contain implicature, and some utterances of theemdidements contaning
implicature which perform the persuasion, mosth&iit meanings are related to
the promotion of the product and persuasion to dhstomers to buy Honda

motorcycle product by showing the specialty of theoduct.

5.2 Suggestion

Implicature is one of the major subjects in Pragesait is interesting for
many researchers in linguistics field and that i/ ihe study of implicature has
attractive attention. Here the researcher alsosgsoene suggestions related to the
study. To the student of Universitas Brawijaya, éfofly this study should help
their understanding on implicature based on relesgheory and there are still
many approaches and theories that can be usealyraradvertisement. For the

next researcher, hopefully, this research becomeimspiration in writing their
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thesis. Furthermore, the researcher suggests #teasearcher use different data
sources and other theories of implicature. Thee,résearcher also suggests the
advertiser make various ways in promoting prodactd make a good, effective

and interesting advertisement in order to make woess more interested.
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Appendix 1 : Honda Beat Version-1 Advertisement

Source http://www.youtube.com/watch?v=0lkkTCZOqg4l

.'_"'I'»r v !f\‘ ',
A-LA

Honda B eA]

Script :
Line Utterance
1 Kantong kering ni
2 Eh motor boros dipelihara
3 Pakai rumus iriHonda Beat
4 Wow, wih
5 Irit abis
6 Eh guwe traktir ya
7 NewHonda Bealebih ngeksis
8 yang lain jadul ah
9 Jangan lupa pakai helm




Appendix 2: Honda Beat Versio-2 Advertisement

Source http://www.youtube.com/watch?v=-TEaAmuylgM

Script :

Line Utterance

Ketika hidupku terasa ham

Ku jatuh, ku sedih ,ku lemah, ku resah sebelum dirimu ada
Kau hadir disaat ku mencari cinta

Ku tahu kau datang untukku

Can't stop the beat

Cintaku adalalmusic, music adalah hidupl
Can'’t stop the bee

Jiwa adalah music, 54music warnai hidupku
Senada dengan denyut nadiku

So, can't stop the beat

Can't stop the beat

=R Eos) b R Bl E Rt A EA o
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Appendix 3 : Honda Vario Advertisement

Source http://www.youtube.com/watch?v=esYkrEmhpls

Fitur Canggih Honda Vario

Script :

Line Utterance

I’'m Vario Techno

Dari pelopor matic berteknologi canggih

Vario memperkenalkan varian terbaru

Untuk kamu yang stylish dan sporty

Vario Techncdengan teknologi combi brake, S-satunya di Indones
I'm Vario Techn, what about you

I’'m Vario Techno

N|o| oA W N




Appendix 4 : Honda Revo AT Advertisement

Source http://www.youtube.com/watch?v=HFax_yNe8Sg

Script :

datu-satunya
di Indonosia

Line

Utterance

Inovasi terbaru dationda

Inovasi bebek matik pertama di indonesia

RevoAT

Dengan teknologHonde terbart

Mesin CV Matic dan PGI-FI

Tampil moderen dan penuh gaya

Begini harusnya inovasi

i R Ee o SRR o

RevoAT the real Anvanced cub-matic
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Appendix 5: Honda Absolute Revo Advertisement

Source http://iwww.youtube.com/watch?v=x3bh2xmmYWO0

Aku +Jagoankn

Line Utterance

Revosemangatku

Revcandalank

Jegoan diriku, kamu dan dirin'
QooAbsolute Revaduk aku kamu dan dia
Absolute Revgagoan semua
OooAbsolute RevoooAbsolute Revo
Absolute Rev@agoan aku, kamu dan dia

NI |Gk WNE




Appendix 6 : Honda Scoopy Advertisement

Source http://www.youtube.com/watch?v=rbysf9lfaCE

k K,
http://jingle-iklar®tv.blogspet.com

Script :

Line Utterance

Scoopy you make make me feel Scoopy
Scoopyyou and | were Scoopy

Let's go geiScoop

Scoop, you make make me feel 000 Sco
Scoopyou and | were Scoopy

Let's go getScoopy

Unique be happy

NjofG | BfwiN =




Appendix 7 : Honda Spacy Advertisement

Source http://lwww.youtube.com/watch?v=iOjduinTh7Y

mod.togzpold.vi-nsidi-slpaij\\:gird

o

A e ST F FF =

Script :
Line Utterance

1. | Uptown girl
2. | She’s been living in her uptown world
3. | | bet she never had a back street guy
4. | | bet her mama never told her why
5. | I'm gonna try for an uptown gi
6. | And when she knows what she wants from her
7. | And when she wakes up
8. | And makes up her mind
9. | She'll see I'm not so tough
10. | Just because
11. | I'min love with an uptown gir
12. | You know I've seen her in her uptown wc
13. | She’s getting tired of her high class toys
14. | And all her presents from her uptown boys
15. | She’s got a choice
16. | Hidup semakin mudah deng&pacyhelm in dariHonda




Appendix 8 : Honda Supra X Advertisement

Source http://www.youtube.com/watch?v=Y17Jbzjkod0

Script:

Line

Utterance

Naanaaa senyum menyapa

Tawa canda bahag

Detak waktu bersama

Sedih senang kan selalu ada

Tap tap hati ceria

Hingga tak ingin berhenti

Dan kau hadir berikan senyuman dan berikan semua begitu inda

Kau hadir hapus kesedihan dan kecupkan

Supra Xhelm in rajanya motor bebek

E| O N {01 Wi =

©

Karena hidup penuh dengan kejutan
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